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Onuc HaByaabHOI ucuuIuting «IHo3zemHa MoBa. Business communicationy

MeTtorw BUBYEHHS JUCHUILUIIHU € (OpMyBaHHsS y 3700yBadiB OCBITH TpodeciiiHo
OpP1EHTOBAHO1 1HIIOMOBHOI KOMYHIKaTUBHOI KOMIIETEHTHOCT1, HEOOX1THOT /151 €()eKTUBHOTO
CHIJIKYBaHHA Y cepi nu1oBoi Ta nmpodeciitHoi misiibHOCTI. OcobsMBa yBara npuaiiseTbes
PO3BUTKY HABUYOK YHWTAHHS, MHCHhMa, IMEPEKIaay Ta YCHOTO MOBJICGHHS B KOHTEKCTI
JIJIOBOTO CITUIKYBAaHHS, BEJICHHS IIEPEroBOPiB, IMIJATOTOBKH TIPE3CHTAIllN, CKJIaJlaHHS
KOMEPIIIHOT, CYNpOBIAHOI, KOHTPAKTHOI Ta EJNEeKTPOHHOI KOPECHOHICHINI, a TaKOX
BOJIOAIHHS TIPO(ECIHHOI0 TEPMIHOJOTIEI0 y Taly3l TPAHCIOPTY, JIOTICTUKH Ta TEXHIYHOTO
CepBicy.

3aBgaHHSAM BHWBYCHHS JUCHUIUIIHM € 3a0€3MEYeHHS CTYICHTIB MOBHUMH
IHCTpYMEHTaMH JJIsi PO3YMIHHA JIJIOBOi JIOKyMEHTallli 1HO3eMHOI0 MOBOIO, (pOopMyBaHHS
BMIHb BECTH JUIOBE JHMCTYyBaHHS, OpaTH yd4acTb y [IJIOBHUX 3yCTpidaX, CHUIKYBAaTHCS
TenedoHOM abo OHJAH y mpodecitHOMY cepeloBUII, aHaTi3yBaTH AUIOBY iH(OpMaIriio,
rOTyBaTU 3BITH, & TaKOX IMPEACTABISITH KOMIAHIIO, i1 MPOAYKI[I0O YW TMOCIYTH Ha
BHYTPIIIHHOMY Ta MIKHAPOJHOMY PUHKY.

Pe3ynbraroM BUBYEHHS AMCHUILUIIHK € 3JaTHICTH 3700yBauiB OCBITH €(HEKTHUBHO
BUKOPUCTOBYBAaTH AaHTJINCBKY MOBY B JIJOBOMY KOHTEKCTI, BOJIOAIHHSI JIEKCUKOIO U
rpaMaTUYHUMM CTPYKTYpamH, XapaKTepHUMH g Oi3HEC-KOMYHIKAIlli, BMIHHS CKJIaJlaTu
JIJIOB1 TOKyMEHTH, OpaTH y4acTh y IMEperoBopax, AUIOBUX 3yCTpiyax Ta MpEe3eHTallisX, a
TAaKOX aJalTyBaTH CBOIO KOMYHIKAI[IIO O MIKKYJBTYPHOIO CEpPEJOBHILNA y MPOQeciiiHIn

cohepi.

I'any3b 3HaHB, cHeniaJbHICTb, OCBITHS IPOrpamMa, OCBiTHill cCTYNniHb

OcBiTHIli CTYIIiHB bakanasp
CrienianpHICTh J8 Asmomobinbnuit mpancnopm
OcBiTHS porpama Aemomobinenuti mpancnopm
XapakTepucTHKAa HABYAJIbHOI IUCHUILIIHA
Bug 000B’s13K0Ba
3aranpHa KiUTbKICTh TOJIHH 120
Kinekicts kpeautiB ECTS 4
KinbKicTh 3MICTOBUX MOJTYJIIB 2
KypcoBuii mpoekt (po6ota) (3a —
HasIBHOCTI)
dopma KOHTPOJIIO 3a7iK

