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Onuc HaBuaabHoi gucHuIIinn «(THO3EMHA MOBA (anriailicbka)»

Mertoro nucuumuiian «IHo3eMHa MoBa» € GopMyBaHHS y 3700yBadiB OCBITH CIICIIAIIBHOCTI
«MixKHApOAHA €KOHOMiKa» IHIIOMOBHOI KOMYHIKaTUBHOI KOMIIETEHTHOCTI SIK KJIFOYOBOI YMOBH
YCHIITHOTO Tpo(deciiHOro Ta MIKKYJBTYPHOTO CIJIKyBaHHSA. OBOJIOMIHHS 1HO3EMHOIO MOBOIO
PO3IISIIAEThes K 3aci0 epeKTUBHOT B3aeMO/Iil B THIIOBUX Ta NMPOo(deciitHO Opi€eHTOBAaHUX CUTYAIlisX
MIKOCOOHMCTICHOTO 1 IJTOBOTO CI1JIKYBaHHS.

3MaTHICT 10 CHUIKYBaHHS 1HO3EMHOIO MOBOIO 3a0€3NedyeTbcs PO3BUTKOM YMiHb Ta
HAaBUYOK YCHOTO 1 MHCbMOBOTO MOBJICHHSI Ha OCHOBI 3HaHb 13 JIEKCUKH, TPAMATUKH, (POHETUKHU, a
TaKOX JIIHTBOKPAaiHO3HABUOTO i KpaiHO3HABYOrO KOMIOHEHTIB. OcoOimBa yBara NpUAUISETHCS
(dhopMyBaHHIO 3JaTHOCTI JI0 MDKKYJBTYPHOTO JIiaJIOTy, PO3YMIHHS COIIOKYJIBTYPHOTO KOHTEKCTY
CIUIKYBaHHS Ta JOTPUMAHHS MOBJIEHHEBOTO €TUKETY BIIIMOBIIHO 10 HOPM 1 TpaauIiil KpaiHu, MOBa
SIKOT BUBYAETHCSI.

[IpakTnyna peainizaiis METH 3a0€3MEUyETHCS CUCTEMHUM PO3BUTKOM MOBJICHHEBUX YMiHb
— ayJilOBaHHS, YWTAHHS, TOBOPIHHSI Ta MHUChbMAa — 3 BHUKOPHUCTAHHSAM KOMYHIKaTHBHO-
OpIEHTOBAHMX 1 IHTEPAKTUBHUX METO/IIB HABYAHHSI.

I'anysb 3HaHB, cnieniaJIbHICTh, OCBITHS IPOrpamMa, OCBiTHIl cTyNmiHb

OcCBIiTHIH CTYIIIHB Iepwuii (6axanaspcokuii)
CrerianbHICTD C 1 Exonomixka ma MidCHAPOOHT eKOHOMIUHI 8IOHOCUHU
(3a cneyianizayismu)

OcgiTHs porpama C1.01 Exonomixa (Mixcnapoona exoHomika)
XapakTepucTHKA HABYAJIbHOI THCIMILIiHH

Bun OO0O0B’I3KOBUM KOMIIOHEHT

3araipHa KUTBKICTh TOJIMH 300

Kinbkicts kpeautiB ECTS 10

KisIbKICTh 3MICTOBHX MOJIYJIIB 9

Kypcosuii npoekT (poborta) (3a -

HasIBHOCT!I)

dopma KOHTPOJIIO Ex3amen / 3anik

IMoka3HuKHM HABYAJBLHOI AU CIUILIiHT
JJISL IEHHOI Ta 3204HOI (opM 37100yTTSI BUIIOI OCBITH

dopma 3100yTTsI BULLOI OCBITH

AeHHA 3204Ha
Kypc (pik miaAroToBKH) 1-4 -
Cemectp 1-8 i
JlexuiiiHi 3aHATTS - -
[TpakTH4Hi, CEMIHAPCHKI 3aHATTA 270 rop. -
JlaGopaTopHi 3aHATTS - -
CamocriiiHa poboTa 30 rox. -
KinbKicTh THXKHEBUX ayAUTOPHUX
TOJUH 7Sl IEHHOT PopMH 3100y TTs 4 /2 ron.
BHUIIOI OCBITH

