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Dear Readers,

It is with great pride and excitement that
we present this edited volume on
“Economics, Management &  Social
Sciences”. This book brings together a
diverse array of research that addresses key
issues and innovations shaping the future of
our global society.

In today’s rapidly changing world, the
intersections between economics,
management, and social sciences are more
critical than ever. This volume showcases
the work of scholars, practitioners, and
thought leaders who are working to deepen
our understanding of these interconnected
fields, offering insights that are both timely
and forward-thinking.

The chapters contained within this book cover a broad spectrum of topics
from cutting-edge research in economic theory and management practices to
social challenges that require innovative and sustainable solutions. Together,
they reflect the importance of an interdisciplinary approach in addressing the
complex issues that define the modern world.

We extend our sincere gratitude to the authors and contributors whose
hard work and dedication have made this volume possible. Their contributions
are not only a testament to their expertise but also to their commitment to
advancing knowledge and fostering positive change.

We hope this book serves as a source of inspiration and a valuable
resource for scholars, students, policymakers, and professionals who are
passionate about shaping a better future through the combined lenses of
economics, management, and social sciences.

Warm regards,

Viktor Osyka,

Doctor of Sciences (Technical), Professor
Dean of the Faculty of Trade and
Marketing

State University of Trade and Economics
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INDIAN INDUSTRIES ASSOCIATION

AN APEX BODY OF MICRO, SMALL & MEDIUM ENTERPRISES
l Lucknow Chapter

FYaliravrey
NTAN WOUSTHIES ASTRCIATIOR
sl 29" September, 2024

I 'am happy to know that “AKG Global Support Services (OPC) Pyt Ltd",
Lucknow is organising one day International Conference on “Economics
Management and Social Sciences ( AGlobal Scenario)”on 2 October 2024
in collaboration with many other universities of Ukraine and Uzbekistan.

I encourage all the participants to actively engage in these discussions, ask
through provoking question and contribute to your unique ideas. Our collective
efforts will undoubtedly lead us towards the innovation. solution and ideas that
can shape the future of a new world.

Further more, 1 encourage you to take advantage of the network opportunities
provided during the conference building, connections and for partnership, which
not only embarrass our collective impact but also create a support system that
will extend beyond the conference

| congratulate the organiser. Managing Director and Founder of AKG Global
and convey my best wishes for the grand success of this conference..

W=
(Vikas Khanna)
Chairman- Lucknow Chapter

Indian Industries Association

Chapter Office Head Office Contact Us

Indian Industries Assaci

A Bhaven bt okl Toll fee Ny, 1800-309-5455

PRI NEa s I1A Virtual MSME Help Center
DIC Bnawan, Talkarora industrial Estate ¢ 0 7176516828
Lucknow -226071 Mobile ; 9451974738 S Zoom 0

: : Natianal Office Passcode: MYIIA
chairman tka@naontingn Thaklar Bapa Smarak Sadan, Dr, Ambedkar Marg

fialkochapter@gmail.com 28M - 3PM, All working days

ewalah, New Deihi- 110055, India
wiw. llaludnow com
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Message

The International Conference on Economics, Management, and Social Sciences on a
Global Scale is a significant event that brings together leading scholars, researchers,
practitioners, and policymakers from around the world to exchange knowledge,
experience, and cutting-edge ideas in the fields of economics, management, and social
sciences. This collection of papers features the most relevant scientific reports presented
during the conference, reflecting advanced achievements and contemporary trends in
addressing global challenges.

The conference serves as a vital platform for interdisciplinary dialogue, where
experts from various fields explore complex issues of economic development, financial
management, social reforms, and technological innovations. The topics discussed cover a
wide range of pressing issues, including macroeconomic policy, addressing economic
inequality, regional development strategies, and sustainable economic growth in the
context of globalization. Special attention is given to financial innovations, risk
management, market stability, corporate governance, and strategic decision-making
practices.

Gender equality, diversity management, social welfare policy, and social
entrepreneurship are also of particular importance. A special focus is placed on the impact
of technological innovations on the economy and business, particularly digital
transformation, artificial intelligence, machine learning, and the Internet of Things (IoT).
Speakers analyze the potential application of innovative technologies in digital marketing,
e-commerce, and their influence on modern organizations.

This collection of papers is a valuable resource for researchers, students,
professionals in economics, management, and social sciences, as well as business and
government representatives seeking new solutions to contemporary global challenges. The
conference materials contribute to the further development of interdisciplinary research,
the introduction of innovative ideas, and the establishment of international cooperation,
which are essential for /éreating sustainable economic and social systems in today’s world.
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Dear Readers!

We are pleased to present this edited volume, which compiles
some of the most insightful research and findings shared at the
International Conference on Economics, Management & Social
Sciences. This conference brought together leading scholars,
practitioners, and thought leaders to discuss emerging trends,
innovative strategies, and impactful solutions across a wide range
of topics within the realms of economics, management, and social
sciences.

The contributions in this volume represent a diverse spectrum
of ideas, from the theoretical to the applied, addressing critical
challenges and opportunities faced by industries, governments,
and societies globally. These papers reflect a deep commitment to
advancing knowledge and fostering interdisciplinary dialogue on
issues that are shaping our world in the 21st century.

We would like to extend our heartfelt gratitude to all the authors,
participants, and contributors whose efforts have enriched this book.
Their research is a testament to the power of collaboration and
intellectual exchange in driving progress and innovation.

As you explore the pages of this volume, we hope you find
inspiration, new perspectives, and practical insights that will
further enrich your understanding of the dynamic interplay between
economics, management, and social sciences.

We also look forward to continuing the dialogue and advancing
research that can help us address the complex challenges of our time.

With Regards,

Editors

Amit Kumar

Prof. Asma Farooque

Prof. Shumilova Iryna Fedorivna
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IHPOBJIIEMA BUKOPUCTAHHA
HITYYHOI'O IHTEJEKTY Y
HABYAHHI ECTPAJTHOMY CIIIBY

310BYBAUYIB BUIIIOI OCBITHU

donomeeBa Harauis ApkajaiiBHa

MoxHa BBaxkatH, mo muryyHuid iHTenekt (LLI) Bmepmie Oys
BUKOpHCTaHUI y My3umi B 1960-x pokax, KOJIH BiH 3aCTOCOBYBaBCS
JIMIIe 10 KIABIIIHUX eNeKTpo- My3WYHHX iHCTpyMeHTiB (EMI)
JUIS CTBOPEHHS HOBOTO MY3MYHOTO I1HCTpPYMEHTY. AJie Ha ToM
yac posyMmiHHs TexHosorii Il Oynum HemocTaTHRO TIMOOKUMH,
1 OUTBIIICTH BWKIAAa4iB My3WKH HE OyaM 3HAOMi 3 UM HOBUM
IHTEJIeKTyaIlbHUM MY3WYHUM 1HCTPYMEHTOM. Xo0d4a IIeH pPi3HOBHI
EMI BHKOpPHCTOBYEThCS Yy HaBUaHHI MY3MKH, ajlé HE BHKJIHMKAE
ocoONMBOi yBarm, y 0OaraThOX 3aKiajaXx HaBYaHHS MY3HIll BCe
mie BimOyBaJlocs 3a TPAAHUIIHHOIO CUCTEMOIO HaBdaHHSA [1, c. 618].
Tomy 3acrocyBanns 11l Ha mpoMy erami He BifirpaBajno 3Ha4HOI
poii y Hap4yaHHi. [Ipore cuTyartis 3MiHHAIaCS.

OueBnnHo, 3actocyBaHHa cucteMm LIl Moxe cropu4nHUTH
3pocTaHHs MOTHBAIIIT 3100yBa4uiB BO 10 BUBYEHHS €CTPAHOTO CITiBY
B yMOBax TpaauiiitHoro HapyaHHs y 3BO. 3aBnskn BUKOPHCTAHHIO
cucremu LI mormuOmoeTbest AuBepcudiKamis My3SH4HOT OCBITH. Y
MY3WYHO-OCBITHIN JisSUTPHOCTI 3/7100yBauiB OCBITH MOJOIIOT Ta
6a3zoBoi mkomu cucrema LIl BUKOPUCTOBY€EThCS IS MMiBUILCHHS
MOTHBaIlii 3100yBadiB OCBiTH Ta iHiniaTnBHOCTI. Y 3BO  iHTerpamis
HII y ocBiTHiit Ipolec gomoMarae He JIUIIE TiIBUIIUTH HaBYAJIbHY
MOTHBAIIiO, aJie 1 e()eKTUBHIIIIE OTTAHOBYBATH KOMIIETEHII1.

