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Onuc HaBYAJBHOI U CHUILTIHA
IHO3EMHA MOBA (anriiiicbka)

1-2 cemecTpu

I'any3b 3HaHb, cHIENiAJbHICTH, OCBITHSI IPOIrPaMa, OCBITHIN CTyNiHb

OcBiTHi# CTyIiHB Iepwuii (bakanaspcwvkuil)

CremiaibHICTh 051 «Exonomikar

OcBiTHSA TIporpama Mixcnapoona ekonomika
XapakTepucTHKA HABYAJIbHOI THCHHILTIHH

Bun OO0O0B’A3KOBUI KOMIIOHEHT

3arajgpHa KUIBKICTh T'OIUH 300

Kinpkicts kpeautiB ECTS 10

KinpKicTh 3MICTOBUX MOJTYJIIB 9

Kypcoswuii mpoekt (poborta) (3a -

HAsIBHOCTI)

dopma KOHTPOJIIO Ex3amen / Baiik

IToxa3HUKH HABYAJIbHOI AU CIUIIIHM JJIs1 J€HHOI Ta 3204HOI (JopM HABYAHHS

JIeHHa (hopMa HaBYaHHS 3a0uHa (popMa HaBUYAHHS

Pix migroroBku (Kypce) 1-4 -

CemecTtp 1-8 -

Jlekuilini 3aHATTA - -
[IpakTHuHi, ceMiHapChKi 3aHATTS 270 rop. -
JIaGopaTopHi 3aHATTS - -
CamocriitHa pobora 30 rox. -
[HauBiTyanbH1 3aBIaHHS - -

KinbKicTh THKHEBUX ayAUTOPHHUX

TOJIUH /7151 IGHHOT ()OPMU HaBUAHHS: 4 /2 rop.

1. METa, 3aBJaHHS Ta KOMIIETEHTHOCTi HABYAJIbLHOL }II/ICIII/[I[.]'IiHI/I
Mema - (l)OpMYBaHHH y CTy')IeHTiB MNPAKTUYHUX HABUYOK BUKOPUCTAHHA 3HAHL 3

aHIIMChKOI MOBHM y TIpoIleci MOBCSKACHHOTO CIUIKYBaHHS, BMIHHS BECTH JMCKYCIIO 3
MPEJCTaBHUKAMU 1HIINX KpaiH, a TaKOX 3 PI3HOMAaHITHUX NMHUTaHb SIK B €KOHOMIYHIN, (hiHAaHCOBIH
chepi, Tak 1 Ha erTami MIATOTOBKM JO Yy4acTi y MDKHApOJHUX KOH(QEpEeHLISX, MpOoeKTax Ta
nuckycisx. HaBuntu ciyxadiB MpoBOJUTH MHUCbMOBUIM OOMIH A1IOBOIO 1HQOpMALII€TO.

3agoanns:

OTaHYBAaHHS HABUYOK NPAKTUYHOTO BOJIOJIHHA 1HO3€MHOIO MOBOIO B pI3HHUX BHJIAX
MOBJICHHEBOI MISITILHOCTI B 00CI31 TEMaTHKH;

OTpUMaHHS HOBITHBOI 3arajbHoi Ta (haxoBoi iH(popMarllii uepes iHO3EMHI pKepea;

HaBYaHHS KOPUCTYBAaTHCS YCHMM MOHOJIOTIYHMM Ta JiaJOTiYHUM MOBJIEHHSM Yy MeXax
1no0yTOBO1, CyCHUIbHO-MIOJIITHYHOT, 3araJbHOHAYKOBOI Ta (paxOBOT TEMATHKH;

HaBYaHHS MEpeKIaay 3 iIHO3eMHOT MOBH Ha PiIHY TEKCTiB HAYKOBOTO XapaKTepy;

PO3BHUTOK Ta BJIOCKOHAJIECHHS HABUYOK IIepeKazyBaTH, pedepyBaTH Ta aHOTYBATH CYCHUIbHO—
MOITHYHY, EKOHOMIYHY Ta 3arajlbHOHAYKOBY JIITEpaTypy 1HO3EMHOIO Ta P1HOIO MOBaMH.




