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Onuc HAaBYAJILHOI AUCHHUILIIHA
TIHO3EMHA MOBA (anrJilicbka)
1-2 cemecTpu

I'any3b 3HaHb, CHENiaJIBLHICTh, OCBITHS IPOrpamMa, OCBiTHIN CTYNiHb

OcCBITHIH CTYTIHB Tepwuu (bakanaspcoruii)

CreriaiasHICTh 051 «Exonomika»

OcBiTHs porpama Misxcnapoona exonomixa
XapakTepuCcTHKA HABYAJIbHOI TUCHMILTIHA

Bun OO00B’I3KOBUM KOMIIOHEHT

3arajgpHa KIJIbKICTh TOIUH 300

Kimpkicts kpeautiB ECTS 10

KinbkicTh 3MICTOBHX MOJTYJIIB 9

Kypcoguii mpoekT (poboTta) (3a -

HasIBHOCT!I)

dopmMa KOHTPOITIO Ex3amen / Baiik

IMoka3HUKH HABYAJIBbHOI TN CHUILTIHY VIl IEHHOI Ta 3204HO0i ()OPM HABYAHHS

NeHHa (popma HaBYaHHS 3a04Ha (pOpMa HaBYAHHS

Pik migroroBku (Kypc) 1-4 -

Cemectp 1-8 -

Jlekuilini 3aHATTS - -
[IpakTuyHi, CeMiHAPCHKi 3aHATTS 270 ron. -
JlaGopaTopHi 3aHATTS - -
CamocriitHa po6oTa 30 roz. -
[HnuBinyanbHi 3aBIaHHS - -

KinbKicTh THXKHEBUX ayJUTOPHUX

TOJUH JUIs IeHHOT (popMH HaBYAHHS: 4 /2 ron.

1. Mera, 3aBlaHHS Ta KOMIIETEHTHOCTi HABYAJIbHOI AUCHHILIiHH
Mema — GopMyBaHHA Yy CTYAEHTIB MNPAKTUYHUX HABUYOK BUKOPHUCTAHHS 3HaHb 3

aHTJINACBKOI MOBHM Yy TIpPOLIECI MOBCSKJIEHHOTO CIUIKYBaHHS, BMIHHS BECTH JHUCKYCIIO0 3
MPEJCTaBHUKAMU 1HIIMX KpaiH, a TaKOX 3 PI3HOMAHITHUX MUTaHb K B €KOHOMIUHIHM, (iHAHCOBIH
chepi, Tak 1 Ha eTami MIATOTOBKM JO y4yacTi y MIDKHApOAHUX KOH(EpeHLisX, MPOoeKTax Ta
auckycisx. HaBunTH ciayxauiB IpoBOJUTH MUCbMOBHM 0OMiH J1JIOBOIO iHPOPMALIIETO.

3aeoanna:

OMaHYBaHHS HAaBUYOK IMPAKTUYHOTO BOJIOJIHHS 1HO3EMHOIO  MOBOIO B PI3HHX BHJAX
MOBJICHHEBOI MISITILHOCTI B 00CS31 TEMAaTUKH;

OTpUMaHHS HOBITHBOI 3arajibHOi Ta GaxoBoi iHopmallii yepe3 IHO3eMHI JpKepera;

HaBYaHHS KOPHCTYBATHUCS YCHHM MOHOJIOTIYHHUM Ta MIiaJIOTIYHAM MOBJICHHSIM y MeEXax
no0yTOBOI, CYCHUIbHO-MIOJITHYHOT, 3araIbHOHAYKOBOI Ta ()axoBO1 TEMaTHKH;

HaBYaHHS MEepeKIIaay 3 IHO3eMHOI MOBH Ha Pi/IHY TEKCTIB HAyKOBOT'O XapakTepy;

PO3BHUTOK Ta BJOCKOHAJICHHS] HABUYOK IIepeKazyBaTH, pedepyBaTu Ta aHOTYBaTH CYCHIIbHO—
MOJITHYHY, EKOHOMIYHY Ta 3arajJbHOHAYKOBY JITEPaTypy 1HO3EMHOIO Ta PITHOIO MOBaMH.