3aBmsku 3HavHiM iHTerpamii Il Moxe arperyBatu pi3Hi
MeJliaaHi, Taki K 300pakeHHs, 3ByK, Bijico Tolo. BukopucTaHHs

*ranouoam nedazo2iuHux Hayx, doyenm, CyMcbKuil 0epircasHull nedazo2iuHull yHisepcumen
imeni A. C. Makapenka (m. Cymu, Vipaina




International Conference on Economics, Management & Social Sciences (Global Scenario)

cucremu Il mo3BoIIsIE CYyTTEBO CKOPOTHTH 4Yac HaBYaHHA [2, C.
2099]. OckinbKH Yac 1 mpocTip He 00MEXEH1, MOXKIIUBO MEPETBOPUTH
UTIO30pHI pedi Ha peanbHi, a aOCTpaKTHI pedl Ha KOHKPETHi, SKi
MOXYTh

MOJETIIUTH pOoOOTy BHUKJIAAa4a y KiIaci eCTPajHOTO CIHIBY,
JOCSTTH CEHCOPHOI KOOPIMHAILIII.

3 PpO3BHTKOM KOMIT IOTEpPHUX TEXHOJOTIH 3’sSBUIIOCS Oararo
IHTEJIeKTYaJIbHOTO MY3MYHOIO  TNPOrpaMHOro  3a0e3leyueHHs,
MOB’SI3aHOTO 3 KOMIT FOTEPHUMH TEXHOJIOT1SIMH, IO JIO3BOJISIE
BUKOHYBaTH OpHWTIHAIBHI MY3W4HI 3aBHaHHA 1 Moxe OyTH
BUKOpHUCTaHE Ui OOpoOKM Ta pegaryBaHHS 3a JOTIOMOTOIO
KoM 'totepa. el Bux My3UW4HOTO TIPOrpamMHOTO  3a0e3IeyeHHs
€ TMOTYXHHUM IHCTPyMEHTOM B  KJIaci €CTPaJIHOTO CIIiBY,
OCKIUJTBKH JI03BOJIsIE KOPUCTYBAueBi BiIbHO peAaryBaTH, 3MiHIOBATH,
3amyCcyBaTH Ta BiITBOPIOBATH, a TAKOK 0OpOOIATH BCUIIKI My3HUHI
eneMeHTH 3a nonomororo LII. BopoBamkeHHs TAaKOTo MPOrpaMHOro
3a0e3MeueHHs] TaKOX JO3BOJNSIE BHKOPUCTOBYBAaTH ILIaT(hopmy
JUTA CIUIKYBaHHS Ta B3a€MOJii B HaBYaHHI. 3HAYHO 3MIHIOETHCS
1 METoIMKa BUKJIAJAHHS ecTpamHoro cmiBy. Uepe3 peanbHy Tpy /
CriB 3700yBadi BUIIOiI OCBITH MOXYTh Kpalle pO3yMITH MY3HYHO-
TEOPETHUYHI 3HAHHS, YCBIAOMIIFOBATH XapaKTEPUCTUKUA Ta (PyHKIIIT
KO)KHOTO MY3WYHOTO ejleMeHTa. HapemiTi, BUKJIagad TakoX MOXKe
BHKOPHUCTATH IIei MeToJ, mo0 cmiBaTu pa3oM 3i 3mo0yBadamMu BO
B aHcaMmOii Ta aHaNi3yBaTH 3HAHHS KOXKHOTO 3 HUX TIPO MY3HKY,
CIIyXaloud iX BIacHE BUKOHaHHsS. Hampukmam, Ha 3aHATTI BUKIamad
MOXX€ TOCTaBHTH 3alUTaHHS, a MOTIM IMONpOocUTH 3100yBava BO
HaJaTtyu BIINOBiAb, a00 BUKIAIa4 MOXKE BIITBOPUTH MY3HYHHH
TBip, a MOTIM MOnpocuTy 3100yBada BO moBToputH #oro. Takum
yrHOM, 3actocyBaHHsA Il He nmme mo3BoimTh 3100yBadam BO
Kpalle BiT9yTH My3HKY, aJie i CIPOCTHTH CITUIKYBaHHS Ta B3a€MOJIII0
3100yBauiB BO ta BukianadiB. 3m00yBaui BO HaOyBaTUMyTh GBI
AKTHBHOI POJIi, 3MOXYTh BITYyBaTH Ta JIETIIEC PO3YMITH MY3HKY
3a gonomororo cucremMu LI, 3aBAasku BHUKOPHUCTAHHIO LBOTO
nporpaMHoro 3abe3nedenHs Ha ocHoBi LI 3m00yBadi BO mMoxyTh
Ji3HATHCS OLIbIlIe PO XAPAKTEPUCTHKH Ta (QYHKIIT KOXKHOTO
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My3WYHOTO €JIeMEHTa Ta 3pO3YMITH, K Ili MYy3WYHI EJIEeMEHTHU
BHOY/IOBYFOTBCSI B IPOIIECI KOMIO3HIIIT My3HYIHOTO TBOPY [4, c. 30].

Buxopucrannst texHosorii Il Takok Moke  CHPHUATH
BMBUCHHIO Ta 3aCTOCYBAaHHIO BHKJIAJaHHS €CTPAJHOTO CIIiBY B
JMCTaHIiHHOMY (opMari, 10 BKpaii

aKTyaJbHO IS yMOB, $Ki Hapas3i ckmanucs B YKpaiHi.
BukopucTaHHS 1HTENEKTyalbHUX IHCTPYMEHTIB 1 MpPOrpaMHOTO
3a0e3MeueHHs] y BUKJIQJaHHI €CTPAJHOIO CIIBY JO3BOJISE TOJATH
JesdKi HOBI CKJIQJOBI Ta METOAM BHUKJIAJAHHS B IIJTOTOBKY Y
cdepi ecTpagHOro CrHiBy. Y BHKJIAJIaHHI €CTPAIHOTO CIIBY aHANI3
MY3WYHHUX TBOpPIB 30arauyerbcs IHTEJICKTyaJlbHUMH METOJaMHu
HaBYaHHs, 1100 3700yBauwi BO wMormmm cmiBaTtu, ciyxaTtd Ta
3MiHIOBaTH B OyIb-sIKHI MOMECHT IIiJ] 9aC BUKOHAHHS, IO TTOKPAIIy€e
e(eKTHBHICTh BUKOHABCHKOT TBOpUOCTI 3100yBauiB BO, siki MOXYyTh
Kpalle PO3yMITH XapakTepUCTHKU Ta (GYHKLII My3WYHUX 3HAHb,
MY3WYHUX CHMBOJTIB Ta My3UYHHUX €JIEMEHTIB Y MEPEKEBIl CUCTEMI,
mo Jfo3Bonsfe 3mo00yBadam BO kpame mepeiiMaTH My3WYHUH
JOCBIJl TiJl Yac OCBITHBOTO Ipoliecy. 3aBasiku BuKopuctanuio 1111
y BUKIAJaHHI €CTPaJHOTO CIIBY MEpPEKEBUH DPEKUM HaBYAHHS
HaOyBa€ MIMPOKOTO TOIIMPEHHs. Y TakMX yMOBax BHKIAJadl Ta
3100yBadi BO MOXyTh OifbIlle CITIIKYBaTHCS 3 MY3HKOIO, a OOMIH
My3HKOI0 Mix 3100yBadyamu BO BinOyBaeTwcs serme i yactime. Y
KJIaci yci YYaCHUKU OCBITHBOTO MPOIECY MOXYTh MOBHOI MipOIO
BUKOPHCTOBYBAaTH II€PEBArd OHJIAMH- HaBYaHHS, ITOCHIIIOBATH
B3a€EMOJII0 Ta TOCTIMHO IIOKPAIIyBaTH SIKICTh  IiATOTOBKH.
BukopucTaHHs MepexKeBOro HaB4aHHS MPU3BEIIO J0 JIBOX OCHOBHUX
3MiH Yy MpoIieci MATOTOBKA €CTPaIHUX CITBAaKiB: 3 OJHOTO OOKY,
BOHO BIUIMHYJIO HA TPaaWIiiHI My3W4HI KOHIEMII{; 3 iHIIOTO
00Ky, I1e 3MIHIJIO CTIOCiO OoTpuMaHHS My3u4HOI iHpopMmarii. Yepes
ocoOnuBOCTI camMoro IHTepHeTy BHKIaJaHHS ECTPAJHOTO CIIiBY
BuiAnUIO 32 Mexi 3BO Ta mepemMictuiocs y oniaiH. Uepes Mepexy
BUKJIagaqi Ta 3100yBadi BO MOXyTh OoTpuMaTH OifbII 3pydHHN Ta
MIPaKTHYHO HEOOMEXEHWH IOCTyH 10 pi3HOro poay iH(popmarii,
30KpeMa, My3u4yHoi. BoHM He nmine MOXYyThb LIBUAKO OTPHMAarH
MOTPiOHY 1HGOPMAITiI0 PO MY3HUKY, alle TAKOK MOXKYTh OTPUMATH
Oararo iHmoi My3w4HOi iH(opmamii, i mg indopmaris € OimbI
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I'PYHTOBHOIO.