Habymmsa komnemenmunocmeil:

Inmecpanvna kKomnemenmuicmep:
3naTHICT, PO3B’SA3yBaTH CHEIiai3oBaHi 3aBIaHHS Ta NpPaKTU4HI mpodiemu y cdepi
€KOHOMIKH, arpo0i3HeCy Ha MDKHApPOJHOMY Ta HAIllOHATHHOMY PIBHSX, 3MIMCHEHHS €KOHOMIYHOI
JISUTBHOCTI Ha 30BHIINIHBOMY Ta BHYTPIIIHBOMY CETMEHTax arpapHoro pUHKY B YMOBax
HEBH3HAUEHOCTI Ta PHU3MKY 13 3aCTOCYBaHHAM C(HOPMOBAHOI CHUCTEMH TEOPETUYHHX 3HaHb Ta

BUKOPUCTaHHS CyYaCHUX METOIB YIIPABIIHHS MiIPUEMCTBOM.

3azanvHi komnemenmuocmi (3K):
3K 4. 3naTHICTh 3aCTOCOBYBATH 3HAHHS Y MPAKTUYHUX CUTYAIIisIX.
3K 6. 31aTHICTh CHIKYBAaTUCS 1HO3EMHOIO MOBOIO.

npozcpamni pesynomamu nasuanus (ITPH):
ITPH 12. 3acTrocoByBatu HaOyTi TEOPETUYHI 3HAHHS JUIS PO3B’SI3aHHS NPAKTHYHHUX 3aBJaHb Ta
3MICTOBHO IHTEPIIPETYBAaTH OTPUMaHI Pe3yIbTaTH.
[TPH 14. Bu3HaunTH Ta IIaHyBaTH MOXIIMBOCTI 0COOMCTOr0 MpodeciiiHOro po3BUTKY.
ITPH 20. OBonoaiTi HaBUYKaMU YCHOI Ta MUCHMOBOI MpodeciiHoi KOMYHIKallii Aep:KaBHOO

Ta 1HO3€MHOIO MOBaMU

2. Ilporpama Ta CTPyKTYpa HABYAJIbHOI TUCHUILTIHM 1JI51:
MMOBHOTO TEPMiHY JE€HHOI (3a04HOi) (hopMU HaBYaAHHS

1 CEMECTP
Hazsn KinpkicTs rogun
3MICTOBUX neHHa hopma 3aouna dhopma
MOJyJiB1 | THIXKHI | YCBOTO y TOMY YHCII yCb y TOMY YHCII
TEM JeK | mpakTt | 7ab | iHg | c.p. |oro | n n | mab | i1 | c.p.
1 2 3 4 5 6 7 8 |9 10 | 11 | 12 | 13 | 14
3micToBuii Moxyasb 1. The business environment. Effective management. Advertising.
Tema 1. 1-2 5 5
Types of THXKHI
Businesses.
Tewma 2. 2-3 5 5
Getting on in | TmkHI
business.
Tema 3. 3-4 5 5 1
Types of THXKHI
work.
Tema 4. 5-6 5 5 1
Managing THXKHI
time.
Tema 5. 7-8 6 6 1
Managing THXKHI
styles.
Tema 6. 8-9 6 6
Advertising. | TmxHi
Pa3om 3a 32 32 3
3MICTOBUM
moxayjaeMm 1

3microBuii Moayas 2. Marketing. Recruitment.




Tema 1. 9-10 5 5
Marketing. THXKHI
How to
market.
Tema 2. 10-11 5 5 1
Marketing THDKHI
tools.
Tema 3. 11-12 5 5 1
International | TmxHI
marketing.
Tema 4. Job 12-13 6 6
hunting. Job | Tmxwi
satisfaction.
Tema 5. 13-14 6 6
Workplace THXKHI
culture.
Tema 6. 14-15 5 5
Recruitment. | TmxHi
Pa3om 3a 32 32 2
3MicTOBHUM
MojayJeM 2
Pazom3al 64 64 5
ceMecTp
2 CEMECTP
KinpkicTe rogun
H%BM JieHHa ¢popma 3aouHa gopma
3MI1CTOBUX . . .
MOJYJTIB i THXKHI | YCBOI'O Y TOMY ‘H/ICJ?II yCb Yy TOMY III/IC'J'II
JeK | mpakt | 7ab | iHg | c.p. | O | 7 n | mab | iHx | c.p.
TEM o
1 2 3 4 5 6 7 8 9 |10 |11 |12 | 13| 14
3micToBuii moayan 1. Company profile and structure.
Tema 1. 1-2 5 5
Enterprise THKHI
organizing.
Tema 2. 3-5 6 6 1
Company THXKHI
structure and
development.
Tema 3. 6-8 6 6
Office life. THKHI
Tema 4. 9-11 6 6 1
Workplace THXKHI
skills.
Tema 5. Pay 12-13 6 6
and benefits. THXKHI
Tema 6. 14-15 5 5 1
Dealing with | TmxHi
people.




