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Onuc HABYAILHOT JHCHHILIIHA
THO3EMHA MOBA (anraiiicbka)

1-2 cemecTpn

I"anyss 3HaHb, cHeNiaJbHICTh, OCBITHS MporpaMa, ocBiTHIl cTynminb

OcgiTHi#t cTymiHb Iepwiuii (6axanaspcewruii)

CreniaiapHICTh 051 «Exonomirxay

OcsiTHs porpama. Midycnapoona exonomixa

XapaKkTepHCTHKA HABYAJAbHOI {HCHHILTIHI

Bupn O060B’13K0BHI KOMIIOHEHT
3arajbHa KUIBKICTE TOJUH 300

Kinekicts kpeautis ECTS 10

KisbKiCTh 3MICTOBHX MOJTY.JIIB 9

Kypcosuii npoext (pobora) (3a
HasfgBHOCTI)

®Dopma KOHTPOJIIO

Exzamen / 3anik

IoxasHHKH HABYAILHOI JUCIMILIIHH 1151 J€HHOT TA 32049HO0T )OpM HABYAHHS

JeHHa Gpopma HaBYAHHS

3a04Ha opMa HaBYAHHS

Pik migrorosku (kypc) 1-4 -
Cemectp 1-8 -
JlexuiiiHi 3aHATTS - -
IIpakTuyHi, ceMiHapChKi 3aHSATTS 270 ron. -
JlaboparopHi 3aHsTTS - -
Camocriiina poboTa 30 rog. -
|HauBIAYaNbHI 3aBIaHHS . -
KilbKICTh THKHEBUX ay IUTOPHUX

FOMH A5 IeHHOT (POpPMU HABYAHHS: 4 /2 rop.

1. Mera, 3aBTaHHSA Ta KOMIIETEHTHOCTI HABYAJILHOT AHCHMIJIIHH
Mema - ¢opmyBaHHA Yy CTYJCHTIB NPAKTHYHUX HABHYOK BHKOPHCTAHHS 3HAHb 3

QHIJIHCBKOI MOBM y HpOLECI MOBCAKJEHHOIO CHIIKYBaHHSA, BMIHHS BECTH JHCKYCIIO 3
NpeCTABHUKAMMU 1HIIMX KpaiH, a TaKoX 3 PI3HOMAHITHUX NHUTaHb SK B €KOHOMIuHiH, (inaHcoBii
chepi, Tak i Ha eTami MiATOTOBKM JO ydYacTi y MDKHApOJHHX KOH(EPEHIisX, NMpoeKTaXx Ta
IucKycisX. HaBuuTH ciTyXadiB MpoOBOAMTH MUCEMOBHI 0OMIH JiJI0BOKO iHpOpMALTi€TO.

3agoanna:

ONTaHyBaHHs HABUYOK MPAKTUYHOIO BOJIOMIHHS 1HO3EMHOIO MOBOK B PI3HHX BHAX
MOBIIEHHEBOT JIsLTBHOCTI B 00Cs31 TEMAaTHKH;

OTpHMaHHs HOBITHBOI 3arajibHOI Ta (paxoBol iHdopMallii uepe3 iHO3eMHI HKepena;

HaBYaHHs KOPHUCTYBATHCS YCHHM MOHOJIOTiYHMM Ta JIaJOriYHHM MOBJIEHHAM Y MeXax
1100y TOBOI, CyCHiTbHO-MOMITUYHOT, 3aralbHOHAYKOBOI Ta (haX0BOI TEMATUKHU;

HABYaHHS MEPEKIany 3 iH03eMHOI MOBH Ha PiJIHY TEKCTiB HAyKOBOTO XapakTepy;

PO3BUTOK Ta BJOCKOHAJIEHHS HABUYOK [epeKasyBaty, pedepyBaTu Ta aHOTYBATH CYCIIBHO—
MOJITUYHY, EKOHOMIYHY Ta 3arajlbHOHAYKOBY JiTEpaTypy iHO3EMHOIO Ta PiHOI MOBAMH.



