Cnucox npauw
00KMOpa eKOHOMIYHUX HAYK, O0YeHmda, 00yeHma Kageopu upoOHUL020
ma iH8eCMuYitiH020 MeHeOHCMEHNMY
Jeaini Mapuan MukonaiBHA

Monoepadghii:

1. Hemni M. M. ComianbHa CKJIajoBa CTAOro po3BUTKY. Cmanuil
pozeumok — XXI cmonimms: ynpaeninna, mexnonozii, mooeni. Juckycii 20135:
KOJIeKTUBHAa MoHoTpadis / 3a Hayk. pen. nmpod. Xmobucrora €.B. Uepkacu,
2015. C.109-115.

2. Dielini M. Different practices of socio-economic responsibility of
business. Innovations in the development of socio-economic systems:
microeconomic, macroeconomic and mesoeconomic levels: Collective
monograph. Lithuania: «Izdevnieciba «Baltija Pubishing», 2016. Vol. 3. P. 164-
178.

3. Hemri M. M. ComainbHO-€KOHOMIYHA  BIAIOBIJAIBHICTH
HIANPUEMHUIITBA: TEOPis, METOAOJIOTIS, HAMpsIMU PO3BUTKY: MOHOrpadis.
Kpamatopeek: IJIMA, 2017. 451 c.

4, Heminai M. M. CyyacHi coIliaJbHO-BIIMOBITANIBHI MPAKTUKH
O0i3Hecy B VYkpaiHi. Cmanuii pozeumox — XXI cmonimms: ynpaeninus,
mexuonoeii, mooeni. quckycii 2017 xonextuBHa MoHorpadis / 3a HayK. pe.
npod. Xnodbucrosa €.B. Kuis, 2017. C. 394-401.

5. Dielini M., Kniazieva T., Kovalova M. Conception of social
oreintation of marketing on macro and micro level as a tool for managing the
competettiveness of objects. Scientific development and achievements. London,
UK, 2018, p. 396-407

Cmammi y Haykosux ¢paxoux 8UOAHHAX Ma ) GUOAHHSIX,
WO 6X0051Mb 00 MINCHAPOOHUX HAYKOMEMPUUHUX OA3:

1. Heminai M. M. Po3BUTOK HampsMiB cOIliadbHOIT BIAMOBIIAJBHOCTI
Oi3Hecy y CBITI Ta B YKpaiHi: eBONIOLIHHUN acriekT. Haykoesuti waconuc HITY
imeni M 11. [[pacomanosa. Cepis Nel8. «Exonomika i npasoy. Kuis, 2014. Bur.
26. C. 9-17.

2. Hemiai M. M. MylIbTUBUMIPpHUNA acHEKT BIAMOBIIATBHOCTI
MIATPUEMHHIITBA Ta 1i POJb B PO3BUTKY HaIlOHAIbHOT ekoHOMikU. EdexTnBHA
€KOHOMIKa. 2014. Nel2. URL:
http://www.economy.nayka.com.ua/?0p=1&z=6147.

3. Hemini M. M. IIpobGremu BOpoBa/pKeHHS KOPHOPATUBHOI
COLIAJILHOTL BIIOBITAIBbHOCTI. Bicuuk OnecsKoro HAI[lOHAJIBHOT'O
yHiBepcuTeTy: cepis «Exonomika». Oneca, 2014. T. 19, Bumyck 2/5. C. 38-41.

4, Hemini M. M.ComiaabHa BIOIMOBIJAJBHICTE BHIOI OCBITH B
VYkpaini. HaykoBuii BicHUK XEpCOHCBHKOTO Jep:kaBHOTO yHiBepcutery. Cepis
«ExonoMmiuH1 Haykn». XepcoH, 2014, Bumyck 9, Yactuna 4. C. 165-168.

d. Hemini  M.M. [IlpoGnemu iHTerpamii YKpaiHu B CBITOBE
CIIBTOBAapHUCTBO B Cy4acHWX yMoBax — EnekTpoHHe HaykoBe (haxoBe BHUIAHHS



«I'mobGanbHl Ta HaIIOHANBHI MPOOJEMU EKOHOMIKW». MUKOJIaiBChbKUM
HanioHanbHUM yHiBepcuteT iMeHi B.O. CyxomnuHcbkoro. Bumyck 2. 2014.
URL: http://global-national.in.ua/archive/2-2014/12.pdf.