Pazom 3a 34 34 3
3MicTOBHM
MoayJem 1
Bceboro 98 98 8
TOJIMH
3 CEMECTP
Kinexicte rogua
HaSBH neHHa gopma 3aouna popma
3MICTOBHX . . .
MOZyTiB § THXHI | YChOTO Y TOMy HcII yCh Y TOMy uHci
JIeK | mpakt | jab | iHg | c.p. | Or | 1 n | mab | iHO | C.p.
TEM o
1 2 3 4 5 6 7 8 9 | 10 |11 | 12 | 13 | 14
3micToBuii moayab 1. Economics and Production.
Tema 1. The 1-2 5 5 1
different THXKHI
sectors of the
economy.
Tema 2. 3-5 6 6 2
Trade fairs. THKHI
Tema 3. 6-8 6 6
Money. TH)KHI
Tema 4. 9-11 6 6
Travel. THKHI
Tema 5. 12-13 6 6
Technology. | twxHi
Tema 6. 14-15 5 5 1
Advertising. | TmxHi
Pa3om 3a 34 34 4
3MIiCTOBHM
moayJiem 1
4 CEMECTP
KinpkicTs roguu
H%BH neHHa hopma 3aouna hopma
3MICTOBHX . . .
MOZTYTiB i THUXHI | YCbOTO Y TOMy uHcit yCh y TOMy uucni
JeK | mpakt | mad | iHg | c.p. | OF | 1 n | mab | iHa | c.p.
TEM o
1 2 3 4 5 6 7 8 9 | 10 | 11 | 12 | 13 | 14
3micToBuii moxyasn 1. Finance.
Tema 1. 1-2 5 5 1
Financial THOKHI
activity.
Tema 2. 3-5 6 6
Budget THXKHI
system.
Tema 3. 6-8 6 6 1
Banking. THXKHI
Tema 4. 9-11 6 6
Taxation. THKHI
Tema Ne 5, 12-13 6 6 1




Market
structure and
competition.

THKHIL

Tema Ne 6.
Takeovers.
Shares and
stocks.

14-15

TYKHIL

Pa3zom 3a
3MIiCTOBUM
MojayJem 1

34

34

Bceboro
TOAUH

68

68

5 CEMECTP

Haszsn
3MICTOBHX
MOJTYJIiB 1

TeEM

KinpkicTs rogun

neHHa hopma

3aouna popma

TUXKHI

yChOTO

y TOMY 4YHCIi

yCb

y TOMY YHCIi

JICK

IIPaKT

mab | 1HAO

c.p.

oro

o | nabd | iag

c.p.

1

2

3

4

5

6 7

10

11 | 12 | 13

14

3microBuii Moxyan 1. Economics in t

he modern world.

Tema 1. Why
economics is
important.
The role of
economists.

1-2

THKHL

5

5

Tema 2. How
economics
shapes our
lives.

34

THKHL

Tema 3.
Divisions of
economics.
Economic
stakeholders.

5-6

THKHL

Tema 4.
Macro and
microeconom
ics

7-9

THXKHI

Tewma 5.
Market
principles.
Concepts in
markets.

10-12

THKHL

Tema 6.
Market
equilibrium.

13-14

THXHI

Temal.
Marginality.

