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BcerynHe cioBo

Metoanuni pexkoMeHpaarii 3 gucruiuliag  «[HO3eMHa MoBa (aHTJIICHKA)»
IpU3HaAuYeH1 i 3700yBadiB BHINOiI OCBITH OCBITHBOTO CTymeHs «bakamaBpy, 110
HABYAIOTHCA Ha (DaKyJIBTETI arpapHOTO MEHEIKMEHTY, a TaKOX JIsl ITUPOKOTO Kojia
Jro7IeH, SIK1 BUBYAIOTh aHMIIIMChKY MOBY CaMOCTIMHO Ta BUKOPHUCTOBYIOTH ii B CBOIH
MPaKTHYHIN AISUTBHOCTI Y c(hepl TOTeNbHO-PECTOPAHHOTO Oi3HECY.

MeToanani pekoMeHaIli CKIaAeHO BIAMOBIAHO A0 HABYAILHOI MPOTPaMHU, IO
nependadae BMIHHS CaMOCTIMHOTO YMTAHHS, PO3YMIHHS 1 TEepeKJaay OpUTriHAIbHOI
JTEpaTypu aHTIIHCHKOIO MOBOIO, a TaKOX PO3BUTOK HABUYOK yYCHOTO MOBJICHHS 3
TeM, 1110 BUBYatoThed. [lepenbaueHo akTuBi3alliio MpoOIeMaTHKU 3arajbHOBKUBAHOTO
Ta MpoQeciHHO-CIPSIMOBAHOTO 3MICTY. Y€1 TEKCTH BIAMOBIAHO 1O 3MICTY Ta
MpoOJIEeMAaTUKH CYIIPOBOKYIOTECS J0OOPOM KOMYHIKaTHBHHX BIIPaB Ta 3aBIaHb Ha
PO3BUTOK KYJIBTYpH JIOTIYHOTO MHCIEHHS, SKa € HEoOXiIHOI0 B yMOBax
1H(popMaTHU30BaHOTO CYCHiILCTBA. TEKCTH MarOTh HAyKOBO-TIOMYJISIPHUN XapakTep,
MICTATh IIKABUA Ta akTyaJIbHUM Marepiaji, 110 CHpUse MONIUOICHHIO HaBHYOK
BOJIOJIIHHS 1HO3EMHOI0 MOBOIO, pO3IIUpIoe (axoBUM  CBITOIVISA — MalOyTHIX
creriamicTiB. JIo KOXKHOTO TEKCTy MPOIMOHYIOTHCS 3aBIaHHS, MO CIPSAMOBaHI Ha
PO3BUTOK KOMYHIKaTHBHUX HAaBHYOK CTYJCHTIB HEMOBHHUX CIICIIaIbHOCTEH, a TaKOX
Ha TOMIUPEHHS JEKCUYHOTO 3aracy Ta 3arajbHOTO KPyro3opy 3 MpoOJeMaTHKH, 110
BUBYaEeThCs. Cructema BOpaB 3a0e3neuye HaOyBaHHS CTIMKMX HABUYOK Yy BCIX BUAAX

MOBJIEHHEBOT JIISUIBHOCTI.
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TOPIC 1. Brands and Marketing

Read and translate the text.
Branding

A brand is a name given by a business to one or more of its products. Branding gives
products an identity that distinguishes them from similar products produced by rival
firms. It helps to generate brand loyalty, encouraging customers to regularly purchase
particular products. The demand for a product with strong brand loyalty tends to become
less price sensitive, meaning that price can be increased without losing much demand.
Selecting a brand name is therefore a very important part of a firm’s marketing strategy.

Organizations can use a number of different approaches to branding:

Individual or multiple branding, where business use a range of brand names for a
variety of products. For example? Procter & Gamble relies on this branding policy for its
range of fragrances, including Hugo Boss? Old Spice and Giorgio Beverley Hills. Such
branding allows the firm to develop brands for particular market segments.

Corporate or overall family branding, where all the firm’s products are branded with
the same name. Virgin, Kraft, Heinz, Microsoft and Ford employ this approach. This type
of branding means that the promotion of one item will promote other products within the
family. It can increase consumer confidence in the entire range? So increasing sales and
profits.

A mixture of corporate and individual branding, where products are given individual
brand names but the corporate brand name is also prominent, e.g. Nestle and Walls.

A brand name should be snappy, easy to remember, unique and convey appropriate
Images or values. In addition, popular brands are often supported by advertising catch
phrases, such as “A Mars a day helps you work, rest and play”.

Most organizations employ specialist identity and naming consultants to handle this
creative process. The name is the first and greatest expression of the brand. It is vital you
get it right and we carry out extensive consumer research. For a food launch we might

ask for a description of the product, and get people to be wishful and tell us what they



would like it to do for them. Once we have a shortlist we then go through the linguistic,
cultural and legal trademark checking stages.

The process of coming up with names for new products is complex, but it is
complicated further by the need for Internet-workable names. Companies using the
Internet, either to sell their products or simply to provide information on themselves, must
decide whether their site is aimed at existing customers, they will know the brand and
will search the Web primarily to attract consumers who may be unaware that their service
exists, then a generic name is better — for example, applesandpears.com rather than
bloggs-grocers.com.

A major problem for organizations that trade globally is finding names that translate
appropriately. One way to avoid language and translation difficulties is to invent a
completely new word, such as Toyota’s Avensis. But there are problems even here. For
example, firms must be careful which letters they use. The sounds for R and L, for
instance, can be confusing and difficult for Asian customers to pronounce, which might
deter them from asking a particular product. Studies by Interbrand Group, which has
offices in 22 countries, also warns against using the number 8 when launching a food
product in China, because it has connotations with death.

The fact that many cultures read from right to left can also cause difficulties with
names and packaging. Interbrand’s director of naming recalls the story of washing powder
that used three cartoon images on its packaging — the first illustrating a dirty shirt, the
second the shirt going to the washing machine, and the third a clean shirt. When the

packaging was launched in China it was read the other way around.

Answer the following questions.

1. What is brand?

2. What are the approaches to branding?

3. How is brand created?

4, What requirements should a brand name meet?

Logically organize the following sentences to make up the text. The first

sentence is given to you.



1 A basic decision in marketing products is branding.

2. Some brand names can be spoken, such as a Big Mac hamburger.

3 The Campbell Soup Company is the trade name of that firm.

4, In branding an organization uses a name, phrase, design, symbols, or

combination of these.

5. A trademark identifies that a firm has legally registered its brand name or
trade name
6. Other brand names cannot be spoken, such as the rainbow-coloured apple

(the logotype or logo) that Apple Computer puts on its machines and in its ads.
7. A brand name is any word, “device” (design, sound, shape, or colour), or

combinations of these used to distinguish a seller’s goods or services.

8. A trade name is a commercial, legal name under which a company does
business.
Q. It helps to identify its products and distinguish them from those of

competitors.

10. So the firm has an exclusive use, thereby preventing others from using it.

Fill in the gaps with the missing words.
Category, research, marketer, services, process, utility, exchange, profit,

information, cycle, concept, marketing, advertising, goods, advertiser, extension,

effectiveness
Marketing is the(1) ........ companies use to make a(2) ........ by satisfying their
customers' needs for products. A more complicated (3)...  at the core of marketing is
the perceived equal-value(4) , which implies three phases in the
marketing-exchange(b) ............... finding out who customers are and what they want;
interpreting this(6) ...... for management in order to shape products; and devising
strategies to inform customers about the product's(7) and to make it

available to them. Advertising is concerned with the third step in the(8).... ...



process. It is one of several tools that(9) ....... can use to inform, persuade, and

remind groups of customers, or markets, about their(10) ... .... and(11) ... ...
Its(12) ...... depends on the communication skill of the(13) person. It is also
effective only to the extent that other marketing activities, such as market(14) , are

correctly implemented.
There are three(15)....... of participants in the marketing process: customers,
markets, and marketers. To reach customers and markets(16),......... use the marketing

communication process, which is an(17) ........... of the human communication process.

Make up the sentences. The beginning of each sentence is given to you.

Marketing, practices, inappropriate, sometimes, actions, that, produce consumers,
find.

If, become, upset, actions, enough, specific, with, consumers, sufficiently, they,
action, demand, will, regulatory, local, at, or, level, federal, the, state.

A social, sellers, movement, with, of, the, that, purpose, to, of, relative, enhancing,
buyers, the, of, power, consumerism, termed, is.

Such, products, movements, or, generally, boycotts, produce, firms, some, of. A
common, activities, objective, marketing, of, the, is, consumerism, regulation, of.

The current, 1960s, began, consumerism, early, the, in.

The consumenrism, group, is, a, movemrnt, political, well-organized, not.

Rather, consumers, refers, state-of-mind, more, many, a, to, in.

Give Ukrainian equivalents to the following.

Encounter difficulties; to do international marketing; exploit a better business
opportunity; with little room for growth; demand may shift a newer product; to return to
other markets; the dimensions being evaluated; offer investment incentives; to compete
fairly in the domestic markets; protect themselves against; duties are imposed; quotas are
revised; a means of entry; the option chosen; domestically produced goods; do not require

intermediaries; contract for a large volume of purchases; under licensing; the right to a



trademark; in return for a loyalty or a fee; capital-free entry; the product manufactured

locally; the advantages are twofold; dumping prices; bribery; reduce red tape.

Read and memorize the following words and word-combinations.

needs and wants- motpedu Ta 6askaHHS
an awareness — ycpimomiieHHs beneficial exchange- Buringnuii oOMiH

to seek — mrykaTu

wholesalers — ontoBi mpoaaBii
retailers — po3apiOHuUii TOprope1pb
an excess — HaJJTUIIIOK

a competitor — KOHKypeHT

to outsell — mpomaBatu toposxye

Read and translate the text.

What is marketing?

It is impossible to speak about marketing without understanding what “needs and
wants” mean. So let’s begin with the definition of needs and wants. A need occurs when
a person feels physiologically deprived of basic necessities like food, clothing, and
shelter. A want is a felt need that is shaped by a person’s knowledge, culture, and
personality. So if you feel hungry, you have developed a basic need and desire to eat
something. Let’s say you then want to eat an apple or a candy bar because, based on your
past experience and personality, you have these will satisfy your hunger need. Effective
marketing, in the form of creating an awareness of good product at convenient locations,
can clearly shape a person’s wants.

The American Marketing Association, representing marketing professionals in the
United States and Canada, states that "marketing is the process of planning and executing
the conception, pricing, promotion, and distribution of ideas, goods, and services to create
exchanges that satisfy individual and organizational objectives.”" Many people incorrectly

believe that marketing is the same thing as advertising or personal selling. This definition



shows marketing to be a far broader activity. Further, this definition stresses the
importance of beneficial exchanges that satisfy the objectives of both those who buy and
those who sell ideas, goods, and services—whether they be individuals or organizations.
To serve both buyers and sellers, marketing seeks (1) to discover the needs and wants
of prospective customers and (2) to satisfy them. These prospective customers include
both individuals buying for themselves and their households and organizations that buy
for their own use (such as manufacturers) or for resale (such as wholesalers and retailers).
The key to achieving these two objectives is the idea of exchange, which is the trade of
things of value between buyer and seller so that each is better off after the trade.
For marketing to occur, at least four factors are required: (1) two or more parties
(individuals or organizations) with unsatisfied needs, (2) desire and ability on their part

to be satisfied, (3) a way for the parties to communicate, and (4) something to exchange.

Answer the following questions.

1. Differentiate between needs and wants.

2 What is marketing?

3. Is marketing the same as advertising or personal selling?
4 What factors are required for marketing to occur?

Vocabulary

Market a place where goods and services are bought and sold.

Black market the system by which people illegally buy and sell goods, or foreign
currency.

Buyer’s market when there are more goods for sale than there are people wanting to
buy them.