Habymma komnemenmuocmeii:

Inmezpanvna KomnemeHmHicme:
37aTHICT, PO3B’A3yBaTH CHENiali30BaHi 3aBJaHHA Ta TNpakTH4HI mpobiaemu y cdepi
€KOHOMIKH, arpobi3Hecy Ha MDKHApOJHOMY Ta HalliOHABHOMY DIiBHSX, 37lHCHEHHS €KOHOMIYHOL
JISIBHOCTI HA 30BHIMHBOMY Ta BHYTpIIIHBOMY CerMEHTax arpapHoro pHHKY B yMOBax
HEBH3HAUEHOCTI Ta PU3WKY i3 3acTOCyBaHHSIM C(OPMOBAHOI CHCTEMH TEOPETHYHHUX 3HaHb Ta
BUKOPHUCTAHHS CyYacHUX METO/IiB yIPaBIiHHS [iIPHEMCTBOM.

3azanbHi Komnemenmuocmi (3K):
3K 4. 3arHicTh 3aCTOCOBYBATH 3HAHHS Y MPAKTUYHUX CUTYalisAX.
3K 6. 3maTHICTE CIIIKYBAaTHCS 1HO3EMHOK MOBOIO.

npozpamui pesyavmamu nasuanna (ITPH):

[TPH 12. 3actocoByBaru HaOyTi TeOpeTHYH] 3HaHHS JUIs PO3B’s3aHHs [IPAKTHYHHX 3aBIaHb Ta
3MICTOBHO IHTEpPIPETYBaTH OTPUMAaHI Pe3yIbTaTH.

I1PH 14. Bu3HauuTH Ta JIAHYBATH MOMKJIUBOCTI 0COOUCTOr0 MpodeciiHOro pO3BUTIKY.

[TPH 20. OBooiTH HaBHUKaMH YCHOI Ta MACEMOBOT MpodeciiHoi KoMyHIKalil JepKaBHOO
Ta iHO3eMHOI0 MOBaMH

2. TIporpama ta CTPYKTYpa HABYAJIbHOT JHCHMIIIIHHA JJIA:
- IOBHOIO TepMiHY JeHHOT (3a04HOT) POpMH HaBYAHHS

1 CEMECTP
Hazeu KinbKicTh roius
3MICTOBHX neHHa hopma 3aouna dbopma
MOAYIiB1 | THXHI | YChOTO y TOMY YHCIi yCb y TOMY 49HCJII
TeM ek | mpakT | nab | 1HA | c.p. |OrO | I n | ygab | i8x | c.p.
1 2 3 + 5 6 7 8§ |9 10 | 11 | 12 | 13 | 14
3microeuii moays 1. The business environment. Effective management. Advertising.
Tema 1. 1-2 5 5
Types of THXKHI
Businesses.
Tema 2. 2-3 5 5
Getting on in | THXHI
business.
Tewma 3. 3-4 5 5 1
Types of THKHI
work.
Tema 4. 5-6 5 5 1
Managing THXKHI
time.
Tema 5. 7-8 6 6 1
Managing THKHI
styles.
Tema 6. 8-9 6 6
Advertising. | THXHI
Pazom 3a 32 32 3
3MICTOBHM
moayqaeMm 1

3micToBuii Moayas 2. Marketing. Recruitment.




Tema 1. 9-10 5 5
Marketing. THXKHI
How to
market.
Tema 2. 10-11 & 5 1
Marketing THXKHI
tools.
Tema 3. 11-12 5 5 1
International | TuxHi
marketing. '
Tema 4. Job 12-13 6 6
hunting. Job | TexHi
satisfaction.
Tema 5. 13-14 6 6
Workplace THAKHI
culture.
Tewma 6. 14-15 5 5
Recruitment. | Twxwi
Pazom 3a 32 32 2
3MICTOBHM
MoayJiem 2
Pazom3a 1 64 64 5
cemecTp
2 CEMECTP
KinpxicTs Togun
Hazsu
. JeHHa Gopma 3aouHa opma
ey | e yCBOT0 y TOMY YHCIHi yCb y TOMY 9HCIHi
MOJIY/IB 1 = ;
rent nek | npaxkt | nab | img | cp. | or | o n | nab | ivxg | c.p.
0
1 2 3 4 5 6 7 8 9 |10 |11 |12 |13 | 14
3micToBuii Moayas 1. Company profile and structure.
Tema 1. 1-2 5 3
Enterprise THXKHI
organizing.
Tema 2, 3-5 6 6 1
Company THKHI
structure and
development.
Tema 3. 6-8 6 6
Office life. THXHI
Tema 4. 9-11 6 6 1
Workplace THXKHI
skills.
Tema 5. Pay 12-13 6 6
and benefits. THXHI
Tewma 6. 14-15 5 5 1
Dealing with | TmxHi
people.




