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Description of the course
MARKET ANALYSIS

Field of Study, Specialty, Academic program, Academic degree

Academic degree

Bachelor

Field of Study

05 “Social and behavioral sciences”

Specialty

051 “Economics”

Academic Program

International economics

Characteristics of the course

Type Compulsory
Total number of hours 120
Number of ECTS credits 4
Number of content modules 2
Term paper/Project paper Applicable
Form of assessment Exam

Indicators of the course for full-time and part-time forms of study

Full-time Part-time
Year of study 4 -
Semester 7 -
Lecture classes 30 hours -
Seminars 30 hours -
Laboratory - -
Self-study 60 hours -
Individual assignments - -
Hours per week (full-time program) 4 hours -

1. Purpose, tasks competencies and program outcomes of the course

The purpose of studying the discipline "Market Analysis" is to acquire
theoretical knowledge and acquire practical analytical skills for analyzing markets, in
particular the markets of agro-food products, with their classification according to the
characteristics of the supply and demand situation and studying the tools of influence
on the market balance. Market analysis includes a set of actions aimed at studying all
factors, conditions and situations that affect the state and development of the market,
changes in its volume, structure, and scale. Conducting a market analysis is necessary
in order to obtain objective information about the real situation on the market, to
identify and assess the influence of the main factors. During the analysis, the
volumes, structure, demand, supply for a certain time are revealed and the main

trends of the market development are determined.




Objective is to provide students with knowledge of the market economy, an
understanding of the principles of the formation of markets for certain types of
products, the ability to investigate their functioning, as well as to consider the
methods of their regulation.

In the process of studying the course, students will gain knowledge about
approaches to structuring markets based on the features of demand and supply
formation, as well as features that depend on domestic production and imports.

As a result of studying the academic discipline, the student must

to know: theoretical and practical foundations of the process of formation of
demand and supply in the markets of goods, in particular agricultural products,
methods of studying market equilibrium and its influence on economic effects for
three groups of economic interests: producers, consumers and the state.

be able to: construct demand and supply curves of agricultural product
markets, determine the equilibrium point of markets and the profitability (loss) of
production at certain market conditions - with the dominance of demand or supply,
analyse the use of instruments of state regulation of markets to achieve the welfare of
society.

Acquisition of competencies:
Integrated competency (IC): the ability to solve complex specialized tasks and
practical problems in the economic sphere, which are characterized by the complexity
and uncertainty of conditions, which involves the application of theories and methods
of economic science.

General competencies (GC):
GC 7. Information and communication skills technologies.
GC 8. Ability to search, process and analyze information from various sources.

Special (professional) competencies (SC):

SC 5. Understanding the features of the modern world and national economy, their
institutional structure, substantiation of the directions of the state's social, economic
and foreign economic policy.

SC 6. Ability to apply economic and mathematical methods and models to solve
economic problems.

SC 13. The ability to conduct economic analysis of the functioning and development
of business entities, and assess their competitiveness.

Program learning outcomes (PLO):

PLO 4. Understand the principles of economic science, the peculiarities of the
functioning of economic systems.

PLO 9. To understand the main features of the modern world and national economy,
institutional structure, directions of social, economic and foreign economic policy of
the state.

PLO 10. Analyze the functioning and development of business entities, determine
functional areas, and calculate appropriate indicators that characterize the



effectiveness of their activities.

PLO 13. Identify sources and understand the methodology of defining and obtaining
socio-economic data, collect and analyze the necessary information, and calculate

economic and social indicators.