Seller’s market a market characterized by excess demand in which buyers
consequently experience difficulty in buying.

Marketable able or fit to be sold.

Marketingthe part of business which is concerned with the way in which a product

is sold.



Translate the sentences given below.

Chesterham is a small market town with a population of 2000.
Access to new foreign markets was assured.

This device was first marketed by a Japanese firm.

They have never had to operate in a market economy.

It’s a seller’s market at the moment.

A talking watch will shortly be on the market.

Many labour-saving devices have come onto the market.

You’ll never get a picture as good as this one on the open market.
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Exxon might well be in the market to buy up a competitor too.

|
©

They took the mineral water off the market while tests were being made.

Match the words given below with their definitions.

Consumer,  buyer customer  client clientele  purchaser.
1. A person who buys something (a formal word).
2. The people, especially rich people, who regularly use a shop or restaurant or

the services of a professional person.

3. Someone who buys goods from a particular shop, restaurant, or company.

4, Someone who is buying something expensive such as a house, company,, or
painting, usually from another person.

5. Someone who pays for services or advice from a professional person or
organization.

6. A person who buys and uses goods and services.
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TOPIC 2. Company organization

Read and memorize the following words and word-combinations.
a fee — ronopap; BuHAropoa

to purchase — kynBatu

a customer — noxkyIeub

single proprietorship — ogHoOCIOHA

BJIACHICTB a partnership — ToBapucTBO

debts - 6opru profit — mpubyTok

losses — 30uTkn

a shareholder — axrionep

Read and translate the text.

Types and forms of business organization

A Dbusiness organization is frequently referred to as a business entity. A business
entity is any business organization that exists as an economic unit. Business entities can
be grouped according to the type of business activity they perform.

1. Service companies perform services for a fee. This group includes
companies such as accounting firms, law firms, repair shops, and many others.

2. Merchandising companies purchase goods that are ready for sale and sell
them to customers. They include such companies as auto dealerships, clothing stores, and
supermarkets.

3. Manufacturing companies buy materials, convert them into products, and
then sell the products to the companies or to the final customer. Examples are steel miles,
auto manufacturers, and so on.

The business entity concept applies to all forms of businesses —single proprietorship,
a partnership, and a corporation.

A single (sole) proprietorship is business owned by an individual and often managed

by that same individual. Single proprietors include physicians, lawyers, electricians, and



other people who are ‘in business for themselves’. In a single proprietorship, the owner
Is responsible for all debts of the business. Operating as a proprietorship is the easiest way
to get started in a business activity. Other than the possibility of needing a local license,
there are not any prerequisites to beginning operations.

A partnership is a business owned by two or more persons associated as partners.
Partnerships are created by an agreement. Included in the agreement are such terms as the
initial investment of each partner, the duties of each partner, the means of dividing profits
or losses between the partners each year, and the settlement to be made upon the death or
withdrawal of a partner. Accountants, attorneys, and other professionals frequently
operate their firms as partnerships.

A corporation is a business owned by a few persons or by thousands of persons. The
owners of the corporation are called shareholders or stockholders. They buy shares of
stock. If the corporation fails, the owners lose only the amount they paid for their stock.
The personal assets of the owner are protected from the creditors of the corporation. The
stockholders do not directly manage the corporation; they elect a board of directors to
represent their interests. The board of directors select the president and vice president,

who manage the corporation for the stockholders.

Answer the following questions.
1. What is a business entity?

2. What are three main types and forms of business organizations.

Vocabulary

Business - work relating to the production, buying, and selling of goods and services;
an organization which produces and sells goods, or which provides a service; important
matters that you have to discuss or deal with.

Businessman, Businesswoman a person engaged in trade or commerce.

Business cycle — process by which investment, output, and employment in an
economy tend to fluctuate up and down in a regular pattern causing boom and depression,

with recession and recovery as intermediate stages.



Organization a large group of people that has particular aims.

Organizer the person who makes all the arrangements for something and makes sure

that happens as planned.

The sentences given below into Ukrainian.

1.

o &~
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10.

V.

Mother has busied herself with our affairs for too long.
When traveling on business | take my tiny travel Kit.
Let’s get down to business.

She had no business to publish his letters to her.

50% of these stores were not in business five years ago.

6.They are working away like nobody’s business.
Umbrella sellers went out of business.

Stop teaching me! It’s none of your business.

Listen to me! I mean business!

The visit to Copenhagen was brisk and businesslike.

The words given below are the synonyms to the word organization. In what

do they differ? Give your own definition to each of them.

Institution, council, body, entity, fund, trust, party, club, society, association, league,

federation, union.

Match the words listed below with the definitions.

accountability, effort, pattern, requirement, accomplish,existence, consumer, foster,

affect,establish, benefit, involve

1.
2.

3.

other thing.

4.

Create or set it up in a way that is intended to be permanent.

Help its development or growth by encouraging people to do or think about

Something that you must do or possess in order to be allowed to do some

The state of being real, alive, or actual.



5. Energy in the form of thought, action, time, or money that people use in their
work.
It influences someone or something or causes them to change in some way.
Succeed in doing or finishing something.

Being responsible for and prepared to justify one’s actions.

© o N o

A good result of something.

10. A person who buys things or uses services.

11. A particular, recognizable way in which something is done or organized.
12. To include somebody or something as a necessary part or use them in some

way.

Translate into Ukrainian.

1. Business is the production, buying, and selling of goods and services.
2. A business, company, or firm is an organization that sells goods or services.
3. A Dbusiness is also may be referred to as an enterprise to emphasize its

adventurous, risk-taking qualities, and business in general may be referred to as free

enterprise and private enterprise.

4, Large companies are referred to as corporations, especially in the US.
5. Large companies operating in many countries are multinationals.
6. An entrepreneur is usually someone who builds up a company from nothing:

a start-up company.

7. The people legally responsible for a company are its board or board of
directors.

8. When a private company is bought by the state and brought into the public
sector, it is nationalized.

9. When the state returns a company to the private sector in a sell-off, it is
privatized.

10. A holding or holding company is one that holds stakes in one or more

subsidiaries.



11. A holding company’s relationship to its subsidiaries is that of parent

company.

Read the text. Define the main idea of each paragraph. What are the key
sentence(s) of each paragraph?

Organization

Early in human existence people learned that their individual efforts often fell short
of success. They found that they were unable to accomplish many tasks that require more
than individual effort. The result was that only limited goals could be attained. Therefore
the necessity of group activity was discovered relatively early in human existence.

Group activity could be aimed at some higher, more complex set of goals and could
thus bring greater benefits to all concerned. This quality of group activity must be counted
as one of the chief requirements for success. Cooperation is a prime element of a group
of people who want to achieve more than they can acting individually. A system of group
relationships built upon and fostering cooperation, then, is basically the meaning of an
organization.

This system of cooperation consists of several parts: the human element, the physical
element, the work element, and the coordination element. All of these elements, taken
collectively, can be thought of as an organization. Today, this system of cooperation is
much more complex than it was in the first attempts at organization.

Thus, organization is an open, dynamic, purposeful social system of cooperation
designed to enhance individual effort aimed at goal accomplishment; consists of the
human element, the physical element, the work element, and the coordination element;
transforms resources into outputs for users.

It is important to examine the various parts or components of organization theory in
order to outline its broad scope. These components are: goals, work, power and authority,
delegation, structure.

It was stated earlier that organizations were established to enable an individual to
accomplish more in a group than he could as an individual. In other words, organizations

are devices for pooling talent and ability into an effective whole that can accomplish some



desired objective. Every organization is initially built to accomplish some goal. The goal
or purpose is an unrealized state or condition that the members do not possess but which
they deem desirable. It is imperative that organizational goals be clearly defined and
communicated to all organization members who are to be affected by them. Goals are the
starting point for the design and maintenance of the organization itself. At the same time,
these goals must meet a need that society has defined as important. Thus, consumer needs
play a crucial role in organization.

Once the goal of an organization is established, it is time for the members to decide
on the type of work activity that will be necessary to accomplish these goals. Basically,
any organization must perform two fundamental types of work: primary and secondary.
The primary work (it also commonly referred to as line work) consists of production and
distribution of goods and services that will satisfy consumer needs. The secondary work
(it is often termed staff work) consists of all those activities that support and extend the
operations of primary work. For example, in a manufacturing firm, the secondary work
would include accounting, personnel and quality control.

No theory of organizations would be complete without a treatment of the roles that
power and authority play in organizational activity. These two components of theory help
explain the network of relationships that tie the other components of an organization
together into some logical pattern.

Power is the ability to influence others successfully. It comes from any single or
combination of possible sources. For example, one can have power over others because
of one’s intelligence, skill, or money. Regardless of its source, power enables its holder
to exercise one’s will over others. Thus, in order to understand the total workings of an
organization, one must have an appreciation of the role that power plays in these
workings.

Authority can be defined as power that has been given official recognition by the
organization. Once an organization legally authorizes an individual to act on its behalf,
that person is said to possess authority. Every member of the organization has some

amount of authority to take action necessary to carry out his responsibility. The concern



of the theorist is to understand how authority comes to be officially recognized by the
organization and what considerations should be made regarding its use.

Organizations that enjoy any measure of success find it necessary to increase their
membership and to assign duties to these additional members. The process that is used to
add members to the organization will result in the necessity to divide the work of the
organization into sub-units or groups. Each of these groups will be under the direction of
a manager or managers. In order for these managers to perform their managerial duties
properly, they must be granted appropriate responsibility and authority. The means for
making these assignments is termed delegation. In general, delegation may be defined as
the process of transferring an obligation (responsibility) and an accompanying right
(authority) from a superior to a subordinate position in the organization. It is this basic
process that enables an organization to grow. Without delegation, an organization simply
cannot exist and prosper.

The patterns of work divisions and their hierarchical arrangements constitute the

basic components of structure. Structure, then, is the hierarchical pattern of authority,
responsibility, and accountability relationships designed to provide coordination of the
work of the organization. It is basically a managerial tool that aids in guiding the
organization towards its goals and can be considered the skeleton of the organizational
body. The idea of hierarchy of authority, the division of organization by function, the
differentiation of responsibility of the line (doers) and the staff (the advisors) are all
inventions of the church and military leaders who were faced with the need to manage
large aggregations of human, technical, and material resources. Organizations create an
officially sanctioned structure known as the formal organization or de jure organization.

A formal organization is only half the story, for superimposed on these relationships
Is a whole series of informal or de facto relationships that are not sanctioned by the
organization. These include informal work groupings of employees, informal leaders,
informal channels of communication and informal power and status differentials. Usually
the structure of an organization is rather permanent and stable but in some cases a
temporary, ad hoc, organization may be created. The organization exists to reach a certain
goal or set of goals and disbands once the goal is achieved.



Answer the following questions.
1. What did people find early in human existence? 2.\WWhat is the meaning of
the organization?
3. What is an organization?
What are the components of organization theory?

What role do power and authority play in building every organization?

4
5

6. What is the starting point for the design of an organization?

7 What is delegation and why is it necessary in today’s organization?
8 Which is more important: formal or informal structure?

9

Can you give any example of an ad hoc organization?

Translate the following text into Ukrainian in written form.

The Interdependence of Society and Organizations

Modern societies have been called organizational. Unlike so-called prim- itive
societies, modern ones produce most of their goods and services through special-purpose
organizations that are, in the main, neither familial nor tribal. Some of the organizations
of a modern society are meant to earn a profit and some are "not-for-profit."”

The organizational mode of conducting society's affairs means that virtually
everyone in modern societies depends mightily upon how well organizations function.
We look to them for goods and services of adequate quantity, quality, and a low enough
price. We look to them for jobs to earn the money to buy what we need. We depend upon
them for decent and healthful environments on and off the job.