OnHak 4Yepe3 BENUKY KUIBKICTh Ta CKIaIHICTh iH(popMarii B
Mepexi 3100yBadi BO, siki HaBYarOThCS Yepe3 MEPeKy, MOXKYTh HE
JOCATTH MeTH HaBdaHHA. Lle ciprumase HEOOXiIHICTE CTBOPEHHS
Takoi CHUCTEMH OpraHi3amii mporecy, MI00 BHKJIAAa4i MOTJIH
BUKOPUCTOBYBAaTH MEPEKY JJIsi OTPUMaHHs OLIbII Pi3HOMAHITHUX

METOJMYHHX MaTepialliB, a TAKO)K KOMYHIKyBaTH 31 3100yBadamMu
BO 4yepes mepexy y pexxumi  peanbHOoro yacy. Tomy IHTepHer
Hapa3di CTaB BaXIMBOIO CKJIAJOBOIO BHKJIAJAHHS €CTPATHOTO
cmiBy. 3m00yBaui BO MOXyTh He snumie OTpUMYBaTH OinibIie
My3n4HOI iH(popMmalii Ta 3HaHb 3 [HTEpHeTY, ane i po3minryBartu
CBO1 My3HW4HI TBOpHU B [HTEpHETI, 11100 OijbIIIe JTFOIEH MOTIIN OaYUTH
Ta YyTH iX, 1 IHTErpYBaTUCS y CBITOBE My3HYHE CEPEIOBHIIE, TaKIM
YHHOM ITOCTIHO HaBYATHCS Ta 30aradyBatucs [4, c. 33].

VY maifommkaomy MaiOyTHhOMY 3actocyBaHHs LI B HaBuanHi
€CTPagHOMy CIIBYy MO)XKe JOomoMorTe 3mo0yBadam BO BusBuTH
iXHI MPOTaJuHU B MPOIIECi MiJTOTOBKH, OXOTUIIOKOUYH Pi3HOMAaHITHI
Oarari My3W4YHI pecypcd Ta Hamaloud HEoOXimHi 3acobu mus
CaMOOCBITH, MI00 MiABUIIUTH €()EKTUBHICTH OCBITHBOTO IPOIIECY.
Hanpuknan, y mporieci HaB4aHHs ectpamHoMy cmiBy LI moxe
y MaiOyTHROMY JIO3BOJIMTH 37100yBauaM BO BigdyTH OopraHidHy
IHTErpamio My3HUKH, HayKH Ta TEXHOJIOTIH, ITOKJIaIal0unch Ha BeO-
wiardopmy,; Hagany LI, mas oTpuMaHHS METOIUYHOTO CYIIPOBOIY
BrUcOKoro piBHA. KpiM Toro, y maitOytHpomy Il Takox 3moxe
peanizyBatu e(heKTHBHY IHTEPIPETAII0O MOBH Ta €MOIIil BUKJIagada
Ta IMITyBaTH T'YMaHi30BaHUH IiIXi/1 O HABUYAHHS, & TAKOXK 3pOOUTH
My3uKy, ctBopeny LI, nikasimor. MaiiOytHe 3actocyBanns 1111 B
MY3WYHIH OCBITI TaKOXK MOXe MaTu Jesiki oOmMexxeHHs. [lo-miepie,
ne oOyMOBICHO OOMEKEHHSIMHE, BHUKINKAHUMH OCOOIHBOCTSIMH
My3UYHOI  OCBITH 3arajoM Ta OIaHyBaHHS ECTPAIHOTO CIIiBY,
3okpema. Hapasi 3acrocyBanns LIl B HaB4aHHI ecTpagHOMY CIIBY,
Mepenycim, Bilirpae JOMOMIDKHY POJb Ta BHUKOPHUCTOBYETHCS IS
BHKJIQJIAHHS OCHOB MY3HYHOI TEOPii, TAKHX, SIK BUCOTA, TOH, PO3MIip
TOIIO, aJie JUIA EMOIIMHUX achekTiB BukoHaBcTBa LIl Mae meBHi
oomexenHs. [To-gpyre, 11e MOB’s3aHO 3 OOMEKCHHSIMU BU3HAHHS B
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ranysi. Texnonoris 11 y BukiagaHHi e€cTpagHOTO CIIIBy BCE IIIE
Mae OyTH IIMPOKO BHW3HAHA IHIYCTPi€r0, OUTBIIICTE (DaxiBIiB Y
rairy3i BBa)XKalOTh, 10 My3HKa OB’ S3aHa 3 JTIOACEKUM CIIPUHHATTAM
ta emoisiMu, a y LI y it cdepi icHyroTs IeBHI 0OMexkeHHs [3, c.
188].

3 oOe3nepepBHUM po3BuTkoM Il BiH MIUPOKO NPOHHKAB B
OCBITY, 30KpEeMa, Y IMiIFOTOBKY €CTPaJIHUX CITIBaKiB uepe3 OpraHiuyHy
IHTErpamio Ta B3aEMOJIII0 My3UIHOTO

MHUCTENTBA Ta HAyKH i TexHikd. lle oOymoOBIIOE HEOOXiTHICTH
MeperisILy 3MICTy IiITOTOBKH BUKIANAYiB €CTPATHOTO CIIBY, sKa
Mae OyTH CIIpsIMOBaHa, 30KpeMa, Ha TOKPAIEHHsI PO3YMIHHS MiCIIs
i pormi UII B HaBuaHHI €CTpajHOMY CIiBY, OCHJICHHS HAayKOBO-
0OTPYHTOBAHOTO Ta parioHaIbHOTO 3acTocyBanHs L1 y BuknananHi.
3 0Oe3mepepBHUM MPOTPECOM CYCIIIBCTBA 3aCTOCYBAHHS CHCTEMH
I B HaBuaHHi ecTpajHOMY cmiBy 3100yBa4iB BO cTaHe ogHuM 3
KJIFOYOBHMX YMHHHUKIB IMOTTHONICHHS peOpMHU YCiX PIBHIB OCBITH Ta
onTHMi3amii ocBiTHIX 3aco0iB. CydwacHi iH(opmamiiiHi TeXHOIOoTii
Ta Metoau HaByaHHs cucteMm LI MOXyTh MoegHyBaTH BCi BUIH
OCBITHBOT 1H(opMalii 3 HaBYaHHSM BHKJIAJadiB 1 3100yBauiB
BO, mo6 gocartu HaWKpamuxX pe3yiabTaTiB OCBITHHOTO IIPOILECY.
CyuacHHI BHKJIAJa9 Ma€ JTOKIAIaTh 3yCHIIb, 00 JOCTIIKYBATH Ta
BUBYATH, SIK IPABUIHLHO BUKOpUCTOBYBatu cuctemu 111 B mpaktuiri
BUKJIaJIaHHS €CTPAJHOTO CIiBy. BUKIIFOYHO Ha OCHOBI JIOTPUMaHHS
3aKOHIB JTUJAAKTHUKH Ta OBOJOAIHHS 1HGOPMAI[IHHUMHI TEXHOJIOTISIMA
SIK CY9aCHUM OCBITHIM 3aCO00M, TOCTIIHO JOCITIKYIOUH, SIK OUTBII
JOCKOHAJIO 1HTerpyBaTH iH(OpMamiiHI TEXHOJIOTIl y OCBITHIH
npoiiec, 3acrocyBanHs cuctemu Il B HapyanHi 3100yBauie BO
MOXHa OyJie JOCTaTHHO ONTHMi3yBaTH.