6. Hemini M. M. ComianbHa BIANOBIIAIBHICTh MIANPUEMHULITBA B
KOHTEKCTI  COLIaIbHUX Mojenedt kpaiH €Bponu. Haykosuii  gicHuk
Yowcecopoocvkoeo  nayionanvnoeo  ymisepcumemy.  Cepin — «MisxcHapooui
eKOHOMIUHI 8I0HOCUHU ma c8imose 2ocnodapcmeoy. Y xropon. 2015. Bum. 3. C.
98-101.

1. batuenko JI. B., Jlemni M. M. Merononoriuauii 06a3uc
TpaHcpopMallii 1HCTUTYLIMHUX 3acaa (OpPMYyBaHHS MEXaHI3My COIl1aJIbHO-
€KOHOMIYHOI BiJIMOBITAIBHOCTI MiANMPUEMHUIITBA B HAI[IOHATBHIA E€KOHOMIIIL.

Egexmusna EeKOHOMIKA. 2015. No 2. URL:
http://www.economy.nayka.com.ua/?0p=1&z=6274.
8. Hemini M. M. BusHadeHHS cOLIaTbHOTO 1HBECTYBaHHS Ta

COITIAJILHO BITOBIAJILHOTO 1HBECTYBaHHS CTOCOBHO COIIIJIbHO-€KOHOMIYHOI
BIANOBIAQIBHOCTI TignpueMcTBa. Inmenexkm XXI. Kui. 2016. Bun. 6. C.179-
186.

Q. Hemni M. M. HopmaTuBHO-ipaBOBE pEryslOBaHHS COIIIBHO-
€KOHOMIYHOI BiAMOBIAAILHOCTI MIANPUEMHUILITBA B YKpaiHl. 30ipHuK HAYKOBUX
npaye on/[VY «llpobremu ma nepcnexmusu 3abe3neuyenHs CmadilbHO20
coyianvHo-ekoHomiuno20 pozsumkyy. Cepia «Exonomika». Mapiynonb. 2016.
T.XVII. Bun. 299. C. 71-80.

10. Heminai M. M. Cucrtemaruzailis IHCTPYMEHTapil0 COIIaJIbHO-
€KOHOMIYHOI BiAMOBIAAIBHOCTI MIANPUEMCTB: TEOPETUUHUM acniekT. HaykoBuit
xypHan «IIpobmemu exonomikmy. Xapkis,2016. Ne4. C. 120-126.

11. Hemiai M. M. Hanpsmu Ta ¢dopmu peamizamii  comiajbHO-
€KOHOMIYHOI  BIJIMOBIMAJIBHOCTI  MiJNPUEMCTBA. Bicauk OnecbKoro
HallioHaJgpHOTO yHiBepcuTeTy. Opeca, 2016. Tom 21. Bumyck 11 (53). C. 17-
20.

12. Heminri M. M. CortiaabHO-eKOHOMIYHA CKJIQJ0Ba IMiIMPUEMHHIITBA.
Ipuuopnomopcuoki exonomiuni cmyoii. Oneca. 2016. Bun. 12. Y. 1. C. 117-120.
13. Hemini M. M. HopmaruBHO-TIpaBOBI acCHEKTH IUIBIOBOTO

OTIOJIATKYBaHHS K BaXKUJIb PO3BUTKY COINIAIbHO-EKOHOMIYHOI BIAIOBIIaIbHOCTI
MIATPUEMHHANTBA. Haykosutl 8iCHUK XepCOHCbKO20 0epAHCABHO20 YHIBepCUmemy.
Cepis «Exonomiuni naykuy. Xepcon. 2016. Bum. 16. C. 162-168.

14. baruenko JI. B., Hemini M. M. IHcTuTymiiHuii MexaHizMm
3a0€3IeUeHHs COlIaJIbHO-C€KOHOMIYHOT BIAMOBIIAILHOCTI MIAIMPHEMHUIITBA B
HaIllOHAJIbHIN  exkoHoMiml. Egexmusna exonomixa. 2016. Ne 4. URL:
http://www.economy.nayka.com.ua/?0p=1&z=6275.

