HAIIOHAJIbHUH YHIBEPCHTET BIOPECYPCIB
I TTIPHPOIOKOPHCTYBAHHS YKPAIHH
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POBOYA MMPOTPAMA HABYAJILHOI IMCUMITITHU

MPO®ECIHHA KOMYHIKALISI THO3EMHOIO MOBOIO

["any3b 3naus 24 «Cdepa obciyroByBaHHS»

Cneuianshicts 242 «"oTenbHO-pecTOpanHa cripasay»

OcsitHbo-npodeciiina nporpama «l otenbHo-pecTopantuii 6izHec»

PiBeHb BHILOT OCBITH APYIHit (MaricTepchkuii)

HHI nenepepBHOi OCBITH | TypH3MYy

Po3pobuuk: K.H. 3 aepx.ynp., AoueHT kadeapu avriiicekoi ¢inonorii lllanaesa-
Lumban J1.O., kanauaar dinocodenkux nayk, aouent @omenko A.B.

Kuis — 2024 p.




Onuc HABYAJBHOI AUCIHHUILIIHA
IIpodeciiina KOMYHiKaIis iHO3eMHOI0 MOBOIO

I'any3b 3HaHB, cHeniaJbHICTh, OCBITHS IPOrpamMa, OCBiTHil CTYNiHb

OCBITHIH CTYIIiHB Macicmp
CrienianipHiCTh 241 «['oTenpHO-pecTOpaHHA CIIPaBa»
OcBiTHs mporpama ["oTenpHO-pecTOpaHHUl Oi3HEC

XapakTepucTHKA HABYAJILHOIL AU CHHUILTIHA

Bun O060B’s13K0Ba
3arangbHa KIIBKICTh TOQUH 120
Kinbkicte kpenutiB ECTS 4
KiuTbKiCTh 3MICTOBHX MOJTYJIiB 2
KypcoBuii mpoekTt (pobota) -
PopmMa KOHTPOIIIO Exzamen

Iloka3HUKH HABYAJIBbHOI JUCHUIJIIHYU /151 J€HHOI Ta 32049HOI (JopM HABUAHHS

neHHa hopma 3a04yHa (hopMa HaBYAHHS
HaBYaHHS

Pix miarotoBku 1 1
Cemectp 1 1
Jlex1iitai 3aHATTs 16 rox. 8 roz.
[TpakTHuHI, ceMiHApChK1 3aHATTS 14 ron. 8 rox.
JlaGopaTopHi 3aHATTS - -
CamocriitHa po6oTa 90 roz. 104 ron.
InuBiTyanbHi 3aBIaHHS - -
KipKicTh THXKHEBUX TOIUH 2 TOJI. 2 rom.
JUTsl IeHHOT (pOpMH HaBUaHHS

1. Mera, 3aBJaHHS Ta KOMIIETEHTHOCTi HABYAJIBLHOI JUCIHUILIiHA

Metow aucuumunian «lIpodeciiiHa KOMyHIKalisi 1HO3EMHOIO MOBOIO» €
dbopmyBaHHs MPodeciitHO-KOMYHIKATUBHOI KOMIIETEHIIIi MaricTpiB Jjisl 3a0e3MeUeHHs
iX e(peKTUBHOTO CIUJIKYBaHHS B MpodeciiiHomMy cepenonuilll. Kypc BUXOBY€E B CTYI€HTIB
MaricTpaTypy HaBHUYKH 3arajbHOI KOMIETEHIli Ta CHpHs€ IXHbOMY BKJIIOUYCHHIO B
MPOCTIP aHIJIOMOBHOTO CIIJIKyBaHHA. TakoX BIH Ja€ MOXJIMBICTh MijJ 4ac HaBUYaHHS
1HO3€MHUM MOBaM OyTH BKJIFOUEHUM B TaKl BUIH JISTIbHOCTI, SIK1 PO3BUBAIOTH IIUPOKUI
CHEKTp KOTHITUBHHUX 3110HOCTEH, (QOpPMYyIOTh OCOOMCTICHI SIKOCTI CaMOOprasizarii
MaricTpa mpoTArOM yChOTO MOAANBIIOro KUTTS. IIporpama Kypcy Hajae MOXKIUBICTh
3ayyaHHS MaricTpiB 7O akKaJeMIYHHUX BHJIB AISUIBHOCTI, Kl aKTHUBI3yIOTh 1 JAail
PO3BUBAIOTH YBECh CIEKTP Mi3HABAJIbHUX 3A10HOCTEM Ta CIpPHUSE CTAHOBIICHHIO
KPUTHUYHOTO CAMOYCB1JIOMJICHHS Ta BMiHb CIIIJIKYBaTHCS 1 pPOOUTH BHECOK Y MIKHAPOIHE
CepeoBHUIIE, 110 MOCTIMHO 3MIHIOETHCA.