1. Merta, 3aBI1aHHA Ta KOMIIETEHTHOCTI HABYAJIBLHOI TUCIUILTIHA
Mema — GopMyBaHHSA y CTYJCHTIB MPAaKTUYHWX HABUYOK BHKOPHCTAHHS 3HAaHb 3

AHTJIICHKOI MOBHM Yy TIPOIECI TOBCSKICHHOTO CITIJIKYBaHHS, BMIHHS BECTH JIUCKYCIlO 3




MpeACTaBHUKAMH IHIIUX KPaiH, a TaKOXK 3 PI3HOMAHITHUX MHUTaHb SIK B €KOHOMIYHIH, (DiHAHCOBIH

chepi, Tak 1 HaA eTami MIATOTOBKHA JIO y4YacTi y MDKHApOAHUX KOH(DEpEeHIlisX, MPOEKTax Ta

auckycisix. HaBunTH ciayxauiB MpoBOAUTH MUCHMOBHI 0OMiH J1JIOBOIO iH(POPMAILTIETO.

Habymmsa komnemenmuocmeil:

Inmecpanvna kKomnemenmuicmep:
3naTHICT, PO3B’SI3yBaTH CHEIiai3oBaHi 3aBIaHHS Ta NpPaKTU4HI mHpodbimemu y cdepi
€KOHOMIKH, arpo0i3HeCy Ha MDKHApPOJHOMY Ta HaIllOHAJbHOMY DPIBHSX, 3A1HCHEHHS €KOHOMIYHOL
JISUTBHOCTI Ha 30BHIIMIHBOMY Ta BHYTPIIIHBOMY CETMEHTax arpapHoro puUHKY B YMOBax
HEBU3HAYEHOCTI Ta PU3MKY 13 3aCTOCYBaHHSIM C(HOPMOBAHOI CHUCTEMH TEOPETHMYHMX 3HaHb Ta
BUKOPUCTaHHS CyYaCHUX METOIB YIIPABIIHHS MiIPUEMCTBOM.

3azanvii komnemenmuocmi (3K):
3K 4. 3naTHICTb 3aCTOCOBYBATH 3HAHHA y IPAKTUYHUX CUTYaLlIsX.
3K 6. 31aTHICTh CHIKYBATUCS 1HO3EMHOIO MOBOIO.

npozpamui pesynomamu nasuanus (ITPH):
ITPH 12. 3acTrocoByBaTu HaOyTi TEOPETUYHI 3HAHHS JUIS PO3B’SI3aHHS NPAKTUYHUX 3aBIaHb Ta
3MICTOBHO IHTEPIIPETYBAaTH OTPUMaHI Pe3yIbTaTH.
[TPH 14. Bu3HaunTH Ta IIaHyBaTH MOXIIMBOCTI 0COOMCTOr0 MpodeciiiHOro po3BUTKY.
ITPH 20. OBonoaiTH HaBUYKAMK YCHOI Ta MACHMOBOI MpodeciiHoi KOMYHIKaIlii Aep:KaBHOO

