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ACADEMIC DISCIPLINE DESCRIPTION 
Aim of studying the discipline "Market Analysis" is for students to acquire theoretical knowledge and acquire practical analytical 

skills for analyzing markets, in particular the markets of agro-food products, with their classification according to the characteristics of 

the supply and demand situation and studying the tools of influence on the market balance. Market analysis includes a set of actions 

aimed at studying all factors, conditions and situations that affect the state and development of the market, changes in its volume, 

structure, and scale. Conducting a market analysis is necessary in order to obtain objective information about the real situation on the 

market, to identify and assess the influence of the main factors. During the analysis, the volumes, structure, demand, supply for a 

certain time are revealed and the main trends of the market development are determined. 
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Objective is to provide students with knowledge of the market economy, an understanding of the principles of the formation of 

markets for certain types of products, the ability to investigate their functioning, as well as to consider the methods of their regulation.  

In the process of studying the course, students will gain knowledge about approaches to structuring markets based on the features 

of demand and supply formation, as well as features that depend on domestic production and imports. 

 

Competences of the discipline:  

 

Integral competence (IC): The ability to solve complex specialized problems and practical problems in the economic sphere, which are 

characterized the complexity and uncertainty of the conditions it implies application of theories and methods of economic science. 

General competencies (GC): 

GC 3. Ability to abstract thinking, analysis and synthesis. 

GC 4. Ability to apply knowledge in practical situations. 

GC 6. Ability to communicate in a foreign language. 

GC 7. Information and communication skills technologies. 

GC 8. Ability to search, process and analyze information from various sources. 

GC 9. Ability to adapt and act in a new situation. 

GC 11. Ability to make informed decisions. 

 

Special (professional) competencies (SC): 

SC 4. Ability to explain economic and social processes and phenomena based on theoretical models, analyze and meaningfully interpret 

the obtained results. 

SC 6. Ability to apply economic and mathematical methods and models for solving economic problems. 

SC 7. Ability to use computer technologies and data processing software to solve economic tasks, information analysis and preparation 

analytical reports. 

SC 9. Ability to predict based on standard theoretical and econometric models of socio-economic processes. 

SC 10. Ability to use modern sources economic, social, management, accounting information for drafting official documents and 

analytical reports. 



SC 12. The ability to identify problems independently is economical character when analyzing specific situations, to propose methods 

of solving them. 

 

Expected Learning Outcomes (ELO): 

ELO 5. Apply analytical and methodical toolkit for substantiating proposals and acceptance management decisions by various 

economic agents (individuals, households, enterprises and by state authorities). 

ELO 6. Use professional argumentation for conveying information, ideas, problems and ways to solve them to specialists and non-

specialists in the field of economic activity. 

ELO 7. Explain models of socio-economic phenomena with view of the fundamental principles and knowledge based understanding of 

the main directions of the development of economic science. 

ELO 8. Apply relevant economic and mathematical methods and models for solving economic problems. 

ELO 10. Conduct analysis of functioning and development business entities, to determine functional areas, calculate the corresponding 

indicators that characterize the effectiveness of their activities. 

ELO 13. Identify sources and understand methodology definitions and methods of obtaining socio-economic data, collect and analyze 

the necessary information, calculate economic and social indicators. 

ELO 16. Be able to use data, provide arguments, critically evaluate logic and form scientific conclusions and analytical texts on 

economics. 

ELO 21. To be able to think abstractly, apply analysis and synthesis to identify key economic characteristics systems of different levels, 

as well as the characteristics of their behavior subjects. 
 

 

 

 

 

 

 

 

 



ACADEMIC DISCIPLINE STRUCTURE 

Topic 

Hours 
(lectures/la

bs, 

practical 

classes, 

seminars) 

Learning outcomes Tasks Assessment 

Semester 7 

Module 1 

Topic 1. Theoretical principles of market 

analysis 

2/2 Know the methodological principles of market 

analysis. Be able to collect information for 

market analysis. 

Know the theoretical foundations of supply and 

demand, be able to construct supply and 

demand curves. 

Understand the concept of market mechanism. 

Changes in the market equilibrium. Elasticity 

of supply and demand. Consequences of 

government intervention - control over prices. 

Know the main stages of agricultural market 

research. Market research according to D. 

Aker. SWOT and PEST analyzes as necessary 

components of micro- and macro-environment 

studies. 

Delivery of laboratory or 

practical work. 

Writing tests, essays. 

Doing independent work 

(including in elearn 

system) 

Problem solving, etc. 

Execution and 

delivery of 

practical works - 

credited. 

Module: 

descriptive part 

100; 

test part 30 * 0.1; 

Independent work - 

according to the 

evaluation journal 

in eLearn 

Topic 2. Macro environment and micro 

environment in market research 

2/2 

Topic  3. Informational aspects of market 

research 

2/4 

Topic 4. Research of the capacity of the 

market and its segments  

2/2 

Topic 5. Market study of conjucture 2/2 

Topic 6. Research of the competitive 

environment and competitors 

2/4 

Topic 7. Market research process 2/2 

Module 2 

Topic 8. Study of dynamics and stability of 

market development 

2/2 To analyze the dynamics, stability and 

fluctuations of the market. 

It is practical to use the main methods of 

forecasting market development. Assess and 

analyze the cyclicality and seasonality of the 

market 

To be able to analyze the factors determining 

the state and development of the market. 

Know the structure of agricultural markets. 

Delivery of laboratory or 

practical work. 

Writing tests, essays. 

Doing independent work 

(including in elearn 

system) 

Problem solving, etc. 

Execution and 

delivery of 

practical works - 

credited. 

Module: 

descriptive part 

100; 

test part 30 * 0.1; 

Independent work - 

Topic 9. Structure and analysis of agricultural 

markets of resources, goods and services 

6/6 

Topic 10. Place of marketing in market 

research 

4/4 

Topic 11. Analysis of the impact on the 

markets of agricultural products of Ukraine's 

membership in the WTO and cooperation 

2/4 



within the framework of the Deep 

comprehensive free trade area with the EU 

Analyze agricultural markets using statistical 

methods. 

Advantages and disadvantages of Ukraine's 

membership in the World Trade Organization. 

Advantages and risks for agriculture in terms of 

membership in the WTO and cooperation with 

the EU within the framework of the Deep 

comprehensive free trade area. 

according to the 

evaluation journal 

in eLearn 

Total for 7th Semester  70 

Examination    30  

Total for the course 100 

 

 

ASSESSMENT POLICY 

Deadlines and exam retaking 

policy: 

Works that are submitted late without valid reasons will be assessed with a lower grade. 

Module tests may be retaken with the permission of the lecturer if there are valid reasons 

(e.g. a sick leave). 

Academic integrity policy: Cheating during tests and exams is prohibited (including using mobile devices). Term papers 

and essays must have correct references to the literature used 

Attendance policy: Attendance is compulsory. For good reasons (e.g. illness, international internship), training 

can take place individually (online  by the faculty dean’s consent) 

 

 

 

 

 

 



SCALE FOR ASSESSING STUDENTS ‘KNOWLEDGE AND SKILLS 

 

Student’s rating, 

points 

National grading of exams and credits 

exams credits 

90-100 excellent pass 
74-89 good 

60-73 satisfactorily 

0-59 unsatisfactorily fail 
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