Pa3zom 3a 34 34 3
IMiCTOBHM
moay.aem 1
Beroro 98 98 8
roaAMH
3 CEMECTP
KinexicTe roauna
HaBBH JaeHHa dopma 3aouna popma
3MICTOBHX = > :
o THXKHI | yCBOTO Y TOMY YHCJI yCb Y TOMY 9HCJTI
MOJIYJTIB 1 : -
PEM JeK | mpakt |mab | img | cp. | or | & n | mab | ing | c.p.
0
1 2 3 4 5 6 7 8 9 |10 | 11| 12 | 13 | 14
3microBuii moayas 1. Economics and Production.
Tema 1. The 1-2 5 5 1
different THOKHI
sectors of the
economy.
Tema 2. 3-5 6 6 2
Trade fairs. THXKHI
Tema 3. 6-8 6 6
Money. THXKHI
Tema 4. 9-11 6 6
Travel. THXKHI
Tewma 5. 12-13 6 6
Technology. | TmxHi
Tema 6. 14-15 5 5 1
Advertising. | TxHI
Pazom 3a 34 34 4
3MICTOBHM
MoayJiem 1
4 CEMECTP
Kinekicts rogus
I.{aSBH JeHHa Gopma 3aouHa opma
3MICTOBHX . 3 :
-~ THXKHI | YCBOTO y TOMy wHen yChb y TOMy umci
e JeK | mpakt | qab | iHg | c.p. | or | »x n | mab | iHx | c.p.
0
1 2 3 4 5 6 7 8 9 |10 | 11 |12 | 13| 14
3micToBuii MoayJus 1. Finance.
Tema 1. 1-2 5 5 1
Financial THIKHI
activity.
Tema 2. 3-5 6 6
Budget THXKHI
system.
Tewma 3. 6-8 6 6 1
Banking. THXKHI
Tema 4. 9-11 6 6
Taxation. THXKHI
Tema No 5. 12-13 6 6 1




Market
structure and
competition.

THKHI

Tema Ne 6.
Takeovers.
Shares and
stocks.

14-15
THXHI

Paszom 3a
3MICTOBHM
moayJiem 1

34

34

Benoro
rOAHMH

68

68

S CEMECTP

Hazsu
3MICTOBHX
MOJIYJIB 1

TEeM

KinekicTs roauu

JieHHa Gopma

3aoyna popma

TWXKHI

yChOTO

y TOMY 9HCI

yChb

y TOMY 49HCi

JICK | MMPaKT

nab

1HO

c.p.

oro

J

o | mad | iHo

c.p.

1

2

3

4 5

6

7

8

9

10

11 | 12 | 13

14

3micToBuii moay.as 1. Economics in t

he modern world.

Tema 1. Why
economics is
important.
The role of
€conomists.

1-2
THXKHI

5

5

Tema 2. How
economics
shapes our
lives.

3-4

THKHI

Tema 3.
Divisions of
€Conomics.
Economic
stakeholders.

5-6

THKHI

Tema 4.
Macro and
microeconom
ics

THKHI

Tema 5.
Market
principles.
Concepts in
markets.

10-12
THXKHI

Tema 6.
Market
equilibrium.

13-14

THKHI

Tema7.
Marginality.

14-15

THKHI

Pazom3a
IMICTOBHM
moayJaem 1

34

34




6 CEMECTP

Hassu
3MICTOBHX
MOJIy B 1

TEeM

KinekicTs roaun

JIeHHa ¢opma

3ao4Ha hopma

THKHI

yChOTO

y TOMY 9HCITi

yChb

y TOMY YHCITi

J€K | IpaKT

1a6

IHA

c.p.

or
0

1 n | mab | iHn

C.p.

1

2

3

4 2

6

T

8

9

10 [ 11 | 12 | 13

14

3microsuii Mmoayas 1. Economics, technology, globalization

, sustainability.

Tewma 1.
Technology
and economic
change.

1-2
THKHI

4

4

1

Tema 2. The
use of
computers in
economics
and finance.

3-4
THIKHI

Tewma 3. The
global
economy.
The role of
foreign direct
investment.

5-6
THKHI

Tema 4.
Emerging
markets and
comparative
advantage.
Multinational
corporations.

7-9

TUKHI

Tema 5.
Growth.
Microfinance.

10-12

THKHI

Tema 6. Fair
trade.

13-14
THIKHI

Tema 7. Case
study in
microfinance.