Ta 1HO3€MHOIO MOBaMU

2. Tlporpama Tta CTPYKTypa HaBYAJbHOI TUCHMIIIHH JJIs1:

- TIOBHOT'O TEPMiHY JI€HHOI (3a04HOT) (hOpMU HABUAHHS

1 CEMECTP
Hassu KinpkicTs rogun
3MICTOBHUX JIeHHa dopma 3aouHa Gopma
MOJIYJIB 1 THUXHI | yCbOTO y TOMY YHCII yCb y TOMY YHUCII
TeM JeK | mpakTt | 7ab | iHg | c.p. |oro | n n | mab | i1 | c.p.
1 2 3 4 5 6 7 8 19 10 | 11 | 12 | 13 | 14
3micToBuii Moxyasb 1. The business environment. Effective management. Advertising.
Tema 1. 1-2 5 5
Types of THXKHI
Businesses.
Tema 2. 2-3 5 5
Getting on in | TrxHI
business.
Tema 3. 3-4 5 5 1
Types of THXKHI
work.
Tema 4. 5-6 5 5 1
Managing THXKHI
time.
Tema 5. 7-8 6 6 1
Managing THKHI
styles.
Tema 6. 8-9 6 6
Advertising. | TmkHi




Pa3zom 3a 32 32 3
moayJieMm 1
3micToBuii MoayJb 2. Marketing. Recruitment.
Tema 1. 9-10 5 5
Marketing. THXKHI
How to
market.
Tema 2. 10-11 5 5 1
Marketing THOKHI
tools.
Tewma 3. 11-12 5 5 1
International | TmxHi
marketing.
Tema 4. Job 12-13 6 6
hunting. Job | TmwxHi
satisfaction.
Tema 5. 13-14 6 6
Workplace THXKHI
culture.
Tema 6. 14-15 5 5
Recruitment. | Tmxai
Pa3zom 3a 32 32 2
MojayJeM 2
Yceboro 64 64 5
roauH
2 CEMECTP
KinpkicTs rogun
H%BM JieHHa ¢popma 3a04Ha Gopma
3MI1CTOBUX . . .
MOJYJTIB i THXKHI | YCBOT'O Y TOMY ‘H/ICJ?II yCb Yy TOMY III/IC'J'II
JeK | mpakt | 7ab | iHg | c.p. | O | 7 n | gab | iH1
TEM o
1 2 3 4 5 6 7 8 9 |10 | 11 | 12 | 13
3microBuii moayan 1. Company profile and structure.
Tema 1. 1-2 5 5
Enterprise THXKHI
organizing.
Tema 2. 3-5 6 6 1
Company THXKHI
structure and
development.
Tema 3. 6-8 6 6
Office life. THKHI
Tema 4. 9-11 6 6 1
Workplace THKHI
skills.
Tema 5. Pay 12-13 6 6
and benefits. | TmxHi
Tema 6. 14-15 5 5 1




Dealing with | TmxHi
people.
Pa3zom 3a 34 34 3
MojayJem 1
Ycboro 98 98 8
TOJIUH
3 CEMECTP
Kinexicte rogua
H%BH neHHa gopma 3a04Ha popma
3MICTOBHX . . .
MOZyTiB § THXHI | YChOTO Y TOMy HcI yCh Y TOMy uHcti
oM JIeK | mpakT | jab | iHg | c.p. | Or | 1 n | mab | iHO | C.p.
0
1 2 3 4 5 6 7 8 9 |10 | 11| 12 | 13 | 14
3micToBuii moxyan 1. Economics and Production.
Tema 1. The 1-2 5 5 1
different THXKHI
sectors of the
economy.
Tema 2. 3-5 6 6 2
Trade fairs. THKHI
Tema 3. 6-8 6 6
Money. TH)KHI
Tema 4. 9-11 6 6
Travel. THKHI
Tema 5. 12-13 6 6
Technology. | twxHi
Tema 6. 14-15 5 5 1
Advertising. | TmxHi
Pa3zom 3a 34 34 4
moayJiem 1
4 CEMECTP
KinepkicTs rogus
H%BH neHHa hopma 3ao4yHa hopma
3MICTOBHX ; ; ;
MOy TiB i THKHI | YCBHOTO Y TOMy umcri yChb y TOMy umcni
JeK | mpakt | mad | iHg | c.p. | OF | 1 n | mab | iHa | c.p.
TeM o
1 2 3 4 5 6 7 8 9 | 10 | 11| 12 | 13 | 14
3micToBuii moayasn 1. Finance.
Tema 1. 1-2 5 5 1
Financial THOKHI
activity.
Tema 2. 3-5 6 6
Budget THKHI
system.
Tema 3. 6-8 6 6 1
Banking. THXKHI
Tema 4. 9-11 6 6