3aBnanus:

®  YHUTAHHA MIMPOKOTO CHEKTPY MHCHMOBUX MaTepialiiB (axoBOTO CIPSIMYBaHHS,
30kpema aHriaoMoBHHX Web-caiitiB, corialbHUX Mepex, JOBITHUKOBOI JIITEpaTypH Ta
1H(hOpMaIIHHUX OTOJIOLICHb MOB’I3aHUX 13 TEMATUKOIO TOTEFHO-PECTOPAHHOI CIIPABH;

®  PO3YMIHHS ILIMPOKOTO CHEKTPY 1H(OpMallii MpPeACTaBICHUX Yy TEKCTaxX Ta
MOBIJIOMJICHHSX PI13HUX BHUIB B ME&KaxX Ta [03a MEKaMu CIierliaiaizoBaHoi mpodeciitHoi
chepu;

e  (QopMyBaHHS 3MAaTHOCTI JO QJCKBATHOTO Ta TMOJITHYHO KOPEKTHOTO
CHUIKYBaHHS 1HO3EMHOIO MOBOIO, BMIHHSI THYYKO BOJIOJITH (PaXOBUM KaTeropialbHUM
amapaTom;

e  po3poOka Ipe3eHTaIllid 3a JOIMOMOTrOI0 BIAMOBIIHUX 3ac00iB Ta JIOTIYHHX
CTPYKTYP, BUAUISIOUH MPU [[bOMY HAMOUTBII 3HAYYIII €JIEMEHTH;

®  yyacTh y JMCKYCISIX Ha Pi3HI COIlalbHI, KyJbTYpHI, mpodeciiiHi Temu,
e(heKTUBHE BUCIIOBIIOBAHHS Ta apryMEHTAllisl BJIACHOI MO3HIIIT;

®  CTBOPEHHS PI3HUX BHUAIB MPOQPECIHHUX JOKYMEHTIB, BKIIIOUAIOUH ODIiIiiH1
JIMCTU Ta 3BEPHEHHSI, peKJIaMH1 OTOJIOIICHHS, Pe3IoMe, PEIleH311, 0MOB1/i, 3asBKH;

®  OCBOEHHS TPAHCKYJBTYPHUX IIHHOCTEW HA 0a31 MOPIBHSIHHS KaTeropialbHUX
amapariB pi3HUX MOB Ta KYJBbTYP.

HalyTTst KOMIETEHTHOCTEM:

IHMezZpaibHa KOMNEMEeHMHICMb:

3MaTHICTh PO3B’SI3yBaTH CKJIAJIHI 3ajayl JOCIIAHUIBKOTO Ta/ab0 1HHOBAIIMHOTO
XapakTepy roTeIbHO-PECTOPAHHOI CIIpaBU

3azanvHi komnemenumuocmi (3K):

3K 1. 3gaTHICTh AISITH HA OCHOBI €TUYHUX MIPKYBaHb (MOTHUBIB).

3K 2. 3paTHiCTh 10 TIOIIYKY, 0OpOOIeHHS Ta aHai3y iH(popMaIlii 3 pi3HUX JHKeped.

3K 4. 3naTHiCTh IIpaIoBaTi B KOMaH/II.

3K 5. 31aTHICTh BUKOPUCTOBYBATH 1H(GOPMAIIIHI Ta KOMYHIKAI[IHHI TEXHOJIOTI.