2. Program and structure of the course for full-time and part-time forms of

studying
Number of hours
full-time part-time
Modules and topics weeks total including Total including
| p la | ind | s.st | p lab | ind | s.st
b
1 2 3 4 5 6 7 8 9 10| 11 | 12 | 13 14
Module 1. Principals and approaches to markets analysis
Topic 1. Theoretical principles 1 6 2 2 2
of market analysis
Topic 2. Macro environment 2 8 2 2 4
and micro environment in
market research
Topic 3. Informational aspects 3 10 2 |2 6
of market research
Topic 4. Research of the 4 10 2 2 6
capacity of the market and its
segments
Topic 5. Market study of 5 10 2 |2 6
conjucture
Topic 6. Research of the 6 10 2 |2 6
competitive environment and
competitors
Total for module 1 54 12 | 12 30
Module 2. Markets evaluation and their forecast
Topic 7. Market research 7-8 14 4 |4 6
process
Topic 8. Study of dynamics 9-11 18 6 6 6
and stability of market
development
Topic 9. Structure and analysis 12-13 14 4 |4 6
of agricultural markets of
resources, goods and services
Topic 10. Place of marketing in 14 10 2 |2 6
market research
Topic 11. Analysis of the 15 10 2 2 6
impact on the markets of
agricultural products of
Ukraine's membership in the
WTO and cooperation within
the framework of the Deep
comprehensive free trade area
with the EU
Total for module 2 66 18 | 18 30
Total hours 120 30 | 30 60
Course project on Market
Analysis

3. Topics of seminar (practical, laboratory) classes



Ne Topic title Hours
1 | Methodological principles of market analysis. 2
2 | Macro environment and micro environment in market 2
research.
3 | Informational aspects of market research. 2
4 | Research of the capacity of the market and its segments. The 2
study of demand and supply as an important element of the
study of market capacity.
5 | Market study of conjuncture. Characteristics of economic 2
indicators. Forecasting the market situation.
6 | Research of the competitive environment and competitors. 2
Analysis of competitive strategies.
7 | Market research process. Research of a separate agricultural 4
market according to D. Aaker.
8 | Study of dynamics and stability of market development. 6
9 | Structure and analysis of agricultural markets of resources, 4
goods and services.
10 | Place of marketing in market research. 2
11 | Analysis of the impact on the markets of agricultural 2
products of Ukraine's membership in the WTO and
cooperation within the framework of the Deep
comprehensive free trade area with the EU.
Total hours 30
4. Topics for self-study
Ne Topic title Nur:nber of
ours
1. | Methodological principles of market analysis. 2
2. | Macro environment and micro environment in market 4
research.
3. | Informational aspects of market research 6
4. | Research of the capacity of the market and its segments. 6
5. | Market study of conjucture. Characteristics of economic 6
indicators.
Forecasting the market situation.
6. | Research of the competitive environment and competitors. 6
Analysis of competitive strategies.
7. | Market research process. 6
8. | Study of dynamics and stability of market development. 6
9. | Structure and analysis of agricultural markets of resources, 6
goods and services.




10. | Place of marketing in market research. 6
11. | Analysis of the impact on the markets of agricultural 6
products of Ukraine's membership in the WTO and
cooperation within the framework of the Deep
comprehensive free trade area with the EU.

Total hours 60

5. Diagnostic tools for learning outcomes
- Exam;
- Module tests;
- Calculation of practical works;
- Defence of practical works.

6. Methods of teaching

Methods of teaching are methods of joint activity and communication between
the teacher and students of higher education, which ensure the development of
positive motivation for learning, mastery of the system of professional knowledge,
skills and abilities, the formation of a scientific worldview, the development of
cognitive powers, the culture of mental work of future specialists.

The following teaching methods are used during the educational process:

- verbal method (lecture, discussion, interview);

- practical method (practical classes);

- visual method (illustration method, demonstration method);

- work with educational and methodical literature (summarizing, summarizing,
annotating, reviewing, writing an abstract);

- video method (remote, multimedia, web-oriented, etc.);

- independent work (task performance);

- individual research work of students of higher education.

7. Assessment methods
- exam;
- oral or written survey;
- module testing;
- presentations and speeches at scientific and practical events.

8. Distribution of grades received by students



Assessment of student knowledge is on a 100-point scale and is translated into
national assessments according to “Regulations on examinations and tests in NULES
of Ukraine”.