Taxation. THXHI
Tema Ne 5. 12-13 6 6 1
Market TWXKHI
structure and
competition.
Tema Ne 6. 14-15 5 5 1
Takeovers. THXKHI
Shares and
stocks.
Pa3om 3a 34 34 4
moayJiem 1
Ycboro 68 68 8
roJAuH
5 CEMECTP
Ha3zsu KinpkicTs roguy
3MICTOBUX neHHa gopma 3ao4yHa (hopma
MOJIYJIB 1 THXHI | yCbOTO y TOMY YHCJII yCb y TOMY YHCIIi
TEeM JIeK | mpakTt | yab | iHg | c.p. |Oro | i n | mab | iHx | c.p.
1 2 3 4 5 6 7 8 9 (10 | 11| 12 | 13 | 14
3microBuii Moayas 1. Economics in the modern world.
Tema 1. Why 1-2 5 5
economics is | TrkHI
important.
The role of
economists.
Tema 2. How 3-4 4 4 1
economics THKHI
shapes our
lives.
Tema 3. 5-6 5 5 1
Divisions of TYKHI
economics.
Economic
stakeholders.
Tema 4. 7-9 5 5 1
Macro and THKHI
microeconom
ics
Tewma 5. 10-12 5 5 1
Market THXHI
principles.
Concepts in
markets.
Tema 6. 13-14 5 5
Market THKHI
equilibrium.
Tema7. 14-15 5 5
Marginality. THXKHI




Pa3om 3a
MoayJem 1

34

34 4

6 CEMECTP

Haszsu
3MICTOBHX
MOJIYJIB 1

TEM

Kinexicte rogua

neHHa gopma

3a04Ha popma

THXKHI | YCBhOTO

yCh

y TOMY YHCJII
JeK | mpakTt | jab | iHg | C.p.

or
(6]

I

y TOMY 9HCJTI
n | a6 | iHg

c.p.

1

2 3

4 5 6 7 8

9

10

11 | 12 | 13

14

3MicToBUI

MoayJab 1. Eco

nomics, technology, globalization

, sustainability.

Tema 1.
Technology
and economic
change.

1-2 4

THKHI

4 1

Tema 2. The
use of
computers in
economics
and finance.

3-4 5

TUKHI

Tema 3. The
global
economy.
The role of
foreign direct
investment.

5-6 5

THKHI

Tema 4.
Emerging
markets and
comparative
advantage.
Multinational
corporations.

THKHIL

Tewma 5.
Growth.
Microfinance.

10-12 5

THXKHI

Tema 6. Fair
trade.

13-14 5

TUKHI

Tema 7. Case
study in
microfinance.