IMoka3HUKHM HABYAJBLHOI AU CIUILIIHA
AJIS1 IeHHOI Ta 3204HOI ¢GopM 3100yTTSI BHIIOI OCBITH

®opma 3100yTTsI BUIIOI OCBITH

JAeHHA 3a04Ha
Kypc (pik niATOTOBKH) 3 3
Cemectp 56 5,6
Jlex1iiini 3aHATTS — —
[TpakTHU4Hi, CEeMiHAPCHKIi 3aHSITTS 60 200. 10 200.
JlaGopaTopHi 3aHATTS — —
CamocriitHa po6oTa 60 200. 110 200.
KinpkicTh THXKHEBHUX ayIUTOPHUX TOJIHH 2, 2 200. 1, ] 200.
111 1eHHoi hopMu 3100y TTs BULIOT
OCBITH




1. MeTa, KOMIIETEHTHOCTi Ta MPOrpaMHi pe3yJIbTATH HABYAJIbHOI M CUHUILIiHA

Mera — ¢gopmyBaHHs y 3700yBadiB OCBITH MPO]ECiitHO OPIEHTOBAHOI 1HIIIOMOBHOT
KOMYHIKQTUBHOI KOMIIETEHTHOCTi, HEOOXigHOi Ui €(dEeKTUBHOTO CHIJIKYBaHHS y cdepi
ninoBoi Ta mpodeciitHoi AisuibHOCTI. OcoOnuBa yBara NpHUIUISETHCS PO3BUTKY HABUYOK
YUTAHHA, MHACHhMa, MEPEKIaay Ta YCHOTO MOBJIEHHS B KOHTEKCTI JIIJIOBOTO CIIJIKYBaHHS,
BEJICHHS TIEPEroBOPIB, MIJATOTOBKM MpEe3CHTAllli, CKIaJdaHHS KOMEPIIMHOI, CYMPOBIIHOI,
KOHTPAKTHOI Ta €JIEKTPOHHOI KOPECHOHACHINI, a TaKoX BOJOJIHHI MNPOQeciiHOI0
TEPMIHOJIOTIEIO Y Tally31 TPAHCTIOPTY, JIOTICTUKHU Ta TEXHIYHOTO CEPBICY.

3aBaaHHs — 3a0e3MeyeHHs CTYACHTIB MOBHHUMHU I1HCTPYMEHTaMHU JUIsl PO3YMIHHS
JIJI0OBOT TOKYMEHTAIlli 1HO3€MHOI0 MOBOIO, ()OpPMYBaHHS BMiHb BECTH JIJIOBE JINCTYBaHHS,
Opati ywacTb Yy JAUIOBHX 3yCTpidax, CIUIKyBaTtucs TenedoHOM abo oOHJalH Yy
npodeciiiHoMy cepefoBHIIi, aHATI3yBaTH AUIOBY 1H(OpMaIlito, TOTYBaTH 3BITH, a TaKOX
IPEICTaBISITH KOMIIAHIIO0, 11 MPOAYKIII0 YM MOCIYTH Ha BHYTPIIITHROMY Ta MIXHAPOJAHOMY
PUHKY.

Hadoymmsa komnemenmuocmeii:

inTerpansia komneteHTHICTh (IK): 3maTHicTh po3B’sA3yBaTH CKJIaAHI CIEliali30BaHi
3a/aul Ta TPAKTUYHI MpobieMu y cdepi aBTOMOOUILHOTO TpaHCIOpPTYy abo y mpoleci
HaBYaHHs, L0 Iependadae 3acTOCYBAaHHS IEBHUX TEOPil Ta METOMAIB TEXHIYHMX Hayk,
€KOHOMIKH Ta YNPaBJIIHHS 1 XapaKTePU3Yy€EThCSI KOMIUIEKCHICTIO Ta HEBU3HAYEHICTIO YMOB.

3arasibHi KoMrieTeHTHOCTI (3K):

3K 6. 3gaTHICT BUKOPUCTOBYBATH 1H(MOPMAILIIITHI Ta KOMYHIKallliHI TEXHOJIOTII.

3K 7. 3natHICTh paIfoBaTi B KOMaH/II.

3K 8. 3paTHICTh CIUJIKYBAaTHCS 3 MPEACTABHUKAMH 1HIIUX MPOQECIHHUX TPYIT PI3HOTO
PIBHS (3 €KCIIEpTaMU 3 1HIIUX raidy3eil 3HaHb/BUAIB EKOHOMIYHOI JIISITBHOCTI).