Habymmsa komnemenmuocmeii:

Inmezpanvna Komnemenmuicmep:
3maTHICT, PO3B’SA3yBaTH CHEIiai30BaHiI 3aBJaHHS Ta NPAaKTU4HI mpodiemu y cdepi
€KOHOMIKH, arpo0i3Hecy Ha MDKHApOJHOMY Ta HAI[lOHAIBHOMY DPIBHSX, 31IHCHEHHS €KOHOMIYHOI
TiSTTBHOCTI HA 30BHINIHBOMY Ta BHYTPIINIHBOMY CEIMEHTAaX arpapHoro pPHHKY B YMOBax
HEBU3HAYEHOCTI Ta PU3MKY 13 3aCTOCYBaHHSIM C(OPMOBAHOI CHCTEMH TEOPETHYHHX 3HAHb Ta
BUKOPHCTaHHS Cy9aCHUX METO/IIB YIPABIiHHS I IIPUEMCTBOM.

3azanvhi komnemenmuocmi (3K):
3K 4. 3naTHiCTh 3aCTOCOBYBATH 3HAHHS y MPAKTUYHUX CUTYaIlisX.
3K 6. 31aTHICTh CIUJIKYBATHCS iHO3EMHOIO MOBOIO.

npozcpamui pezyromamu naguanns (IIPH):

[TPH 12. 3acTocoByBaTH Ha0yTi TEOPETHYHI 3HAHHS JJIs1 pO3B’sI3aHHA IPAKTUYHHX 3aBJIaHb Ta
3MICTOBHO IHTEPIPETYBaTH OTPUMaHi Pe3yIbTaTH.

[TPH 14. Bu3HnaunTt Ta MJIaHyBaTH MOKIUBOCTI OCOOUCTOTr0 MPO(ECiHHOTO PO3BUTKY.

[TPH 20. OBononiTi HABUYKAMU YCHOI Ta MUCHMOBOI MpodeciiiHOT KOMYHIKallii Iep>KaBHOIO
Ta 1HO3€MHOIO MOBaMU

2. Ilporpama ta CTPYKTypa HABYAJIbHOI AMCUUILTIHU LIS
- TIOBHOTO T€PMiHY JE€HHOI (3209HO1) ()OpMH HAaBUAHHS

1 CEMECTP
Hassu Kinexictes roanu
3MiCTOBHX neHHa gopma 3aouna opma
MOJTYJIIB i THKHI | yChOTO y TOMY YHCIT yChb y TOMY YHUCITi
TeM JIeK | mpakT | mab | iHg | c.p. |oro | n | mab | iH7 | C.p.
1 2 3 4 5 6 7 8 |9 10 | 11 | 12 | 13 | 14
3microBuii moaysn 1. The business environment. Effective management. Advertising.
Tema 1. 1-2 5 5
Types of THDKHI
Businesses.
Tema 2. 2-3 5 5
Gettingonin | TwkHi
business.
Tema 3. 3-4 5 5 1
Types of THOKHI
work.
Tewma 4. 5-6 5 5 1
Managing TIDKHI
time.
Tema 5. 7-8 6 6 1
Managing THKHI
styles.
Tewma 6. 8-9 6 6
Advertising. | TkHI
Pa3om 3a 32 32 3
3MiCTOBUM
MojayJem 1

3microBuii moxyas 2. Marketing. Recruitment.




Tema 1. 9-10 5 5
Marketing. TIDKHI
How to
market.
Tema 2. 10-11 5 5 1
Marketing TIDKHI
tools.
Tema 3. 11-12 5 5 1
International | Twxni
marketing.
Tema 4. Job 12-13 6 6
hunting. Job | TwxHi
satisfaction.
Tema 5. 13-14 6 6
Workplace TIDKHI
culture.
Tema 6. 14-15 5 5
Recruitment. | TrokHi
Pa3om 3a 32 32 2
3MicCTOBHM
MOJIyJIEM 2
Pazom3al 64 64 5
ceMecTp
2 CEMECTP
Kinexicte roauu
Hazsn
. JeHHa Gpopma 3aouna popma
3MICTOBHX N T T
MO)IYJ'[iB i THUXKH1 YChOT0 Yy TOMY LII/ICJ"II YChb Yy TOMY I-II/IC'J'Il
Tem JIeK | mpakT | Jad | iHA | C.p. | OF ) n | aab | =1 | C.p.
(0]
1 2 3 4 5 6 7 8 9 | 10| 11|12 | 13| 14
3micToBuii Moayab 1. Company profile and structure.
Tema 1. 1-2 5 5
Enterprise TYDKHI
organizing.
Tema 2. 3-5 6 6 1
Company THOKHI
structure and
development.
Tema 3. 6-8 6 6
Office life. TIOKHI
Tema 4. 9-11 6 6 1
Workplace TYKHI
skills.
Tewma 5. Pay 12-13 6 6
and benefits. TYOKHI
Tema 6. 14-15 5 5 1
Dealingwith | TmxHi
people.