Student rating, points Néggnmasl grade based on exarg :sét:tlsts
90-100 Excellent
74-89 Good Passed
60-73 Satisfactory
0-59 Unsatisfactory Not passed

9. Educational and methodological support

1. E-learning course of the discipline. URL.:
https://elearn.nubip.edu.ua/course/view.php?id=4803

2. Abstracts of lectures and their presentations (in electronic form). URL:
https://elearn.nubip.edu.ua/course/view.php?id=4648

3. Keama C.M., Maxkapuyk O.I'. Markets analysis. Methodical guidelines for
studying the discipline "Markets Analysis™ for students of the first (bachelor's) level
of higher education, specialty 051 "Economics", academic programme "International
Economics” (Part 1), K.: HYBill Ykpainu. 2024. 48 c.

4. Kpama C.M., Makapuyk O.I'. Markets analysis. Methodical guidelines for
studying the discipline "Markets Analysis" for students of the first (bachelor's) level
of higher education, specialty 051 "Economics", academic programme "International
Economics" (Part 2), K.: HYBill Ykpaiau. 2024. 50 c.

10. Recommended sources of information

1. Basic Statistics. Electronic source: https://www.adb.org/publications/basic-
statistics-2017.

2. FAS-USDA. URL.: https://www.fas.usda.gov/commaodities

3. Hague P. A practical guide to market research. J[locTym:
https://www.b2binternational.com/publications/practical-market-research/

4. Hamulczuk M. Makarchuk O. Time-varying relationship between
Ukrainian corn and world crude oil prices, Economic Annals-XXI, 184(7-8)’2020, p.
49-58.

5. Hamulczuk M., Makarchuk O., Sica E. Searching for market integration:
Evidence from Ukrainian and European Union rapeseed markets // Land use Land
Use Policy 87 (2019) 104078
https://www.scopus.com/authid/detail.uri?authorld=57173048500

6. Marketing.vc : 6a3a mapketunrosoi inpopmarii. Odimiitauii caiir Alliance
Capital Management. URL : http://marketing.vc/


https://elearn.nubip.edu.ua/course/view.php?id=4648
https://www.adb.org/publications/basic-statistics-2017
https://www.adb.org/publications/basic-statistics-2017
https://www.b2binternational.com/publications/practical-market-research/
https://www.scopus.com/authid/detail.uri?authorId=57173048500
http://marketing.vc/

7. Mazur K., Babyna O., Babyn I., Germaniuk N., Harbar Z., Harbar V.,
Hontaruk Y., Bondarenko V., Krasnyak O., Kubai O., Kvaterniuk A., Lohosha R.
Marketing research of agricultural enterprises: theoretical and practical aspects.
Monograph. Primedia eLaunch, Boston, USA, 2022. 336 p.

8. Arpapni punku. URL.: http://www.amis-outlook.org/

9. Bapenko B.M. OcHoBu aHaniTUKH: HaBYaibHUM nocioHuk. Jlipa-K, 2022.
248 c.

10. Isaneuxko H., bopucosa T., Ilpoummma FJ. Tta 1H. MapkeTunr
[Enextponnwmii pecypce] : HaBd. mocid. ; 3a pea. H. P. Isaneuko. Tepuomins : 3YHY,
2021. 180 c.

11. KaprioB B., llleBuenko-Ilepenvonkina P., 'opbauenko C. Amnami3 Ta
IPOTHO3yBaHHs pUHOBOI KOH'TOHKTYpH. Kui: Konnop, 2019 p. 320 c.

12. Kama C. M., Mensauk H.B. ImmepatuBu ¢dopmyBaHHS KOH IOHKTYpH
pUHKY OloeHepreTHYHNX B IiB nanvBa. Haykosi ropuzontu, Ne 11 (84). 2019. C. 13—
22.