14-15
THIKHI

Pazom 3a
3MICTOBHM
MojayJiem 1

34

34

Beboro
roJauH

68

68

7 CEMECTP

Hassn
3MICTOBHX
MOJIYMIB i

TeM

KinpkicTs Togun

nenHa dbopma

3aouna popma

THKHI

yChOTO

y TOMY YHCITI

yChb

Yy TOMY 9HCJI

JICK | IpakKkT

1ad

1HIO

c.p.

or
0

) n | mab | iHa

c.p.

1

2

3

4 5

6

7

8

9

1y | L | 12 | 13

14

3micToBuii moay.ib 1. Strategy, policy and economic change.




Tema 1.
Saving,
spending.

1-2 6 6
THIKHI

Tewma 2.
Borrowing,
lending.

3-5 6 6
THXKHI

Tema 3.
Labour
markets.

6-8 5 5 1

THKHI

Tema 4.

SMART
framework.

9-11 6 6 1
THIKHI

Tema 5.
Corporate
Social
Responsibilit
y (CSR).

12-13 6 6 1
THKHI

Tema 6.
Economics
and
ecosystems.

14-15 6 6
THIKHI

Pazom 3a
3MICTOBHM
mMoayJiem 1

35 35 3

8 CEMECTP

Hassu
3MICTOBHX
MOJYJIB i

TEeM

KinbkicTs rogun

JleHHa ¢opma

3aogna gopma

THXHI | YCBOIO

yChb

Y TOMY 4HCIl

nek | npakt | nab | iHA

c.p.

or
0

1 n | gab

y TOMY 4YHCII

IHO

c.p.

1

2 3 4 5 6 7 8

9

10 [ 11 | 12

13

14

3micToBuii Moayab 1. The economics of agriculture,

healt

h care, sport.

Tema 1. The
economics of
agriculture:
price
elasticity of
demand,
buffer stocks.

1-2 5 5 1
THKHI

Tema 2. The
economics of
agriculture:
food security,
commodity
price.

3-5 5 5 1
THXKHI

Tema 3. The
economics of
health care:
welfare
economics,
vertical
equity.

6-8 5 5) 1
THIKHI




Tema 4. The 9-11 5 5
economics of | THKHI
health care:
pareto
efficiency,
health care
indicators.

Tema 5. The 12-13 5 P
economics of | TwxHI
sport: ’
funding,
legacy
effects,
staging mega-
events.

Tema 6. The 14-15 6 6
economics of | THxkHI
sport:
investment in
sport, derived
demand,
complementa
ry products

Pazom 3a 31 31 3
IMICTOBHM
MoayJiem 1

Benoro 66 66 6
roJIuH

3. Temu ceminapchbKHX 3aHATH (HABYAALHHM IUVIAHOM He nepeadayeni)

Temun npakTHYHAX 3AHATH

Ne CEMECTP 1

KinepxicTs
INoguu

Advertising.

3microBuii Mmoayas 1. The business environment. Effective management.

Tema Ne 1. Types of Businesses.

Tema Ne 2. Getting on in business.

Tema Ne 3. Business in different cultures.

Tema Ne 4. Types of work.

Tema Ne 5. Jobs and responsibilities.

Tema Ne 6. Corporate identity, logos. Branding.

Tema Ne 7. Managing time.

o N o U] | W] —

Tema No 8. Team building.

o

Tema Ne 9. Negotiating.

—
=

Tema Ne 10. Management styles.

p—
—y

Tema Ne 11. Change management.

_.
el B

Tema Ne 12. Crisis management,

[o—
w

Tema Ne 13. Advertising.