Pa3om 3a 34 34 3
3MicTOBHM
MoayJaem 1
Bcnoro 98 98 8
TOIMH
3 CEMECTP
KinpkicTs rogux
Hazeu
; neHHa gopma 3aouHa popma
3MICTOBHX THKHI | yCBOrO y TOMY YHCIT yChb y TOMY YHUCITi
MOJTYJIIB 1 - .
oM JeK | mpakT | mab | iHm | cp. | or | I n | mab | iHg | C.p.
0
1 2 3 4 5 6 7 8 9 |10 |11 |12 | 13 | 14
3micToBuii MoayJb 1. Economics and Production.
Tema 1. The 1-2 5 5 1
different THXKHI
sectors of the
economy.
Tema 2. 3-5 6 6 2
Trade fairs. THOKHI
Tema 3. 6-8 6 6
Money. TYDKHI
Tema 4. 9-11 6 6
Travel. THKHI
Tewma 5. 12-13 6 6
Technology. | mwkHi
Tema 6. 14-15 5 5 1
Advertising. THDKHI
Pa3omMm 3a 34 34 4
3MiCTOBHUM
MojayJaem 1
4 CEMECTP
KinpxicTes roauu
Hazsu
. JIeHHa popma 3aouHa popma
SMICTOBHX TIOKHI | yChOTO y TOMY YHCII yChb y TOMY YHCII
MOJIYJIIB 1 - .
oM JeK | mpakT | jalb | iHA | cp. | Of | X n | mab | iHa | c.p.
0
1 2 3 4 5 6 7 8 9 |10 |11 |12 | 13 | 14
3micToBuii Mmoayab 1. Finance.
Tema 1. 1-2 5 5 1
Financial TYDKHI
activity.
Tema 2. 3-5 6 6
Budget THOKHI
system.
Tema 3. 6-8 6 6 1
Banking. TYDKHI
Tema 4. 9-11 6 6
Taxation. THXKHI
Tema Ne 5. 12-13 6 6 1




Market
structure and
competition.

THOKHI

Tema Ne 6.
Takeovers.
Shares and
stocks.

14-15

TUXKHIL

Pa3zom 3a
3MiCTOBHM
MojayJaem 1

34

34

Bcernoro
TOANH

68

68

5 CEMECTP

Hazsn
3MICTOBHX
MOJTYJIIB 1

TeEM

Kinekicts rogun

neHHa gopma

3aouna popma

THKHIL

yChOTO

y TOMY YHCIi

JICK

MpaKT

mab | 1HnI

c.p.

yCb
oro

y TOMY YHUCIi

|

o | 1ab

1H

c.p.

1

3

4

5

6 7

8

9

10

11 | 12

13

14

3microBuii Mmoxysas 1. Economics in t

he modern world.

Tema 1. Why
economics is
important.
The role of
economists.

1-2

TUXKHIL

5

5

Tema 2. How
economics
shapes our
lives.

34

TUXHI

Tema 3.
Divisions of
£conomics.
Economic
stakeholders.

5-6

TIKHI

Tema 4.
Macro and
microeconom
ics

7-9

THKHIL

Tema 5.
Market
principles.
Concepts in
markets.

10-12

TIDKHI

Tema 6.
Market
equilibrium.

13-14

TIDKHI

Tema7.
Marginality.