In turn, organizations depend upon the contributed talent and effort of people who
work in them. Every organization must obtain these contributions and other resources and
convert them into some outputs that yield sufficient rewards to keep the organization alive
and functioning. In a word, the relationship of society and organizations is one of
interdependence. But what kind of interdependence?

Managerialism (the ideological principle on which the economic, social and
political order of advanced industrialized societies is actually based) proclaims that the
society is made up of organizations, corporations, associations, and so forth — not



individuals. Social decisions are a consequence of the interactions of the managers of the

social units — not the will of the people, the demands of consumers, or the needs of

workers.
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TOPIC 3. Advertising

Read and memorize the following words and word-combinations.

Persuasive — nepekoHIMBHIA

Apart — okpemo

to attend — BigBimyBaTn

to attempt — namararucs

convert — nepeTBoproBaTU

to convince — nepexkoHyBaTH

to benefit — matu Buromsy

legal announcements — 3akoHHE TIOBiTOMIICHHS
merely — TijabKu

tangible goods — matepianbHi TOBapu

to launch — Bummyckatu

edifice — criopya

Read and translate the text.

Advertising

Advertising is the nonpersonal communication of information, usually paid for and
usually persuasive in nature, about products (goods and services) or ideas by identified
sponsors through various media.

Let’s take this definition apart and analyze its components. Advertising is directed
to groups of people, rather than to individuals, and is therefore nonpersonal. The groups,
for example, might be teenagers who enjoy rock music or older adults who attend cultural
events. In either case, advertising to these groups is not personal or face-to-face
communication.

Direct-mail advertising often attempts to personalize the message by in- serting the
receiver's name one or more times in the letter. But direct mail is still nonpersonal; a
computer inserted the name. And the signature on the direct-mail advertisement is

produced electronically.



Most advertising is paid for by sponsors. General Motors, Kmart, Coca- Cola, and
the local supermarket pay money to the media to carry the adver- tisements we read, hear,
and see. But some ads are not paid for by their sponsors. The American Red Cross, United
Way, and the American Cancer Society are only three of hundreds of organizations whose
messages are customarily presented by the media at no charge as a public service.

Most advertising is intended to be persuasive—to win converts to a good, service,
or idea. A company usually sponsors advertising to convince people its product will
benefit them. Some ads, though, such as legal announcements, are intended merely to
inform, not to persuade.

In addition to promoting tangible goods such as suits, soap, and soft drinks,
advertising also helps sell the intangible services of bankers, beauticians, and bike repair
shops. And increasingly, advertising is used to sell a wide variety of ideas— economic,
political, religious, and social. It's important to note here that, for the sake of simplicity,
In this text the term product refers to both goods and services.

For a message to be considered an advertisement, the sponsor must be identified.
This seems obvious: Naturally, the sponsor usually wants to be identified—or else why
pay to advertise? But a distinguishing characteristic between advertising and public
relations is that certain public relations activities like publicity are normally not openly
sponsored.

Advertising reaches us through various channels of communication referred to as
the media. In addition to the traditional mass media—radio, television, newspapers,
magazines, and billboards—advertising also uses direct mail, shopping carts, and
videocassettes.

Vocabulary

Advertising communication intended both to inform and persuade.

Ad — an informal word meaning an advertisement.

Advert — the same as Ad or Advertisement; an announcement in mass media about a
product, event, job vacancy, etc.

Advertiser — a person or company that pays for a product or  service to be
advertised.

Adman — a person whose profession is advertising.



Commercial — an advertisement on television or radio.
Advertising campaign — a planned series of advertisement intended to advertise a

product or service.

Study the following synonyms to the word advertise. What are their Ukrainian
equivalents?

Promote — to make sure that people know about a new product or service by
arranging special events.

Hype up — an informal word meaning to try to make people think that something is
much better than it really is.

Plug (give smth a plug) — informal word meaning to try to make people interested in
your product or service, for example by mentioning it ina TV or radio conversation when
you are supposed to be talking about something else.

Push — an informal word meaning to advertise a new product very heavily, with a

lot of advertisements.

Translate the following sentences.
1. You must have seen those computer games — they have been heavily

advertised on TV and all the Sunday papers.

2. To promote their new brand of shampoo, they are selling it at half price for
a month.

3. In order to market a product well you need to be aware of public demand.

4, Like most Hollywood movies it was so hyped up that when | saw it | felt

rather disappointed.

b. The author used the opportunity of appearing on TV to give his latest book

a plug.
6. Revlon is really pushing its new range of beauty creams.
1. At this time of year, the papers are full of advertisement for skiing holidays.

8.BMW is running an aggressive campaign to publicize its 2001 models.
V. Think of the synonyms to the following words.



Merchant, goods, launch, edifice, sponsor, announcement, commerce, commercials,

eye- catching, proponent, face-to-face, consumer, customarily, channel.

Define the right sentence for the words below. Change their forms if necessary.
Some words can be used twice.

Compete, vie, be in competition with, fight, contest, pit oneself against, competitor,
rival, battle, straight fight, rivalry, competition, competitive, cut-throat, dog-eat- dog, rat
race.

1. This computer firm is strong enough ... on equal terms at home and abroad.

2. Advanced technology and low wage costs are helping the Taiwanese firms

... Internationally.

3. His restaurant is now so good thatit ... ... ... some of the best in London.

4, If you want the job, you’ll have ... for it.

5. The two major tabloid newspapers ... with each other for the best stories.

6. In a desperate bid to dominate the market, they had ... ... ... the giants of

the computer industry.

7. The leadership election will be ... by four candidates.

8. ...for these jobs is very tough — we have over 200 applicants for just six
posts. 9.These acting awards are ... in an atmosphere of intense rivalry.

10. In such a fiercely ... environment, it’s inevitable that some companies will
go out of business.

11. Their company was our main ... for that share of the market. 12.There is ...
competition between drug companies these days. 13.There was a long ... for control of
the publishing company.

14, Advertising is a ... business.

15. The stress of the ... ... Is a major cause of health problems.

16. With only two candidates left, it will be a ... ... between them for the post.

17.This information is secret, which could be of great value to our ... .



Read and translate the text.

Consumer behaviour from the advertising perspective

Because their job is to match people and products, advertisers are keenly interested
in consumer buying behaviour. The objectives of consumer advertising are to motivate,
modify, or reinforce consumer attitudes, perceptions, beliefs, and behaviour. This
requires the effective blending of the behavioral sciences (anthropology, sociology,
psychology) with the communicating arts (writing, drama, graphics, photography). The
behavioral characteristics of large groups of people give directional force to advertising
aimed at those groups. Thus, advertising uses trends in mass-consumer behaviour to
create fashion or habit in specific consumer behaviour.

Social scientists have developed many sophisticated theories of consumer
behaviour. They have given the marketing community a wealth of data and a variety of
theoretical models to explain the sequence of behaviours involved in making a purchase
decision. For our purposes, we shall look at this information from the viewpoint of the
advertiser.

The primary mission of advertising is to reach prospective customers to influence
their awareness, attitudes, and buying behaviour. To do this, an advertiser must make the
marketing communication process work at its highest level of efficiency.

The moment a medium delivers an ad message to the consumer, his mental computer
runs a rapid evaluation program called the consumer decision-making process. This
involves a series of subprocesses that are affected by a variety of influences.

First, three personal processes govern the way the consumer discerns raw data
(stimuli) and translates them into feelings, thoughts, beliefs, and actions. These include
the perception, the learning, and the motivation processes. These processes determine
how consumers see the world around them, how they learn information and habits, and
how they actualize their personal needs and motives.

Second, an advertiser needs to understand how the consumer’s mental processes and
behaviour are affected by two sets of influences. Interpersonal influences on consumer
behaviour include the consumer's family, society, and culture. Nonpersonal influences—

factors often outside the consumer's control— include such things as time, place, and



environment. All of these further affect the personal processes (perception, learning,
motivation) mentioned above.

After dealing with all these processes and influences, the consumer faces the pivotal
decision, to buy or not to buy? But taking that final step typically requires yet another
process, the evaluation of selection alternatives—where brands, sizes, styles, and colours
are chosen. And even if the purchase is made, the consumer’s postpurchase evaluation
will have a dramatic impact on all his subsequent purchases.

Like the marketing communication process, the decision-making process is circular
In nature. The advertiser who understands this process can develop messages that are

more capable of reaching and being understood by consumers.

Answer the following questions.

1. Explain, in your own words, why advertising people must understand the
complexity of human behaviour.

2. What three processes is consumer behaviour governed by? 3.Explain your

understanding of perception, learning and motivation.

Translate the sentences into Ukrainian.

1. This company has an all-or nothing policy with its smaller suppliers.

2. The new product was so successful that production was barely able to cope
with demand.

3. This product has almost outlived its lifespan — we should cut losses and take

it off the market at once.

4. We have failed, but our back’s not against the wall yet. We have to think
over our plan again.

S. If the advertising manager’s poor performance continues, then in the last
resort the company will have to remove him and replace him with someone else.

6. The research and development department have come up with a new idea.
They say it’s a long shot, but worth trying. We have to decide whether it’s worth risking

the money.



7. Be very careful how you treat the chairman’s wife, she has a great influence
over her husband. In effect, she can make or break a young executive like you.

8. No, I didn’t get the message; our lines of communication must be on the
blink.

9. So, you want us to help your company out of its difficulties by lending you
money, but you’re not prepared to give us a stake. Putting it differently, you expect us to
save the day for you and get nothing in return.

10. Declining product quality and poor after-sale service, have resulted in the
company losing a good deal of face with its customers.

11. The risks involved in this project have been clear from the outset —we simply
cannot make snap decisions, everything has to be calculated.

12, The recent financial scandal on the stock market stands to be just the tip of
the iceberg.

13. We can accept your offer, on condition that you can guarantee even-day

delivery without fail.

Translate into Ukrainian in written form.

Advertising is defined as the nonpersonal communication of information usually
paid for and usually persuasive in nature, about products, services, or ideas by identified
sponsors through various media.

Advertising may be classified by target audience (consumer, industrial), by
geography (local, international), by medium (radio, newspaper, television), or by its
function or purpose (product advertising, noncommercial advertising, action advertising).

Advertising began in ancient times when most people could not read or write. As
manufacturing and communication technologies developed, so did advertising. Printing
was the first major technology to affect it, and cable television and computers are the
most recent. Since World War 11, advertisers have attempted to differentiate products
through positioning strategies and other techniques.

As a marketing tool, advertising serves several functions:

- To identify and differentiate products.



- To communicate information about the product.

- To induce the trial of new products by new users and to suggest repurchasing by
existing users.

- To stimulate a product's distribution.

- To increase product use.

- To build brand preference and loyalty.

- To lower the overall cost of sales.

Logically organize the following sentences to make up the text. The first
sentence is given to you.

1. Advertising is a natural outgrowth of the marketing plan.

2. Or they may be expressed in terms of generating inquiries, coupon response,
or attitude change.

3. The advertising (or creative) strategy is determined by the advertiser’s use

of the creative mix.

4, The target audience includes the specific groups of people the advertising
will address.

5. The advertising plan is prepared in much the same way as the marketing
plan.

6. The product concept refers to the bundle of product-related values the

advertiser presents to the customer.

7. It includes a section on analysis, advertising objectives, and strategy.

8 The communications media are the vehicles used to transmit the advertiser’s
message.

Q. Advertising objectives may be expressed in terms of moving prospective
customers up through the advertising pyramid (awareness, comprehension, conviction,
desire, action).

10.  The creative mix is composed of the target audience, product concept,

communications media, and advertising message.



11. One way for small companies to accomplish the marketing and advertising
planning task is to work from the bottom up — taking an ingenious tactic and building a

strategy around it.

Translate into English.