14-15 5

TUKHI

Pa3zom 3a
MoayJem 1

34

34 4

Ycworo
TOAMH

68

68 8

/ CEMECTP

Hassu
3MICTOBUX
MOJTYJIIB 1

Kinpxicte rogua

neHHa hopma

3a04yHa hopma

THXHI | yCBOro

y TOMY YHCII

ycb |

y TOMY YHCIi




TeM JeK | mpakt | mab | iHg | c.p. | or | & n | mab | iHx | c.p.
(6]
1 2 3 4 5 6 7 8 9 |10 1112 13| 14
3microBuii MoayJib 1. Strategy, policy and economic change.
Tema 1. 1-2 6 6
Saving, TUXHI
spending.
Tema 2. 3-5 6 6
Borrowing, THXHI
lending.
Tema 3. 6-8 5 5 1
Labour THXKHI
markets.
Tema 4. 9-11 6 6 1
SMART THOKHI
framework.
Tema 5. 12-13 6 6 1
Corporate THKHI
Social
Responsibilit
y (CSR).
Tema 6. 14-15 6 6
Economics THOKHI
and
ecosystems.
Pa3zom 3a 35 35 3
moayJiem 1
8 CEMECTP
KinpkicTs roguu
H%BH neHHa hopma 3aouyHa hopma
3MI1CTOBUX . . .
MOI[yniB i THUXKH1 YCBOTO Yy TOMY III/ICJjII YCb Y TOMY III/IC'J'II
JeK | mpakt | 7ab | iHg | c.p. | O | 7 n | mab | iHxa | C.p.
TEM o
1 2 3 4 5 6 7 8 9 |10 |11 |12 | 13| 14
3microBuii moayJb 1. The economics of agriculture, health care, sport.
Tema 1. The 1-2 5 5 1
economics of | TwkHi
agriculture:
price
elasticity of
demand,
buffer stocks.
Tema 2. The 3-5 5 5 1
economics of | TuxHi
agriculture:
food security,
commodity
price.
Tema 3. The 6-8 5 5 1
economics of | TmwkHi
health care:




welfare
egconomics,
vertical

equity.

Tema 4. The
economics of
health care:
pareto
efficiency,
health care
indicators.

9-11 5 5

TUXKHI

Tema 5. The
economics of
sport:
funding,
legacy
effects,
staging mega-
events.

12-13 5 5

TUXKHI

Tema 6. The
economics of
sport:
investment in
sport, derived
demand,
complementa
ry products

14-15 6 6

TUKHI

Pa3omMm 3a
MoayJem 1

31 31 3

Ycnoro
TOANH

66 66 6

3. Temu Jiekiii (HABYAILHUM IJIAHOM He Nepen0aveHo)

4. TeMu NPAKTUYHHUX 3aHATH

CEMECTP 1

Kinekicth
T'ogun

3microBuii moayas 1. The business environment. Effective management.

Advertising.

Tema Ne 1. Types of Businesses.

Tema Ne 2. Getting on in business.

Tema Ne 3. Business in different cultures.

Tema Ne 4. Types of work.

Tema Ne 5. Jobs and responsibilities.

Tema Ne 6. Corporate identity, logos. Branding.

Tema Ne 7. Managing time.

Tema Ne 8. Team building.

QXN oA~ Wi -

Tema Ne 9. Negotiating.

NINININININDININIDN




10.

Tema Ne 10. Management styles.

11.

Tema Ne 11. Change management.

12.

Tema Ne 12. Crisis management.

13.

Tema Ne 13. Advertising.

14.

Tema Ne 14, Creating ads.

15.

Tema Ne 15. Authentic advertisements.

Module test 1.

NININIDNNIDNDN

3microBuii Mmoayas 2. Marketing. Recruitment.

16.

Tema Ne 1. Marketing. How to market.

17.

Tema Ne 2. Changing the world. How to search on the Internet.

18.

Tema Ne 3. Planning a marketing strategy.

19.

Tema Ne 4. Marketing tools.

20.

Tema Ne 5. Marketing mix and marketing campaigns.

21.

Tema Ne 6. International marketing.

22.

Tema Ne 7. Working abroad.

23.

Tema Ne 8. Job hunting.

24,

Tema Ne 9. Getting a job.

25.

Tema Ne 10. Work and motivation.

26.

Tema Ne 11. Job satisfaction.

27.

Tema Ne 12. Office life.

28.

Tema Ne 13. Workplace culture.

29.

Tema Ne 14. Recruitment.

30.

Tema Ne 15. Hiring new employees.

NININININININININDININDINDININ

Module test 2.

CEMECTP 2

Kinekicts
T'onma

3micToBuii moayan 2. Company profile and structure.

Tema Ne 1. Entrepreneurs.

Tema Ne 2. Enterprise organizing.