14-15

TUXKHIL

Pa3om 3a
3MiCTOBHM
moayJjem 1

34

34




6 CEMECTP

KinpkicTs rogux
Hazpu
; JneHHa Gopma 3aounHa ¢opma
3MICTOBUX - - -
MOZTJTiB i TWXKHI | YCbOT'O Yy TOMY ‘-II/ICJ?I yCb y TOMY III/IC:]II
oM JIeK | mpakT | Jad | iHg | cp. | Or | & n | gab | iHg | c.p.
0
1 2 3 4 5 6 7 8 9 |10 |11 |12 | 13 | 14
3microBuii MoayJb 1. Economics, technology, globalization, sustainability.
Tema 1. 1-2 4 4 1
Technology TYDKHI
and economic
change.
Tema 2. The 3-4 5 5
use of THKHI
computersin
economics
and finance.
Tema 3. The 5-6 5 5 1
global TIOKHI
economy.
The role of
foreign direct
investment.
Tema 4. 7-9 5 5 1
Emerging TIDKHI
markets and
comparative
advantage.
Multinational
corporations.
Tewma 5. 10-12 5 5
Growth. TIDKHL
Microfinance.
Tema 6. Fair 13-14 5 5 1
trade. TYKHI
Tema 7. Case | 14-15 5 5
study in TYDKHI
microfinance.
Pa3zom 3a 34 34 4
3MiCTOBHM
moayJiem 1
Bcenoro 68 68 8
TOIMH
1 CEMECTP
KinpkicTs rogna
Hazsu
. JIeHHa opma 3aouHa popma
SMICTOBIX THXHI | YChOTO y TOMY YHCII yChb y TOMY YHCIT
MOJTYJIIB 1 - .
oM JeK | mpakT | mab | iHg | c.p. | Or b n | mab | iHg | c.p.
0
1 2 3 4 5 6 7 8 9 |10 |11 |12 | 13 | 14

3micToBuii Mmoxyab 1. Strategy, policy and economic change.




Tema 1. 1-2 6 6
Saving, THKHI
spending.
Tema 2. 3-5 6 6
Borrowing, TIDKHI
lending.
Tema 3. 6-8 5 5 1
Labour THKHI
markets.
Tema 4. 9-11 6 6 1
SMART TIKHI
framework.
Tema 5. 12-13 6 6 1
Corporate TYOKHI
Social
Responsibilit
y (CSR).
Tema 6. 14-15 6 6
Economics TYDKHI
and
ecosystems.
Paszom 3a 35 35 3
3MICTOBHM
MoayJem 1
8 CEMECTP
Kinexicte roauu
HazBu
} neHHa Gopma 3aouna popma
3MICTOBHX s . T
MO)IYJ'IiB 1 THXXH1 YCBOFO yT OMy LII/ICJ"II YCB y TOMy LII/IC:]'Il
TeM JeK | mpakT | nmab | iHg | c.p. | or hi | n | mab | iHg | c.p.
(0]
1 2 3 4 5 6 7 8 9 |10 | 11 | 12 | 13 | 14
3microBuii MoayJb 1. The economics of agriculture, health care, sport.

Tema 1. The 1-2 5 5 1
economics of | Twxwi
agriculture
price
elasticity of
demand,
buffer stocks.
Tema 2. The 3-5 5 5 1
economics of | TwxkHi
agriculture
food security,
commodity
price.
Tema 3. The 6-8 5 5 1
economics of | Twxui
health care:
welfare
economics,
vertical

equity.




Tema 4. The 9-11 5 5
economics of | TwxHI
health care:
pareto
efficiency,
health care
indicators.

Tema 5. The 12-13 5 5
economics of | Tmwkni
sport:
funding,
legacy
effects,
staging mega-
events.

Tema 6. The 14-15 6 6
economics of | Twkwi
sport:
investment in
sport, derived
demand,
complementa
ry products

Pasom 3a 31 31 3
3MiCTOBHM
MoayJiem 1

Bcnoro 66 66 6
rOAMH

3. Temu ceMiHApPCHKHX 3aHATH (HABYAJIBHUM IJIAHOM He nepeadayeHi)

Temu NPAKTUYHHUX 3aHATH

Ne CEMECTP 1

KinpkicTe
TI'ogun

Advertising.

3microBmii moayJb 1. The business environment. Effective management.

Tema Ne 1. Types of Businesses.

Tema Ne 2. Getting on in business.

Tema Ne 3. Business in different cultures.

Tema Ne 4. Types of work.

Tema Ne 5. Jobs and responsibilities.

