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WORK EXPERIENCE 

 

1 Sep 2011–Present Associate Professor, Department of Marketing and 

International Trade 

 

- Leading teacher of Marketing price policy; Marketing research; Marketing 

services; Marketing planning; 

- Providing guidance for students degree theses, course papers and reports on 

practical work 

- Educational-Scientifically Marketing Club coordinator 

- Business Institute counsel (training and methodological works of business 

institute organizer) 

 

1 Sep 2008–31 Aug 2011 Assistant, Department of Marketing and International 

Trade 

 

-Leading teacher of Marketing price policy; Marketing research; Marketing 

services; Marketing planning; 

- Providing guidance for students degree theses, term papers and practical work 

reports 

- Research worker for the scientific programs upon request of Ministry of 

Agricultural Policy of Ukraine "Development of technical and organizational 

aspects of the marketing activities of agricultural enterprises of Ukraine" and 

"Development of marketing tools to minimize economic risks of agricultural 

enterprises" 

- Educational-Scientifically Marketing Club coordinator 

 

1 Sep 2007–30 Aug 2008 Advertising and Marketing Manager 

 

Kyiv Shipbuilding Factory, Kyiv (Ukraine) 

- researched and conducted market analysis; 

- marketing planning, development and introduction of marketing strategy; 

- advancement of production of the company on the market; 

- prepared and conducted presentations for exhibitions. 

 

 



EDUCATION AND TRAINING 

 

26 Jun 2014 Given an academic rank "Associate professor of Department of 

Marketing and International Trade" 

 

22 Dec 2011 Given a scientific degree "Candidate of Science" - Doctor of 

Philosophy (PhD)  

- Specialty: economics and business management 

 

1 Feb 2008–30 Aug 2011 PhD student 

National University of Life and Environmental Sciences of Ukraine, 11 Heroyiv 

Oborony, Kyiv, 03041, Ukraine, Kyiv (Ukraine) 

- PhD research topic: "Setting marketing pricing policy at the enterprises with 

sugar beet sub complex" 

 

1 Sep 2002–30 Jun 2007 Master of Marketing 

National University of Life and Environmental Science of Ukraine, Kyiv (Ukraine) 

 

 

EXCHANGE PROGRAM 

 

2 April 2017– 8 April 2017 Staff Mobility for Teaching Erasmus+ Programme 

University of Ecology and Management in Warsaw 

Lectures for students: Strategic and Marketing Planning;  Business-to-Business 

Marketing; Marketing Research and Information;  Product Decisions. 

  

1 Dec 2015–31 Dec 2015 Erasmus Mundus Action II ALRAKIS II 

 

Warsaw University of Life Sciences - SGGW 

The main points of my research: to improve the conception of bioenergy 

development in Ukraine and learn more about the characteristics of EU bioenergy 

complex. Developed and created a new course, I held two lectures: „Business 

integration in Ukraine: acquisitions, mergers, alliances" and Development of 

bioenergy from biomass in Ukraine for the students MEO. Participate in 

international conferences and writing articles. 

 

1 Oct 2015–30 Nov 2015 UNESCO Program 

 

Warsaw University of Life Sciences - SGGW 

Purpose: scientific research of the consumption and production of energy resources 

in EU; scientific research of the production tendencies of the main types of biofuel 

in EU and Poland. To improve and update courses of Marketing Planning and 

Marketing Research Foreign Markets. To write articles on marketing research of 

market biofuel in Ukraine and participation in the conferences and seminars. 



 

27 Jul 2012–12 Dec 2012 Faculty Exchange Program USDA 

 

Colorado State University, USA 

Purpose: to upgrade my technical knowledge in marketing area and gain 

understanding of how agriculture functions in USA market economy; to improve 

and updated courses of Marketing Price Policy, Marketing Research, Marketing 

Services and PR; to write articles on marketing price policy of agriculture in the 

U.S. 
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