
 

 

COURSE SYLLABUS  

"International marketing" 

 

Degree of higher education - Bachelor 

Specialty 051 Economics 

Educational program " International Economics " 

Year of study 4, semester 8 

Form of study Full-time  

Number of ECTS credits 4 

The language of instruction is English 

_______________________  

Lecturer of the course Nahorna Olena, PhD in Economics,  Associate Professor, Associate 

Professor of the Department of marketing and international trade 

Contact information of the 

lecturer (e-mail) 

educational  building № 10, office  401 

nahorna_olena@nubip.edu.ua 

 

URL  in e-Learn 

 
https://elearn.nubip.edu.ua/course/view.php?id=3106 

 

 

DESCRIPTION OF THE DISCIPLINE 
(up to 1000 printed characters) 

 

The study of the discipline "International Marketing" is aimed at forming of high 

education students theoretical and practical knowledge in the field of conducting 

international marketing activities, necessary for achieving the commercial goals of 

international business. The discipline allows students of high education to get a holistic 

idea of the specifics of international marketing activity; master the tools and skills of 

analyzing the international marketing environment and assessing it’s attractiveness for 

foreign economic activity; learn the methods of obtaining and processing marketing 

information in international activities; independently develop the company's international 

marketing program, its marketing strategies using the latest marketing tools in the 

development of foreign markets. 

 

Competencies of the educational programme:  

Integral competence (IC): The ability to solve complex specialized problems and 

practical problems in the economics, which are characterized the complexity and 

uncertainty of the conditions it implies application of theories and methods of economic 

science. 

General competences (GC): 

GC 3. Ability to think abstractly, analyze and synthesis. 

GC 7. Skills in the use of information and communication technologies. 

GC 8. Ability to search, process and analyse information from various sources. 

 

Professional (special) competences (PC): 
PC 4. Ability to explain economic and social processes and phenomena on the 

basis of theoretical models, analyze and interpret the results in a meaningful way. 

PC 13. Ability to conduct economic analysis of the functioning and development 

of business entities, assessment of their competitiveness. 

PC 15. Ability to possess integral systems of knowledge about the essence of 

economic processes occurring in the international agricultural market. 
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Expected learning outcomes (ELO): 

ELO 17. Perform interdisciplinary analysis of socio-economic phenomena and 

problems in one or more professional areas, taking into account the risks and possible 

socio-economic consequences. 

ELO 21. Be able to think abstractly, apply analysis and synthesis to identify the 

key characteristics of economic systems at different levels, as well as the behavior of 

their  of their subjects. 

ELO  23. Demonstrate independent work skills, demonstrate critical, creative, self-

critical thinking. 
 

COURSE STRUCTURE 

Topic hours 

(lectures/ 

laboratory

, practical, 

seminar) 

Learning outcomes Task 
Evalua-

tion 

Content module 1. The essence and bases  of the international marketing 

Topic 1. Genesis 

development concepts of the  

international marketing. 

 

 

1/2 

Know the essence and features of 

international marketing, differences 

in its forms. 

Differentiate strategies of various 

forms of international marketing. 

Understand the motives for entering 

the foreign market 

 

 

Surveys, performance 

of calculated analytical 

tasks, independent 

work (including on 

eLearn) 

 

 

 

 

5 

 
 
 
 

15 

 

Topic 2. Analysis of the 

international marketing 

environment. 

 

 

1/3 

Know the essence and components 

of the international environment, the 

sequence of their analysis. 

To be able to analyze the state and 

patterns of development of the 

international environment. 

Topic 3. International 

marketing research 
 

 

 

2/2 

Understand the differences of 

international marketing research. 

Be able to apply methods of 

monitoring the business environment 

and marketing research. 

Completion of a 

calculated analytical 

task, a situational task, 

independent work 

 

 

 

20 

Topic 4. Segmentation of 

the foreign market 
 

1/3 

Must know approaches to 

segmentation in international 

business 

To be able to apply methods of 

analysis of threats and advantages 

for domestic enterprises 

access to various segments of global 

commodity markets. 

Surveys, performance 

of calculated analytical 

tasks, independent 

work (including on 

eLearn) 

 

20 

Topic 5. Models of 

enterprise exit to foreign 

markets 

1/3 To know the essence, advantages 

and disadvantages of various models 

of enterprise exit to foreign markets. 

To be able to choose the optimal exit 

model. 

Surveys, performance 

of calculated analytical 

tasks, independent 

work (including on 

eLearn) 

10 

Test for module 1  30 

Together according to content module 1 100 

  



Content module 2. A complex of marketing tools on world markets 

Topic 6. Product policy in 

the system of international 

marketing 

2/2 Know: types of adaptation of 

elements of the international 

marketing complex 

Be able to: find and evaluate new 

market opportunities in foreign 

markets, substantiate 

recommendations regarding the 

company's marketing mix in the 

foreign market. 

Surveys, performance 

of calculated analytical 

tasks, independent 

work (including on 

eLearn) 

10 

Topic 7. Price policy in the 

system of international 

marketing 

1/2 Understand: features, factors and 

methods of pricing in international 

business, 

Be able to calculate product prices 

according to the terms of delivery 

10 

Topic 8. International 

product distribution 

channels  

1/3 Know: principles, typical 

configurations of international 

distribution channels 

Be able to: determine the optimal 

distribution channel, intermediaries 

and forms of work with them, with a 

goal effective functioning on the 

foreign market. 

 

Create the project of 

the develop trade mark 

on the external market    

 

20 

Topic 9. International 

marketing communications 

1/3 To know: peculiarities of the 

international communication 

process, methods of international 

communications and factors of their 

choice. 

Be able to justify the choice of 

effective foreign ones 

communications 

20 

Topic 10. Management of 

international marketing 

activities and its 

effectiveness 

2/3 Know: principles, typical 

configurations of international 

marketing management structure 

Be able to: determine the optimal 

construction of the organizational 

structure of international marketing 

management 

companies 

Surveys, performance 

of calculated analytical 

tasks, independent 

work (including on 

eLearn) 

10 

Test for module 2 30 

Together according to content module 2 100 

Total for educational work 70 

Exam 30 

Total for the course 100 

 

ASSESSMENT POLICY 

Policy 

regarding 

deadlines and 

resuts: 

Works that are submitted late without good reason will be assigned a lower 

grade. Modules can be rearranged with the permission of the lecturer if there 

are good reasons (for example, sick leave). 

Academic 

honesty 

policy: 

Copying during tests and exams is prohibited (including using mobile 

devices). Term papers and essays must have correct text references to the 

literature used 

Attendance 

Policy: 

Attending classes is mandatory. For objective reasons (for example, illness, 

international internship), training can take place individually (in online form 

with the agreement of the dean of the faculty) 



 

SCALE OF ASSESSMENT OF STUDENT HIGH EDUCATION KNOWLEDGE 

Rating of a higher 

education applicant, 

points 

The assessment is national for the results of passing exams 

exams credits 

90-100 perfectly passed 

74-89 fine 

60-73 satisfactorily 

0-59 unsatisfactorily not passed 
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