Tema Ne 6. Corporate identity, logos. Branding.

Tema Ne 7. Managing time.

Tema Ne 8. Team building.

Tema Ne 9. Negotiating.

2O 0N O~ W N

0.| Tema Ne 10. Management styles.

11.| Tema Ne 11. Change management.

12.| Tema Ne 12. Crisis management.

13.| Tema Ne 13. Advertising.

NN DNINNINININNINININIDN




14. | Tema Ne 14. Creating ads. 2
15. | Tema Ne 15. Authentic advertisements. 2
Module test 1. 2
3micToBuii Moayab 2. Marketing. Recruitment.
16.| Tema Ne 1. Marketing. How to market.
17.| Tema Ne 2. Changing the world. How to search on the Internet. 2
18. | Tema Ne 3. Planning a marketing strategy. 2
19.| Tema Ne 4. Marketing tools. 2
20. | Tema Ne 5. Marketing mix and marketing campaigns. 2
21.| Tema Ne 6. International marketing. 2
22.| Tema Ne 7. Working abroad. 2
23.| Tema Ne 8. Job hunting. 2
24. | Tema Ne 9. Getting a job. 2
25.| Tema Ne 10. Work and motivation. 2
26. | Tema Ne 11. Job satisfaction. 2
27.| Tema Ne 12. Office life. 2
28. | Tema Ne 13. Workplace culture. 2
29. | Tema Ne 14. Recruitment. 2
30. | Tema Ne 15. Hiring new employees. 2
Module test 2.
Ne CEMECTP 2 KinpkicTh
T'omnn
3microBuii moaysan 2. Company profile and structure.
1 Tema Ne 1. Entrepreneurs. 2
2 Tema Ne 2. Enterprise organizing. 2
3 Tema Ne 3. Planning and control of company. 2
4 Tema Ne 4. Company structure. 2
5 Tema Ne 5. Company development. 2
6 Tema Ne 6. Office life. 2
7 Tema Ne 7. Workplace skills. 2
8 Tema Ne 8. Building relationships. Team building. 2
9 Tema Ne 9. Negotiating. 2
10 | Tema Ne 10. Promotions. Motivating staff. 2
11 | Tema Ne 11. Pay and benefits. 2
12 | Tema Ne 12. Networking. 2
13 | Tema Ne 13. Presentations. 2
14 | Tema Ne 14. Meetings. 2
15 | Tema Ne 15. Dealing with people. 2
Module test 2.
No CEMECTP 3 Kinbkicth
T'ogun
3micToBuii moxyas 3. Economics and Production.
1 Tema Ne 1. The different sectors of the economy. 2
2 Tema Ne 2. The business cycle. 2
3 Tema Ne 3. Business strategy. 2