3K 8. 31aTHicTh npaioBaTH B MIKHAPOTHOMY KOHTEKCTI.

cneuianvni Komnemenmuocmi cneyianvnocmi (CK):

CK 2. 3paTHicTh cUCTEMaTU3yBaTH Ta CUHTE3YBaTH 1HQOPMAIIO U BpaxXyBaHHS
KpPOC-KYJIbTYPHUX  OCOOJMBOCTEHl  (PYHKIIOHYBaHHS CyO’€KTIB TOTEJIBHOrO Ta
pecTtopaHHOTO O13HECY.

CK 6. 31aTHiCTh KOOPJAMHYBATH Ta PETYJIFOBATH B3AEMOBIJTHOCHUHU 3 TApTHEPAMU Ta
CTIO)KMBaYaMH.

CK 10. 3paTHICTH 3aCTOCOBYBAaTH MPUHIIMIK COIiaJbHOI BIAMOBIAAIBHOCTI B
JUSITBHOCT1 Cy0’€KTIB TOTEJIBHOTO Ta PECTOPAHHOTO O13HECY.

npozpamui pesynomamu nasuannusn (INPH):

ITPH 2. BiibHO CHIKYBaTUCh YCHO 1 MUCBMOBO YKPATHCHKOIO Ta aHTIIIHCHKOIO
MOBaMH MpU 0OrOBOPEHHI MPOo(deciHHNX MUTaHb, JOCHTIKEHb Ta IHHOBAIIH B cdepi
rOTEILHO-PECTOPAHHOTO O13HECY.

ITPH 4. 3nificHIOBaTH MOHITOPUHT KOH IOHKTYpPH PUHKY TOTEJIBHUX Ta
PECTOpPaHHUX MOCHYT.

ITPH 12. 3po3yMiJio i HEABO3HAUYHO TOHOCUTH BJIACHI 3HAHHSA, BUCHOBKH Ta
apryMeHTarlito 10 (axiBIiiB 1 HedaxiBI[iB, 30KpeMa 70 0C10, K1 HaBUAIOTHCS.



2. IIporpama Ta CTPyYKTypa HABYAJIbHOI JUCHHUILUIIHH JJIs1
- MOBHOTO TEPMiHY JCHHOI Ta 3a04HOi (pOpMH HaBUAHHS;

Kinekicts Togua

JeHHa Gopma 3a04Ha popma
Has3Bu 3MicToBHX y TOMY YHCII TOMY YHCII
MOJYIIB i TeM . n | m |mb| iu c.p. a1 |o| mb | iH c.p.
Y TrxH1 yYCBOTO A p yCBOTO A p

3micToBuii Moayab 1. Bazosi npuHnmnu npogeciiinoi koMyHikanii iHO3¢eMHOI0 MOBOIO

Tema 1. 1 12 2 - 10 14 2 |- 12
Introduction to the
course.
Communication as a
type of human
activity. Concept of
professional
communication.

Tema 2. Styles and 2 16 2 | 2 12 16 2 |- 14
models of
professional
communication.

Tema 3. The culture 3 16 2 2 12 15 - |2 13
of relations in the
process of
professional
communication.
Levels of
professional
communication
culture.

Tema 4. 4 14 2 2 10 15 - 2 13
Psychological
principles of
professional
communication.

Pazom 3a 3micToBUM 58 8 6 44 60 4 |4 52
Moayiem 1

3micToBuii Mmoayasb 2. Ilpodeciiina komyHikalis B NpaKTHYHIi NJIOIMHI

Tema 5. Building of 5 16 2 | 2 12 15 2 |- 13
professional skills.
How do I see myself
in the profession?

Tema 6. 6 16 2 2 12 15 - 2 13
Professional skills
of hotel and
restaurant sector
worker.

Tema 7. Applying 7 16 2 2 12 15 2 13
for a job. How to
succeed on an
interview? My goals
in hotel and
restaurant sector.

Tema 8. Modern 8 14 2 2 10 15 - |12 13
technologies and
communication
tools in the field of
hotel and restaurant
business.