Tema Ne 3. Planning and control of company.

Tema Ne 4. Company structure.

Tema Ne 5. Company development.

Tema Ne 6. Office life.

Tema Ne 7. Workplace skills.

O N WIN| -

Tema Ne 8. Building relationships. Team building.

©

Tema Ne 9. Negotiating.

[EY
o

Tema Ne 10. Promotions. Motivating staff.

[
[

Tema Ne 11. Pay and benefits.

[EY
N

Tema Ne 12. Networking.

=
w

Tema Ne 13. Presentations.

[EEN
N

Tema Ne 14. Meetings.

=
(€]

Tema Ne 15. Dealing with people.

NININININDININDINDININDINDINDINDINDI DN

Module test 2.

CEMECTP 3

Kinexkicts
T'onnn

10




3microBuii MoayJb 3. Economics and Production.

Tema Ne 1. The different sectors of the economy.

Tema Ne 2. The business cycle.

Tema Ne 3. Business strategy.

Tema Ne 4. International trade.

Tema Ne 5. International Markets.

Tema Ne 6. Production.

Tema Ne 7. Products. Brands.

Tema Ne 8. Money.

Tema Ne 9. Government and taxation.

Tema Ne 10. Acquisitions, mergers and joint ventures

Tema Ne 11. Risk management.

Tema Ne 12.Business case analysis.

Tema Ne 13. Digital business and technology.

Tema Ne 14. Travel experiences.

e Il
SR lRIRIEB|lo|coNo|a|sw|N-

Tema Ne 15.Advertising.

NININININDINDINDINININDINDINDINDININ

Module test 3.

CEMECTP 4

Kinekicte
Tonnu

3micToBuii moxyan 4. Finance.

Tema Ne 1. Financial activity.

Tema Ne 2. Local finance and development.

Tema Ne 3. Financial analysis.

Tema Ne 4. Budget system.

Tema Ne 5. Financial market

Tema Ne 6. Financial activities of business entities.

Tema Ne 7. Banking transactions.

Tema Ne 8. Bank financial accounting.

Tema Ne 9. Basics of taxation.

Tema Ne 10. Tax law.

Tema Ne 11. Venture capital.

Tema Ne 12. Market structure and competition.

Tema Ne 13. Takeovers. Shares and stocks.

Tema Ne 14. Organization and financing of innovating activity.

e N
N P N N Y e e R = (A N [N R A

Tema Ne 15. Project analysis.

NININININININDININDINDININDINDININ

Module test 4.

CEMECTP 5

KinpkicTh
T'ogun

3micToBuii MoayJb 5. Economics in the modern world.

Tema Ne 1. Why economics is important.

Tema Ne 2. How economics is organized

Tema Ne 3. The role of economists.

Tema Ne 4. How economics shapes our lives.

Tema Ne 5. Divisions of economics.

Tema Ne 6. Economic stakeholders.

~NOoOO|RWIN(F

Tema Ne 7. Macroeconomics.