1. PekmamMa — 1me HaWBaXJIMBIIIUH €IEMEHT CydYaCHHX MAapKETHHTOBUX
KOMYHIKAIIii.
2. PexnamMa mae BimoBiaTH 3arajibHii MapKeTHHTOBIN CTpaTerii KoMmmnaHii — ii

MJIaHaM LIOJI0 TOTO, SIKUM YHHOM BOHA JOCATATHME YCHIXy Ha KOHKPETHUX PHUHKAX.

3. ["omoBHOIO MPOOGIEMOIO € JOCATHEHHS IMOTPIOHO1 IIJILOBOI ayAUTOPIi, TOMY
BUOIp 3aC001B PEKJIAMH € KUTTEBO BAXKIUBHUM.

4. Pexnamui muTH, OyKI€TH Ta KaTajlord BUKOPHCTOBYIOTH JUISl PEKJIaMU
TOBapiB B yChOMY CBITI.

S. BupoOHukn mnapproMepHO-KOCMETUYHUX TOBapiB 4YacTO MPONOHYIOTh

0€3KOLITOBHI 3pa3Ku MOKYIIISIM, 11100 BOHH CIIpoOyBajii HOBUI MPOAYKT.

6. [TosiBa 3HaMeHUTOCTI y BaiioMy pekjiaMHOMY POJIUKY BUKIIMYE IHTEPEC J10
MPOJIYKTY.

1. Bu noBrHHI BMITH BU3HAYATH, SIKUM came BUJI peKjiaMu Oyie paiioBaTu
Kparie.

8. Pexnama, sx mpaBuiio, po3po0isieThC PEKIIAMHUMHU areHTCTBAMU, 3 SIKUMU

MIPUEMCTBA MIAMUCYIOTh YTOJIH.
9. AreHTCTBa PO3POOJISIOTH I KJIIEHTIB peKJIIaMHUUM Opud 3 MPOMO3UITIIMU

CTOCOBHO TOT0, 1110 MOKHA BUKOPUCTATH y PEKJIAMHIM KaMIaHIi.

10. Pexmama, rparoun Ha eMOIIisiX, 3MYIIy€ JIFOJIe KyImyBaTH pedi, siKi iM He
MOTpP10HI.
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TOPIC 4. Money and Finance

Read and memorize the following words and word-combinations.

value — 1iHHICTh

wealth — 6araTcTBO

system of barter — cucrema ToBapooOMiHY
equal — piBHwmit

precise — TOYHHIHA

portable — mopraruBHwuii
durable — noBrouacHui
recognizable — mi3HaBaHwuit
divisible — noxineHMIA
to bear — mectn

lettering — TucHeHHs
irrespective — 6e3BiqHOCHUI

fiat money — Ge3ekBiBasIeHTHI oI

to issue — myckaTu B 00ir

Read and translate the text.

Money

Money is used for buying or selling goods, for measuring value and for storing
wealth. Almost every society now has a money economy based on coins and paper notes
of one kind or another. However, this has not always been true. In primitive societies a
system of barter was used. Barter was a system of direct exchange of goods. Somebody
could exchange a sheep, for example, for anything in the market place that they
considered to be of equal value. Barter, however, was a very unsatisfactory system
because people’s precise needs seldom coincided. People needed a more practical system

of exchange, and various money systems



developed based on goods which the members of a society recognized as having
value. Cattle, grain, teeth, shells, feather, salt, tobacco have been used. Precious metals
gradually took over because, when made into coins, they were portable, durable,
recognizable and divisible into larger and smaller units of value.

A coin is a piece of metal, usually disc-shaped, which bears lettering, designs or
numbers showing its value. Until the eighteenth and nineteenth centuries coins were given
monetary worth based on the exact amount of metal contained in them, but most modern
coins are based on face value, the value that governments choose to give them,
irrespective of the actual metal content. Coins have been made of gold (Au), silver (Ag),
copper (Cu), aluminium (Al), nickel (Ni), plastic and in China even from pressed leaves.
Gold proves to be the most popular. Since civilization began gold has been regarded as a
symbol of power and wealth. In many societies gold was seen as a magic substance which
could protect people against illness or evil spirits. Mankind never seems to have enough
gold and the search for it has driven men mad. The need to search for gold has been
compared to a disease, and is called ‘gold fever’.

An incredible variety of items have served as money at various times and places, but
all can be classified as either commodity money or fiat money. Commodity money is
valuable apart from what it will buy. Gold, for example, is useful in jewelry or dentistry,
even when it is not used for money. But some money is useless except when treated as
money. Certain pieces of paper of which you would probably like (e.g. 100 dollar bills)
are example of fiat money. Use of fiat money is ultimately based on faith — faith in its
purchasing power, in its general acceptability, and in the stability of the government that
Issues it.

Most governments now issue paper money in the form of notes, which are really
‘promises to pay’. Paper money is obviously easier to handle and much more convenient
in the modern world. Cheques, bankers’ cards, and credit cards are being used
increasingly and it is possible to imagine a world where ‘money’ in the form of coins and

paper currency will no longer be used.



Vocabulary

Money — is the coins or banknotes that you use when you buy something, or when
you pay for a service.

Monetary — means relating to money, especially the total amount of money in a
country.

Monetarism — is the control of country’s economy by regulating the total amount of
money that is available and in use at any one time.

Monetarist — means relating to monetarism.

Study the following words and word-combinations. What are their Ukrainian
equivalents?

money, make money, to be in the money, get one’s money’s worth, to have money
to burn, blood money, danger money, hush money, pocket money, money for old rope,

raise money.

Translate the sentences below.

Many oil-rich countries have money to burn.

| always insist on getting my money’s worth.

She seems to be in the money.

He made good money when he worked.

He deserves to get danger money for that risky job.
Do you have any money on you?

When he was ten, his pocket money was 5 $ a week.

It was just money for old rope.
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Take it away! This blood money of yours!

Translate the following text into Ukrainian in written form.
Money Is a Spectrum of Assets
Currency and checkable deposits are readily convertible into one another.

Together, they constitute money in the narrow sense.



In a broader sense, some other assets are also “money”. But they are often called
near-moneys. Their values are known in the terms of money, and they can be easily
converted into money, if this is desired.

The concept of near-moneys is important. For one thing, people who possess near
moneys may feel wealthier than other people of the same income level who do not. Hence,
people who hold near moneys are likely to have higher propensity to consume.

Money is more than just paper currency and coins. Money is a spectrum of assets. It
ranges from currency and checkable deposits through various types of time deposits to

financial claims against businesses and US Treasury.

Read and translate the text.

What is finance?

The field of finance is broad and dynamic. It directly affects the lives of every person
and every organization, financial and non-financial, private or public, large or small,
profit -seeking or non-profit. Finance can be defined as the art and science of managing
money. All individuals and organizations earn or raise money and spend or invest money.
Finance is concerned with the process, institutions, markets, the instruments involved in
the transfer of money among and between individuals, businesses and governments.

Finance can be defined at both the aggregate or macro level and the firm or micro
level. Finance at the macro level is the study of financial institutions and financial markets
and how they operate within the financial systems. Finance at the micro level is the study
of financial planning, asset management, and fund raising for business firms and financial
institutions.

Finance has its origin in the fields of economics and accounting. Economists use a
supply-and-demand framework to explain how the prices and quantities of goods and
services are set in a free-enterprise or market-driven economic system.

Accountants provide the record-keeping mechanism for showing ownership of the
financial instruments used to facilitate the flow of financial funds between savers and
borrowers. Accountants also record revenues, expenses, and profitability of organizations

involved in the production and exchange of goods and services.



Large-scale production and a high degree of specialization of labour can function
only if there exists an effective means of paying for productive resources and final
products. Business can obtain the money it needs to buy capital goods such as machinery
and equipment only if the institutions and markets have been established for making
savings available for such investment. Similarly, the federal government and other
governmental units can carry out their wide range of activities only if efficient means
exist for raising money, for making payments, and for borrowing.

Financial markets, institutions or intermediaries, and business financial management
are basic elements of well-developed financial systems. Financial markets provide the
mechanism for carrying out the allocation of financial resources or funds from savers to
borrowers. Financial institutions such as banks and insurance companies, along with other
financial intermediaries, facilitate the flow of funds from savers to borrowers. Business
financial management involves the efficient use of financial capital in the production and
exchange of goods and services. The goal of the financial manager in a profit-seeking
organisation is to maximize the owners’ wealth through effective financial planning and
analysis, asset management, and of financial capital. The same financial management
functions must be performed by financial managers in not-for-profit organizations, such
as governmental units or hospitals, in order to provide the desired level of service at

acceptable costs.

Answer the following questions.

1. What is finance?
2. Where does finance have its origin?
3. What are the basic elements of financial system?

Give Ukrainian equivalents to the following.

Grant loans, accept deposits, facilitate securities transfers, raising corporate funds,
obtain funds, dividend policies, merger and acquisition activities, leasing, the realm of
the capital budget, the cash budget, security trading, portfolio managers, stocks, bonds,

stock and index options, warrants, financial futures, bank teller, financial analyst, a loan



officer, depository institution, mortgage servicing specialist, insurance company,

accounts payable staff, treasurer, brokerage house, investment counselor.

Match the word with its definition.
rate, portfolio, quotation, option, warrant, exchange rate, brokerage, deposit, merger,

mortgage, counselor, interest rate.

1. The value of a currency expressed in terms of another currency.
2. Numerical proportion between two sets of things.
3. Charge made for borrowing a sum of money, expressed as a percentage of

the total sum loaned.

4, Indication of the price at which a seller might be willing to offer goods for
sale.

5. Person giving professional guidance on personal problems.

6. Range of investments held by a person, company, etc.

7. Broker’s fee or commission, which is usually calculated as a percentage of

the sum involved in the contract.

8. Combining of two or more commercial organizations into one in order to
increase efficiency and to avoid competition.

Q. Right in property created as security for loan.

10. Money left with a bank for safe keeping or to earn interest.

11. Finance security that offers the owner the right to subscribe for the ordinary
shares of a company at a fixed price.

12, Right to buy or sell a fixed quality of a commaodity, currency, or security at

a particular date at a particular price.

Insert prepositions.
Financial planning process
Financial planning is an important aspect ... the firm’s operation and livelihood

since it provides road maps ... guiding, coordinating and controlling the firm’s actions in



order to achieve its objectives. Two key aspects ... the financial planning process are cash
planning and profit planning. Cash planning involves the preparation of the firm’s cash
budget; profit planning is usually done ... means of proforma financial statements.

The financial planning process begins ... long-run, or strategic, financial plans that
in turn guide the formulation of short-run, or operating, plans and budgets. Generally, the
short-run plans and budgets implement the firm’s long-run strategic objectives.

Long-run (strategic) financial plans are planned long-term financial actions and the
anticipated financial impact of those action. Such plans tend to cover periods ranging ...
two ... 10 years. Long-run financial plans consider proposed fixed- assets outlays,
research and development activities, marketing and product developing actions and major
sources of financing.

Short-run (operating) financial plans are planned short-term financial actions and the
anticipated financial impact ... those actions. These plans most often cover a one- to two-
year period. Key inputs include the sales forecast and various forms of operating and
financial data. Key outputs include a number ... operating budgets, the cash budget and

proforma financial statements.

Read the text once again and answer the following questions:
1. What are two key aspects of financial planning?

2. What do short-run and long-run plans include?

Join the halves. Translate the sentences into Ukrainian.
Financial markets provide the mechanism for
Investment analysis focuses on

When a company obtains capital from external sources
Equity financing and debt financing provide

Working capital refers to

Financial management is concerned with

Transactions is short-term debt instruments that
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Major securities traded in the capital market



Q. When prices rise,
10. Finance involves

11. More experienced individuals would be eligible for

a. the funds used to keep business working or operating.

b. carrying out the allocation of financial resources.