3K 9. 3natHiCTh IpaloBaT aBTOHOMHO.

3K 12. 3naTHiCcTh MpaloBaTH B MIXXKHAPOJHOMY KOHTEKCTI.

Ilpozpamni pezyromamu nasuanns (IIPH).

PH 2. BinbHO cnijKkyBaTucs AEp>KaBHOIO Ta 1HO3€MHOI0 MOBaMHU YCHO 1 TTHUCHMOBO
pu 00roBopeHH1 MpodeciitHMX MUTaHb.

PH 4. BimmykoByBatu HeoOXigHY i1H(OpMaIlil0 B HayKOBO-TEXHIUHIM JiTepaTypi,
0a3ax JaHUX Ta HIIHUX JPKepesax; aHalli3yBaTH Ta OIIHIOBATH ITt0 iH(opMaIrito.

PH 8. Po3ymiTu 1 3acTocoByBatH y npodeciifHiil AisiIbHOCTI HOPMAaTUBHO-TIPABOB1 Ta
3aKOHOJaBUl aKTW YKpaiHu, MDKHApPOJHI HOPMAaTHBHI JOKyMeHTH, lIpaBuna TexHIYHOi
eKCIUTyaTalli aBTOMOOUIBHOTO TPAHCHOPTY YKpaiHW, IHCTPYKLIi Ta peKoMeHAamii 3
eKCIUTyaTallii, peMOHTY Ta OOCIyroByBaHHS aBTOMOOITBLHUX TPAHCHOPTHHUX 3ac001B, 1X
CHCTEM Ta €JICMEHTIB.

PH 25. Ilpe3entyBatu pe3yabTaTu AOCTIHKEHb Ta NpodeciifHOi TIsTTbHOCTI (haxiBLIsIM
1 HedaxiBLUAM, aprYMEHTYBAaTH CBOIO MO3UIIIIO.



2. Tlporpama Ta CTpYKTYpa HaBYAJbHOI JUCIUIJIIHA

Ha3Bu 3micToBHX
MOYJ1iB
i Tem

KinpkicTh roaun

AeHHa popma

3a04Ha ¢popMma

THXKHI

YChOTO

y TOMY YHCIIi

J1

| I | nab |iHI[ | c.p. yeporo

y TOMY YHCIT

n|n|na6|i}m|c.p.

