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ACADEMIC DISCIPLINE DESCRIPTION 

 

The course is a complex discipline aimed at studying the methods of processing accounting 

information for marketing needs in the context of the use of computer technology. 

The purpose of the discipline is to provide students with knowledge and skills about the 

methods and methods of keeping records of inventories, business processes of interaction with 

customers, setting prices, discounts, registering sales, purchases and calculations using computer 

applications. In the classroom, students will be able to learn and master the basic methods of 

organization and practical use of automated information systems for accounting and enterprise 

management. 

The objectives of the discipline are to study the basics of accounting informatics, the 

composition of accounting tasks, the features of their solution in the context of the use of various 

technologies for processing economic information; acquisition of skills to perform the formulation 

of typical accounting tasks, to develop algorithms for their solution using application software 

packages. 

Acquisition of competences: 

Integral Competence (IC): 

Ability to solve complex specialized tasks and practical problems in the field of marketing 

activities or in the learning process, which involves the use of appropriate theories and methods 

and is characterized by complexity and uncertainty of conditions. 

General Competencies (GC): 

GC4. Ability to learn and master modern knowledge.  

GC5. Certainty and perseverance in relation to the tasks and responsibilities taken.  

GC6. Knowledge and understanding of the subject area and understanding of professional 

activities. 

GC11. Ability to work in a team. 

GC14. Ability to act socially responsibly and consciously. 

Special (professional) competences (SC) 

Expected Learning Outcomes (ELO): 

ELO3. Apply the acquired theoretical knowledge to solve practical problems in the field 

of marketing. 

ELO5. Identify and analyze the key characteristics of marketing systems of different levels, 

as well as the peculiarities of the behavior of their subjects. 

ELO9. Assess the risks of marketing activities, establish the level of uncertainty of the 

marketing environment when making management decisions. 



ELO11. Demonstrate the ability to apply an interdisciplinary approach and carry out 

marketing functions of a market entity. 

ELO14. Perform functional duties in the group, offer sound marketing decisions. 

ELO27. Demonstrate the ability to use modern methods of supply chain management of 

goods and information. 

 

ACADEMIC DISCIPLINE STRUCTURE 

 

Topic 

Hours 

(lectures / 

practical 

works) 

Learning outcomes Task 
Assess

ment 

Semester 4 

Module 1. Computer Technologies in Accounting and Marketing 100 

Topic 1. Subject and 

Method of 

Accounting 

2/4 

Know:  

 fundamentals of organization of 

information systems in the field of 

accounting, marketing and 

enterprise management; 

 principles of accounting 

organization using modern 

information technologies. 

Be able to: 

 set up a program for accounting, 

marketing and enterprise 

management for work; 

 register a new organization in 

the program and set up sales 

conditions. 

 

Performin

g 

laboratory 

work in 

the 

application 

program. 

Doing 

independe

nt work. 

15 

Topic 2. Basic 

information and 

interface of 

accounting and 

marketing 

applications 

2/4 15 

Topic 3. Preparation 

of the program for 

work, registration of 

a new organization  

2/4 

15 

Topic 4. Methods of 

filling in information 

about suppliers, 

customers, goods and 

services 

1/2 

15 

Independent work 

No1 

 
10 

Test for module No1  30 

Module 2. Marketing Activity Accounting Automation System 100 

Topic.5. Sales and 

CRM: methods of 

creating and filling 

out price lists, setting 

up discounts and 

sales conditions 

2/4 Know: 

 general methodological bases 

for accounting for settlements with 

customers, availability and 

movement of goods using 

computer technologies; 

 advantages of using applied 

software solutions for accounting 

and enterprise management. 

Be able to: 

 keep records of business 

processes of implementation, 

interaction and settlements with 

customers and analyze reporting in 

the context of computerization; 

 create statements of individual 

accounting tasks for the 

Performin

g 

laboratory 

work in 

the 

application 

program. 

Doing 

independe

nt work. 

15 

Topic 6. Sales 

management: 

creation and 

processing of 

customer orders, 

shipment of goods, 

analysis of sales 

results 

2/4 

 

15 

Topic 7. Cash 

management and 

accounts receivable 

2/4 

15 



Topic 8. Procurement 

management to 

ensure customer 

order fulfillment and 

inventory 

maintenance 

2/4 environments of modern 

application programs; 

 set up price lists, set sales rules; 

 determine the needs for goods 

and provide them. 

 

15 

Independent work 

No2 

 
10 

Test for module No2  30 

Total for 1 semester 15/30   70 

Exam 30 

Total for course 100 

 

ASSESSMENT POLICY 

 
Policy regarding deadlines 

and resits: 

The student must submit the work within the time limits determined by the 

teacher. Works submitted in violation of the deadlines without valid reasons 

are evaluated for a lower grade. Retake of modules takes place with the 

permission of the lecturer if there are valid reasons (for example, sick leave).  

Academic honesty policy: Cheating during tests and exams is prohibited (including the use of mobile 

devices). Term papers, essays must have correct text references to the 

literature used 

Attendance Policy: The student is obliged to attend classes of all types every day in accordance 

with the established schedule, not to be late, to have an appropriate 

appearance. For objective reasons (for example, illness, international 

internship), training can take place individually (online in agreement with 

the dean of the faculty) 

 

SCALE OF ASSESSMENT OF STUDENT KNOWLEDGE AND SKILLS 

 

Student rating, 

points 
National grading of exams and credits 

exams credits 

90-100 excellent passed 

74-89 good 

60-73 satisfactory 

0-59 unsatisfactory not passed 
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