14-15

THKHIL

Pa3om 3a
3MIiCTOBUM
MojayJem 1

34

34




6 CEMECTP

Kinexicte rogua
HaSBH neHHa hopma 3aouHa opma
3MI1CTOBUX N N N
MOJYITIB i THXKHI | YCBOI'O Y TOMY ‘-II/ICJ‘II yCb Yy TOMY ‘-II/IC'JII
JeK | mpakrt | mab | iHg | c.p. | Or I n | nad | 1H1
TEM o
1 2 3 4 5 6 7 8 9 (10 | 11 | 12 | 13
3micToBuii moayas 1. Economics, technology, globalization, sustainability.
Tema 1. 1-2 4 4 1
Technology THXKHI
and economic
change.
Tema 2. The 3-4 5 5
use of THKHI
computers in
economics
and finance.
Tema 3. The 5-6 5 5 1
global THXKHI
economy.
The role of
foreign direct
investment.
Tema 4. 7-9 5 5 1
Emerging THXKHI
markets and
comparative
advantage.
Multinational
corporations.
Tewma 5. 10-12 5 5
Growth. TUXHI
Microfinance.
Tema 6. Fair 13-14 5 5 1
trade. THKHI
Tema 7. Case | 14-15 5 5
study in THXKHI
microfinance.
Pa3omMm 3a 34 34 4
3MICTOBHM
MoayJem 1
Bcenoro 68 68 8
TOAUH
7 CEMECTP
KinpkicTs ronus
H%BH JeHHa popma 3aouna popma
3MI1CTOBUX N N .
MOJYJTIB i TH)KHI | YCBOIr'O Y TOMY ‘-II/ICJ‘II yCb Yy TOMY ‘-II/IC.JII
JeK | mpakt | nab | iHg | c.p. | Or B¢ n | mab | 111
TEM o
1 2 3 4 5 6 I 8 9 10 | 11 | 12 | 13

3micToBuii MoayJib 1. Strategy, policy and economic change.




Tema 1. 1-2 6 6
Saving, THXKHI
spending.
Tema 2. 3-5 6 6
Borrowing, THKHI
lending.
Tema 3. 6-8 5 5 1
Labour THXHI
markets.
Tema 4. 9-11 6 6 1
SMART THXKHI
framework.
Tema 5. 12-13 6 6 1
Corporate THKHI
Social
Responsibilit
y (CSR).
Tema 6. 14-15 6 6
Economics THKHI
and
ecosystems.
Pa3zom 3a 35 35 3
3MiCTOBHM
moayJiem 1
8 CEMECTP
KinpkicTs roguu
HaSBH neHHa hopma 3aouna dhopma
3MI1CTOBUX N N N
MOJYJTIB i THXKHI | YCbOTO Y TOMy {HCI yCb Y TOMY “HC1
JeK | mpakt | 7ab | iHg | c.p. | O | 7 n | mab | iHx | c.p.
TEM o
1 2 3 4 5 6 7 8 9 10 | 11 | 12 | 13 | 14
3micToBuii moayab 1. The economics of agriculture, health care, sport.
Tema 1. The 1-2 5 5 1
economics of | Tmwxui
agriculture:
price
elasticity of
demand,
buffer stocks.
Tema 2. The 3-5 5 5 1
economics of | Tmxwai
agriculture:
food security,
commaodity
price.
Tema 3. The 6-8 5 5 1
economics of | Tmxwai
health care:
welfare
economics,
vertical
equity.




Tema 4. The 9-11 5 5
economics of | TmxHi
health care:
pareto
efficiency,
health care
indicators.

Tema 5. The 12-13 5 5
economics of | Tmwkui
sport:
funding,
legacy
effects,
staging mega-
events.

Tema 6. The | 14-15 6 6
economics of | TwkHi
sport:
investment in
sport, derived
demand,
complementa
ry products

Pa3omMm 3a 31 31 3
3MIiCTOBUM
moayJiem 1

Bceboro 66 66 6
rOANH

3. Temu ceMiHAPCHKUX 3aHATH (HABYAJIBLHUM IJIAHOM He NependaveHi)

Temu NPaAKTUIHHUX 3aHATH

Ne CEMECTP 1

Kinekicts
T'ogun

Advertising.

3microBuii Mmoayssn 1. The business environment. Effective management.

Tema Ne 1. Types of Businesses.

Tema Ne 2. Getting on in business.

Tema Ne 3. Business in different cultures.

Tema Ne 4. Types of work.

Tema Ne 5. Jobs and responsibilities.

Tema Ne 6. Corporate identity, logos. Branding.

Tema Ne 7. Managing time.

XN O~ W

Tema Ne 8. Team building.

©

Tema Ne 9. Negotiating.