C. take place in the money market.

d. include bonds and both common and preferred stock.

e. the financing can be either on a short-term or a long-term arrangement.

f. how individuals or portfolio managers select appropriate financial and real
assets.

g. Important means by which a corporation may obtain its capital.

h. how firms acquire and allocate funds.

. loan officer, branch manager, or senior analyst.

J. the securing of funds for all phases of business operations.

K. the same goods, cost more in terms of dollars, and the dollar’s value in term

of those goods falls.

Translate the text into Ukrainian in written form.

Interest Rate

Financial institutions and markets create the mechanism through which funds flow
between savers (fund suppliers) and investors (fund demanders). The level of funds flow
between suppliers and demanders can significantly affect economic growth. Growth
results from the interaction of variety of economic factors, such as the money supply,
trade balances, and economic policies, that affect the cost of money — the interest rate or
required return. The level of this rate acts as regulating device that controls the flow of
funds between suppliers and demanders. In general, the lower the interest rate, the greater
the funds flow and therefore the greater the economic growth and vice versa.

The interest rate or required return represents the cost of money. It is the rent or level

of compensation a demander of fund must pay a supplier. When funds are lent, the cost



of borrowing the funds is the interest rate. When funds are invested to obtain an ownership
(or equity) interest, the cost to the demander is commonly called the required return. In
both cases the supplier is compensated for providing either debt or equity funds. Ignoring
risk factors, the nominal and actual interest (cost of fund) result from the real rate of
interest adjusted for inflationary expectations and liquidly preferences — general
preferences of investors for shorter-term securities.

In a perfect world in which there is no inflation and in which funds suppliers and
demanders are indifferent to the terms of loans or investment because they have no
liquidity preference and all outcomes are certain, at a given point in time there would be
one cost of money — the real rate of interest. The real rate of interest creates an equilibrium

between the supply of savings and the demand for investment funds.
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TOPIC 5. International markets. International trade

Read the text and translate into Ukrainian

Takeovers, mergers and buyouts

Successful companies have to find ways of using their profits. Sometimes they
develop new products or services, perhaps to diversify and enter new markets, but
sometimes it is easier to take over other companies with existing products and
customers. Acquiring a competitor in the same field of activity (horizontal
integration) gives a company a larger market share and reduces competition. If a
company is too big to buy, it may be possible to merge with it: to combine the two
companies to form a single new one. Companies can also acquire businesses involved
in other parts of their supply chain (vertical integration), generally to achieve cost
savings. Backward integration involves acquiring suppliers of raw materials or
components; forward integration is buying distributors or retail outlets.

One way to acquire part-ownership of a company is a raid, which simply
involves buying as many of a company's stocks as possible on the stock market.
Because this increases demand, the stock price will immediately rise. A raid is
unlikely to result in the acquisition of a controlling interest. More often, a company
will launch a takeoverbid: a public offer to a company's stockholders to buy their
stocks at a certain price (above the current market price) during a limited period of
time. If all the stockholders accept the bid, the buyer has to purchase 100% of the
company's stocks, even though they only need 50% plus one (or in practice, perhaps
much less) to gain control of a company. If the board of directors of a company that
Is subject to a bid agrees to a takeover, it is a friendly bid (and if the stockholders
sell, it becomes a friendly takeover); if the company does not want to be taken over,
it is a hostile bid (or hostile takeover).

Companies are frequently encouraged to take over other companies by
investment banks, which generally have large mergers and acquisitions departments

with lots of researchers analyzing the value of listed companies. Banks also advise



companies involved in mergers and takeovers, earning high fees in the process.

Takeovers can lead to the formation of large conglomerates, which in turn can
lead toa contrary phenomenon: leveraged buyouts or LBOs. Buyouts occur when
financiers (corporate raiders or private equity funds) consider that a conglomerate
resultingfrom a series of takeovers has not achieved synergy but instead has become
inefficient, and so is undervalued on the stock market. In other words, the
conglomerate's market capitalization is lower than the value of its total
assets,including land, buildings, pension funds, etc. Raiders can borrow money,
usually by issuing bonds (leveraged means largely financed by borrowed capital),
and buy the companies. They then either sell off the subsidiaries, or close them and
sell the assets,which is known as asset-stripping. The raiders then pay back the bonds
while making a large profit. Until the law was changed, raiders were also able to
buy companiesand take possession of their pension funds.

Although raiders had a very bad reputation in the 1980s — a famous book about
a huge LBO was called Barbarians at the Gate — private equity funds are more
respected today for buying companies and making them more efficient prior to

reselling them.

Find the words in the text that mean following:

1.  tobecome more varied or different (e.g. by selling different products)

2. places where goods are sold (shops, stores, kiosks, markets, etc.)

3. asufficient number of stocks in a company to be able to decide what to
do (atan Annual General Meeting)

4.  public companies whose stocks are traded on a stock exchange

5. amounts of money paid for services

6. companies that own or control several smaller businesses selling very
differentproducts or services

7. the combined power or value of a group of things working together which

isgreater than the total power or value achieved when each is working separately

8. the total value of a company on the stock exchange (the price of all its stocks)



9. companies that are owned by a larger parent company

10.a sum of money reserved to pay a company's retired employees

Explain the following in your own words:

the difference between horizontal and vertical integration
the difference between backward and forward integration
the difference between a raid and a takeover bid

the difference between a friendly and a hostile bid

asset-stripping

Label the terms to the definitions below.

Bill of exchange Letter of credit

(1) Method of payment for goods in which the buyer's bank guarantees to pay
a specified amount of money to the seller on presentation of specific
documents, before a certain date and according to the International
Chamber of Commerce rules.

(2) An order written by an exporter instructing an importer to pay a specified

amount of money at a specified time.

Match up the half-sentences below defining key terms

A a maximum quantity of goods of a
specific kind that can be imported into a
country.

Protectionism means restricting B a tax charged on imports.

imports

Free trade means imports and exports
of goods and services

C by way of trade barriers such as tariffs
and quotas.

D government policies or regulations
that restrict international trade.

Trade barriers are

A tariffis



A quota is

Absolute advantage means a country's
ability to

Comparative advantage means a

E in an early stage of development and
which cannot survive competition from
foreign companies.

F particularly important to a country's
economy.

G produce goods at a lower cost than
any other country.

country's ability to

H produce particular goods more
efficiently (using fewer resources and at
a lower cost) than some other countries.

An infant industry is one that is

A strategic industry is one that is I without any government restrictions.

match up thesewords and definitions.

copyright dumping generic subsidize trademark

A. acheaper copy of a product that is not marked with the producer's name

B. a name or a symbol showing that a product is made by a particular
producerand which cannot be legally used by anyone else

C. selling unwanted goods very cheaply, usually in other countries

D. the legal right to control the production and selling of a book, play,
film,photograph, piece of music, etc.

E. to pay part of the cost of something

Read the text below and decide which paragraphs could be given the following
headings:

A Counteracting speculation

B Gold convertibility

C Market forces

D Market interventions E Parity and speculation



An exchange rate is the price at which one currency can be exchanged for another
(e.g. how many Euros are needed to buy a pound). For a quarter of a century after World
War 11, the levels of most major currencies were fixed (or 'pegged’) against the US dollar,
and the dollar was pegged against gold. One dollar was worth 1/35 of an ounce of gold,
and the Federal Reserve guaranteed that it could exchange this amount of gold for every
dollar in existence. These fixed exchange rates could only be adjusted (revalued or
devalued) with the agreement of the International Monetary Fund. This system of gold
convertibility ended in 1971 because after inflation in the USA, the Federal Reserve did
not have enough gold to guarantee its currency.

Since that time there has been a system of floating exchange rates in most western
countries. This means that exchange rates are determined by supply and demand - the
guantities of currencies bought and sold in the foreign exchange markets. If there are more
buyers of a currency than sellers, its price will rise; if there are more sellers, it will fall.
Proponents of floating exchange rates, such as Milton Friedman, argued that currencies
would automatically settle at stable rates which would reflect economic realities more
precisely than calculations by central bank officials. Yet they underestimated the extent
of speculation, which can push currencies away from levels that reflect underlying
economic conditions.

In theory, exchange rates should give purchasing power parity (PPP). In other words,
the cost of a given selection of goods and services would be the same in different
countries. So if the price level in a country increases because of inflation, its currency
should depreciate - its exchange rate should go down so as to return to PPP. In fact, this
does not happen because rates are influenced by currency speculation. Financial
institutions, companies and rich individuals all buy currencies, looking for either higher
interest rates or short-term capital gains if a currency appreciates. Only about 5% of the
world's currency transactions are related to trade - individuals or organizations buying
foreign currencies because they want to buy goods and services from abroad - and foreign
travel. The remaining 95% are purely speculative.

Exchange rate changes brought about by speculation clearly cause problems for

industry. Although it is possible to some extent to hedge against currency fluctuations by



way of futures contracts, forward planning is difficult when the price of raw materials
bought from abroad, or the price of your products in export markets, can rise or fall
rapidly. This was a major reason for the establishment of the euro, the common currency
in much of Europe.

Governments and central banks sometimes try to change the value

of their currency. They intervene in exchange markets, using their foreign currency
reserves to buy their own currency to raise its value, or selling their currency to lower its
value. But speculators have much more money than a government has in its reserves, so
attempts to ‘'manage’ a floating exchange rate have limited success. For example, in 1992
the Bank of England lost over £3 billion in one day trying to protect the value of the pound
sterling. Speculators were trading so much currency that it was impossible for

intervention by a central bank to influence the floating rate.

Find words in the text that mean the following:
to increase the value of a currency in an otherwise fixed system
to decrease the value of a currency in an otherwise fixed system
adjective describing a rate that changes or varies
people who argue in favour of something
to fall in value in a market system
to rise in value in a market system
to attempt to protect oneself against future price changes

continuous changes in a price or value

© 0o N o g kB~ Wb PE

agreements to buy something at a fixed price several months ahead
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TOPIC 6. Work ethics

Read the text and translate into Ukrainian
How Do Business Ethics Differ Among Countries?

Business ethics are a matter of fair dealing and moral behavior but the practical
implications are not lofty: The purpose of business ethics is to establish trust between
people doing business. Over time, the reputation of a business is built on its demonstrated
pattern of ethical (or unethical) behavior.

A company's business ethics should be codified in policies that cover a wide range
of practices and pitfalls regarding corporate governance, insider trading, bribery,
discrimination, social responsibility, and fiduciary responsibilities.

But business ethics are not universally the same. As a business expands
internationally, it may come across standards that are different from its own, for better or
for worse.

Setting Standards. Business ethics are shaped and guided by the laws of the
company's home country. In some cases, these laws provide a base point such as a
minimum wage, environmental standards, and worker safety regulations.

Other laws set broad responsibilities and requirements for honesty and fair dealing.
Some companies strive to be the gold standard for business ethics in their industry, while
others do the bare minimum that is legally required.

Whether a business is dealing with a partner or a new customer, business ethics
indicate that the same standard of behavior should be adopted when doing business with
any client anywhere.

The Global View. A company that decides to expand internationally may find it
necessary to revisit its ethics rules to make certain they cover unexpected situations that
may occur. Business ethics can differ in other countries and even between industries.

Business practices that would be illegal, or at least frowned upon, at home are often
allowed or at least tolerated elsewhere.

Many developing nations have lax insider trading laws. In some Latin American

countries, bribery and kickbacks are a regular part of doing business.



Some countries have much lower environmental standards and workplace safety
standards for doing business than the U.S., while others have higher standards.

An Ethical Dilemma. Two approaches can be taken when doing business in foreign
countries. A business can operate internationally with the same policies and procedures
it developed at home, or it can adapt its own practices to the norms of each country in
which it operates.