5 cemecTp

3microBuii Moy 1. Business Communication in the Automotive Industry

Tema 1. Introduction to
Business Communication
in the Automotive
Industry

Tema 2. Professional
Greetings and
Introductions in Business
Context

Tema 3. Writing
Professional Emails
Related to Automotive
Services

Tema 4. Telephone
Communication Skills in
Automotive Business

Tema 5. Preparing and
Delivering Short

Business Presentations
on Automotive Topics

Tema 6. Negotiation
Techniques in
Automotive Contracts

Tema 7. Writing and
Understanding Business
Reports on Vehicle
Maintenance

Tema 8. Vocabulary and
Expressions for Supply
Chain and Logistics

Tema 9. Handling
Customer  Complaints
and Feedback in
Automotive Services

Tema 10. Writing and
Interpreting Automotive
Contracts and
Agreements

10

Tema 11. Cross-cultural
Communication in
International Automotive
Business

11

Tema 12.  Technical
Documentation: Reading
and Writing User
Manuals

12




Tema 13. Social Media
Communication for
Automotive Companies

13

Tema 14. Marketing
Strategies and
Advertising Language in
Automotive Industry

14

Tema  15.  Business
Meetings and Minutes
Writing in  Automotive
Context

15

Pazom 3a 3MicToBHM
MoxayJiem 1

60

30

30

65

60

Pa3om 3a 3 cemecTpom

60

30

30

65

60

6 cemecTp

3micToBuit Moyb 2. Automotive Projects

Tema 16. Presenting
Financial Data and
Budget Reports for
Automotive Projects

Tema 17. Handling
Orders and Deliveries
Communication

Tema 18. Negotiating
Vehicle Purchase and
Leasing Agreements

Tema 19. Environmental
Regulations and
Compliance
Communication

Tema 20. Customer
Relationship
Management (CRM) in
Automotive Sector

Tema 21. Writing
Technical Emails:
Inquiries and
Clarifications

Tema 22. Conflict
Resolution and Problem-
solving in Business
Communication

Tema 23. Using Visual
Aids in Business
Presentations

Tema 24. Automotive
Industry Trends: Reading
and Discussing Articles

Tema  25. Proposal
Writing for Automotive
Projects

10

Tema 26. Email Etiquette
and Professional Style in

11




Technical
Communication
Tema 27. Teamwork and
Collaboration in
International Automotive 12 2 2 4 4
Projects
Tema 28. Risk
'C\:A:rrr:ﬁﬁmigzion in 13 2 2 S 1 4
Automotive Business
Tema 29. Writing Safety
Instructions and 14 2 2 4 4
Warnings
Tema 30. Preparing for
Job Interviews in the 15 2 2 4 4
Automotive Industry
ﬁi;‘;ﬁj; Jictoniny 60 30 30 | 55 5 50
Pa3zom 3a 4 cemectpom 60 30 30 55 5 50
VCBOTO TOMHH 120 60 60 | 120 10 110
Kypcosuii mpoexr — — — - | - — - | - — — —
VYcbporo ronuH 120 60 60 120 10 110
3. Temu Jeknii
Ne KinbkicTh
o/ Ha3sa Temn I
1.
Pazom
4. TeMu NPAKTHYHHUX 3AHATH
No KinekicTn
Hazpa temu
3/m TOJINH
1. Introduction to Business Communication in the Automotive 5
Industry
2. | Professional Greetings and Introductions in Business Context 2
3. | Writing Professional Emails Related to Automotive Services 2
4. | Telephone Communication Skills in Automotive Business 2
5. | Preparing and Delivering Short Business Presentations on 5
Automotive Topics
6. | Negotiation Techniques in Automotive Contracts 2
7. | Writing and Understanding Business Reports on Vehicle 5
Maintenance
8. | Vocabulary and Expressions for Supply Chain and Logistics 2
9. | Handling Customer Complaints and Feedback in Automotive 5
Services
10. | Writing and Interpreting Automotive Contracts and Agreements 2
11. | Cross-cultural Communication in International Automotive 5

Business




12. | Technical Documentation: Reading and Writing User Manuals 2
13. | Social Media Communication for Automotive Companies 2
14. | Marketing Strategies and Advertising Language in Automotive 5
Industry
15. | Business Meetings and Minutes Writing in Automotive Context 2
16 | Presenting Financial Data and Budget Reports for Automotive 5
Projects
17 | Handling Orders and Deliveries Communication 2
18 | Negotiating Vehicle Purchase and Leasing Agreements 2
19 | Environmental Regulations and Compliance Communication 2
20 | Customer Relationship Management (CRM) in Automotive 5
Sector
21 | Writing Technical Emails: Inquiries and Clarifications 2
22 | Conflict Resolution and Problem-solving in Business 5
Communication
23 | Using Visual Aids in Business Presentations 2
24 | Automotive Industry Trends: Reading and Discussing Articles 2
25 | Proposal Writing for Automotive Projects 2
26 | Email Etiquette and Professional Style in Technical 5
Communication
27 | Teamwork and Collaboration in International Automotive 5
Projects
28 | Risk Management Communication in Automotive Business 2
29 | Writing Safety Instructions and Warnings 2
30 | Preparing for Job Interviews in the Automotive Industry 2
Pazom 60
5. Temu camocTiiiHoi po6oTu
Ne KimbkicThb
HazBa TemMn
3/m TOJUH
1 | Business Terminology in the Automotive Sector 2
2 | Formal and Informal Greetings in Emails and Meetings 2
3 | Email Templates for Common Automotive Business Scenarios 2
4 | Polite Language and Phrasing in Phone Conversations 2
5 | Structure of an Effective Business Presentation 2
6 | Key Phrases for Successful Negotiations 2
7 | Technical Vocabulary for Vehicle Maintenance Reports 2
8 | Supply Chain Terminology in Automotive Logistics 2
9 | Customer-Centered Language in Complaint Handling 2
10 | Common Clauses in Sales and Service Contracts 2
11 | Nonverbal Cues in Cross-Cultural Communication 2
12 | Writing Clear User Instructions for Car Features 2
13 | Social Media Content Types in the Auto Industry 2
14 | Automotive Ad Slogans and Language Techniques 2
15 | Agenda and Minutes VVocabulary and Format 2