PasoM 3a 3MicTOBHM 62 8 8 46 60 4 14 52
MOayJeM 2

VYcporo rogua 120 16 | 14 90 120 8 |8 104




3. TeMM NpaKTHYHUX 3aHATH

No KinbkicThb
Hazpa temu
3/ TOIUH
1 Building of professional skills. My goals in hotel and restaurant sector. 2
2 Building of professional skills. Ethics of verbal communication in 2
professional activity.
3 Building of professional skills. Ethics of non-verbal professional 2
communication.
4 Building of professional skills. Styles and models of communication as a 2
factor of effectiveness in professional activity.
5 Building of professional skills. Analysis and introspection as a means of 2
professional development.
6 Innovations and technologies in hotel and restaurant business. The 2
language of international communication in hotel and restaurant sector.
7 Innovations and technologies in hotel and restaurant business. The role of 2
mass media in professional communication.
Pazom 14
4. Temu camocTiiiHoi podoTH
Ne 3/ Ha3zsa temn Kinekicte roguna
Ne3/m |HasBa temu Kinekicts roanu
1 Writing a letter of recommendation for choosing a hotel. 15
2 Writing a report on the inspection of the hotel. 15
3 Writing a letter of apology using professional vocabulary. 15
4 Writing an invitation letter to foreign tourists using professional 15

vocabulary.

5 Create a booklet for foreign tourists with a story about the potential

of Ukraine after the war. 15

6 Development of a business plan using professional vocabulary. 15

Pazom

o ok

5. KOHTpOJIbHI NUTAHHS, KOMILIEKTH TECTIB /IJIsl BU3HAYEHHS PiBHSA
3aCBOECHHS 3HAHb CTYJ€HTAMM.

Koumponwni 3anumanns
JloBeniTh, y 4OMY MOJISITa€ CTUMYJIIOBAJIbHA POJIb CIIUJIKYBaHHS B IpodeciitHii
TISUTBHOCTI.
JlaiiTe XapaKTepUCTUKY CITIBBIIHOIIEHHIO TOHSATh MOBA, MOBJICHHS, KyJIbTypa MOBH,
KyJbTypa MOBJICHHS.
JIoBeiTh poJib Ta 3HAYEHHSI MOPAJbHO-ETUYHOTO KOMIIOHEHTAa B CTPYKTYpI1
MpoQeCiitHOTO CIITKyBaHHS.
1o Take YUHHUK CHIBIpalll Ta CHIBPOOITHUIITBA B MPO(ECiifHOMY CIIKyBaHH1?
SIK1 YMHHUKY BU3HAYAIOTh ONTUMAJIBHUN BUOIp METO/IIB CIIJIKYBaHHS?
SIK1 1ICHYIOTH 3aCO0M HEBEpOAIbHOTO CIIKYBaHHS?



7. JlaiiTe XapakTepuCTUKy HEBEpOATBHOMY CITIJIKyBAaHHIO B AUTOBUX CTOCYHKAX.

8. Po3kputu cyTHICTh epekTUBHOCTI podeciiiHoro cnikyBanHs. OdopMuTu
pe3yNbTaT y BUTJIAI TE3.

9. Mo, Ha Bamy nqymKy, € OCHOBOIO TyMaHICTUYHOTO CITUIKYBaHHS?

10. JloBemiTh, 10 MPOTYKTUBHICTH B3a€EMO/Ii1 3a0e3MeueHa aJeKBaTHICTIO CIIPUITMaHHS
W pO3yMiHHS apTHEPIB.

11. JlaiiTe BU3HAYCHHS TOHSITTIO TICUXOJIOTIYHOI KYJIBTYPH (PaxiBIIs.

12. PO3KpUTH CYTHICTh Ta B3a€EMO3B’ 30K MOHATH: «KOHMIIKTY, «KKOH(IIKTHA CUTYaIIis
«KOH(DIIKT y mpodeciitHii TIsUTBHOCTI».