[
o

Tema Ne 10. Management styles.

[ERN
[ERN

Tema Ne 11. Change management.

[E=N
N

Tema Ne 12. Crisis management.

[
w

Tema Ne 13. Advertising.

NINIDNINININININDINDINDININIDN




14. | Tema Ne 14. Creating ads. 2
15. | Tema Ne 15. Authentic advertisements. 2
Module test 1. 2
3micToBuii MoayJb 2. Marketing. Recruitment.
16. | Tema Ne 1. Marketing. How to market.
17.| Tema Ne 2. Changing the world. How to search on the Internet. 2
18. | Tema Ne 3. Planning a marketing strategy. 2
19. | Tema Ne 4, Marketing tools. 2
20. | Tema Ne 5. Marketing mix and marketing campaigns. 2
21. | Tema Ne 6. International marketing. 2
22. | Tema Ne 7. Working abroad. 2
23. | Tema Ne 8. Job hunting. 2
24. | Tema Ne 9. Getting a job. 2
25. | Tema Ne 10. Work and motivation. 2
26. | Tema Ne 11. Job satisfaction. 2
27.| Tema Ne 12, Office life. 2
28. | Tema Ne 13. Workplace culture. 2
29. | Tema Ne 14. Recruitment. 2
30. | Tema Ne 15. Hiring new employees. 2
Module test 2.
Ne CEMECTP 2 KinpkicThb
T'ogun
3micToBuii moayas 2. Company profile and structure.
1 Tema Ne 1. Entrepreneurs. 2
2 Tema Ne 2. Enterprise organizing. 2
3 Tema Ne 3. Planning and control of company. 2
4 Tema Ne 4. Company structure. 2
5 Tema Ne 5. Company development. 2
6 Tema Ne 6. Office life. 2
7 Tema Ne 7. Workplace sKills. 2
8 Tema Ne 8. Building relationships. Team building. 2
9 Tema Ne 9. Negotiating. 2
10 | Tema Ne 10. Promotions. Motivating staff. 2
11 | Tema Ne 11. Pay and benefits. 2
12 | Tema Ne 12. Networking. 2
13 | Tema Ne 13. Presentations. 2
14 | Tema Ne 14. Meetings. 2
15 | Tema Ne 15. Dealing with people. 2
Module test 2.
No CEMECTP 3 KinpkicThb
I'onnu
3microBuii MoayJb 3. Economics and Production.
1 Tema Ne 1. The different sectors of the economy. 2
2 Tema Ne 2. The business cycle. 2
3 Tema Ne 3. Business strategy. 2