BB | BB [ B B2 [ MO [ M| B b | b0




14.| Tema Ne 14. Creating ads. 2
15. | Tema Ne 15. Authentic advertisements. 2
Module test 1. 2
3microsmii moay.ib 2. Marketing. Recruitment.
16. | Tema Ne 1. Marketing. How to market.
17. | Tema Ne 2. Changing the world. How to search on the Internet. 2
18. | Tema Ne 3. Planning a marketing strategy. 2
19. | Tema Ne 4. Marketing tools. 2
20. | Tema No 5. Marketing mix and marketing campaigns. 2
21. | Tema Ne 6. International marketing. 2
22. | Tema Ne 7. Working abroad. 2
23. | Tema Ne 8. Job hunting, 2
24. | Tema Ne 9. Getting a job. 2
25. | Tema Ne 10. Work and motivation. 2
26. | Tema Ne 11. Job satisfaction. 2
27. | Tema Ne 12, Office life. 2
28. | Tema Ne 13. Workplace culture. 2
29. | Tema Ne 14. Recruitment. 2
30. | Tema Ne 15. Hiring new employees. 2
Module test 2.
No CEMECTP 2 Kinpkictb
[on
3micropmii moayas 2. Company profile and structure.
1 Tema Ne 1. Entrepreneurs. 2
2 Tema Ne 2. Enterprise organizing. 2
3 Tema Ne 3. Planning and control of company. 2
4 Tema Ne 4. Company structure. 2
5 Tema Ne 5. Company development. 2
6 Tema Ne 6. Office life. 2
7 Tema Ne 7. Workplace skills. 2
8 Tema No 8. Building relationships.Team building. 2
9 Tema Ne 9. Negotiating. 2
10 | Tema Ne 10. Promotions. Motivating staff. 2
11 Tema Ne 11. Pay and benefits. 2
12 | Tema Ne 12. Networking. 2
13 | Tema Ne 13. Presentations. 2
14 | Tema Ne 14. Meetings. 2
15 | Tema Ne 15. Dealing with people. 2
Module test 2.
Ne CEMECTP 3 KinbkicTs
['opun
3micToBnii moay.Js 3. Economics and Production.
1 Tema Ne 1. The different sectors of the economy. 2
2 | Tema Ne 2. The business cycle. 2
3 Tema Ne 3. Business strategy. 2

10




4 Tema Ne 4. International trade. 2
3 Tema Ne 5. International Markets. 2
6 Tema Ne 6. Production. B
7 Tema Ne 7. Products. Brands. 2
8 Tema Ne 8. Money. 2
9 Tema Ne 9. Government and taxation. 2
10 | Tema Ne 10. Acquisitions, mergers and joint ventures 2
11 | Tema Ne 11. Risk management. 2
12 | Tema Ne 12.Business case analysis. 2
13 | Tema Ne 13’ Digital business and technology. 2
14 | Tema Ne 14. Travel experiences. 2
15 | Tema Ne 15.Advertising. 2
Module test 3.
Ne CEMECTP 4 KimekicTs
lognn
3microBuii moayas 4. Finance.
1 Tema Ne 1. Financial activity. 2
2 Tema Ne 2. Local finance and development. 2
3 Tema Ne 3. Financial analysis. 2
. Tema Ne 4. Budget system. 2
5 Tema Ne 5. Financial market 2
6 Tema Ne 6. Financial activities of business entities. 2
7 Tema Ne 7. Banking transactions. 2
8 Tema Ne 8. Bank financial accounting. 2
9 Tema Ne 9. Basics of taxation. 2
10 | Tema Ne 10. Tax law. 2
11 Tema Ne 11, Venture capital. 2
12 | Tema Ne 12. Market structure and competition. 2
13 Tema Ne 13. Takeovers. Shares and stocks. 2
14 | Tema Ne 14. Organization and financing of innovating activity. 2
15 | Tema Ne 15. Project analysis. 4,
Module test 4.
Ne CEMECTP 5 KinexicTs
' Togun
3microBmii Moayab 5. Economics in the modern world.

1 Tema Ne 1. Why economics is important. 2
2 Tema Ne 2. How economics is organized 2
3 Tema Ne 3. The role of economists. 2
4 Tema Ne 4. How economics shapes our lives. 2
5 Tema Ne 5. Divisions of economics. 2
6 Tema Ne 6. Economic stakeholders. 2
7 Tema Ne 7. Macroeconomics. 2
8 Tema Ne 8. Microeconomics. 2
9 Tema Ne 9. Market economies. 2
10 | Tema Ne 10. Market principles. 2
11 | Tema No 11. Concepts in markets. 2
12 | Tema Neo 12. Market equilibrium. 2