16 | Language for Presenting Graphs and Tables 2
17 | Order Forms and Delivery Notes: Reading Practice 2
18 | Lease vs. Purchase: Key Business Terms 2
19 | Key Environmental Standards (e.g. Euro 6, EPA) 2
20 | CRM Software and Related Terminology 2
21 | Business Inquiry vs. Complaint Email Structure 2
22 | Conflict Resolution Vocabulary and Tactics 2
23 | Describing Visuals in Presentations (Charts, Graphs, Diagrams) 2
24 | Reading Technical News in Automotive Journals 2
25 | Key Components of a Business Proposal 2
26 | Do’s and Don’ts of Business Email Etiquette 2
27 | Team Communication Styles in Different Cultures 2
28 | Describing and Assessing Project Risks 2
29 | Standard Phrases in Safety Warnings and Instructions 2
30 | Typical Interview Questions in the Automotive Industry 2

Pazom 60

6. MeToau Ta 3ac00M AiarHOCTHKM pPe3yJbTaTiB HABYAHHS:
— 3aJIK;

— MOAYJIbHI TECTH;

— pedeparty;

— 1HIII BUOU.

7. MeToxu HABYAHHS .

— CJIOBECHUM MeToJT (JIeKIIis, AUCKYCIsl, ciBOeciia TOIIO);

— MPAKTUYHUN METOJ;

— HAOYHUH MeToJ (METOI UTFOCTpaIliid, METO] AEMOHCTpAIlii);

— poboTa 3 HaBYAIBHO-METOJMYHOKO JIITEPaTypor (KOHCIEKTYBaHHS, TE3yBaHHS,
aHOTYBaHHsI, pEIICH3YBaHH, CKJIaJIaHHs pedeparty);

— BiJIcOMETO/I (IUCTaHIIIIHI, MyJIbTUMEI11iH1, BEO-Op1€EHTOBAHI TOIIIO);

— camMocCTiitHa poOoTa (BUKOHAHHS 3aBJIaHb);

— 1HIII1 BUIH.

7. 8. OuiHOBaHHA pe3yJIbTATIB HABYAHHS

OriHIOBaHHS 3HaHb 3/100yBaya BUIOT OCBITH Bi0yBaeThes 3a 100-0anbHOO MIKAIOK0
1 MIEPEeBOJINTHCSI B HAIlIOHAJIBHY OIIHKY 3TiJIHO YMHHOTO «IloJIO’KeHHS PO €K3aMEHM Ta
saniku y HYBill Ykpainm»

8.1. Po3moaij 0aJiB 32 BUAaMH HABYAJILHOI i ILHOCTI

I'ogunn
i PesyabTarn .
Tema (nexuii/nadoparopi, Y 3apaanns | OuinloBanHs
MIPaKTUYHI, HaBYaHHA
CEeMIHAPCHKi)
S cemecTp
Monayas 1 Business Communication in the Automotive Industr
Y
Tema 1. 2/9 3naTu: 6a3oBi VYcHi BIpasy, [ToTounnii
Introduction to MIPUHIUIM JUIOBOI | aHaJli3 KEeHCIB. KOHTPOJIb