10




4 Tema Ne 4. International trade. 2
5 Tema Ne 5. International Markets. 2
6 Tema Ne 6. Production. 2
7 Tema Ne 7. Products. Brands. 2
8 Tema Ne 8. Money. 2
9 Tema Ne 9. Government and taxation. 2
10 | Tema Ne 10. Acquisitions, mergers and joint ventures 2
11 | Tema Ne 11. Risk management. 2
12 | Tema Ne 12.Business case analysis. 2
13 | Tema Ne 13. Digital business and technology. 2
14 | Tema Ne 14. Travel experiences. 2
15 | Tema Ne 15.Advertising. 2
Module test 3.
Ne CEMECTP 4 Kinpkicth
T'ogun
3microBuii Mmoayas 4. Finance.
1 Tema Ne 1. Financial activity. 2
2 Tema Ne 2. Local finance and development. 2
3 Tema Ne 3. Financial analysis. 2
4 Tema Ne 4. Budget system. 2
5 Tema Ne 5. Financial market 2
6 Tema Ne 6. Financial activities of business entities. 2
7 Tema Ne 7. Banking transactions. 2
8 Tema Ne 8. Bank financial accounting. 2
9 Tema Ne 9. Basics of taxation. 2
10 | Tema Ne 10. Tax law. 2
11 | Tema Ne 11. Venture capital. 2
12 | Tema Ne 12. Market structure and competition. 2
13 | Tema Ne 13. Takeovers. Shares and stocks. 2
14 | Tema Ne 14. Organization and financing of innovating activity. 2
15 | Tema Ne 15. Project analysis. 2
Module test 4.
No CEMECTP 5 Kinpkicth
T'ogun
3micToBuii Moay.ab 5. Economics in the modern world.
1 Tema Ne 1. Why economics is important. 2
2 Tema Ne 2. How economics is organized 2
3 Tema Ne 3. The role of economists. 2
4 Tema Ne 4. How economics shapes our lives. 2
5 Tema Ne 5. Divisions of economics. 2
6 Tema Ne 6. Economic stakeholders. 2
7 Tema Ne 7. Macroeconomics. 2
8 Tema Ne 8. Microeconomics. 2
9 Tema Ne 9. Market economies. 2
10 | Tema Ne 10. Market principles. 2
11 | Tema Ne 11. Concepts in markets. 2
12 | Tema Ne 12. Market equilibrium. 2
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13 | Tema Ne 13. International markets. 2
14 | Tema Ne 14. Marketing mix and marketing campaigns. 2
15 | Tema Ne 15. Marginality. 2
Module test 5.
Ne CEMECTP 6 KinbkicTh
T'ogun
3micToBuii Moayas 6. Economics, technology, globalization, sustainability.
1 Tema Ne 1. Digital disruptors. 2
2 Tema Ne 2. Digital economy. 2
3 Tema Ne 3. Digital marketing. 2
4 Tema Ne 4. Technology and economic change. 2
5 Tema Ne 5. The use of computers in economics and finance. 2
6 Tema Ne 6. Economics, globalization, sustainability. 2
7 Tema Ne 7. The global economy. 2
8 Tema Ne 8. The role of foreign direct investment. 2
9 Tema Ne 9. Emerging markets and comparative advantage. 2
10 | Tema Ne 10. Multinational corporations. 2
11 | Tema Ne 11. Macroeconomics ... but microfinance! 2
12 | Tema Ne 12. Growth. 2
13 | Tema Ne 13. Microfinance. 2
14 | Tema Ne 14. Fair trade. 2
15 | Tema Ne 15. Case study in microfinance. 2
Module test 6.
No CEMECTP 7 Kinpkicth
T'ogun
3micToBuii moayas 7. Strategy, policy and economic change.
1 Tema Ne 1. Saving, spending. 2
2 Tema Ne 2. Borrowing, lending. 2
3 Tema Ne 3. Aggregate demand. 2
4 Tema Ne 4. Expenditure. 2
5 Tema Ne 5. Budget system. 2
6 Tema Ne 6. Budget monitoring. 2
7 Tema Ne 7. Budget deficits. 2
8 Tema Ne 8. Labour markets. 2
9 Tema Ne 9.Trafficking. 2
10 | Tema Ne 10.Migration. 2
11 | Tema Ne 11.Demographic factors. 2
12 | Tema Ne 12. Labour market trends. 2
13 | Tema Ne 13. SMART framework. 2
14 | Tema Ne 14. Corporate Social Responsibility (CSR) 2
15 | Tema Ne 15. Economics and ecosystems. 2

Module test 7.
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Ne CEMECTP 8 KinbkicTh
T'ogun
3micToBuii Moay.ab 8. The economics of agriculture, health care, sport.
1 Tema Ne 1. The economics of agriculture: price elasticity of demand, buffer 2
stocks.
2 Tema Ne 2. The economics of agriculture: buffer stocks. 2
3 Tema Ne 3. The economics of agriculture: food security, commodity price. 2
4 Tema Ne 4. The economics of health care: welfare economics. 2
5 Tema Ne 5. Vertical equity. 2
6 Tema Ne 6. Pareto efficiency. 2
7 Tema Ne 7. Health care indicators. 2
8 Tema Ne 8. The economics of sport. Funding. 2
9 Tema Ne 9. The economics of sport. Legacy effects. 2
10 | Tema Ne 10. Staging mega-events. 2
11 | Tema Ne 11. Investment in sport. 2
12 | Tema Ne 12. Derived demand. 2
13 | Tema Ne 13. Complementary products. 2
Module test 8.
4. Temmu camocCTiiiHOI po6oTH
No Ha3Bu Temu KinbkicTh
T'omnn
1 Tema Ne 1. The business environment. 2
2 Tema Ne 2. Effective management. 2
3 Tema Ne 3. Advertising. 2
4 Tema Ne 4. Marketing. 2
5 Tema Ne 5. Recruitment. 2
6 Tema Ne 6. Economics. 2
7 Tema Ne 7. Production. 2
8 Tema Ne 8. Finance. 2
9 Tema Ne 9. Economics in the modern world. 2
10 | Tema Ne 10. Economics and technology. 2
11 | Tema Ne 11. Globalization and sustainability. 2
12 | Tema Ne 12. Strategy, policy and economic change. 2
13 | Tema Ne 13. The economics of agriculture sport. 2
14 | Tema Ne 14. The economics of health care. 2
15 | Tema Ne 15. The economics of sport. 2