Cnucok BUKOPUCTAHHUX JIZKepeJT
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IHPOBJIIEMA BUKOPUCTAHHA
HITYYHOI'O IHTEJEKTY Y
CYYACHOMY MY3UYHOMY

IHPOJAKHIEHI

Kopskin Ouaekciit OnexciiioBuy™

[lpakTiKa CTBOpEHHS MY3WKH 3/1aBHa MICTWIA TEXHOJOTII.
BignoBigHO, Tporpec y TEXHONOTISX MOXe 3IIHCHUTH CYTTEBHM
TpaHchopMaliiHUK BIJIUB Ha MPAKTUKY CTBOPEHHSI MY3HKH (SKY
MU OyIeMo Ha3WBaTH My3HMYHMM HPOAAKIICHOM Yy MeKax JaHoi
myOumikarii). Llei edekt miaTBepmKy€eThCs POILIIO, SIKYy aHAJIOTrOBa,
a mi3Hime — nugpoBa eJIeKTPoHIKa BijirpaBaia B My3UIll y BHIVISII
CHUHTE3aTOPiB, CEMILIEPiB, 3BYKOBUX €(EKTIB 1 MUPPOBUX 3BYKOBUX
pOOOYHX CTAHIIIH.

OctanniM yacom mryunuii intenekT (1111) Bce uacTime 3HaX0IUTh
3aCTOCYBaHHA y MY3UYHOMY MPOMAAKIICHI. Xo4a, MOXIHUBO,
texHojoris LI myst BUpoOHHUIITBAa My3HUKH BCE IIIE € 3HATHOIO MipOIO
eKCIIepUMEHTAalIbHA, Hapa3i OYeBHUJIHO, IO ISl TEXHOJIOT1S 3PEIITOI0
MaTUMe TPUBAJIUI BIUIMB Ha My3UYHUM MPOJAKIIEH.

VYuiBepcanpHicTs TexHONorii LI m0o3BONSE 3HAUTH MIUPOKUI
CIEKTp 3aCTOCYBaHb Y MY3HIIi, SKy JIHIIC ITOYAIH JOCHTIHKYBaTH.
CyuacHi TpOrpaMu JO3BOJISIOTH 3IIHCHIOBATH CHHTE3 OKPEMEX
MY3UYHUX 3BYKiB [3], «My3uuHe MajroBaHHs» [1], 1HTEpHOJALIIIO
MDK YacTHHAMH MY3WYHOIO Marepiaiy, abo CHHTE3 IOBHHUX
MYJIBTHIHCTPYMEHTAIBHHUX ay/Ii0I0P1KOK.

OcrtanHiME pokamu 3’sBHIMCS pi3HOMaHiTHI cepBicu LI s
BHUPOOHUIITBA MY3UKH 3 PI3HUMH HanpsiMKamH (Harpukian, «Landr»
(MactepuHr), «Amper» (Meia- moCTIpoaaKiineH), «Amadeuscode»

*kanouoam nedazo2iunux nayx, ooyenm, Cymcokuil depacasnuii nedazoiunuil ynisepcumen
imeni A. C. Makapenka (m. Cymu, Vipaina
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(marmmcannsa miceHp). Lli cepBicm 9acTo MPOTOHYIOTHCS Ha
cemiayibHUX Iuratgopmax i He 3a0e3MedyloTh  IHTEerparliio
3 ICHYIOYMM pOOOYMM CEpEIOBHUILIEM MUTIS, TOMY, OYEBUIHO, i HE
HaOyJI1 TIOIUPEHHS Y

npodeciiinHomy  cepenoBuii. CaMoOCTiiiHE  BUKOPUCTAHHS
My3UYHHX IHCTPYMEHTIB IITYYHOTO IHTEIEKTY HE € IOCTaTHBO
MPOCTUM, OCKUTBKH, SK IPaBHJIO, BUMAara€ TEXHIYHUX 3HAHb 1
3HAOMCTBA 3 OCHOBHUMHM IMOHSITTSMHU MAIIMHHOTO HaBuaHH:. lle
CTaJI0 OYEBUAHMM ITiJ1 yac mpoBeaeHHs « Al Song Contest», KOHKypCY,
y AKoMy My3uKaHTH Ta imxeHepu LI wacto 00’egHyioThCs, 1100
CIIUJTLHO CTBOPIOBATH MY3HKY 32 JIOIIOMOTOI0 iHcTpyMeHTiB LII.

Ockinpkn  texHosoris Il moymHae 3HAXOOWTH CBIM IIIAX
JI0 TIPaKTHK{ MY3UYHOTO ITPOJAKIIEHY, € KiJIbka OCHOBHUX IIHUTaHb,
SIKI 3aCJIyTOBYHOTh Ha YBary, 30KpemMa, IIOJI0 MepeliKy 3aBlaHb
My3UYHOTO BUPOOHUIITBA, SIKI MAlOTh BUPIIIYBATH IHCTPYMEHTH
LII; 3aiicnenHs koHTpomo 3a iHcTpymentamu LI, i Toro, sk mae
Oytu chopmoBanmii iHTepdeiic kopucTyBada; sk iHcTpymenTu LI
MOXYTh CTaTH YaCTHUHOIO MPOIECY BUPOOHHUIITBA MY3HKH, 30KpeMa
TBOPYOTO POOOUOT0 MPOIECy MHUTIIS.

Buxoastan 3 yMOB Cy4acHOTO KyJIBTypHO-MHUCTEI[LKOTO TPOCTOPY
JOIUTFHO PO3IVISIHYTH OKPECIIEHI MUTAaHHS B JHCKYpPCi MPaKTHKH
MY3HYHOTO BUPOOHHMIITBA CydacHOI momyssipHOi my3uku (CIIM).
[TonymsipHa My3uWKa — 1€ Jy’Ke HIUpOKa KaTeropis, sika 3a3BUYAi
BHUKOPHCTOBYETHCSI Ha TPOTHCTABICHHSA BiJl HApOJHOI MY3HWKH Ta
KJIACHYHOI MYy3HKH. BakIIMBOIO 03HAKOIO MOMYJSPHOI MY3HUKH B IIiH
XapaKTEePUCTHUI] € BUKOPUCTAHHS 3allUCAHOTO 3BYKY SIK OCHOBHOTO
pexumy nepenadi (30epiraHHs/po3noBcrokeHHs). Lle BinpizHse i
BiJl HAPOIHOI MY3HKH (€ IMepeBakae yCHa mepesiada) Ta KIaCHIHOi
My3UKd (e HOTHHUH 3allUC € OCHOBHHM CIIOCOOOM  Iepemadi).
Cepen 0co6aMBOCTEH MOMYJSIPHOT My3UKH, 3aKLIEHTYEMO yBary Ha
MOIIMPEHICTh KOMEPIIMHUX THTEPECiB, HACOJIO/Ia/pO3Bara ik roJJOBHA
MeTa My3WKH Ta MIIHI 3B’S3KH i3 3aco0amMu MacoBoi iH(popmarii,
TaKAMHU SIK KiHO, pafio, TejacOaueHHs.

BumaeTnes, 1110 IPUKMETHUK «CydacHHUID He Ma€ YHIBEPCATLHOTO
3HAQUeHHs1 B IIOEJAHAHHI 3 TMOMYISPHOK  MY3HKOIO, OKpIM
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«TEMEepIIHBOrO» ab0 «TenepinHboro yacy». Cepen 3apyOiKHUX
JIOCJTITHUKIB 3Ty€ThCS TAKOXK 30CEPEHKEHICTh Ha TEXHOJOTIYHUX
IHHOBAMiAX 1 MDKKYJIBTYPHUH CHHTE3 SIK XapaKTepPUCTUKU CydacHOi
MY3UKH — XapaKTePUCTUKH, SIKI TAaKOXK MPUITUCYIOTHCS MOMYIISIPHIi
MY3HIIl 3arajoM.

Takum unHOM, >kaHpu CIIM MicTATh HOCT-POK, PEI/Xil-XOII,
EJICKTPOHIKY, & TaKOXK He 3aXiJiHI Cy4acHi kaHpH, Taki sk K-pop,
J-pop, Bollywood i reggaeton.

Bupobanureo 3aximaoi my3mku B XVII i XIX cromiTrsix
MOXXHa TPHUOJIM3HO CXEMaTH3yBaTH TaKUM YHHOM: KOMIIO3HUTOD
CTBOPIOE MY3UYHHH TBip y (POPMi My3UKH, HOTALisl, ITICIIS SIKOT OMH
a00 KiJbKa BUKOHABIIIB CTBOPIOIOTH 3BYKH, 3aIIMCaHi KOMIIO3UTOPOM
nepen ayauropiero. TakuM 4YMHOM, Taka MPAaKTHKa BUPOOHUIITBA
My3UKd Oyia JHIAHAM IPOIECOM: KOMITO3UINSI — BUKOHAHHS
— CIIOKMBaHHS, JI¢ POJi KOMIIO3UTOPA Ta BUKOHABIS/MY3HWKaHTa
3a3Buuyail  Oynmm po3mexkoBaHi. CydacHa CTydisl 3BYKO3aIUCY
YCKJIQUHIOE TeH JHIMHUA JTaHIIOKOK KiJTbKOMa KPOKAMHU:
KOMIIO3UIIisi — BHKOHAHHS —> 3allC —> PEJaryBaHHS —> 3Be/ICHHS
— MAacCTepPHHI —> CIIO)KMBaHHs. 3aluc, 3BEJCHHS Ta MacTEpUHT
BUKOHYBAJIM 3BYKOPESIKHCEPH, SKUX KOHTPOJIFOBAIH IMPOIIOCEPAMH
3BYKO3aITHCY.