Business
Communication
in the Automotive
Industry

KOMYHIKaLii y cdepi
aBTOTPAHCIIOPTY.
PosymiTn: poisb

MOBH B IpodeciiHii

nmismeHocTi. ITPH:
PH2, PH4

Tema 2.
Professional

BmiTu: 3milicHroBaTu
npodeciiiHi BiTaHHS

Greetings and 212 PonboBi irpu. | OuiHloBaHHS
Introductions in Ta NPC/ICTABIICHHA.
Business Context TIPH: PH2, PH25
Tema 3. Writing L
Professional BmiTu: cxnagatu
. JIIJIOB1 €JIEKTPOHHI ITucemoBi ITotounmnii
Emails Related to 2/2 .
Automotive muctu. IIPH: PH2, 3aBJaHHI. KOHTPOJIb
Services PH4
Tema 4.
Telephone 3acT0chyBan:
Communication MOBHIL MOACIL Hianorw, .
Skills in 212 TesIe()OHHOTO ay AiioBaHHs OuiHOBaHHSA
Automotive coinkyBanss. [IPH: '
Business PH2, PH25
Tema S. IIpe3entyBaru:
Pre_parl_ng and 1H(1)0pMa.15110"3 Vena MoToummuii
Delivering 212 npodeciitHol ;
Business tematuku. I[IPH: Tpe3CHTALLA. KOHTPOJIb
Presentations PH2, PH25
TeMma 6. . .
Negotiation AHa.HByBaTI/I.:"MOBHl
Techniques in 21/2 crpareri .| Anami3 keiiciB. | OuiHroBaHHA
Automotive neperosopis. ITPH:
Contracts PH2, PH3
Tewa 7. Writing Bwmitu: roryBaru
Business Reports | TOTYBE [TucemoBa [ToTounnii
on Vehicle 212 npogecifiii 3BiTH. pobota KOHTPOITh
Maintenance IIPH: PH2, PH4 '
TeMma 8. .y
Vocabulary for 3uaru: npo@ecwmy JlekcuuHi .
Suoplv Chain and 2/2 JIEKCHUKY JIOTICTUKH. BIDABH OniHIOBaHHSA
Logﬂgcs [IPH: PH2 paBH.
Tema 9. Handling BM].T H: BECTH .
KIIIEHTCBKY .. [ToTounnii
Customer 2/2 o . | PomboBi irpu.
Complaints KOMyll){gzau;fI.z lS'IPH. KOHTpPOJb
Tema 10 Po3ymiTu:
Autamotive 212 K((:)E)T}p,:;?;ll){}(]n Ananis O1iHIOBaHHS
Xopégﬁfgz;nd noxymenTartii. [IPH: TCKCTIB.
g PH2, PHS
Tema 11. Cross- Aganissynam; .
cultural 2/2 MDKKYIbTYPHI Juckycist Horounuii
B1JIMIHHOCTI y ’ KOHTpPOJIb

Communication

oizueci. [IPH: PH12,




PH25

BmiTn: untatu ta

Tewa 12. KJIa1a iumHi [pak a
Technical 212 cikanati TexXH qH. PaKTHHH OriHOBaHHS
Documentation icrpykuii. [IPH: poborta.
PH2, PH4

Tema 13. Social Anasisysari: . y
Media 272 ndpoBi KaHAIIN AHamniTH4He [ToTounwmii
Communication Oi3HeC-KOMYHIKaIlii. 3aBJaHHS. KOHTPOJIb

ITPH: PH25
Tema 14.
Marketing 3acTocoByBaTHu:

. MapKETHHTOBY . .
'I&irt]grl:]%%evlen 212 sexcnxy. TIPH: PH2, [Ipesenramisa. | OuiHOBaHHS
Industry PH25

BmiTn:

Tema 15. Business odopMITIOBATH .

. [TucemoBa [Torounwmii
Meetings and 2/2 HPOTOKOJIH o6oTa COHTDOLL
Minutes Writing sycrpiueii. [IPH: p ’ P

PH2, PH4
6 cemecTp
Moayas 2 Automotive Projects
Temu 16-18 AHajizyBaTm:
Financial Data, anaHC(.)By Ta [TrcbMOBI Ta [MoTouynnuit
6/6 JIOTOBIpHY :
Orders, inopmaniro. IIPH: YCHI 3aBJIaHHS. KOHTPOJTb
Negotiations PMATLIIO. )
PH2, PH4

Tewn 19-21. BmiTn: Bectu
Environmental 1§ oq)e.ciﬁHe [TpakTuani
Compliance, 6/6 P . P OriHIOBaHHS
CRM. Technical nucryBanHs. IIPH: poboTu.
Emaills PH2, PH8, PH25
Temn 22-24. .
Conflict IIpe3enTyBaTu:
Resolution. Visual 6/6 aHATITUYHI [Ipe3enTariii, [ToTounnit
Aids. In duétr marepianu. ITPH: 00TOBOpPEHHS. KOHTPOJIb