10




4 Tema Ne 4. International trade. 2
5 Tema Ne 5. International Markets. 2
6 Tema Ne 6. Production. 2
7 Tema Ne 7. Products. Brands. 2
8 Tema Ne 8. Money. 2
9 Tema Ne 9. Government and taxation. 2
10 | Tema Ne 10. Acquisitions, mergers and joint ventures 2
11 | Tema Ne 11. Risk management. 2
12 | Tema Ne 12.Business case analysis. 2
13 | Tema Ne 13. Digital business and technology. 2
14 | Tema Ne 14, Travel experiences. 2
15 | Tema Ne 15.Advertising. 2
Module test 3.
Ne CEMECTP 4 KinpkicTh
Tonnu
3micToBuii moxyan 4. Finance.
1 Tema Ne 1. Financial activity. 2
2 Tema Ne 2. Local finance and development. 2
3 Tema Ne 3. Financial analysis. 2
4 Tema Ne 4. Budget system. 2
5 Tema Ne 5. Financial market 2
6 Tema Ne 6. Financial activities of business entities. 2
7 Tema Ne 7. Banking transactions. 2
8 Tema Ne 8. Bank financial accounting. 2
9 Tema Ne 9. Basics of taxation. 2
10 Tema Ne 10. Tax law. 2
11 | Tema Ne 11. Venture capital. 2
12 | Tema Ne 12. Market structure and competition. 2
13 | Tema Ne 13. Takeovers. Shares and stocks. 2
14 | Tema Ne 14. Organization and financing of innovating activity. 2
15 | Tema Ne 15. Project analysis. 2
Module test 4.
Ne CEMECTP 5 KinpkicTh
T'ogun
3micToBuii MoayJb 5. Economics in the modern world.
1 Tema Ne 1. Why economics is important. 2
2 Tema Ne 2. How economics is organized 2
3 Tema Ne 3. The role of economists. 2
4 Tema Ne 4. How economics shapes our lives. 2
5 Tema Ne 5. Divisions of economics. 2
6 Tema Ne 6. Economic stakeholders. 2
7 Tema Ne 7. Macroeconomics. 2
8 Tema Ne 8. Microeconomics. 2
9 Tema Ne 9. Market economies. 2
10 | Tema Ne 10. Market principles. 2
11 | Tema Ne 11. Concepts in markets. 2
12 | Tema Ne 12. Market equilibrium. 2
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13 | Tema Ne 13. International markets. 2
14 | Tema Ne 14. Marketing mix and marketing campaigns. 2
15 | Tema Ne 15. Marginality. 2
Module test 5.
Ne CEMECTP 6 KinpkicThb
I'onuu
3micToBuii moxyas 6. Economics, technology, globalization, sustainability.
1 Tema Ne 1. Digital disruptors. 2
2 Tema Ne 2. Digital economy. 2
3 Tema Ne 3. Digital marketing. 2
4 Tema Ne 4. Technology and economic change. 2
5 Tema Ne 5. The use of computers in economics and finance. 2
6 Tema Ne 6. Economics, globalization, sustainability. 2
7 Tema Ne 7. The global economy. 2
8 Tema Ne 8. The role of foreign direct investment. 2
9 Tema Ne 9. Emerging markets and comparative advantage. 2
10 | Tema Ne 10. Multinational corporations. 2
11 | Tema Ne 11. Macroeconomics ... but microfinance! 2
12 | Tema Ne 12, Growth. 2
13 | Tema Ne 13. Microfinance. 2
14 | Tema Ne 14. Fair trade. 2
15 | Tema Ne 15. Case study in microfinance. 2
Module test 6.
Ne CEMECTP 7 KinpkicTh
T'ogun
3micToBuii MoayJb 7. Strategy, policy and economic change.
1 Tema Ne 1. Saving, spending. 2
2 Tema Ne 2. Borrowing, lending. 2
3 Tema Ne 3. Aggregate demand. 2
4 Tema Ne 4. Expenditure. 2
5 Tema Ne 5. Budget system. 2
6 Tema Ne 6. Budget monitoring. 2
7 Tema Ne 7. Budget deficits. 2
8 Tema Ne 8. Labour markets. 2
9 Tema Ne 9.Trafficking. 2
10 | Tema Ne 10.Migration. 2
11 | Tema Ne 11.Demographic factors. 2
12 | Tema Ne 12. Labour market trends. 2
13 | Tema Ne 13. SMART framework. 2
14 | Tema Ne 14. Corporate Social Responsibility (CSR) 2
15 | Tema Ne 15. Economics and ecosystems. 2

Module test 7.
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Ne CEMECTP 8 KigpkicTh
T'onnn
3microBuii moayJib 8. The economics of agriculture, health care, sport.
1 Tema Ne 1. The economics of agriculture: price elasticity of demand, buffer 2
stocks.
2 Tema Ne 2. The economics of agriculture: buffer stocks. 2
3 Tema Ne 3. The economics of agriculture: food security, commodity price. 2
4 Tema Ne 4. The economics of health care: welfare economics. 2
5 Tema Ne 5. Vertical equity. 2
6 Tema Ne 6. Pareto efficiency. 2
7 Tema Ne 7. Health care indicators. 2
8 Tema Ne 8. The economics of sport. Funding. 2
9 Tema Ne 9. The economics of sport. Legacy effects. 2
10 | Tema Ne 10. Staging mega-events. 2
11 | Tema Ne 11. Investment in sport. 2
12 | Tema Ne 12. Derived demand. 2
13 | Tema Ne 13. Complementary products. 2
Module test 8.
4. Temmu camocTiiiHoI podoTH
No Ha3Bu Temu KinpkicThb
['omun
1 Tema Ne 1. The business environment. 2
2 Tema Ne 2. Effective management. 2
3 Tema Ne 3. Advertising. 2
4 Tema Ne 4. Marketing. 2
5 Tema Ne 5. Recruitment. 2
6 Tema Ne 6. Economics. 2
7 Tema Ne 7. Production. 2
8 Tema Ne 8. Finance. 2
9 Tema Ne 9. Economics in the modern world. 2
10 | Tema Ne 10. Economics and technology. 2
11 | Tema Ne 11. Globalization and sustainability. 2
12 | Tema Ne 12. Strategy, policy and economic change. 2
13 | Tema Ne 13. The economics of agriculture sport. 2
14 | Tema Ne 14. The economics of health care. 2
15 | Tema Ne 15. The economics of sport. 2