15. Hemnmi M. M. Iloka3HUKH OIIIHKH COIIAIbHO-EKOHOMIYHOT
BIIMMOBITAIBHOCTI MiANPUEMHHUNTBA B YKpaiHi. IIpobremu exonomiku. 2017.
Ne 4. C. 263-270.

16. Hemiai M. M. TeopeTHKO-METOMOJIOTIYHI 3acaad COIiaJbHOL
BIAMOBIAJIBHOCTI O13HECY: COLIAIbHO-EKOHOMIYHHMM aCIeKT. 30IpHUK HAYKOBUX


http://global-national.in.ua/archive/2-2014/12.pdf
http://www.economy.nayka.com.ua/?op=1&z=6274
http://www.economy.nayka.com.ua/?op=1&z=6275

npays [loneybkoeo Oepaicasno2o yHigepcumemy YnpaeniHua «llpobremu ma
nepcnekmugu  3abe3neueHHsi  CmMabilbHO20 — COYIAIbHO20-eKOHOMIYHO20
pozeumkyy. Cepisi « Ekonomixkay. Mapiynoins. 2017. T.XVIII. Bun. 304. C. 62-
72.

17.  Hemini M. M. AHami3 cTaHy 1HCTUTYHIMHOTO 3a0e3MeYeHHS
MEXaHI3My COIlaThbHO-€KOHOMIYHOI BIAMOBIAATBHOCTI MiANPHEMHHUIITBA B
HaIllOHAJBHIA eKOHoMIMi. [Hgpacmpykmypa puuky. 2017. Bum. 12.
URL.: http://market-infr.od.ua/uk/12-2017.

18. Hemri M. M. ComanbHO-€KOHOMIYHA  BIAIIOBIZAIBHICTH
MIIIPUEMHUIITBA B CUCTEMI COIIaJIbHOI BIAMOBINAILHOCTI O13HeCy. Haykosui
gicHux Yoiceopoocvkoeo Hayionanvhozo yuieepcumemy. Cepia: Mixcnapooui
eKOHOMIYHI 8IOHOCUHU ma ceimose 2ocnodapcmeo. Yxropoa. 2017. Bum. 16.
Yacr. 1. C. 84-88.

19. Hemiai M. M. [HgexkcHU MeTOI B OIIHII COIIAIbHO-€KOHOMIYHOT
BIJIMOBIIAJIBHOCT1 MIANPUEMHUIITBA: MDKHAPOJHUN Ta YKpaiHCHKUU JOCBI/I.
IIpobnemu cucmemnozo nioxody 6 exoromiyi. Kuis, 2017. Bum. 6 (62). C. 63-
69.

20. Dielini M. Development of social responsibility of business in
China: Experience for Ukraine. Cxio. Mapiymnoins. 2017. C. 17-21.

21. Hemini M. M. Hanpsmu OIlIHKH  COIlaJbHO-EKOHOMIYHOT
BIJIMOBIIAJIBHOCTI  MIANPUEMHUITBA. [Ipobremu cucmemuoz2o nioxody &
exornomiyi. Kuis. 2017. Bum. 4 (60). C. 131-137.

22. Hemini M. M. JlepxkaBHe peryJIroBaHHS COIlaIbHO-EKOHOMIYHOT
BIJIMOBIIAJIBHOCT] IMAMPUEMHUIITBA:  €BPONEHCHKUN HOCBIA. ExoHoMiunuil
ananiz. Tepuoninb. 2017. Tom 27, Ne 4. C. 36-43.

23. Hemnai M. M. JlocBig Iaaii B po3BUTKY HaIPSMKIB COIIaJIBHO-
€KOHOMIYHOI BIAMOBIMAIBLHOCTI MIANPHEMHULITBA B YKpaiHi. Exonomiunuil
BICHUK 3anopizbkoi oepacasnoi inxceHeproi akademii. 2017. Bum. 6 (12). Yacr.
1. C. 38-41.

24. Hemmi M. M. ComiagpHa 3BITHICTP B OIIHI[l COIIaJIbHO-
€KOHOMIYHOI BiMOBIMAIIBHOCTI mianmpueMHuirsa. lumenexm XXI. Kuis. 2017.
Bum. 6. C. 41-45.