’ y PH25

Trends




Temu 25-27. .
- Bmitu: rorysaru .
Proposal Writing, . [MucemoBi .
Teamwork Risk 6/6 O13HEC-TIPOTIO3HIILIi. poBoTH OuiHroBaHHSA
o ITPH: PH2, PH25 '
Communication
Town 28-30 potecting rexci
Safety p y Y| Pombosi irpu, [ToTounnii
: 6/6 y CTaHJapTHUX
Instructions, . . TE€CTYBaHHS. KOHTPOJIb
Interviews cutyauisx. I[IPH:
PH2, PH25

Bceboro 3a 5-6 cemecTp 70

3aiik \ \ 30
Bceboro 3a kypce 100

8.2. Illkana ouiHIOBaHHS 3HAHb 3100yBa4Ya BHILOI OCBITH

N . . O1iHKa 3a HAllIOHAJIBHOK CUCTEMOIO
PefiTuHr 3100yBava BUIOT OCBITH, OaH )
(ex3amMeHU/3aITIKH )
90-100 BIZIMIHHO
74-89 n00pe
60-73 3aJI0BLJILHO
0-59 HE3a10BLIBHO

8.3. IMouiruka oiHIOBAHHSA

IMMoaiTuxka uroao
neaJIaliHiB Ta

HAIIPUKIJIAJ]: po0OoTH, K1 34aIOThCS 13 MOPYIIEHHSM TEPMIHIB 0€3 MOBaXKHHUX
IIPUYMH, OLIHIOIOTHCS Ha HUKUY OLIHKY. [lepeckiiaganns MoayiB BijOyBaeThes 13

NnepecKIaIaHHs | J03BOJIY JIEKTOPA 33 HAsIBHOCTI MOBAXXHUX MPUUUH (HAIPUKJIAJ, JIKAPHIHUN).
Moniruka mono | HAIIPUKJIA/]: cnycyBaHHS MiJ 4ac KOHTPOJIBHUX POOIT Ta eK3aMeHiB 3a00pOHEH1
aKkajaeMiuHol (B T.4. 13 BHUKOPUCTAHHSIM MOOLIRHUX neBaiiciB). Kypcoi pobOotu, pedeparu
A00pPOYeCHOCTi | MOBHHHI MaTH KOPEKTHI TEKCTOBI MOCUJIAHHS HA BUKOPHUCTaHY JIITEPaTypy

IMogiTHka 1010
BiABiAyBaHHA

HAIIPUKIJIA/]: BinBinyBaHHS 3aHATH € O0OB’SI3KOBUM. 3a 00’ €KTHUBHUX MPUYUH
(HanpukiIaa, XBopoOa, MDKHAPOJHE CTaXXyBaHHs) HaBYaHHS MOXKE Bil0OyBaTHCH
1H/IMB1TyaJIbHO (B OH-JalH (opMi 3a MOTOJKEHHSIM 13 IEKaHOM (DaKyJIbTEeTY)

9. HaBuanibHO-MeTOANYHE 3a0e31eYeHHs:
— €JIGKTPOHHUI HaBYAJIbHUN KypC HaBYAJIbHOI IMCLUUIUTIHY (Ha HABYAJIbHOMY MOPTAaIl
HYBIlIl Ykpainu eLearn — https://elearn.nubip.edu.ua/course/view.php?id=5435
— KOHCTICKTH JICKITIH Ta 1X Mpe3eHTaIlii (B eIEKTPOHHOMY BHUTJISI1);
— NiAPYYHUKH, HABYAJIbH1 TOCIOHUKHU, IPAKTUKYMU;
— METOJWYHI MaTepiajid 100 BUBYCHHS HABUAJIbHOI MUCIUIUIIHUA JJiA 3100yBadiB
BHUILOT OCBITH JIEHHOI Ta 3204HOI (popM 3100y TTS BUILOI OCBITH;
— Mporpama HaB4YajabHOI (BUPOOHMYOT) MPAKTUKU HABYAJIBHOT AUCUMUILIIHYU (SKILIO BOHA
nepeadayeHa HaBYaIbHUM TUIAHOM).



https://elearn.nubip.edu.ua/course/view.php?id=5435
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