13. SIxi MOpabHI BUMOTH CKJIaJal0Th KOMYHIKQTUBHY KYJbTYPY MPAaIliBHUKIB?

14. JlatiTe BU3HaueHHs NMpodeciiHOMY CaMOPO3BUTKY OCOOHCTOCTI.

15. IlpoananizyBatu NUISIXU W METOAM PO3BUTKY MPodeciiHOol pedieKcii.

Tecmu
1.Buznaume 00 AKUX YacmuH MOGU HAEHCAMb HACHIYRHI C/1064 I 6I0NOBIOHO
3anoeHimy maduylo. 3ano08HeHy maoauulo nepexkaadims YKpaincbKor moeoio.

Establishment, introduce, extensive, wealth, maintain, creator, away, more, sparingly,
entry, less, update, his, summary, listing, logo, poison, fame, chef, worth, outstanding,
as, currently, a, who.

Noun
Pronoun
Verb
Adverb
Adjective
Preposition
Article

2.  Ilpouumaitme it 6uKkonaiime RUCbMOBUIL NEPEKNA) MEKCHY.

The Michelin dining guides have become the gold standard for restaurant reviews.
The most lauded chefs in the world vie to earn the coveted Michelin stars—earning even
one of three is considered a great achievement.

Creator of the Michelin Guides, it may surprise you to know that André Michelin
was actually a French industrialist who, together with his brother Edouard, built up the
then failing rubber company established in 1832 by their grandfather, the Michelin Tyre
Co.

During the expansion process the company made the first pneumatic car tyres which
could be easily removed for repair in 1895. As a forward thinking marketeer, André began
thinking of ways to enhance and encourage motoring tourism and began working of a free
“give-away’”’ promotion aimed at the ever increasing number of motorists. After all, the
more people who bought and used cars, driving longer distances, the more tyres his
company would sell.

By 1900 the first Michelin Guide was being given away with every car sale. Initially
for the French market, it listed a wealth of information to help drivers maintain their cars,



find decent lodging, and eat well while touring France. By 1920, the dining part had
become so popular that Michelin set up a team of inspectors who would anonymously
visit restaurants and rate them on a 3-category basis, now known as Michelin Stars. The
cover of the guide was originally blue, but since 1931 has been red.

Although André Michelin died in 1931, his legacy lived on, with guides being
regularly updated and expanded to cover other countries. Today a series of twelve guides
list more than 45,000 hotels and restaurants across Europe, and the guide to France has
sold 30 million copies since it was introduced. There are now Red Guides covering
France, Austria, Netherlands, Belgium/Luxembourg, Italy, Germany, Spain/Portugal,
Switzerland, and the UK/Ireland. The guide covering France is still by far the most
thorough. There is also a Red Guide covering the "Main Cities of Europe”. The first
guides for cities outside of Europe were published in 2006 for New York City and for San
Francisco. Guides for Tokyo, Los Angeles and Las Vegas have been released since
November 2007. A guide for Hong Kong and Macau was published on 5 December 2008.

The Michelin Red Guide has historically had many more listings than its rivals,
relying on an extensive system of symbols to describe each establishment in as little as
28 two lines. These short summaries are written in the language of the country for which
itis published, but the symbols are universal. The Red Guide uses anonymous inspections
and does not charge for entries. Michelin claims to revisit establishments on average once
every eighteen months in order to keep ratings up to date.

The guide awards one to three stars to a small number of restaurants of outstanding
quality. Stars are awarded sparingly; for instance, in the UK and Ireland 2004 guide, out
of 5,500 entries, there are 98 with one star ("a very good restaurant in its category"), 11
with two stars (“excellent cooking, worth a detour"), and only 3 with three stars
("exceptional cuisine, worth a special journey"). Since 1955, the guide has also
highlighted restaurants offering "good food at moderate prices", a feature now called "Bib
Gourmand". The name comes from Bib (Bibendum), the Michelin Man, Michelin's logo
for over a century. The guide also has other ratings which restaurants can receive next to
their listing.

Despite their fame, there are still many people today, both professional and
nonprofessional cooks, who believe Michelin Stars to be meaningless, especially in the
way they are awarded i.e. by individuals giving their personal opinions which can't help
but be based on their personal likes and dislikes. After all, to keep the culinary theme, one
man's meat is another man's poison.