5. 3aco0u 1iarHOCTUKM pe3y/IbTaTiB HABYAHHA:
- 3ajikK;
- MOJyJbHI TECTH;
- TIPOEKTH;
- 3axHCT NPaKTUYHUX POOIT;
- 1HII BHIMH.

6. MeToau HABYAHHS:

- CJIOBECHUM MeTO] (KOMYHIKaTUBHUN METOJI, PO3MOBi/ib, O€cifia, TUCKYCis);
- HAOYHUI MeTo. ( METO[ LTFOCTpaLliil, METOJT IEMOHCTpAIlii );
- IPaKTUYHUNA METOJ] (IPaKTUUHI 3aHATT);
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- poboTa 3 HaBYAIBHO-METOAMYHOIO  JIITEPaTyporo  (KOHCIEKTYBaHHS, TE3yBaHHS,
AHOTYBaHHS, PELICH3yBaHHs, CKJIaTaHHs pedeparty);

- BiieoMeTo 1 (IUCTaHIIIHHI, MyJIbTUME/IiHI, BeO-OpiEHTOBaHI1 TOIIO);

- 1HIII1 BUIH.

7. Meroau oliHIOBAHHSI.

- 3alK;

- ycHe a00 MMCHhMOBE OITUTYBAaHHS;

- MOAyJbHE TECTYBaHHS;

- KOMaH[IHI IIPOEKTH;

- pedeparu, ece;

- 3aXHCT NPaKTUYHUX POOIT;

- Mpe3eHTallii Ta BUCTYIH HA HAYKOBUX 3aX0J1aX;
- 1HINI BUOW.

8. Po3mogin 0auiB, ski oTpuMyrOTH 3100yBaui BHIOi OCBiTH. OLIHIOBaHHS 3HAHb
3100yBaya BUIIOI OCBITH BinOyBaeThes 3a 100-0aibHOIO IMIKAJIOK 1 MEPEBOJUTHCS B
HAI[IOHAIBHI OI[IHKY 3TiAHO 3 Taba. 1 yuHHOTO «Il0J0XKEHHS PO eK3aMEeHH Ta 3aTIKH y

HVYBill Ykpainu»
Peiitunr 3100yBayda BUIIOT Omuinka HallloHaJbHA Ta Pe3yNIbTaTH CKIaJaHHS
OCBITH, . .
G eK3aMeHIB 3aUTIKIB
90-100 BIJIMIHHO
74-89 noope 3apaxoBaHO
60-73 3aJI0BLIBHO
0-59 HE3a/I0BIJIbHO HE 3apax0BaHO

Jlns BU3HaAuUEHHS peHTHHTY 3/100yBaya BHILOI OCBITH 13 3aCBOEHHS JUCHMIUTIHU Ruwmc (10
100 GaniB) omepxaHuii pedTuHr 3 arectamii (o 30 O6amiB) momaeThcsi A0 PEUTHHTY 3700yBada
BHIIIO1 OCBITH 3 HaBUaiabHO1 po0oTH Rup (10 70 6aniB): R juc = R up + R ar.

9. HaBuajabHo-MeTOAMYHE 3a0e3nmeyeHHs

€JIEKTPOHHUI HaBUaIbHUN KypC HaBYAJIbHOI AUCHUHUILIIHY (Ha HaB4anpHOMY nopTainit HYbill
Vkpainu eLearn - https://elearn.nubip.edu.ua/course/view.php?id=3759);

- MiJPYYHUKH, HaBYaAJIbHI TOCIOHUKH, TPAKTUKYMH;

- METOAMYHI MaTepiajiH 11010 BUBYCHHS HABYAIBbHOI AUCIUILIIHYU A7 3400yBayiB BULIOL
OCBITH JIEHHOT (popMH 3100yTTS BUIIIOI OCBITH.