Po3BuTOK TeXHOMOTIH 3ByKO3amucy Ta 00pooku 3 1980-x pokis
Ha/IaB sIK aMaTopam, TaK i mpo(eCiifHIM apTUCTaM ITOCTIHHHIA JOCTYII
JIO CTYTIMHHUX TEXHOJIOT1H 13 HU3bKUMHU «BX1THUMH Oap’ epamm». Kpim
TOTO, CHHTE3aTOPH, IpaM-MallTuHH, 010110TeKH CEMILTIB 1 BipTyaJlbHI
IHCTPYMEHTH Hapasi MIHPOKO BHUKOPUCTOBYIOTHCSI JUISI CTBOPEHHS
3BYKY SIK Ha JIOJIaTOK JI0 3alTUCAHUX BHUCTYIIIB, TaK i 3aMicTh HUX. Lli
3MIiHHM CTEPJIH BIAMIHHICTH MikK POJSIMH KOMIIO3UTOpa, MYy3HKaHTa,
3BYKOpEXKHCEpa Ta Tpoirocepa 3Bykosamucy (2, ¢. 33), a Takox
KIacU(iKaIifo MHUX POJEH SK OPIEHTOBAHMX HA MECTEITBO YH
pemecia. Y 6araTboX Cy4acHHX jKaHpax IOITYJISIPHOT MY3HUKH ITiCHS
4y anpOOM 3a3BUYall € MPOIAYKTOM TBOPYOTO KOJEKTHBY a0o0
OKpeMoi 0co0H, sIKa BiIIOBI/Ta€ 3a BC1 111 ACTICKTH ITPOIIECY CTBOPEHHS
My3uKd. [[OHATTS CTymiHOI KOMITO3MINi 3acTapilio depe3 CyBOpY
JIHIMHICTD MPOIIeCy CTBOPEHHS MY3MKU: MY3UYHUH TBIp OlIbIle HE
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CTBOPIOETHCS B CUMBOJIIUHIN (hOpMI SIK Mepes] CTBOPEHHSIM 3BYKOBOI
peanizanii B cTymii. HaTtomicTh KOMITO3MIIIMHA isSUIBHICTH YacTO
MEPEIUTITAETHCS 3 PENaryBaHHIM 3ByKY Ta 3BYKOBHM JIH3aHHOM.

[HImIMM HACTIIKOM € Te, IO TOPIBHIHO 3 03HAYCHUME My3UIHUMHI
MIPAKTUKaMH, JI¢ POJTi KOMITO3UTOPA i BUKOHABII YiTKIIIE PO3ALICHI,
notpeda B HOTHOMY 3aIuci sK

3ac00i mepemaui iHpopMarlii BiJ KOMIIO3UTOPA IO BUKOHABIII
3MeHmuiIacs. HOTHUMU 3amuc sIK «opraHizailis 1HCTPYKIIH JJis
CTBOPEHHS 3BYKY» [2, ¢. 54] HE € HE0OXiTHIM, KOIIU 3BYK TOCTYITHAN
y (opMmi 3amuCiB U MPOCITYXOBYBAaHHS, PO3MOBCIOMKCHHS Ta
MOBTOPHOTO BUKOPHUCTaHHs. SIK Haciimok, 6araro apructis CIIM —
1 (hakTUYHO JesiKi 3 MPo(eCiiHMX MUTIIIB — HE BOJIOMIFOTb HOTHUM
mUCHhMOM. BOHM Mano BHKOPHCTOBYIOTH II€ B poOOYOMY TIpoIeci
MYy3UYHOTO TIPOIAKIICHY.

Ile He o3Hawae, mo (opmaTH CHMBOJIYHOTO IPEACTABICHHS
HE BIIrparoTh XUTTEBO BaxiIMBOi poni y ctBopeHHi CIIM -
HaBmaku, MIDI mIMpOKO BUKOPHUCTOBYETHCS y BHUPOOHMIITBI
CIIM. HaromicTh MiIKpECINMO PI3HHUIIO MiX BHKOPHUCTAHHSIM
cuMBONUHUX (opM, Takux sk MIDI, mo6 mepenatn «CyTHICTB»
MY3HUKH, 1 BuKoprucTanHsm MIDI sik 3pyuHoro 3aco0y [uist opranizarii
Ta 3aIyCKy 3BYKOBHUX IMOJIH.

Y OararboX My3WYHHMX OKaHpax (30KpeMa, MOXIHUBO,
nesiki, sgki  MokHa posmiimaté gk CIIM) yMOBHOCTI KaHpY
BUNPAB/IOBYIOTh CHJIbHI NPUOYIIEHHS M0N0 BiJOOpakeHHA 3
CHMBOJIIYHUM TPEJICTABICHHSIM 3BYKOBHX Mol 1 Gopm (iHIIMMHU
CJIOBaMH, SIK 3BYYUTh My3Wka). Hampukian, 3BykoBa peamizallis
MIDI-daitmy, sxwii mpeAcTaBiIse BUKOHAHHS KIACHIHOTO POSUTIO €
BIJTHOCHO TIepea0adyBaHMM, 1 K TaKe BUIPABIOBY€ BUKOPHUCTAHHSI
nanux MIDI sk ¢opmu juis mepemadi cyti mysuku. Kpim Toro,
iHpopmanis MIDI e HaGararo mpocCTilIow, HiK aymio, 1 YiTKO
MIPEICTABIISIE My3UKY B CEHCAX 3HAUYIIUX TEPMIHIB, TAKUX K HOTH,
yIapHu, METp, TEMII i TOHAIbHICTh. Lle 3abe3meuye 3pydHHN TiAXia
1 4acTo Jyke OOIPYHTOBaHY BiANpaBHY TOUKY [UIsl aHAIIZy Ta
MOJICTIFOBaHHS My3WYHOI 1H(OpMAITii.
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OpnHak B IHIIMX jKaHpax, 30KpeMa TUX, SKI 3HAYHOIO MIPOIO
MICTSATh CJICKTPOHHO PO3pOOJICHI 3BYKH Ta CEMIUIH, Bil0OpakKeHHS
Mk MIDI-ganumm Ta iX 3ByKOBOIO peamizamiero € Habarato
BiNIbHIIMM. Hampukian, cuHTE3aTOpHI Neau — Il CTBOpEeHi
HaBMUCHO 3BYKH, TIPU3HAYCHI JJI 3ByKOBOTO (DOHY OTOYCHHS, 1 BOHU
MOIIMPEH] y 0aratb0Xx MYy3WYHHX TBOpaX ChOrojaHi. HesBaxkaroun
Ha Te, IO IIi 3ByKH 3a3BHUai 3amyckaioTbes y Gopmi MIDI, okpemi
3BYKH CHHTE3aTOpa MOXYTh TPUBATH JECITKU

CEKYHJ]| 1, IK TPABWJIO, MAIOTh MOMITHHH YaCOBHH PO3BUTOK 3
TOYKH 30py TeMOpy, JMHAMIKH, HAIAIITYBaHHA Ta/abo Jokaizariii,
SIKMU HE TIepeIaeThCsl MaHO-POJLT POSLIIO.

3BHUYAHO, MOJKHA CTBEPKYBATH, IO TaKi )KaHPH MarOTh CBOIO
BJIACHY 3BYKOBY €CTETHKY Ta YMOBHOCTI, sIKi 0OMEXYIOTh 3BYKOBI
MIPOSIBH MY3UKH, i TOMY B IPHUHIMUII MJJAIOTECS  CUMBOJIIYHOMY
IPEICTaBICHHIO Ta aHalidy. Xoya L [paBia,

«CTIOBHUKOBHH 3aracy», HEOOXIMHUHN UIA TaKOTO THITY aHai3y,
1€ 3HAYHOI0 MipOI0 He PO3POOJICHHH 1 € MPEAMETOM JIHIIE KiThKOX
npaup [4], [5].