At the very least, adjustments to foreign standards that are higher than those in the
home country must be adopted when doing business there. In Germany, employees are
legally entitled to a minimum of 24 vacation/holiday days per year. In France, workers
have a four-day workweek. The U.S. has no federal requirement for time off.

Establishing the same standards in offices worldwide can be the best course.
Management and rank-and-file employees are less likely to engage in risky, dubious, or
illegal behavior if it is explicitly forbidden in a company’s written policies and
procedures. A company can ensure compliance by mandating that all employees read and
sign its policies and procedures.

The Hazards of Adapting. The second approach is for a company to establish
different policies and procedures for business ethics in foreign countries.

One danger in this approach is that the behavior of a company and its employees
will inevitably be judged by the ethical standards of its home country. For instance, child
labor is acceptable and normal in some nations but is both illegal and unacceptable in the
United States. Multinational companies that have been found to be using child labor
abroad have been judged harshly by their American customers.

A company needs to establish its management philosophy. The terms management
style and management philosophy are often used interchangeably, but they are not the
same. Your management style is how you manage your workforce. Your philosophy is

why you manage your workforce that way.

Answer the following questions.
1. Are ethics different in different countries?
2. Which country is the most ethical?



3. What is the most ethical way to do business internationally?

4. What are the common workplace ethics?

Translate the sentences below.

1. The purpose of business ethics is to establish trust between people doing
business.

2. The reputation of a business is built on its demonstrated pattern of ethical (or
unethical) behavior.

3. As a business expands internationally, it may come across standards that are
different from its own, for better or for worse.

4. Business ethics are shaped and guided by the laws of the company's home
country.

5. Some laws set broad responsibilities and requirements for honesty and fair
dealing.

6. Business ethics indicate that the same standard of behavior should be adopted
when doing business with any client anywhere.

7. A company needs to establish its management philosophy.

8. Your management style is how you manage your workforce.

Translate the following text into Ukrainian in written form.

Work ethic skills

There are several qualities that contribute to having a strong work ethic. Here are
just a few key skills that can help you improve your work:

Accountability: Having accountability means you are able to manage your own work
well without much oversight. If you are accountable, you will be seen as a reliable team
member who is responsible and contributes well to a task or project.

Discipline: Having discipline means you are able to focus and complete tasks no
matter the circumstances. Managing your time well is a key component of practicing

discipline.



Honesty: Being truthful at work is valuable because it can help tasks to be completed
more quickly and in a quality way. Practice honesty when giving feedback, sharing
project ideas and when you have made a mistake. Owning and improving upon mistakes
at work shows that you are willing to take risks and learn from them.

Humility: Being humble means having a healthy perspective of your own
Importance in the workplace. This does not mean that you should have a negative or low
view of your work or skills. Instead, it means that you prioritize listening to others, share
your own ideas when it will be valuable and are honest about both your wins and your
areas of improvement.

Integrity: Integrity is defined as always doing the right thing no matter who is
watching. Practicing integrity results in gaining the trust of those around you.

Organization: Being well organized can help you get tasks done on time,
communicate clearly with others and set proper expectations about your work. You might
keep several workspaces organized such as your desk, computer, calendar and notes.

Quality work: While it is crucial to turn your work in on time, it is also important
that the work is done well and meets all requirements. If you consistently complete work
that needs revisions and leads to more time and effort, you may not be considered as
having a strong work ethic.

Responsibility: Being responsible at work is a general quality that results in your
work being done well, on time and practicing good communication skills with those
around you. Responsible people know what is expected of them and deliver on those
expectations.

Teamwork: Working well with others is a key component of work ethic. This
involves having respect for those around you, practicing proper communication skills and
having empathy so you understand how to interact best with each individual you work
with. This will allow you to easily work alongside a team towards a common goal.

Time management: Managing your time well can help you meet deadlines, set
appointments or meetings and communicate proper expectations about your schedule. It
is also important to be punctual at work both when you arrive and when you have

meetings.



Match the sentence halves

1. Being resourceful to an| A. worth whenever you get an

organization opportunity to do so.

2. One of the measures that an| B. dutiesassigned to you.

employee can take to be

3. Be responsible for the C. helps you in building better

relationship with your superiors.

4. Do not expect to be supervised or | D. resourceful is by taking initiative.

assisted by

5. Take initiatives yourself and prove | E. your superiors in the work assigned

your to you.

Put the words in sentence in correct order

Showing / you / best / your / how good / somebody’s / at workplace / simply /
personality / explains / effort / that /care for / and you are.

When you / in turn / at work, / consider /you will endeavor / as one of your / an
employee’s/ core values / caring for /be cared for.

You will / you have sown / the seeds that the benefits / reap of / in simple terms.

Building / that last / business / relationships / in the long run / grow your / /help you.

It is a vital / employer /which is helpful / work ethic / employee and/ to prosper
together / for both, / and value.

At workplace, / resist challenges / should never consider / as a hindrance to /
challenges / growth or / on them employees / and give up /.

Instead / towards / as a step / success / take challenges / connecting.

References:
1. Nina O'Driscoll. Market Leader Business English: Marketing. Pearson
Education, 2019. — 89p.
2. Nick Robinson. Cambridge English for Marketing Cambridge University
Press 2010. — 120p.



3. Gore Sylee. English for Marketing & Advertising. Oxford University Press

2017. - 71p.

4, Simon Sweeney. Test Your Professional English: Marketing. Pearson
Longman, 2017. — 100p.

5. Cate Farrall, Marianne Lindsley. Professional English in Use Marketing.

Cambridge University Press, 2019. — 123p.



TOPIC 7. Leadership

Read the text and translane into Ukrainian.

Why it's important to mix business with pleasure

Sarah Smith

Socializing with your business contacts isn't just for fun - it can also make doing
business a lot easier. How many business deals have been closed not in the
boardroom, but in a restaurant or bar? Not everybody agrees with this, though. We
look at some of the most common myths about socializing.

Myth #1: “I don’t need to socialize with my business contacts.”

You work long hours in the office and work hard all day long. You don't need
to goto dinner with your business contacts as well, right? Wrong!

Ever since people first began trading and making deals, there has never been
businesswithout socializing. In many cultures the socializing is the business - people
only do business with their friends, and if you're not friends already you have to
become friends before you can make a deal. Even in the more 'business-like' West,
socializingis still extremely important. In fact, in some countries, such as Britain, not
socializing with business contacts is seen as very impolite and could damage your
relationship.

Myth #2: “Small talk is superficial.”

Many people find typical British and American small-talk topics, like the
weather or sport, very superficial. Well, maybe saying it's a nice day isn't as deep as
discussing philosophy. But that's not the point. This kind of small talk is a social
ritual known as 'phatic' communication, where what's important is not what you say,
but the fact you are talking to a particular person and keeping that relationship going.

Also, small talk doesn't always have to be about the weather, but you need to
start somewhere! Building a relationship takes time. 'Superficial' small-talk topics
giveyou a chance to start a conversation with someone. If it goes well, you can talk

about 'deeper’ things later.



Myth #3: “When British and American people ask "How are you?" they
don't mean it.”

Yes and no. It's true that when most native speakers ask someone 'How are you?'
theyexpect to hear an answer like 'Fine, thanks' or ‘Not bad' .They don't really want
to hear; about your problems and will be surprised (and even embarrassed) if you
start talking about how you really feel.

However, saying that you're fine even if you're not, doesn't need to be a bad
thing. Doyou really want to tell everyone you meet about your back problem or the
fact that your husband has just lost his job?

But sometimes 'How are you?' can also be a real question requiring a real
answer. If you're talking to someone you know well, you can tell them the truth when
they ask how you are, even if you're not feeling so good. After all, talking about
problems honestly can be a good way to build a relationship.

Myth #4: “English speakers behave like they're your friend, but they're not.”

In the UK and the US, it's important to behave as if everyone is your friend. But
this doesn't mean they're insincere. What's important is to read between the lines. Is
the person just being polite, or do they really mean it? If someone says “Let's meet
up next time you're in London”, they are probably just being polite. But if they give
you their phone number and tell you to call them, then they really mean it.

Remember: sometimes people are nice to you because they like you!

Answer the following questions.
1. What are your experiences with socializing with people from other
cultures?What differences (and similarities) have you experienced?
2. How important is it to tell the truth in social situations?

3. In what ways do you try to build a relationship with a new business contact?

The Bell story. Complete each paragraph, using the verbs given.

have say  begin introduce open



In 1985 Simon Bell his computer business at the University of

Southampton. In 1987 his company the Z5000 machine which the
magazinePC Journal “may become the next industry
benchmark”. The following yearhe an office in the United States
and soon_ offices in 28countries.

amount decide employ run Q0
In 1989, Bell public. By now the firm 750 people and sales

to over $159 million. Then two years later

employees to celebrate 1 April by

hanging a giant inflatable banana outside company headquarters, the first of many

publicity stunts. On another occasion the CEO the London marathon.

setup launch total offer
In 1992 Bell free installation of applications software as a standard option

and in 1993 the low-priced Explorer PCs, one of the most highly praised

systems in the industry. In 1996 Bell an Internet computer store, through its website

www.bell.com. Last year sales ‘more than $10 million a day.

Here are some key dates in the history of the company. Present it to a group

ofuniversity graduates. Use the information below.

Bic’s success in a throwaway world.

1950 —the company/ found

1950 — Lazlo Biro/invent/the first pen

1952 - Marcel Bich/modify and improve/the design
1953 - production/the “Crystal”’/begin

1956 - sales of the biro/rise/to a quarter of a million
1972 - Bic/invent/the disposable lighter

1975 - Bic/invent/the throwaway razor


http://www.bell.com/
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TOPIC 8. Business communication

Meetings are not the same all over the world. Answer the following

questions foryour company, or your country or part of the world.

1. Is punctuality important? Do meetings have to begin exactly on time?

2. Is it important to reach an agreement quickly (‘time is money'), or are
getting toknow people and reaching a consensus more important than speed?

3. Who has the power to make decisions - an individual (usually the most
senior person at the meeting], or a group?

4, Is it acceptable to show your emotions in a meeting or negotiation?

5. Can you suggest parts of the world where people generally do these
things differently from in your country?

6. Do you think that corporate culture - a company's ways of operating and
its values, beliefs and principles — is more important than the nationality of the

participants or the location of the meeting?

Vocabulary

Check your understanding of words and phrases for organizing and controlling

meetings (1-6) by matching them with their definitions (a-f).

1. any other business (AOB)

2. apologies for absence

3. compromise

4. consensus

5. todigress

6. minutes

a. to move off the subject and start talking about something else

b. awritten report distributed to participants after a meeting

c. often the last item in a meeting, when participants discuss issues not on

theagenda

d. a way of reaching agreement in which each side concedes or gives up



something it want?
e. the situation in which most or all of the people at a meeting agree
aboutsomething

f. often the first item in a meeting, concerning people who cannot be present

Chairing a meeting
You are going to read a meeting at the head office of the National Union Bank
inLondon. Before you read, think of phrases that the person chairing a meeting

could use to do the following things.

e \Welcome people to a meeting:

e Beginameeting:

e Explain the meeting's objectives:

¢ Introduce the agenda:

e Explain that someone can't come:
¢ Invite someone to speak:

e Interrupt aspeaker.

e Stop someone interrupting a speaker:
e Stop someone digressing:

e Thankaspeaker fora contribution:
e Summarize what has been said:

¢ Moveonto another item:



Read a part of the meeting at the National Union Bank, and answer the

guestions.

What is the purpose of the meeting?

N

Which of the following things does the person chairing the meeting do?

Change the agenda

S

Introduce the first speaker

Refer to the agenda

o o

Ask for participants' opinions

@

Refer to the previous meeting

=h

Set the date of the next meeting

Give his own opinion

= @«

Report apologies for absence

State the objective of the meeting

J. Thank people for coming

What phrases does the chair use? Add them to the table.
Chair: Hello, everybody. Thank you all for coming. It's nine o'clock so let's get
started. This morning we're meeting to discuss all the financial aspects of moving
our call centres to India. As you'll have seen, this is the main item on today's agenda.