NININININININ
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8 Tema Ne 8. Microeconomics. 2
9 Tema Ne 9. Market economies. 2
10 | Tema Ne 10. Market principles. 2
11 | Tema Ne 11. Concepts in markets. 2
12 | Tema Ne 12. Market equilibrium. 2
13 | Tema Ne 13. International markets. 2
14 | Tema Ne 14. Marketing mix and marketing campaigns. 2
15 | Tema Ne 15. Marginality. 2
Module test 5.
Ne CEMECTP 6 KinpkicThb
I'ognu
3micToBuii MoayJb 6. Economics, technology, globalization, sustainability.
1 Tema Ne 1. Digital disruptors. 2
2 Tema Ne 2. Digital economy. 2
3 Tema Ne 3. Digital marketing. 2
4 Tema Ne 4. Technology and economic change. 2
5 Tema Ne 5. The use of computers in economics and finance. 2
6 Tema Ne 6. Economics, globalization, sustainability. 2
7 Tema Ne 7. The global economy. 2
8 Tema Ne 8. The role of foreign direct investment. 2
9 Tema Ne 9. Emerging markets and comparative advantage. 2
10 | Tema Ne 10. Multinational corporations. 2
11 | Tema Ne 11. Macroeconomics ... but microfinance! 2
12 | Tema Ne 12. Growth. 2
13 | Tema Ne 13. Microfinance. 2
14 | Tema Ne 14. Fair trade. 2
15 | Tema Ne 15. Case study in microfinance. 2
Module test 6.
No CEMECTP 7 KinpkicThb
T'onma
3micToBuii Moayasb 7. Strategy, policy and economic change.
1 Tema Ne 1. Saving, spending. 2
2 Tema Ne 2. Borrowing, lending. 2
3 Tema Ne 3. Aggregate demand. 2
4 Tema Ne 4. Expenditure. 2
5 Tema Ne 5. Budget system. 2
6 Tema Ne 6. Budget monitoring. 2
7 Tema Ne 7. Budget deficits. 2
8 Tema Ne 8. Labour markets. 2
9 Tema Ne 9.Trafficking. 2
10 | Tema Ne 10.Migration. 2
11 | Tema Ne 11.Demographic factors. 2
12 | Tema Ne 12. Labour market trends. 2
13 | Tema Ne 13. SMART framework. 2
14 | Tema Ne 14. Corporate Social Responsibility (CSR) 2
15 | Tema Ne 15. Economics and ecosystems. 2

Module test 7.
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Ne CEMECTP 8 KinpkicThb
I'ognu
3microBuii MoayJib 8. The economics of agriculture, health care, sport.
1 Tema Ne 1. The economics of agriculture: price elasticity of demand, buffer 2
stocks.
2 Tema Ne 2. The economics of agriculture: buffer stocks. 2
3 Tema Ne 3. The economics of agriculture: food security, commodity price. 2
4 Tema Ne 4. The economics of health care: welfare economics. 2
5 Tema Ne 5. Vertical equity. 2
6 Tema Ne 6. Pareto efficiency. 2
7 Tema Ne 7. Health care indicators. 2
8 Tema Ne 8. The economics of sport. Funding. 2
9 Tema Ne 9. The economics of sport. Legacy effects. 2
10 | Tema Ne 10. Staging mega-events. 2
11 | Tema Ne 11. Investment in sport. 2
12 | Tema Ne 12. Derived demand. 2
13 | Tema Ne 13. Complementary products. 2
Module test 8.
5. Temu camocrTiiiHoi po6oTH
No Ha3Bu Temu KinpkicThb
T'ogun
1 Tema Ne 1. The business environment. 2
2 Tema Ne 2. Effective management. 2
3 Tema Ne 3. Advertising. 2
4 Tema Ne 4. Marketing. 2
5 Tema Ne 5. Recruitment. 2
6 Tema Ne 6. Economics. 2
7 Tema Ne 7. Production. 2
8 Tema Ne 8. Finance. 2
9 Tema Ne 9. Economics in the modern world. 2
10 | Tema Ne 10. Economics and technology. 2
11 | Tema Ne 11. Globalization and sustainability. 2
12 | Tema Ne 12. Strategy, policy and economic change. 2
13 | Tema Ne 13. The economics of agriculture sport. 2
14 | Tema Ne 14. The economics of health care. 2
15 | Tema Ne 15. The economics of sport. 2

6. Metoau Ta 3aco0U AiarHOCTUKY Pe3y/IbTATIB HABYAHHS:

IloTOYHMIT KOHTPOJIb:

* ycHe a00 MUCHMOBE OMUTYBaHHS,

* criBOecifa;

* OI[IHIOBAHHS 3HAHb I1]] YaC MPAKTUYHUX 3aHSITh;

* BUKOHAHHS Ta 3aXUCT MPAKTUYHUX pOOIT/caMOCTIHHOT poOoTH;
* TECTYBaHHS - MOAYJIbHI KOHTPOJIbHI.