Xowa TpaaWIliiHI KaTeropii My3WYHOTO aHallizy € JyXe
e(peKTHBHIMH 3aCO0aMHU PO3YMIHHS MY3UKH B JIESKHX MY3HYHHX
CTHJISIX, BAYKJIMBO YCBIIOMITIOBATH, 1110 BOHH HE 3aB)XK/IH JIOPEUHI, 200
BOHH MOXXYTh 3aCTOCOBYBATHCSI HENIPaBIIbHO. Hanpukiazn, menomis
Ta TApPMOHISI € OCHOBHMMH MOHATTAMH 3aXiAHOI KJTACHYHOI MY3HKH,
JpKa3zy TOIIO, TPAJUMiHHUX (GOpPM pPOKYy Ta ION-MY3HUKH, BOHH
BiJIIrpatoTh HAOaraTo MEHIIy poJib Yy peri Ta 0araTbox eJIeKTPOHHUX
KaHpax.
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THHOBAIIIMHI CTPATETTi PO3BUTKY
IMAIPUEMCTB B YMOBAX
HECTABLIbHOI EKOHOMIKH

HBapu I. B.*

Y crarti po3nIAAalOThCS IHHOBAIliHI CcTpaTerii PO3BUTKY
MiIOPHEMCTB B YMOBaX  HECTaOUIbHOI  CKOHOMIKH,  sIKa
XapaKTepU3y€eThCsl MIBHIKAMHU 3MiHAMH Ta Hemepen0dadyBaHIMH
30BHIMIHIMU  (pakTopamu. ONUCYIOTBCS OCHOBHI MIAXOAU O
amanTarlii 0i3HeCy B TaKMX YMOBAax, BKJIIOUAIOUH TUBEPCUGIKAIIi0
MPOAYKTIB 1 MOCIIYT, BOPOBAPKEHHS ITU(PPOBUX TEXHOJIOTIH, THYUKI
Oi3Hec-Moieni Ta cTparerii cTiiKocTi. ABTOPH aKIEHTYIOTh yBary Ha
Ba)KJIMBOCTI 1HHOBAIIIH JUTs 30epeKeHHs] KOHKYPEHTOCIPOMOXKHOCTI
Ta JIOBTOCTPOKOBOTO PO3BUTKY MiANPUEMCTB. CTaTTs MiIKPECITIOE
POJIb TEXHOJIOTTUHHUX PIllIeHb 1 yITPaBITHCHKUX IHHOBAIIH y MiHIMI3aIIi1
PU3UKIB Ta BAKOPUCTAHHI HOBIX PUHKOBHUX MOXJIHBOCTEH.

Abstract

The article examines innovative strategies for the development
of enterprises in the conditions of an unstable economy, which is
characterized by rapid changes and unpredictable external factors.
Key approaches to business adaptation in such environments are
described, including diversification of products and services, adoption
of digital technologies, flexible business models, and resilience
strategies. The authors emphasize the importance of innovation
for maintaining competitiveness and long-term development of
enterprises. The article emphasizes the role of technological solutions
and management innovations in minimizing risks and using new
market opportunities.

*Mpmona O. C., Binnuybkuil HayionansbHuil mexniunuil ynieepcumem Annomayis
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LEARNING BRAND TRACKING SKILLS AS A PART OF THE
PROFESSIONAL COMPETENCES OF A BRAND MANAGER

Kateryna Yahelska*

The importance of brand management in modern business cannot
be overstated. Dwelling on its main advantages, we will note the
following.

First of all, in crowded markets, brand management helps
businesses differentiate themselves from competitors. A strong
brand identity and reputation can make a company stand out, attract
customers, and foster loyalty.

Second, effective brand management builds trust and emotional
connections with customers. This loyalty translates into repeat
business and long-term customer relationships, which are crucial for
sustained profitability.

Third, a well-managed brand can command premium pricing due
to perceived higher value. Customers are often willing to pay more
for brands they trust and admire.

Fourth, strong brands facilitate market expansion. A reputable
brand can enter new markets or launch new products more easily,
leveraging its established identity and customer base.

Fifth, robust brand management includes strategies for
maintaining brand integrity during crises. A strong brand can weather
negative publicity and recover more quickly.

Sixth, a respected brand attracts top talent and fosters employee
pride and loyalty. Employees are more likely to be motivated and
committed to a company with a strong, positive brand.

Seventh, brands with strong reputations are attractive to investors.

*Doctor of Economic Sciences, Professor, Kyiv, State University of Trade and Economics, Ukrainea
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Effective brand management can increase a company’s market value
and provide better returns on investment.

This is easily confirmed by the following statistical data for 2023:

- 86% of customers are willing to pay more for a premium
customer experience;

- 74% of people become loyal to brands through content;

- 77% of marketers feel branding is a crucial factor in future
growth [1-2].

Only in the last year, the positive dynamics in the field of
brand management show that it is a popular direction in business,
and the results of the study demonstrate the importance of various
components of brand management, such as customer orientation,
social responsibility, presence in social media, a recognizable logo,
etc. (Table 1).

Table 1: Changing attitudes towards brands

Indicator, % 2022 | 2023
consumers would pay more to purchase from| 46 81
brands they trust
brand trust is a deciding factor when making a| 79 81
purchase
consumers would be more likely to be loyal to| 75 81

brands that understand them personally

consumers would be more likely to buy from a| 88 91
brand that they perceive to be authentic

consumers would be more likely to buy from a| 77 81
brand that shares the same values as they do

consumers would be more likely to buy from a| 13 39
brand that has a positive impact on the world

consumers would be more likely to buy from a| 64 79
brand that has a meaningful impact

consumers would be more likely to buy from a| 56 61
brand that has a loyalty program
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Indicator, % 2022 | 2023

consumers would be more likely to buy from a| 55 61
brand that has a good brand story

consumers would be more likely to buy fromabrand | 68 7
that provides a personalized shopping experience

consumer would be more likely to buy fromabrand | 56 gl
that is environmentally conscious

consumer would be more likely to buy from a brand | 77 81
that has a strong social media presence

consumer would be more likely to buy from a brand | 50 )
that has a recognizable logo

Sourse: Composed by the Author Based on [3-6]

Scientific interest in brand management is also only intensifying
over the years. The works of famous scientists, such as D. Aaker
and E. Joachimsthaler [7], J. N. Kapferer [8] formed the scientific
basis for the development of Ukrainian brand management, which
is confirmed by the interesting works of domestic colleagues, in
particular D. Faivishenko [9], V. Karmazinova [10], S. Pustovgar, T.
Mukhanova [11] and others.

Since universities often update their curricula to reflect
the latest trends, the State University of Trade and Economics,
taking into account the outlined aspects, launched the educational
master’s program “Brand Management”, which is studied within
the “Marketing” specialty. This gives learners an edge in learning
strategies and tools relevant to today’s business environment.

Studying the labor market and employers’ requirements for
applicants for positions related to brand management, it can
be concluded that the brand manager promotes the company’s
trademark, trying to make it popular in the market, works with
advertising agencies, where they come up with the idea that will
distinguish the product from the crowd of others and make it popular.
But it is a mistake to think that the work of a brand manager ends
with the successful introduction of the brand to the market. It is not
enough to correctly position the trademark, make it popular and
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well-known. In order not to lose the interest of consumers in it, the
brand manager has to constantly take care of its updating, come up
with tricks: change the packaging of the product, conduct various
advertising and promotional actions.

The “Brand Management” program is aimed at mastering the
skills of creating brands and managing them in various areas of
business and at various levels of management. This means that
graduates of this program are able to:

- model, position and develop territorial brands and enterprise
brands;

- able to manage brand portfolios;

- to know how brand technologies can be used to increase the
value of business and ensure its development.

In order to master such skills, we introduced to the educational
program such mandatory disciplines as “Brand Management”,
“Strategic marketing”, “Elite goods”, “Brand strategies”, “Reputation
Management”, “Project Management”, “Risks in marketing”. Various
disciplines of the applicant’s choice complement this list and make it
possible to more fully meet educational qualification requirements in
the labor market, becoming a real T-shape figure.

Currently, the educational program “Brand Management” is the
only one among higher education institutions of Ukraine in conditions
of increased interest in brand management in the labor market.

Actively cooperating with stakeholders, we realized that practical
brand management increasingly uses the concept of brand (health)
tracking, which can be understood as a type of periodic market
research to obtain information about the status (health) of the brand
based on such indicators as popularity, demand, image, consumer
characteristics, etc. [12]. We have introduced brand (health) tracking
into special competencies of master’s program, because as practice
shows, these skills are almost key ones for a modern brand manager.
This is reflected in the program result “R.17. To form and improve
the brand management system at all levels of management by
applying marketing technologies and brand communications based
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on the results of brand tracking”.