13. Kama C.M., Bakynenko B.JI., IlaBnenko O.M., Imnrao JI.
PerpocniekTuBHUI aHai3 CIIOXKUBYOTO KOIIWKA HACEJICHHS Ta 3MIHU B CIIOKMBaHHI
MPOJYKTIB XapuyBaHHs HacelleHHAM YKpainu. ExoHomiunumii mpoctip, (190). 2024,
C. 330-334. DOI: https://doi.org/10.32782/2224-6282/190-59

14. Kpama C.M., [IlaBmenko O.M., Bakynenko B.JI. Po3Butok
30BHIIIHBOEKOHOMIYHOI JISJIBHOCTI arpapHOTO CEKTOPY EKOHOMIKM YKpaiHu B
yMOBax BO€HHOro crany. HaykoBi mpami MixperioHaibHOi AkajaeMii ynpaBiliHHS
MIEPCOHAJIOM. ExoHoMiuHi HAYKH, No 2 (74). 2024.
DOIL: https://doi.org/10.32689/2523-4536/74-5

15. Keama C.M., IlaBnenko O.M., Bakynenko B.JI., Mopo3 M.A. Amnani3
HAsSBHOCTI 3amaciB 3epHa B JIEP)KaBHUX pecypcax YKpaiHu SK TMOKa3HUKa
po10BoJIbu0i O6e3neku. Ekonomiunuit mpoctip. 2024. Ne 189, C. 344-348.

16. Kozupesa O.B., ®enoposa B.O. CraTtuctuka: HaB4aIbHUN MOCIOHUK. X.:
Bunasauntso IBanuenka I1.C., 2021. 187 c.

17. Kotnep @. Ocuou Mapkenry. Knacuune suganus. 2023. 662 c.

18. JliteinoB FO.I. IlinoyTtBOpeHHs B ymoBax puHKy. llenTp yub0BOi
miteparypu, 2022. 400c.

19. Mapketunrosi gocnimxeHHs. Hapu. moci6. KonextuB astopis: JI. C.
besyrna, T. B. Inbuenxo, H. I. FOpuenko, C. O. Kob6epniok, /[. B. Bonosuk ; K3BO
JAHO. JIninpo,Bunasens bina K.O., 2019. 300 c.

20. Mapmo3za A.T. ExonomiuHa cratuctuka: Hasu. mocionuk. K.: IIVJI, 2019.-
600 c.

21. Mapmo3za A.T. IIpakTukyM 3 Teopii CTATUCTHKH 1 CLIbCHKOTOCIOAAPCHKOI
cratuctuku: HaBu.moci6. — [lentp HaBuaspHOi JiTeparypu, 2019. 664 c.

22. O¢imiitanit  caiit  Jlep>kaBHoi  MuTHOI  ciyx6m  Ykpaiam. URL:
https://customs.gov.ua/

23. Odimiitauit  cait [epkaBHoi cmyx0Ou cratuctuku Ykpainu. URL:
http://ukrstat.gov.ua/

24. OdimiitHuit caT €Bpocrary. URL:
http://epp.eurostat.ec.europa.eu/portal/page/portal/ eurostat/home
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25. OdimiitHuii caiT KaGinery MinicTpiB VYkpaiHu. URL:
http://www.kmu.gov.ua/control/

26. O¢imiitauil cai't MinicTepcTBa arpapHoi MOJITUKM Ta IPOJOBOJILCTBA
Ykpainu. URL: https://minagro.gov.ua/

27. O¢imitnuit  caiit  MinictepctBa  ekoHOMiKM  Ykpainu.  URL:
https://www.me.gov.ua/?lang=uk-UA

28. Odimiitauit caiit IIpomoBoapyoi Ta CUIBCHKOTOCIOAAPCHKOI OpraHizalii
OOH (®AO). URL: http://www.fao.org/

29. Oiniiamii caiit CeiToBoro 6anky. URL: http://www.worldbank.org/

30. ITontopak B.A., Tapanenko I[.B., KpacoBcrka O.FO. MapkeTHHrosi
JOCTIKEeHHs: HaBYalbHUM nociOHuK. LlenTp yuboBoi mitepatypu. 2019. 356 c.

31. Cratuctuka: OCHOBM Teopli Ta NpakTHUKyMm: HaBuanpHUIl TOCIOHUK.
Konektus aBtopiB: ['puropkiB B.C., Binanuyk O.}O., I'puropkis M.B., Maxaneup
JILJI. YepniBui : YepniBen. Hatl. yH-T, 2022. 304 c.

32. CraructruHi naHi no kpainam ceity. URL : http://www.iea.org
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