5. 3aco0u AiarHOCTUKU pe3y/bTATIB HABYAHHS:
- 3aliK;
- MOAYJbHI TECTH;
- TIPOEKTH;
- 3aXHCT IPAaKTHUYHUX POOIT;
- IHII BUIMU.

6. MeToau HABYAHHA

- CIIOBECHHMI MeTO ] (KOMYHIKaTUBHHI METOJI, PO3IOBi/Ib, O€ciia, AUCKYCis);
- HAOYHHI MeTO I ( METOJI LITFOCTpAIliif, METOI JEMOHCTpAIIii);
- MPaKTHYHHUH MeTO (MPAaKTUYHI 3aHATTS);
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- poboTta 3 HaBYAIBHO-METOJMYHOIO JIITEpaTyporo (KOHCIIEKTYBaHHS, TE3yBaHHS,
AHOTYBaHHS, PEIICH3yBaHHs, CKJIaaHHs pedeparty);

- BiICOMETO/I (TUCTAHIIIHI, MyJIbTUME]IiHI, BeO-OpI€HTOBAHI TOIIIO);

- 1HII1 BUIM.

7. Mertoau oniHIOBaHHA.

- 3k,

- ycHe ab0 MUChMOBE OITUTYBaHHS;

- MOJIyJbHE TECTYBaHHS;

- KOMaH[HI POEKTH;

- pedeparu, ece;

- 3aXHCT NPAaKTUIHUX POOIT;

- Tpe3eHTallii Ta BUCTYIIH Ha HAYKOBUX 3aX0J1aX;
- 1HIII BAJW.

8. Posmoagin 0OaxiB, ski oTpuUMyIOTH 3700yBaudi BHUINOI OCBITH. OI[iHIOBaHHS 3HaHb
3m00yBaya BHIOI OCBITH BinOyBaeTbes 3a 100-0aIbHOIO IIKAJIOK 1 MEPEBOIUTHCS B
HaI[lOHAJIbHI OLIHKH 3TiAHO 3 Tabu. 1 unHHOTO «Il0JOXKEHHS MPO eK3aMEeHH Ta 3aliKU Y

HYVYBIll Ykpainu»
PeiiTunr 3100yBava BUIIO1 Orinka HalllOHAJIbHA Ta PE3YJIbTATH CKJIAJAHHS
OCBITH, . ..
ot eK3aMeHiB 3aJiKiB

90-100 BIZMIHHO
74-89 nob6pe 3apaxoBaHO
60-73 3aJI0BLJIBHO
0-59 HE3310BIJIbHO HE 3apax0BaHo

Jlns BU3HAUEHHS pEeUTHHTY 3100yBaya BHIOI OCBITH 13 3aCBOEHHS AUCUUILIIHU Ramc (1o
100 GamniB) omepkanuii pedTuHr 3 atectamii (1o 30 OaiB) AOMA€ThCA JO PEUTHHTY 3700yBaya
BUIIO1 OCBITH 3 HaB4YaNbHOI poOoTH Rup (10 70 6aniB): R tnc = Rup + R aT.

9. HaB4yajJbHO-MeTOXHYHE 320e3MeYCHHHA

€JIGKTPOHHUM HaBYAIbHUM KypC HaBUAIBHOI AUCHUIUIIHY (Ha HaBuanbHOMY nopTani HYBill
VYkpaiuu eLearn - https://elearn.nubip.edu.ua/course/view.php?id=3759);

- TiAPYYHUKH, HAaBYAJIbHI MOCIOHUKH, IPAKTUKYMHU;

- METOJWYHI MaTepiaJid 010 BUBYCHHS HABYAIBHOI TUCIMIUIIHA )1 3100yBayiB BUIIOT
OCBITH JIeHHOI (hOopMH 3100y TTs BUIIOT OCBITH.