There are no debatable scientific works on this topic, because,
at first glance, measuring the state of the brand can be attributed to
the problems of evaluating the effectiveness of brand management.
At the same time, practitioners carry out brand (health) tracking in
different ways, which actualizes the issue of harmonizing methods,
systematizing tools and determining the algorithm for conducting
this type of research.

If we proceed from the basic principles of strategic analysis, it is
advisable to start brand (health) tracking by setting clear goals and
key performance indicators. The purpose of brand (health) tracking
is to systematically evaluate and understand the overall performance,
perception, and value of a brand in the market. This research aims
to identify strengths and weaknesses, track changes over time, and
provide actionable insights to enhance brand strategy and ensure long-
term success. Specifically, it seeks to answer critical questions about
brand memorability, reliability, messaging consistency, competitive
standing, and emotional connection with customers. Setting goals
will determine the frequency of research and methods of information
collection (Table 2).
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The next step is to collect data about the state of the brand.
This can be done through a variety of methods, including social
listening tools, focus groups, surveys, customer reviews, and
online customer reviews. Social listening tools like Brandwatch
Consumer Research help track brand mentions, sentiment analysis
and brand positioning.

Students of education get acquainted with the methods of
marketing research at the bachelor level, but the mention of these
methods, their in-depth application, in particular, with the help
of new technologies, also occurs in the process of mastering
disciplines at the master’s degree, in particular, in the process of
studying the discipline “Strategic Marketing”, where the students
use tools like Similar Web, Statista, SerpStat, Ahrefs, SensorTower,
Amplitude, Survey Monkey, Simpoll, Anketolog, Online Test Pad,
Typeform, SurveyLub, Surveynuts, Examinare, etc.

The collected data is then analyzed to measure brand health
metrics such as Net Promoter Score (NPS), brand loyalty, brand
awareness, brand recall, brand association, brand positioning and
brand delivery. As mentioned, the selection of indicators is carried
out at the first stage of the research. Among the software used by
miners are Apache Spark, which helps process massive amounts
of data, both real-time and archived, including structured and
unstructured, and Amazon QuickSight, a handy business analysis,
analytics, and visualization tool. Benchmarking is often used, in
which brand health indicators are compared with previous results,
competitors and leading brands in the sector. This helps identify
areas for improvement and set performance targets.

Analyzed data is visualized using spreadsheets, charts or
dashboards to easily interpret the information. This allows you to
quickly understand the health of the brand and facilitate decision-
making. For this step, applicants are encouraged to use Power BI
Desktop, which allows you to create interactive data visualizations
and reports.

Based on the information obtained from the data analysis,
actionable steps are determined to improve the state of the brand.
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This could include removing negative mentions, improving
customer service, improving brand positioning, or developing a set
of improvements.

Tracking brand health is an ongoing process. It is important
to monitor brand health on a regular basis to detect any changes,
identify potential issues, and ensure that the brand remains aligned
with business goals. If any problems or negative trends are identified,
organizations must take proactive measures to address them. This
may include adjusting marketing strategies, refining brand messages,
or improving products or services. Brand health tracking provides
insights that inform iterative improvements. By constantly monitoring
brand health, organizations can adapt their strategies, strengthen
their brand and improve their competitive position. Brand tracking
is studied most fully in the disciplines of “Brand Management”
and “Brand Strategy”. A number of disciplines of the applicant’s
free choice also provide program result R.17, for example, “Internet
Marketing”, “Mobile Marketing”, “Luxury Service Management”,
“Customer Loyalty Management” and others. Active cooperation
with employers makes it possible to improve the educational program
and discipline programs, for example, in view of the increased
attention to brand health tracking, in the current academic year, the
discipline programs “Brand Management” and “Brand Strategy”
were improved. Teachers are open to further dialogue both with
employers and the scientific and academic community in order to
improve the content and learning technologies.

So, the features of the program are the training of highly qualified
professionals who possess modern knowledge and skills in the field
of brand management regarding the functioning of brand-oriented
businesses and non-profit organizations in conditions of uncertainty;
modeling, positioning and strategic development of brands at
different levels of management based on marketing technologies;
management and information-analytical work on managing brand
portfolios and increasing business value. The uniqueness of the
Program is: innovativeness, practical orientation and interdisciplinary
training of specialists taking into account the specifics of various
branches and spheres of the economy and the opportunity to study
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in English; involvement in the educational process of domestic and
foreign scientists and practitioners of various fields of business and
non-commercial organizations; trainees undergo internship abroad
with obtaining certificates; interactive on-site practical classes.

In general, brand management is a critical component of modern
business strategy, influencing everything from customer loyalty to
market expansion. Studying brand management at the university
level equips students with the knowledge, skills, and practical
experience needed to navigate and succeed in this dynamic field.
This education not only benefits individual career prospects but also
enhances the overall effectiveness and competitiveness of businesses
in the global market.
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ExoHomika kpainu B nepion
BOEHHOTO CTaHy

Ipuna 'YMEHIOK?* | Borogumup XA3AHOB**

IloBHOMacmITabHe BroprHeHHs Pocii cramo Oe3mperieieHTHHM
BHKJIUKOM HE JIHIIIE IS CYCIIBCTBA, ajie 1 ISl €eKOHOMIKH YKpaTHH.
VYci ¢iHaHCOBI pecypcH JepiKaBH JOBOIUTHCS CIPSIMOBYBAaTH Ha
00opoHy, Tomi sIK (DiHAHCYBaHHS OCBITH, MEAWIUHH Ta TCHCIH
3MIACHIOETHCS 32 PaXyHOK MIDKHAPOIHOI JOITOMOTH.

CrarTs mpucBsiueHa aHali3y eKOHOMIYHOI cuTyamii B YKpaiHi
B YMOBaxX BOEHHOTO CTaHy. Y Hill pO3IVISIHYTO KJIFOYOBI MOKa3HUKH
€KOHOMIYHOTO PO3BUTKY KpaiHM, a TaKOXX HACTIAKH POCIHCHKOI
arpecit, BKJIFOYAIOYM pPYHHYBaHHS BHPOOHWYOTO KaIliTamy,
IHQpaCcTPyKTypH, JIIOACBKI BTpATH, COIajdbHI NpoOIeMH Ta
3MEHIICHHSI peallbHUX JI0XO/iB CYO’€KTiB TOCIOAapIOBaHHS.
[TokaszaHo, 110 iCHYe HarajibHa TOTpeda B TMOIIYKY JOAATKOBUX
JoKepen (DiHAHCYBaHHS JUIS TIOKPHUTTS BTPAT i MOTped €KOHOMIKH,
OCKUTBKM MiKHapogHa (hiHaHCOBA JOTOMOTa € HEMOCTIHHOIO
Ta HEIOCTaTHhOIO. 3alpoNOHOBaHI HaNpsAMH  pedopMyBaHHS
€KOHOMIYHO1 ITOJII TUKH JIJIs1 TT1 IBUIIICHHSI 00OPOHO3/IaTHOCTI JIEPIKABH,
a TaKoK OOTPYHTOBAHO, IO AJIS AOCSATHEHHS KOHKYPEHTHHX ITepeBar
Ha BOEHHOMY Ta €KOHOMIYHOMY (DpOHTaX BaXKJIIMBOIO CKJIQJOBOIO €
IPOMUCIIOBA MTOJIITHKA, 30KpeMa BiliCbKOBO-TIPOMHCIOBHI KOMILJICKC.

*doyenm xagheopu inancie, obnixy ma onooamkyeauus im. C. FOpia, Hasuanvho-
peabinimayiiunuti 3ak1a0 suwyoi oceimu, «Kam sineyb-I100i1bCcoKUll 0epHcaABHULL IHCMUMYIM»
. Kam sneyo-Ilodinbcorutl

**32006y6au 6uwyoi oceimu, cneyianbHocmi 00K | ONOOAMKYSAHHS YaKyTbmeny eKOHOMIKU,
ynpasninns ma didocumanizayii HP3BO KII/II, m. Kam saneyb-Ilooinbcoruil
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I Ty4Huil IHTEJEKT i TEXHOJIOTil
MAIIMHHOTO HABYAHHSI.

Ityanwnii inTenext (I1II) Ta mamuuHe HaBdanHs (MH) € nBoma
B32€MOTIOB’SI3aHUMH  TEXHOJOTISIMH, IO CTOSTh HA IEPEIOBii
CYYaCHUX HAyKOBUX i TEXHIYHUX JocsaTHeHb. [ oxormiroe mmpoknit
CIIEKTP METOMIB 1 TEXHOJOTIH, M0 J03BOJSAIOTh KOMIT FOTEPHUM
CHUCTEMaM 1 IporpamMaM IMITyBaTH JIFOIChKUN THTEJIEKT, BUKOHYIOYH
3aBHaHHS, SIKi 3a3BUYail MOTpeOyroTh y4acTi oauHu. Lle Bmoyae,
HamnpWKJIad, PO3IMi3HABAaHHS  MOBICHHS, aHai3 300paKeHb,
MPUPOJIHY MOBY, IrpoBi CTparerii, MaHyBaHHS Ta TPHHHATTA
pilcHB.