11




13 | Tema Ne 13, International markets. 2
14 | Tema Ne 14. Marketing mix and marketing campaigns. 2
15 | Tema Ne 15. Marginality. 2
Module test 5.
Ne CEMECTP 6 Kinbkicth
[ogun
3microBmii moay b 6. Economics, technology, globalization, sustainability.
1 Tema Ne 1. Digital disruptors. 2
2 Tema Ne 2. Digital economy. 2
3 Tema Ne 3. Digital marketing. 2
4 Tema Ne 4. Technology and economic change. 2
5 Tema Ne 5. The use of computers in economics and finance. 2
6 Tema Ne 6. Economics, globalization, sustainability. 2
7 Tema Ne 7. The global economy. 2
8 Tema Ne 8. The role of foreign direct investment. 2
4 Tema Ne 9. Emerging markets and comparative advantage. 2
10 | Tema Ne 10. Multinational corporations. 2
11 Tema Ne 11. Macroeconomics ... but microfinance! 2
12 | Tema Ne 12. Growth. 2
13 | Tema Ne 13. Microfinance. 2
14 | Tema Neo 14. Fair trade. 2
15 | Tema Ne 15. Case study in microfinance. 2
Module test 6.
Ne CEMECTP 7 KinbkicTb
[omnH
3micToBmii Moayas 7. Strategy, policy and economic change.
1 Tema Ne 1. Saving, spending. 2
2 Tema Ne 2. Borrowing, lending. 2
3 Tema Ne 3. Aggregate demand. 2
= Tema Ne 4. Expenditure. 2
5 Tema Ne 5. Budget system. 2
6 Tema Ne 6. Budget monitoring. 2
7 Tema Ne 7. Budget deficits. 2
8 Tema Ne 8. Labour markets. 2
9 Tema Ne 9. Trafficking. 2
10 | Tema Ne 10.Migration. 2
11 | Tema Ne 11.Demographic factors. 2
12 | Tema No 12. Labour market trends. 2
13 | Tema No 13. SMART framework. 2
14 | Tema Ne 14. Corporate Social Responsibility (CSR) 2
15 | Tema Ne 15. Economics and ecosystems. 2

Module test 7.

12




Ne CEMECTP 8 Kinpkicts
['ogun

3microBuii moay.b 8. The economics of agriculture, health care, sport.

1 Tema Ne 1. The economics of agriculture: price elasticity of demand, buffer 2
stocks.

2 Tema Ne 2. The economics of agriculture: buffer stocks. 2

3 Tema No 3. The economics of agriculture: food security, commodity price. 2

4 Tema Ne 4. The economics of health care: welfare economics. 2

5 Tema No 5. Vertical equity. 2

6 Tema Ne 6. Pareto efficiency. 2

7 Tema Ne 7. Health care indicators. 2

8 Tema Ne 8. The economics of sport. Funding. 2

9 Tema Ne 9. The economics of sport. Legacy effects. 2

10 | Tema No 10. Staging mega-events. 2

11 | Tema Ne 11. Investment in sport. 2

12 | Tema Ne 12. Derived demand. 2

13 | Tema Ne 13. Complementary products. 2
Module test 8.

4. Temmn camocriiinoi poboTn
Ne Haszsu Temn KinpkicTs
Togun

1 Tema Ne 1. The business environment. 2

2 Tema No 2, Effective management. 2

3 Tema Ne 3. Advertising. 2

4 Tema Ne 4. Marketing. 2

5 Tema Ne 5. Recruitment. 2

6 Tema Ne 6. Economics. 2

4 Tema Ne 7. Production. 2

8 Tema Ne 8. Finance. 2

9 Tema Ne 9. Economics in the modern world. 2

10 | Tema Ne 10. Economics and technology. 2

11 Tema No 11. Globalization and sustainability. 2

12 | Tema No 12. Strategy, policy and economic change. 2

13 | Tema Ne 13. The economics of agriculture sport. 2

14 | Tema Ne 14. The economics of health care. Z

15 | Tema Ne 15. The economics of sport. 2

5. 3acofm 7iarHOCTHKH pe3y/IbTATIB HABYAHHS:
- 3amkK;
- MOJIYJIbHI TECTH;
- TIPOEKTH;
- 3axHCT NPaKTUIHUX PoOiT;
- IHIIOI BUOH.

6. Meroau HaBYaHHA:

- clIoBecHHHN MeTo]] (KOMYHIKaTHBHIH METOI, PO3MOBiIb, Oeciaa, TUCKyCis);
- HAOUHMM MeToA ( MeTOJ LTroCTpalliii, MeTO JAEMOHCTpaLlii);
- IPaKTUYHUM MeTO/ (TIPAKTHUYHI 3aHSTTS);

13




- pobora 3 HABYATBHO-METOJMYHOIO JITEPATYpol (KOHCNEKTYBaHHs, Te3yBaHH,
AHOTYBaHHs, peLICH3YBaHH, CK/IalaHHs pedepary);

- BijeoMeTo 1 (AMCTaHLiH I, MYIbTUMEiMHI, BeO-0pIEHTOBAH] TOIO);

- 1HUII BUIH.