(originated from Wikipedia, the free encyclopeadia; www.recipes4us.co.uk;
www.findingdulcinea.com)

3. Ilpudymaitme 00 meKkcmy 3a201080K U 3anUWImMb 020 AH2NIUCLKOW Ma
VKPAiHCbKO10 MOGAMU.



4, 3naiidims 6i0N0BIOHUKU HACHYNHUX C1i6 Ul C/1060CHONYUEHb AHZICLKOI0 MOBOI0
6 meKcmi ma CK1adimv 3 HUMU 611ACHI pe4eHH .

* TaJICKOTJISIHUIA MapKeTOJIO0T
* 0E€3KOIITOBHUM

* AaBTOMOOUIBHI IIUHU

* KyJliHapHa TemMa

* BU3HaHI med-Kyxapi

* myOIiKyBaTu

* OXOILUTIOBATH 1HIII KpaiHU

* IUPOKA CUCTEMA CUMBOJIIB
* (paHIy3bKHIl PUHOK

* BUHSITKOBA KyXHS

5. Ilepexknadimb nacmynHi meepoxceHHs Il 6UHAYME YU 8ION0BIOAIOMb 60HU
3micmy mexcmy.

1. André Michelin was actually an Italian who had a restaurant business.

2. The first Michelin Guides had a blue cover.

3. The team of inspectors anonymously visits restaurants and rates them.

4. The guides don’t cover countries outside Europe.

5. The most lauded chefs in the world vie to earn the coveted Michelin stars.

6. 3naioims y mexcmi cuHOHIMU HACMYRHUX C1i6 3anuuiims ix i nepekiadimo
YKPAiHCbKO10 MOGOI0.

Nouns: cook, town, accommodation, travel, person.
Verbs: release, set up, assist, start, purchase.

{. 3naidime y mexkcmi anmoHiMu HACHMYRHUX Ci8 3anuuiims ix i nepexkiadimsp
YKPAiHCbKO10 MOGOI0.

Adjectives: intensive, last, short, little, meaningful. Verbs: decrease, buy, lose, finish,
live.

Adverbs: inside, finally, alone, badly, less.

8. 3anoenimeb npozanunu nPUKMEMHUKAMU 3 OYHCOK MA CT108AMU AS...As, Not as...as.
1. The blue car is the red car. (fast)
2. The violin is the cello. (not / low)



3. Were you really born in 1980? I didn’t realize you were me. (old)

4. Dogs are cats. (not / independent)

5. Oliver is Peter. (optimistic)

6. This summer is last summer. (not / hot)

7. Nick is Kevin. (brave)

8. Grapefruit juice is lemonade. (not / sweet)

9. Today it's yesterday. (not / windy)

10. For me, lying on the beach is walking in the mountains. (not / relaxing)

9. Bunpaeme nomunku y noOAHUX pe4eHHAX.

1. Last night, Samantha have pizza for supper.

. What was happened to your leg?

. Who is the person on this picture?

. | kept away from him. | knew how vicious he was.

. There are too much water in the bath tub.

. Last week, Tonya fix her neighbour’s car.

. This morning before coming to class, Jack eats two bowls of cereal.
. They didn’t stayed in a four star hotel.

9. New York is more bigger than London.

10. Did they have some news for you?
10. 3anoenimo npozanunu y peueHHAX 6i0N0GIOHUMU NPUUMEHHUKAMU MICUA 3

mabauuku ma nepexiadims ix ykpaincokoro moeoro. at, on, into, to, in, by

0o N o Ok WN

1. The sports results are the back page of the paper.

2. Her brother lives a small town the south coast of Spain.
3. We usually go to work car.

4. 1 must go the bank today to change money.