10. PexomenmoBaHi qxepena inopmamii

1. EnexTponHuii  HaBuaibHMM  Kypc 3  aucuuiuiinm  «IlHozemHa — moBa».  URL:

https://elearn.nubip.edu.ua/course/view.php?id=2405

https://elearn.nubip.edu.ua/course/view.php?id=2964

2. AHrmificbka MOBa Ui CTYACHTIB EKOHOMIYHUX cHemianbHocTed : HaBdu. mocio. / C. A.

BbyukoBchka Ta iH. Xapkis : XHYMI', 2018. 143 c.

3. Penceka 1. 1. Ino3zemna moBa (anrmiiiceka). [ pamMaTudHi BpaBu : METOAMYHI peKOMEHIAIIT [

CaMOCTIHOT pOOOTH CTYIEHTIB TEPIIOr0 Ta JAPYroro Kypcy AMCHUILUIIHK «[HO3eMHa MOBay»

(anrmiiiceka) cremianpHocTeil: 051 «Exonomika», 061 «XKypnamictuka», 072 «®Pinancy,

OaHKIBChKa crpaBa Ta cTpaxyBaHHsD», 073 «MenemxmenT», 076 «IliqxnpueMHUIITBO Ta TOPTIBII,
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231 «CormiansHa pobOoTay, ocBiTHROTO cTyreHs «bakamasp» / ykman. 1. I. Peraceka — K. : HYBIll,
2023. — 160 c. (aHTTCHKOIO MOBOIO).

4. Penceka 1. I. InozemHa MoBa (haxoBoro crpsiMyBaHHS (aHTJIIHChKa MOBA) : METOJAMYHI BKa3iBKH
s camocTiiiHoi pobotn crynentiB III ta IV kypcy aennoi Ta 3aounHoi (GopMH HaBYaHHS
cnemianpHocTedt 051 Exonomika (OIIIl «Exonomika migmpuemctBay OIIl  «MixuapoaHa
exoHomikay); 071 OO6mik i1 omomatkyBauus (OIIIl «O6mik 1 aygur», OIIIl «AnamiTuune Ta
00J1iIKOBO-TIpaBOBE 3a0e3neueHHs Oi13Hecy»); 072 dinancu, OaHKIBChbKa cIipaBa Ta (OHIOBUN PUHOK
(OIIT «®Pinancu 1 kpenut», O «KoprnoparusHi ¢inancu»); 076 IliannpueMHUITBO Ta TOPTiBIA
(OIIIT «ITigmpueMHUIITBO, TOPTiBIs Ta OipKOBa AISUTBHICTB» OCBITHBOTO cTyreHs «bakamaspy /
yknan. L. I. Penceka — K. : HYBIll, 2024. — 182 c. (aHrmiiicbK0I0 MOBOIO).

5. Posron 1. 1O., Illanaea — IlumbGan JI. O. IIpakTukyMm 3 aHTJIHACBKOI MOBH: METOIMYHI
pexomenpauii. Kuis : HYBillY, 2021. 170 c.

6. Olena Mazur, Kateryna Sovach. English for Economists : teaching resources. Ukraine : Oldi+,
2021. 232 p.

7. Rachael Roberts, Caroline Krantz. High Note 4: teaching resources. Slovakia: Pearson Education
Limited, 2020. 200 p.

8. English for Business Studies. A Course for Business Studies and Economics students. Cambridge
University Press, 2018. 190 p.

9. lan MacKenzie. Professional English in Use: teaching resource. Finance. Cambridge University
Press, 2017. 140 p.

10. Market Leader Accounting and Finance. Intermediate Business English: student’s book. Pearson
Education Limited, 2019.

11. Virginia Evans-Jenny Dooley. Enterprise 4: student’s book. Express Publishing, 2018. 178 p.

Internet-sources:
1. Cambridge Assessment English — https://www.cambridgeenglish.org
2. BBC News — https://www.bbc.com/news/uk
3. America House Kyiv — http://www.americahousekyiv.org/
4. Ted Talks - https://www.youtube.com/user/TEDxTalks?hl=ru
5. English Grammar - https://www.englishgrammar.org/exercises/
6. British Council - http://www.britishcouncil.org.ua/english
7. The Economist — URL.: http://www.economist.com/
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