Unfortunately, we've received apologies from Fernando Montero, our

Computing Systems Director. He's stranded at an airport somewhere because of fog,
so I'm afraidwe'll have to continue without him.

You've all received the minutes of our last meeting. Are there any matters
arising? ... OK, if no one has any comments, I'll move on to the next item and ask
Alice Hewlett,Head of Customer Services, to report on her trip to India.

Alice Hewlett: Thank you. As you know, | went to Hyderabad and Bangalore

last week to talk to two companies...



Read another part of the meeting at the National Union Bank.

Alice Hewlett:

Susan:

Chair:

Alice Hewlett:

Susan:

Chair:

So, as | was saying, because the staff of both companies already speak
excellent English, and have already had intensive courses about
British culture, they only need to learn about our bank, and

our products and services. Consequently, training costs would be very
low...

Yeah, but you're forgetting the cost of laying off all our call centre
staff in Britain.

Susan, you didn't let Alice finish.

Thank you. I'd like to add that | was easily able to find out that the
starting salary for call centre staff in both cities is about 8,000 rupees
a month, although the average salary is about 10,000 rupees,

which is about $220. So | think that both quotes we've had are rather
high, and we can easily negotiate with the companies concerned ...
Well, I'm not at all convinced it's a good thing to have ourcustomers'
phone calls answered by people who work for a

subcontractor, rather than by bank staff. | think a lot of people feel
this way, and this could give us a lot of bad publicity. I also think ...
I'm sorry, Susan, but that's not the question we're considering today.
We're talking about the financial implications of contracting out our
telephone operations. Does anyone have anything else to add on this
topic? No? Well, Alice, can I just summarize the main points you've

made...

Are the following statements true or false?

1. The meeting is about whether it is right or wrong to move the bank's

telephoneoperations to India.

2. The meeting is about costs that would be involved in moving the bank's

telephone operations to India.



3. The Indian staff would require language training.

4. Susan is worried about the expenses involved in dismissing the British
callcentre staff.

5. Alice thinks the two Indian companies are asking for too much money.

6. Susan doesn't think the bank'’s customers will like having a subcontractor's

staffanswering their telephone enquiries.
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TOPIC 9. Negotiation and social performance

Read the article and answer these questions.

The food industry is blamed for obesity. Mobile phone operators are challenged to
protect teenagers from online pornography. Record companies are attacked when they
sue music lovers for sharing illegal files on the Internet. Big business is being asked to

explain its approach to a growing number of social, ethical and environmental concerns.
"We're facing the greatest demand for our assistance that you've seen in our nine-year
history," says Bob Dunn, CEO of Business for Social Responsibility (BSR), a US non-
profit advisory organization whose annual membership includes many top multinationals.
Microsoft, Lucent and United Technologies have joined BSR this year, as well as
Altria, a more obvious target for pressure groups and litigation, as the parent company of
both Kraft Foods and Philip Morris. Industries that until now had avoided the spotlight
are finding attention is now focusing on them. Campaigners are beginning to show
interest in working conditions in factories in the developing world that make equipment
for computer and telecommunications companies. The financial sector has come under
pressure after lending to controversial projects in the developing world. In June, a group
of leading banks promised to avoid giving loans for socially or environmentally
guestionable projects. Oil and mining groups have come under strong pressure this year
from a coalition of investors, activists and the UK government to make public their
payments to developing countries in an effort to fight corruption. Some of the world's
biggest footwear and clothing brands, including Levi Strauss, Nike and Reebok, have
meanwhile taken voluntary measures through the US Fair Labor Association to increase
the transparency of their supply chain. They published on the Internet the first
independent audits of their supplier factories, along with the steps taken to improve often
terrible labour standards. Companies usually take actions when they face a real or
potential threat to their reputation, as when Kraft announced in July it would cut fat and
sugar in its food, limit portion sizes and stop marketing in schools. A lawsuit against Kraft
over fatty acids was rapidly withdrawn after it said it would address the issue. A few

companies are, however, taking a lead because they believe it will give them a



competitive edge. Mr Dunn says the search for competitive advantage is one factor
creating interest in corporate responsibility among companies in countries such as Russia,
Poland, Turkey and South Africa. In the UK, the trend is also reflected in the sharp rise
in social and environmental reporting over the past two years. More than half the
FTSE250 companies now produce annual reports, according to Directions, a study
published this month by SalterBAxter and Context, two well-known UK consultancies.
Some sectors remain secretive, including hotels and leisure, and software and computer
services. But they form a decreasing minority as investor interest, regulation and peer
pressure combine to force greater disclosure. When the first non-financial reports came
out more than a decade ago, they focused on the environment. Now 100 of the FTSE250
cover environmental, social and ethical issues. Forty of the fifty largest European
companies also produce reports. In the US, however, only 22 of the S&P top fifty
reported, the study found. But how much can companies be expected to achieve on their
own? What is the role of government? Can consumers have it all, demanding such high

standards of companies while refusing to change their lifestyle?

1. What ethical issues do these industries face?

a) The food industry

b) Mobile phone operators

¢) Record companies

d) The financial sector

e) Oil and mining groups

f) Footwear and clothing brands

2. Which areas of business do not give enough information about social and
environmental matters?

3. What examples are given of companies taking positive steps?

4. Which of the following groups of companies have the largest percentage of reports
covering environmental, social and ethical issues?

a) FTSE250 (British)

b) US Standard and Poor’s Top 50 (American)



c) 50 largest companies (European)
5. Why are companies in countries such as Russia, Poland and Turkey becoming

more interested in corporate responsibility?

Check you know the meanings of the following words from the article. Use a

dictionary to help you. Then use the words to complete the text below.

controversialcorruption transparencythreats

responsibilit regulation peer pressure
Y Yy g

Companies in the oil and mining sector have been taking the issue of corporate

much more seriously recently. They are worried about to

their reputations due to rumors of and bribery.

Government and from other companies has resulted in

more in the industry and less secrecy. The aviation industry has also

received attention. Senior managers have been criticized for decisions

regarding payments to secure contracts.
What can a) consumers, b) shareholders and c) employees do to try to change the

behavior of businesses that are behaving unethically?

Grammar
Read the text and underline all the subject, verb and object structures. Then
rewrite the text using present simple passive verbs. Leave out any unnecessary

words.

How a toy car is made

In the factory, they use a computer to plan the exact shape of the car. They then feed
this computer program into a machine, and produce a plastic prototype. Then they
produce the actual toy cars in a factory abroad. As far as construction is concerned, they

make the bodies of the cars from plastic. They add small electric motors to the cars, and



then they paint them. They also attach licence plates. Quality control inspects the cars and
then they wrap them and pack them into cardboard boxes. They ship the cars to Britain.
As a first step, a computer is used to plan the exact shape of the car .

Then and

The actual
The bodies

Small

Licence

At the next stage,

Finally, Britain.

Read the texts and find the sentences with Present Perfect Active and Present
Perfect Passive tense forms. Translate them into your language.

A) Nina has lived in Sydney for two years. She has done a lot of things in
Sydney. She has seen several plays, she has gone to the picture galleries and museums.
She has visited the circus as well, and she has taken a tour to the Islands on Port Jackson.
However, there are a lot of planned things she hasn’t done yet. She hasn’t gone to the

Australian Reptile Park yet. Nina hasn’t been to some other parks yet.

B) The boss is angry with his secretary today because important letters haven’t
been typed yet. Tea has been given to him cold. Wrong telephone numbers have been
written down. The mail hasn’t been sent in time. A lot of time has been spent over the

telephone.

Change the sentences with Present Perfect Active into Present Perfect Passive.
Example:
| have already finished my work. My work ...

— My work has already been finished.



| have already taken the books back to the library. The books ...
She has just posted those letters. Those letters ...

The teacher has already checked my test. My test ... —

He has lost the key. The key ...

We have opened all the windows. All the windows ...

| have bought bread on the way home. Bread ...

| have done this exercise. This exercise ...

Answer the questions about your English lesson using Present Perfect Passive.

Have you been asked to read a text?

Has the text been translated?

Have the new words been written down?

Have the exercises been done by all the pupils?
Has your friend been asked to recite something?
Has large homework been given?

Who has been given good (bad) marks?

L N o g kW DdPE

Have you been praised by the teacher?

Use Present Perfect Active or Passive of the verbs in brackets to complete the

sentences.

Peter ... (to break) the window.

The exercise ... (to write) already.

The text ... (to translate) by Victor.

The teacher just ... (to explain) the new rule.

We (to learn) the Passive Voice already.

R e A

A new school ... (to build) in this street.



Complete the text with either the will passive or present perfect passive forms
of the verbs in brackets.

In recent years many plans (make) for large floating cities with

living accommodation for as many as 50,000 people. One such project which (advertise)
Is the Freedom Ship. According to the plans for this project, this huge ship

(construct) from smaller units, which (take) out to sea for

final assembly. The ship (power) by 100 diesel engines and the residents on
board (carry) around the world continuously. The large number of people on
the ship (provide) with all kinds of entertainment and sports facilities, and
modern recycling methods (use) to save energy on board. At the time of
writing, this project (not build) _ , and (criticize) by some people who
say it is too expensive. We shall have to wait and see whether this ambitious plan ever

becomes reality.

Rewrite the sentence using a present perfect passive with by. Leave out any
unnecessary words.
Cheaper air travel has made possible the global expansion in tourism.
Example: The global expansion in tourism has been made possible by cheaper air
travel.
e Countries all over the world have experienced a growth in tourism.

e Millions of tourists have visited the popular Mediterranean resorts since the
1970s.

e Recently tourists have chosen more distant locations in Africa, Asia and
South America.

e Mass tourism has badly affected some countries.

¢ International companies have built large hotels on unspoilt coastline.
e These developments have disturbed local wildlife.

e Tourists have damaged coral reefs and other habitats.

e Such developments have also displaced local people.



e Some governments have developed the idea of ecotourism to counteract
some of these problems.

Read the information about urban development. Then complete the text with
the present perfect passive or past perfect passive form of the verbs in brackets.

In many countries in recent years, areas of urban land which were once used for
industrial purposes (redevelop) for other purposes. In London, for example, the
Docklands (transform) _ since the 1980s. The docks (built) _ in the 19th
century when London was a busy port, but by the 1980s, most business (lose),
and many docks (close) . This left large areas of derelict land, and many people
without jobs. Since the 1980s, £ 10 billion (€ 14.7 billion) (spend) __on the project.
600 hectares of derelict land (improve) _ , 90 km of new roads (build) _ , 80,000
new jobs (create) and 24,000 new homes (construct) . In addition to
this, 100,000 new trees (plant) and 130 hectares of parks (create)

Cultural venues such as the Docklands Arena (open). Some local people do not agree with
all the things that (do) __, as houses here are expensive, and most jobs are in media,

IT or business. On the other hand, a declining area of the city (give) a new

lease of life.
Complete the text with a passive or active form of the verb in brackets, in a

suitable tense according to the context.

Local cheeses
Traditional cheeses (produce) in many regions of the UK and (name)
after the area in which they (first develop) . Cheddar, a hard cheese
with a strong, nutty taste, is the most popular and (now make) _all over the world.

A 'true' Cheddar must come from the counties of Somerset, Dorset or Devon in southwest
England or specifically from the Somerset village from which it (take) __its name.
Wensleydale (come) from the Yorkshire Dales (valleys) in northern England.
Originally made from sheep's milk, it (base) on a recipe introduced by the

Cistercian monks in the 11th century and has a mild refreshing flavor. Traditional



Lancashire, from northwest England, has a light, salty flavor. During the Industrial

Revolution (around 1760-1830), Lancashire cheese (become)  the staple food of
the mill workers. Caerphilly, a crumbly cheese, (first produce) _in the Welsh town
of that name in about 1831. The cheese (soak) overnight in salt water to seal in
the moisture. It was popular with the local coalminers who (lose) a lot of salt

during their work underground. Blue Stilton, made only in the counties of Leicestershire,

Nottinghamshire and Derbyshire, (prize) as the 'king' of British cheeses.