5. He has just returned France.

6. She arrived the airport at 6.

7. Have you ever been Ireland?

8. They got the car and drove off.

9. Get the train. It’s going to leave.

10. I didn’t see her the party

6. MeToau HABYAHHSA

Metoau opraHizamii Ta 3IIMCHEHHS HaBYAJIbHO-MI3HABAIBHOI MiSIBHOCTI
CTYJICHTIB, IKI BAKOPUCTOBYIOTHCS IIPY BUBUCHHI JUCITUTLIIHU

1) croBecHHit (JCKIis, TUCKYCIs, CIiBOECina);

2) TpaKTHYHUN MeTO (TPAKTUIHI 3aHITTS);

3) HaouHwmii (IFOCTpALlis, IEMOHCTpALLis);

4) poboTa 3 HaBYAIHHO-METOAWYHOIO JIITEPATYpPOr0 (KOHCIEKTYBAaHHS, TE3yBaHHS,
aHOTyBaHHS, pEIlCH3yBaHHS, CKJIaaHHs pedepary, HalMCaHHS Te3, CTaTeH);

5) BimeomeTox (MUCTaHIIIIHI, MyJIbTUME/IIHI, Be0O-Opi€EHTOBAHI TOIIO);



6)

camocTiliHa poOoTa (BUKOHAHHS 3aB/IaHb, «€CCE», HaBYaJIbHI TECTH);
1HAMBIyaTbHa HAYKOBO-JOCIAHA poOoTa 3100yBaviB BUIIIOT OCBITH.

7. MeToau OLliHIOBAHHSI.
- CGK3aMEH;
- yCHE Ta MMChbMOBE ONUTYBAaHHS;
- MOJyJIbHE TECTyBaHHS;
- KOMaHHI ITPOEKTH;
- ece;
- 3aXHCT NPAKTUYHUX POOIT;
- TIpe3eHTallli Ta BUCTYIH Ha HAYKOBHUX 3aX0fax;
- 1HII BUIH.

8. Po3moain 6ajiB, ski OTpUMYIOTH 3100yBaui BUIOi OCBITH. OIiHIOBAaHHS 3HAHBb
3100yBayva BHINOI OCBITH BiiOyBaeThcsi 32 100-0aibHOIO MIKATIOK 1 MEPEBOIUTHCS B
HaI[lOHAJIbHI OLIHKY 3T1HO 3 Ta0. 1 ynHHOTO «I10J0KEHHS PO €K3aMEHU Ta 3aJIKH Y

HVYBill Ykpainn»
Petitunr 3100yBaua Orminka HaIllioHaJIbHA Ta PE3yJIbTATH CKJIaIaHHS
BHILIOI OCBITH, ) ..
o eK3aMeHIB 3aJTiKiB
90-100 BIIMIHHO
74-89 nobpe 3apaxoBaHO
60-73 3aI0BLILHO
0-59 HE3aJI0BUTHHO HE 3apax0BaHO

JIns BU3HAUCGHHS PEUTHHTY 37100yBada BHILOI OCBITH 13 3aCBOEHHS JUCIUILIIHU

Rmiac (mo 100 GamiB) oneprkanuii pedTuHr 3 arecramii (mo 30 OamiB) M0ma€ThCSA 0
peUTHHTY 3100yBayda BHIOT OCBITH 3 HaBYaIbHOI po6oTH Rup (10 70 6aimiB): R auc = R
Hp + R ar.

Hwnh e

9. MeTtoauuHe 3a0e3nevYeHHs
Cunabyc HaBYQJIBHOT TUCITUTLTIHU.
MetoanyH1 BKa3iBKHU 0 MPOBEICHHS MPAKTUYHUX 3aHSTh.
MetoauyH1 BKa3iBKH J0 CAaMOCTIHHOT poOOTH CTYIEHTIB.
[lepenik 3anuTaHb 7151 TECTOBOI MEPEBIPKU 3HAHB (KOHTPOJIBHOI pOOOTH).

10. PexomeH10BaHa Jriteparypa
Ocnogna
Awurnificeka MoBa 3a npodeciiHUM  COpSIMyBaHHSM JUIs  CTYZACHTIB
cnemianbHocTel «Typusm» Ta «l'oTenpHO-pecTOpaHHa CIpaBa» : HaBUY.-METOJ.
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