10. PexomenmoBani qxepesia indopmanii

1. EnextpoHHu#t  HaBuanmbHUM  Kypc 3  gucuumuiind - «lHozemHa  moBa».  URL:

https://elearn.nubip.edu.ua/course/view.php?id=2405

https://elearn.nubip.edu.ua/course/view.php?id=2964

2. Amdrmificbka MOBa s CTYJIEHTIB €KOHOMIUHHMX crenianbHocTel : HaBy. moci6. / C. A.

BbyuxoBchka Ta iH. XapkiB : XHYMI', 2018. 143 c.

3. Penceka . 1. Tno3zemna moBa (anrmiiiceka). ['paMaTudHi BIpaBu : METOAMYHI PEKOMEHAIT st

CaMOCTIHHOT POOOTH CTYAEHTIB MEPIIOro Ta JPYroro Kypcy AucuumiiHu «lHozemHa MoBa»

(anrmiicpka) cnemianbHocTel: 051 «Exonomikay, 061 <« Kypnamictuka», 072 «®Dinancu,

OaHKIBCbKa cIIpaBa Ta cTpaxyBaHHI», 073 «MenemxmenT», 076 «[liinpueMHUIITBO Ta TOPTIBISY,
14



https://elearn.nubip.edu.ua/course/view.php?id=2405
https://elearn.nubip.edu.ua/course/view.php?id=2964

231 «ComiansHa pobOoTa», ocBiTHROTO cTyrneHs «bakamaBp» / ykman. 1. I. Penceka — K. : HYBIll,
2023. — 160 c. (aHTICHKOIO0 MOBOIO).

4. Pencobka I. 1. Ino3emHa MoBa ¢axoBoro cupssMyBaHHS (aHIIIHChKAa MOBA) : METOJAMYHI BKa31BKH
st camocTiiiHoi pobotu cryaentiB III Tta IV kypcy nenHoi Ta 3aounHoi (GopMu HaBYaHHS
cneuianpHocter 051 Exonomika (OIIl «Exonomika mignmpuemctBay OIIIl  «Mixnaponna
ekoHoMmikay); 071 OOmik i1 omomarkyBaHHs (OIIIl «O6mix 1 aymgut», OIIl «AnamiTuuHe Ta
001iKOBO-TIpaBoBe 3a0e3neueHHs 0i3Hecy»); 072 dinancu, OaHKIBChbKa clipaBa Ta ()OHJOBUN PHHOK
(OIIIT «®inancu 1 kpeaut», OIIIT «KopmopatusHi ¢inancuy); 076 IlinnpueMHUNTBO Ta TOPTIBIIS
(OIHIT «IlignpueMHULITBO, TOPTiBIsA Ta Oip’KOBa MiSIIBHICTB» OCBITHBOTO cTymneHs «bakamaBpy /
ykiaan. 1. I. Peaceka — K. : HYBill, 2024. — 182 c. (aHTiiChKOI0 MOBOIO).

5. Posron 1. 1O., IllanaeBa — IlumbGan JI. O. IlpakTukym 3 aHrJIIHCBKOI MOBH: METOJHMYHI
pexomennanii. Kuis : HYBillY, 2021. 170 c.

6. Olena Mazur, Kateryna Sovach. English for Economists : teaching resources. Ukraine : Oldi+,
2021. 232 p.

7. Rachael Roberts, Caroline Krantz. High Note 4: teaching resources. Slovakia: Pearson Education
Limited, 2020. 200 p.

8. English for Business Studies. A Course for Business Studies and Economics students. Cambridge
University Press, 2018. 190 p.

9. lan MacKenzie. Professional English in Use: teaching resource. Finance. Cambridge University
Press, 2017. 140 p.

10. Market Leader Accounting and Finance. Intermediate Business English: student’s book. Pearson
Education Limited, 2019.

11. Virginia Evans-Jenny Dooley. Enterprise 4: student’s book. Express Publishing, 2018. 178 p.
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