HincymMKoBHil KOHTPOJIb:

3aIIK / EK3aMEH
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7. MeToau HABYAHHA .

— METO/]T IPOOJIEMHOTO HABYAHHS;

— METO/T IPAKTHKO-OPiEHTOBAHOT'O HABYAHHS;

— KeHMC-METO/T;

— METOJI HAaBYaHHS Yepe3 OCIiKEHHST,

— METO/]T HaBYaJILHUX TUCKYCii Ta nebar;

— METO/I KOMaHIHOI pOOOTH, MO3KOBOT'O IITYPMY;
— MeToJ reiiMi(h)ikoBaHOTO HAaBYAHHS.

8. OuiHBaHHS pe3yJIbTATIB HABYAHHS.

OuiHIOIOTH 3HaHHS 37100yBada BHUIIOI OCBITH 3a 100-0ambHOIO IIKAJIO0, SKY NEPEBOAMUTH Y
HAI[IOHAIBHY OIHKY 3rifHo0 3 ynHHUM «[lomoxxeHHsiM mipo ex3amenu Ta 3aniku y HYBill Ykpainuy.

8.1. llikana ouiHIOBAHHS 3HAHDb 3/100yBayYa BUIIOi OCBIiTH

PefiTuar 3100yBava BUIIOT OCBITH, Ominka 3a HaI[lOHATBHOKO CUCTEMOIO
Oaim (ex3amMeHU/3aITIKH )
90-100 BIZIMIHHO
74-89 nobpe
60-73 3a0BLJIBHO
0-59 HE33JI0BLIBHO

8.2.IMosaiTuka ouiHIOBAHHSA

Pobortu, K1 31a10Th 13 TOPYLIEHHSAM TEPMIHIB 0€3 MOBaXHUX NMPUUHH,

MoaiTuka moao OILIHIOIOTh Ha HIDKYY OIIHKY. IlepecknaganHs MoylniB BiOyBa€eThCs
JaenJiaifHiB Ta 13 JI03BOJTY JIEKTOpa 32 HAsBHOCTI MOBAXHUX MPUYHH (HAMPHUKIIA,
MepPecKJIATaHHS: TIKapHAHUM).

CrniucyBaHHS i 4ac KOHTPOJBHUX POOIT Ta eK3aMeHiB 3a00pOHEHO (B

ouaiTuxk . . o .
o1 a Hozo T.4. 13 BUKOPUCTaHHSIM MOOUIbHUX JIEBANCIB).

aKaJeMigHOI
J00POYECHOCTi:

BinBinyBaHHS 3aHATH € OO0OB’S3KOBUM. 3a O0’€KTHBHHX MPUYHUH
HoaiTtuka moxo (Hampukiaa, XBopoOa, MDKHApPOJHE CTa)KyBaHHsS) HaBYAHHS MOXKeE
BiBilyBaHHA: BiIOyBaTHCh 1HIMBIAyalbHO (B OHJAMH (QOpMi 3a MOTOKEHHIM 13

JeKaHOM (paKyJIbTETY)

9. HaBuajbHO-MeTOAMYHE 3a0€e3MeYeHH:

€JICKTPOHHUI HaBYAIBHUI KypC HaBYAJIbHOI TUCIUILIIHU (Ha HaBuaiabHOMY Toprtaii HYBill
VYkpainu eLearn - https://elearn.nubip.edu.ua/course/view.php?id=3759);

- TOPY4YHUKH, HaBYAJIbHI MOCIOHUKH, TPAKTUKYMH;

- METOJMYHI MaTepialiv 1010 BUBYEHHS HABYAIHHOI AUCIUILIIHY IS 3700yBadiB BUIIOI
OCBITH JAC€HHOI ()OpMHU 3100YyTTSI BUIIIOI OCBITH.
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