Match up the parts of the sentence

1. If I lost my job,

a) we'd both benefit.

b) I'd have a lot of problems getting another one.
c) you'd be more aware of what people really felt.

d) we wouldn't be so behind technologically.

2. If I were in your position,

a) I'd resign rather than wait to be sacked.

b) I'd have a lot of problems getting another one.
c) you'd be more aware of what people really felt.

d) we wouldn't be so behind technologically.

3. If I spoke Japanese as well as you do,

a) I'd resign rather than wait to be sacked.

b) I'd try to find a job with one of the Japanese banks.
c) we'd both benefit.

d) we wouldn't be so behind technologically.

4. If we spent more on Research and Development,
a) I'd resign rather than wait to be sacked.



b) I'd have a lot of problems getting another one.
c) I'd try to find a job with one of the Japanese banks.

d) we wouldn't be so behind technologically.

5. If you spoke less and listened more,

a) I'd resign rather than wait to be sacked.

b) I'd have a lot of problems getting another one.

c) I'd try to find a job with one of the Japanese banks.

d) you'd be more aware of what people really felt.

6. If you spent more time on your own problems and a bit less on mine,
a) I'd resign rather than wait to be sacked.

b) I'd have a lot of problems getting another one.

c) we'd both benefit.

d) I'd try to find a job with one of the Japanese banks.

7. If we controlled our expenses a bit better,
a) I'd resign rather than wait to be sacked.

b) I'd have a lot of problems getting another one.
c) we'd save a lot of money.

d) I'd try to find a job with one of the Japanese banks.

8. If you invested some time into learning how the Internet works,
a) you'd find that it could really help you in your job.

b) I'd have a lot of problems getting another one.

c) we wouldn't be so behind technologically.

d) I'd try to find a job with one of the Japanese banks.

9. If we opened an office in Tokyo,
a) we wouldn't be so behind technologically.



b) you'd be more aware of what people really felt.
c) I'd be interested in working there.
d) we'd both benefit.

10. If you didn't take the job,

a) you'd regret it later.

b) you'd be more aware of what people really felt.
c) we wouldn't be so behind technologically.

d) I'd try to find a job with one of the Japanese banks.

Reading: Learn to Love Negotiating
Read the text by Eric J. Adams, which gives advice about negotiating. Which
of the negotiating tips do you think is the most difficult to put into practice?

Be prepared. Before you negotiate, know exactly what you want and be ready to
articulate your position; a negotiating meeting is no place to figure out the terms that are
acceptable to you. You won't get every deal point, but at least you'll know in advance
what are your parameters. In fact, it helps to break down your concerns into three
categories: nice to have, like to have, and must have. Walk through several ‘what if
scenarios beforehand. Anticipate counter — proposals and compromises and think about
how you will r eact to each.

Be inquisitive. Don't be shy about asking questions. Skilful questions can transform
a negotiation from an adversarial conflict into a partnership. By asking questions, you'll
also get your client to reveal more. Start with open - ended questions and move to
narrower, more direct questions. Once you have asked a question, be quiet and listen
carefully.

Avoid significant early concessions. At the very least, remain neutral to the
customer's initial demands until trade-off opportunities emerge or your gentle attempts at
persuasion don't work.

Be prepared for disagreement. There will be disagreement and disappointment

during any negotiation. But how you disagree will affect the outcome and ultimately



affect your relationship with the client. When you disagree, look for the common ground
or set the point aside until later. At the end of your discussions, you may find you have
four or five points of disagreement. You can then exchange deal -point concessions until
all points of contention are dealt with.

Expect the unexpected. Always have a good idea in advance of how you'll respond
if things do not work out as you plan.

Finalize all agreements. Don't leave details hanging. It is often amazing how two
people sitting in the same room can have different perspectives concerning what was
agreed upon. To ensure that everyone is clear, summarize the agreement verbally or

shortly afterward in a letter of agreement.

Put the following elements of a typical negotiation into a logical order.

1

2

3

4

5
A. Listen carefully to what the other side says.
B. Make trade-offs: you concede something they want for something you want.
C. Decide what you want and determine your minimum requirements — what

you must get if there is to be an agreement,
D. Think about acceptable compromises in relation to expected counter-
proposals, and try to imagine the counter-proposals the other side will make,

E. Summarize, verbally or in writing, what has been agreed.

Read the advertisement and complete recruitment file.

Sales Negotiator

What price sales success?



Dealing in the oil and fuels market is a high-powered activity, and Texaco Fuel and
Marine Marketing is a major player within it. We deliver bunker fuels to ports worldwide,
negotiating the sales of many millions of barrels of fuel each year.

So our small team is critical to profitability. Negotiating spot sales - both prices and
volumes - with ship owners and shipping lines is exceptionally competitive. It calls for a
clear head and keen commercial acumen. And, since you’ll be working under pressure
and in rapidly changing conditions, you’ll need to be capable of rapid decision-making.

Most important is that you’re a gifted communicator. Someone capable of both
information gathering and communicating at all levels and with a wide variety of
customers, both in the UK and abroad.

Obviously a strong sense of geography is valuable and both a European language
and a background in the oil and marine industries would be useful though not essential.
The key qualities are an eye for a deal, good telephone skills and the ability to work well
within a team environment.

The price of achievement is high. For the right individual we offer a competitive
salary and an attractive benefits package which includes a share option scheme as well as
the prospect for career advancement within this world- leading oil company.

We are currently based in Knightsbridge but we are moving to brand new custom-
designed offices in West ferry Circus, Canary Wharf. These offices will be part of one of
the highest quality developments of its kind in Europe and will be linked to other centers
in London by greatly improved road and rail transport.

To apply, please write with full CV to Peter Sweetman, Human Resources Adviser,
Texaco Limited,

Knightsbridge Green, London SW1X 7QJ.

JOB SPECIFICATION
Company Salary

Location Benefits

Position Contact




Duties

PERSON SPECIFICATION

Essential Desirable

Grammar: Future forms

Identify the future form used in each sentence. Then match it with its use.

1. He is spending the Future Perfect
weekend at
Grandma’s.
2. 1 will have finished Present Simple

the report by 6
o’clock.
3. Will you help me Be going to

with my homework?

4. She is going to Future Simple
travel abroad this

summer.

5. The course starts Future Continuous

in September.

6. I’ll be working all Present Continuous
afternoon so don’t

call me.

request

schedule

action in progress at a
specific time in the
future

arrangementat a
specific time in the
future

action completed at a
specific time in the
future

future plan

Fill in with: Present Continuous, Present Simple, Future Simple, Future

Continuous




1. The CoUrse ......ooovvvieiiecie e, (begin) in October.

2. You can’t come with me. Dad...........c.cccceeeveinenen. (not / let) you.
3. This time nextweek I.......c..cccoovveiveiienne, (have) breakfast with my sister
in Paris!

4, Do you have any plans for tonight? — Actually, I do. | ........................
(go) out with Penny.

Fill in with: Future Perfect, Future Simple, be going to, Present Simple

1. Oh no, look at that boy. He..........c..ccoevveiieiiennn, (fall) off that tree!
2 My flight.......ccooovriieie (leave) at 9.

3. By 5o’ clock, I (finish) all my homework.

4 What a great T-shirt! I.... ...........(buy) it.

Think about your plans for next week. Work in pairs. Try to find out your

partner’s plans, ask and answer questions, as in the example.

Example: SA: What are you doing on Monday at 10 a.m.?
SB: I’'m writing my report. And what are you doing on Monday at 11.30 a.m.?

Complete the sentences.use future continuous.
1.-Thistime next week Helen............cccoov i (travel) to

Brazil with her husband.

the sea before the end of the month.

Bom e, yourfriend ...l
(wait) for you at the airport?

5.-My grandmother ..... ..o

(have) an operation very soon.



B.-JACKEIINE ... s (interview)
the candidates for the post.

7.-1 know you won’t be asleep at 12.00.YOU........ooiiiriiriiiii i
(play) computer games.

8.-Next Saturday Night SONIA..........cceiiiiiiii e (have)
dinner with some friends.

9.-The MECHANIC ... (repair) my
car in the garage.

10.-J0aNNA .ot (live) in Greece

happily with her family.

L1 -IMY MOM et e s e nreeneenneas (decorate) our
new flat.

12.-The tenNIS PIAYET ......ooveeiecie et (compete) for
the World Cup.

13.-The POLICE ... e (investigate) the

kidnapping of the kid.

14 - W (celebrate) Christmas
in a month’s time.

15, Why D1t B

(write) these novels is a short period of time?

16.- By half past seven your father ............ccccooe e (arrive) in
Berlin.
L7 = L (not wash) all my summer

questions for the survey.

19.- MY grandparentS........ccueveiuerieseenesieseeeeseeeeseeseeseeseesseessesneessesnens (spend) next
month in Cuba.

20.-THE QAIENET .....c.ei et (cut) the
old trees in a week.



21.-Barbara ... (do) the

shopping in two hours.

22.-Y0ur teaCher ..o (correct) the final exams
right now.
23.-The WOMAN ... e (talk) with her

friend on the phone.
24.-MY alarm ClOCK........c.eeiiiiieiie it (ring) tomorrow

morning at 7:15

Read and translate into Ukrainian

By the time I’m ...

The world is changing rapidly. Some for better, some for worse! New diseases are
popping up all the time. Epidemics like the Ebola virus have the potential to wipe out
huge amounts of the world's population. However, doctors and scientists are bound to
have found a cure soon with so much technology and funds available. Surely they will
have developed develop a vaccine within the next few months. Traditions & languages
are disappearing on almost a daily basis. In Mexico, recently the circus has been banned,
some say for the good. But what else will have been banned in the next 20 years. What
will our grandkids be doing for entertainment? Will technology have completely taken
over our lives? Whatever happens in the future, 1'd like to think by the time | become a
senior citizen | will have raised a family and that I will be living the quite life on a beach
somewhere. and | hope to have struck it rich!

Over to you!. make some predictions

Things Thing we Thing Anything
that will have | will be doing | that will have | else bound to
been banned | for been invented | have

entertainment happened
In the next
10
years.......
By the
time I'ma
senior

citizen




Within the
next 200
years...

Which of the following sentences is more certain to happen:

o | will have retired by the time I'm 65.

e | plan to have retired by the time I'm 65.

Which of the following sentences shows an ongoing future action:

e This time next week, I'll be drinking cocktails on the beach!

e This time next week , 1’11 have drunk at least 3 cocktails on the beach!

What does the other sentence tell us?

Discuss the following:

Some things you will

have done before

midnight (min 5)

What do you plan to
have achieved by the

end of the year?

Where will you be
spending Christmas?
How will you be

celebrating?

What will you have
done by Monday?

How many times will
you have lost your
cool or freaked out by

this time next week?

What are some thing
you hope to have
done before your next

class?

What other countries
to do intend to have
visited before you
kick the bucket?

What will you be
doing on Saturday

morning?

Do you plan to have
taken up any new
activities within a

year?

What do you think
you'll be doing after

you retire?

What will you have

done before you

retire?

What jobs do you
think your kids will
be doing when they

are older?

Match the Future rules:

1. Future perfect (will have done)
2. Future Perfect Continuous (will be doing)

3. Future Perfect Infinitive Form (hope to have done)
a) Completed action at some point in the future

b) Ongoing action at some point in the future

c) Action that will or might be done at some point in the future
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