25. Henini M.M. Ilpodeciitna «SI-koHueniis» SK ymMoBa YCHIITHOI
Kap’epu: emnipuaauii BuMip. Hosa napaouema: ¢inocogcoki nayku. Bun. 137,
2018. c. 94-107.

26. Hemnai M.M., Hectepoa M.O., 3amoxcekuii A.b. CorianbHa

3TypTOBAHICTh YHIBEPCUTETCHKOI CIIIBHOTU. Buwa ocmeia Ykpainu. 2019 p.
Ne3. C. 42-51.

Cmammi y HayKosux nepioOuyHuUx 6UOAHHAX, AKI IHOEKCYIOMbCsl )
SCOPUS, Web of Science:
1. Batchenko L.V., Dielini M.M. International aspects of state regulation of
socio-economic responsibility of entrepeneuership:  experience for



Ukraine. «Baltic Journal of Economic Studies» Vol. 3 (2017) No. 5
December. (WEB OF SCIENCES)
. Anexcanaposa O. C., batuenko JI. B., Jlemni M.M., JlaBpux VY. B.
Oco0nMBOCTI  YNpaBIiHHA  KOHKYPEHTOCHPOMOXHICTIO  CYy4acHOTO
YHIBEPCUTETY Ha 3acajax CoOIaJbHOI BIAMOBIIAIbHOCTI. HaykoBui
BicHUK HarionanbHoro ripuudoro yHiBepcutety. 2018. Ned. c. 157-164.
(SCOPUYS)
. Stattev, S.V. Boiarchuk, A. Portna, O. Dielini, M., Pylypiak, O.
Formation of a system of anti-crisis entrepreneurship of services
companies. Journal of Entrepreneurship Education, 2019. Volume 22.
(SCOPUS)
. Marja Nesterova, Maryna Dielini, Andriy Zamozhskyi SOCIAL
COHESION MODEL IN EDUCATION: COGNITIVE RESEARCH IN
THE UNIVERSITY COMMUNITY. International Journal of Cognitive
Research in Science, Engineering and Education (IJCRSEE). Vol.7. No2.
2019. URL: http://www.ijcrsee.com/index.php/ijcrsee/article/view/488
(SCOPUYS)
. baruenko JI.B., Mlemini M.M. Po3Butrok pedopmoBaHOi MNEHCIHHOT
cucteMu YKpaiHu Ta ii BIUIMB Ha (OPMYBAHHS MEXaHI3MY COLIAbHOTO
caMO03axHCTy HaceJaeHHs. — HaykoBuil eKOHOMIYHMI KypHaAT « AKTyasbHI
npobnemu  exoHomikm». KwuiB: BH3  «Hamionanena  akamgemis
yrpasiiaasay, 2010. — Ne6 (SCOPUS)
. batuenxko JI.B., Jlemini M.M. Punox mpami B VYkpaiHi: cTaH 1
NEPCIEKTUBUA PO3BUTKY. HaykoBUIl €KOHOMIUHHN KypHal «AKTyabHI
npobdnemMu  exoHomikm». KwuiB: BH3  «Harmionanena  axamgemis
yrpasiiaasy, 2011, - Ne6. (SCOPUS)

Cmammi y 3aKOPOOHHUX BUOAHHSIX

. Corporate social responsibility: ecological aspect / International journal
“Sustainable development”. — Texnuuecku yHUBEpcUTET, Bapha
(bonrapus). — Nel (22) suBaps 2015. — c. 68-72

. Dielini M. Models of corporate social responsibility: socioeconomic
aspect. Trends in the development of national and world science:
Collection of scientific articles. Nuernberg: Verlag SWG imex GMBH,
Deutschland, 2016. pp. 62-66.

. Dielini M. Socio-economic responsibility of entrepreneuership: impacts
on business and society. European Cooperation: Scientific approaches
and applied technologies. Poland, 2017. VVol.11 (30). Pp. 17-24.

. Philantrophy as a tool of socio-economic responsibility of
entrepreneuership. Science and society: Collection of scientific articles.
Edizioni Magi, Roma, Italy, 2017. Pp. 115-120.