7. Meroan oniHOBaHHS.

- 3aNK;

- ycHe ab0 MUCHMOBE OIIUTYBAHHS;

- MOJYJIbHE TE€CTYBaHHS,

- KOMaH/HI IPOEKTH;

- pedepary, ece;

- 3aXHCT MpaKTHYHHX poOIT;

- TIpe3eHTalll Ta BUCTYIIH Ha HAYKOBUX 3aX0Jax;
- 1HII BHJIH.

8. Posmoain 6anmiB, ski oTpumyroTh 37100yBaui BUIOI OcBiTH. OIIHIOBaHHS 3HaHb
3po0yBaua BuIoi ocBity BinOysaerbes 3a 100-0anpHOK MIKANOK 1 IEPEBOJAUTHCS B
HalliOHATBHI OMIHKA 3TixHO 3 Tabia. 1 unHHOTrO «IloJIOKEHHs PO eK3aMeHM Ta 3alliKé y
HVYBill Ykpainu»

PeiiTunr 3106yBada BUIIOT OuiHka HalliOHaJIbHA Ta PE3YJIbTATH CKIAJaHHs
OCBITH, ; o 3
~ eK3aMEHIB 3aJIiKiB
Oamm
90-100 BIAMIHHO
74-89 J100pe 3apaxoBaHo
60-73 3a,]10BUJIBHO
0-59 He3aJJ0BITHHO HE 3apax0BaHO

Jlns BusHaueHHs peHTHHTY 3700yBadYa BHINOI OCBITH 13 3aCBO€HHS AUCUMILIIHM Rmuc (xo
100 Garnis) omepxanuii pedtunr 3 arecrauii (mo 30 GamiB) momaeTscsi 0 pedTHHry 3700yBaua
BHIIOT OCBiTH 3 HaB4anbHOI podotd Rup (1o 70 6aniB): R qmc = R up + R aT.

9. Hap4aabHO-MeTOJH4YHE 3a0e3NeYeHHHA

eNeKTPOHHHUI HaBYABHUN KypC HABYAILHOT ANCIUIUTIHA (Ha HaBdaisHoMy nopraini HYBill
VYkpainu eLearn - https://elearn.nubip.edu.ua/course/view.php?id=3759);

- MiApyYHUKH, HABYAJIbHI NOCIOHUKH, TIPAKTHKYMHU;

- METOJWYHI MaTepiaiy M0/0 BUBUYEHHS HaBYAIbHOI AUCIHUILIIHM [UIA 3/100yBadiB BHIIOL
OCBITH JIeHHOT (hOpMH 306YTTS BHIIOT OCBIiTH.

10. PexomenmoBani mxepena ingopmauii

1. Enexktpomnud  HaBUanbHWit  kype 3  gucnumuiinm  «Ilmozemna  mosa».  URL:
https://elearn.nubip.edu.ua/course/view.php?id=2405
https://elearn.nubip.edu.ua/course/view.php?id=2964

2. AHrmificeka MoBa I CTYIEHTIB EKOHOMIYHHMX cremiajgbHOcTed : HaBu. moci6. / C. A.
Byuxorceka Ta in. Xapkis : XHYMI', 2018. 143 c.

3. Posron 1. 10., Illanacsa — [{umGan JI. O. Ilpaktukym 3 aHIIiHchKOI MOBH: METOIMYHI
pexomeranii. Kuis : HYBIITY, 2021. 170 c.

4, Olena Mazur, Kateryna Sovach. English for Economists : teaching resources. Ukraine : Oldi+,
2021. 232 p.
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5. Rachael Roberts, Caroline Krantz. High Note 4: teaching resources. Slovakia: Pearson Education
Limited, 2020. 200 p.

6. English for Business Studies. A Course for Business Studies and Economics students. Cambridge
University Press, 2018. 190 p.

7. Ian MacKenzie. Professional English in Use: teaching resource. Finance. Cambridge University
Press, 2017. 140 p.

8. Market Leader Accounting and Finance. Intermediate Business English: student’s book. Pearson
Education Limited, 2019.

9. Virginia Evans-Jenny Dooley. Enterprise 4: student’s book. Express Publishing, 2018. 178 p.
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