PimenHs crnemiaaizoBaHol BUeHOI paan

PO NPUCYIKeHHS CTyNeHs ToKTopa dinocodii

Crmemiam3zoBaHna BueHa paga PCBP 057 HamioHaapHOTO YHIBepCHTETY OlopecypciB
1 TIPUPONOKOpHUCTYBaHHS YKpaiHum MiHICTepCTBa OCBITH 1 Hayku YKpainm, M. KuiB, mpmitHsta
pIlleHHS PO IPUCYIKEHHS CTYyIeHd Jokropa ¢utocodii 3 ramysi 3HaHb 07 «VYIpaBIiHHA
Ta aaMIHICTPYBaHHS» Ha IMIJCTaBl MPIUTIOMHOTO 3aXUCTy aucepTalli «PopMyBaHHS CHCTeMH
MapKeTHHIOBOT0 MeHeIKMEeHTY VY ciibChKOToCmoJapchbKUX MiTMPHEMCTBAX) 31 CIENIATBHOCTI
073 «MenemxMeHT» «29%» moTtoro 2024 poky.

BOCKOJIYIIOB Bogoaumup Biramiiosu4, 1994 poky HapoUKeHHS, TpOMaJsiHUH
Vkpainu, ocBiTa BuIma: 3akiHduB y 2017 pomi HamionanpHHil yHIBepcHTeT OlopecypciB
1 IPUPOJAOKOPUCTYBAaHHS YKpaiHH 3a CIeIaTbHICTIO « MeHeIKMEHT.

IIparoe acHcTeHToM KadeIpH MeHemKMeHTy iM. mpod. 1. C. 3aBaxcpkoro HarioHamsHOTO
YHIBEpPCHTETY 010pecypciB 1 IPHPOIOKOPUCTYBaHHS YKpainu, M. KuiB, 3 2022 poky 1 0 IIbOT0 dacy.

Juceprarito BHKOHaHO Yy HaloHalpHOMY VHIBEpcHTeTI OlopecypciB 1 TPHPOAO-
KOpPHCTYBaHHA YKpaiHu MIHICTepCcTBa OCBITH 1 HAyKu YKpainu, M. KuiB.

HaykoBuii kepiBHHK — BAJIAHOBCBKA Tersina IBaHiBHA, KaHIIIAT €KOHOMIYHHX
HayK, mpodecop, 3aBigyBad Kabeapn MeHemKMeHTY iM. mpod. 1. C. 3aBajcpkoro HamioHamsHOTO
YHIBEpPCHTETY O10pecypciB 1 IPUPOIOKOPUCTYBAHHA Y KpaiHi.

3m00yBau Mae 12 HayKOBHX Ipallb, 3 SKHX 2 CTaTTl B HAyYKOBHX BHJAHHIX, BKIOUEHHUX
JI0 MIKHApOJHHX HayKOMETpHYHHX 0a3 maHux Scopus Ta/abo Web of Science Core Collection,
2 cTaTTl B HAYKOBUX (paXOBHX BHJIAHHAX YKpaiHU, 8 Te3 HayKOBHX JOMOBIJIECIH:

1. bananosceka T., T'oryng O., JIpamapenska K., Bockoaymos B., I'onik B. Bukopucranus
MapKeTHHTOBOTO MEHEKMEHTY Ui 3a0e3ledeHHs KOHKYPEHTOCIPOMOKHOCTI CLIBCHKO-
rocrmogapchkux mianpueMcTB. Agricultural and Resource Economics: International Scientific
E-Journal. 2021. Vol. 7. No. 3. P. 142-161.

2. Voskolupov V., Balanovska T., Havrysh O., Gogulya O., Drahnieva N. Marketing
management as a tool for preventing crisis of agricultural enterprises. Financial and credit activities:
problems of theory and practice. 2021. Vol. 5. No. 40. P. 410-417.

3. Balanovska T., Wyrzykowska B., Voskolupov V. The role of digital competence
of employees in marketing management of agricultural enterprises. Bioeconomics and agricultural
business. 2020. Vol. 11. No 2. P. 5-17.

V auckycii B3I yIacTh I'0JI0Ba 1 WISHH CIIeIliali30BaHol BUSHOI pajiu:

1. TAIBYAHCBKA HOgais MukoaaiBHa, JOKTOp ©KOHOMIUYHHX HayK, Ipodecop,
npodecop KadeapH MapKeTHHTY Ta MDKHApOJHOI TOpriBal HarioHanpHOrO YHIBEPCHTETY

O1lopecypciB 1 IPHPOJIOKOPUCTYBaHHS YKpaiHn — OIliHKa MO3UTHBHA, Oe3 3ayBaKeHb.



2. JIVIIIA Oaexcanap IIaBi1oBAY, KaHIHIAT eKOHOMIYHIX HayK, mpodecop, mpodecop
Kadeapn MapKeTHHTY Ta MUKHapoJHOI TopriBil HaloHalpHOrO YHIBEpPCHTETY OlopecypciB
1 IpUPOAOKOPUCTYBaHHS YKpairu — OIliHKa IO3UTHBHA, O3 3ayBaKeHb.

3. JAPIHA SIpocaaBa CremaHiBHa, JOKTOp €KOHOMIYHHX Hayk, Ipodecop, mpodecop
kageapu MapkeTunry imeHi A. @.IlaBaenka KHIBCBKOrO HaIIOHAIBPHOTO €KOHOMIYHOTO
yHIBepcHTeTYy iMeH1 Bajmma I'etbMana — O1iHKa MO3HTHBHA, Oe3 3ayBakeHb.

4. TIOTAIIIOK Ipuna IlerpiBHA, KaHINJAT eKOHOMIYHHIX HAyK, JIOIEHT, JOIEHT Kadeapu
MeHeDKMeHTY iMeH1 1. A. Mapkinoi [TonTaBcbKOTo JIepKaBHOTO arpapHOTo YHIBepcHTeTYy — OIiHKa
MO3UTHBHA, O€3 3ayBaKeHb.

5. BOHJIAPEHKO Banepiii MmuxaiijioBu4, JOKTOp €KOHOMIUYHHX HayK, Ipodecop,
3aBiAyBau Kadenpn MapKeTHHIY Ta MUKHApOJHOI Toprieial HarioHanbHOTO YHIBEPCHTETY
OlopecypciB 1 IPHPOJIOKOPUCTYBaHHS YKpaiHu — OIliHKa MO3UTHBHA, Oe3 3ayBaKeHb.

Pesympratu ronocyBanHa miogo InpucykeHHS BOCKOJIYIIOBY  Boaoaumupy
BiTaaiiioBuuy cTynens jlokTopa ¢iiocodii:

«3a» — 5 WIEHIB paJii,

«TIPOTH» — HEMAE,

«YTPUMAITICS» — HEMAE.

Ha miacraBi pe3yiabTaTiB TOJOCYBaHHS CIeIliadi30oBaHa BUeHA paja IIPHCYIKYE

BOCKOJIYIIOBY Boaoaumupy BiraaiiioBu4dy crynidb Jjiokropa ¢uiocodii 3 rajiys3l 3HaHb
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