Mamuaae HaB4aHHS, K migramy3p I, monsrae y crBopeHHI
QITOPUTMIB Ta MoOJeNneH, sKi 3martHi “‘BumTHcsS 3 maHuX. Lle
O3HaYae, IO KOMIT IOTEPHI CHCTEMH MOXKYTh MOKpAIIyBaTH CBOIO
MIPOAYKTHUBHICTh MPU BUKOHAHHI MEBHUX 3aBJaHbh HA OCHOBI aHAI3y
BEJIMKOI KUIBKOCTI JJaHUX, 0€3 HEOOXITHOCTI BHOCUTH 3MIHHM B caMi
AITOPUTMH.

VY ¢inancosiit cdepi LI nomomarae BUSBIATH IIaxpaicTBO,
MPOTHO3yBaTH (DIHAHCOBI PH3WKH Ta ONTHUMI3yBaTH IHBECTHINHHI
noptdemni. Il Ta MH Takox 3MiHIOIOTH CIIOCIO, SIKHM MPAIIOIOTh
BHPOOHMYI TIANPUEMCTBA, TO3BOJISIFOUM aBTOMATH3YBaTH CKJIaJHI
MIPOIIeCH, ITiABUILYBaTH €()EKTHBHICTh BHPOOHUIITBA T4 3MEHIITyBATH
BUTpaTu. [HTEepHET-pekiIaMHi TUIATGOPMU BHKOPUCTOBYIOThH IIi
TEXHOJIOTIT JUIs TepcoHai3almii KOHTEHTY Ta TOKpallCHHS
B3aEMOJIIT 3 KOPUCTYBauaMH.

HesBakaroun Ha BeIWYE3HHWHM IIOTCHINAJ, IIOB’SI3aHUNA 3
possutkoMm LI Ta MH, icHy10Th 3HaUHI BUKIMKH Ta pu3nKu. OXHIM
3 TOJIOBHHX € NUTAHHS CTHKH, OCKUTbKH BHKOopucTanHs [ moxe
IPU3BECTH 10 TOPYLICHHS IPUBAaTHOCTI, yIIEPEIPKEHOCTI B IPUHHATTI
pillieHb Ta 1HIMX colfianbHUX HachiakiB. Kpim toro, 11 Bukinkae
MOOOIOBAHHSA IIO/I0 BIUIMBY HA PHHOK MpAIli, a/pyke aBTOMAaTH3aIlisd
MOXK€ TIPU3BECTH JI0 3HUKHEHHS TPAJUIIHHUX poOOYHMX Micib. Y
3B’SI3Ky 3 IIMM BUHHUKAE HEOOXITHICTh Yy PO3POOI PeryasTOpHUX

27




International Conference on Economics, Management & Social Sciences (Global Scenario)

MEXaHI3MIB 1 CTaHOApTIiB, sKi 3a0e3MeUyBaTHMyTh Oc3IeyHEe Ta
etuuHe Bukopucranus LI

TakuM YHHOM, INTYYHWH IHTEJCKT 1 MAllUHHE HABYAHHS €
MOTYKHUMHU 1HCTPYMEHTaMH, SIKIi MOXXYTb 3HAYHO MOKPAIIUTH
pIi3HI acmeKTH JIONChKOI AisUTbHOCTI. BogHOWac 1X BUKOPHUCTAHHS
noTpedye BiMMOBINATBHOTO TIAXOMY, MO0 YHUKHYTH MOTCHIIHHUX
HETaTUBHHUX HACIIAKIB 1 3a0€3MCYUTH MAKCUMAJIbHY KOPUCTH IS
BCIX CTODIH.

28




ISBN: 978-81-971286-8-4 | First Published: July, 2024
AyTcTagdinr, ik MoAeJb YIIPaBJIIHHA
MEePCOHAJIOM MiINMPUEMCTBA

Y cyyacHifi CBITOBI EKOHOMIlli MIDKHApOAHI KOprmoparii
Jenani dYacTime 3iIITOBXYIOTBCS 3 HOBHMH BHKJIHKaMH |
Hemnepen0adyBaHICTIO, CIOPUIMHEHUMH  PHHKOBHUMH  3MiHAMH,
HOBUMM CHOKMBUMMM TEHICHLISAMHM Ta IIBUAKUM DPO3BUTKOM
iH(hopManiiaux TexHosorid. Lle ¢opmye ckimagHe U auHAMIYHE
cepenoBHIle, SKe BUMarae Bif Oi3HECYy T'HYyYKOCTi, 31aTHOCTI
a/IalITyBaTHCS Ta IMOCTIHHOTO MEPEnIsiAy CBOIX CTpaTerii i Moaesen
BEJICHHS CIIPaB.

Y KOHKYpEHTHOMY CEpPEIOBHUIIN KIIOYOBUMH CICMCHTaMHU
yCHiXy CTalTh ONTHMI3allis Oi3HEC-TPOIEeCiB Ta IIiABUIICHHS
e(eKTHBHOCTI, IO JO3BOJSAIOTH 30epirarn Jigepchki MO3WIii Ta
JOCSTaTH BUCOKHX pe3yibraTiB. ICHye ©0arato pi3HOMaHITHHX
MiJXOIB 1 MOJIENeH, AKi KOMIaHii MOXKYTh BUKOPHUCTOBYBATH MJIs
[IbOTO, CEPEJl IKUX aBTOMATH3AIlis, ITUPPOBI TEXHOJOTIT, lean-mriaxin,
agile- meTononorii, po6ora 3 Big Data, cucremu ynpasmiHHS SIKiCTIO,
a TaKOXX ayTCOPCHUHT 1 ayTcTadiHr.

AyTcTadiHr cTa€ HEBiJ €MHOI0 YaCTHHOIO Cy4acHOTo Oi3Hecy i
HaOyBae MOMYJIIPHOCTI B PI3HUX CEKTOpaX i KOMIIAHIsAX 10 BCHOMY
cBity. Lle#l MeToa ympaBiaiHHS TEPCOHAIIOM MAa€ Psii TepeBar, SKi
POOIATE floro MPUBAOIMBHUM U 6AraThOX MiIIPHEMCTB.

3okpema, ayTrcTadiHr JO3BOJISIE KOMITAHIIM THYYKO KEpyBaTH
CBOIM KaJIpOBUM pPECYpCOM, 3HIDKYIOYHM BHTPATH HA YTPUMAHHS
IITATHUX MPALIBHHUKIB Ta aJIMiHIcTpaTHBHI nponecu. Lle ocobmiBo
aKTyallbHO JIJIi TPOCKTIB 3 OOMEXKEHHWM TEepMiHOM il abo THX,
mo moTpedyroTh crenudiyanx 3HaHb 1 HaBWYOK. Kpim ToOrO,
TakA{d Tiaxixg 3a0e3redye MBUAKY aMaNTaliio JO0 3MiH DPHHKY,
JIO3BOJISIFOYM  30CEPEIMTUCS Ha KIIOYOBHX Oi3HEC-3aBJaHHAX, a
HEC Ha PYTHMHHHUX OIEpalisiX 3 ymnpaBliHHSA TiepcoHasioMm. Lle mae
KOMITAHISIM MOXKJIMBICTh MACIITA0yBAaTUCS, MiJBUIIYBATH  CBOIO
KOHKYPEHTOCIIPOMOXKHICTh Ta e(EeKTUBHO pearyBaTH Ha HOBI
BUKJIMKH B YMOBAaX IIBUJIKO3MIHHOTO Oi3HEC-CEpEIOBHUIIA.
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Kpim Toro, ayTcradinr cripusie MiHiMi3allil pU3HKIB, TIOB’ I3aHUX
13 TPYIOBUM 3aKOHOJABCTBOM, OCKUIBKH BiAMOBIIAJBHICTh 3a
HaliMaHHs, IOPUINYHI MUTAHHA Ta aAMiHICTPYBaHHS IIEpCOHAITY Oepe
Ha ce0e rmocTadanbHUK TocyT. Lle 103Bossie KOMITaHisIM 3MEHIINTH
BUTpaTd Ha IOPUIMYHHUNA CyHpoBiJg 1 KagpoBy Oropokparito. llle
OJTHIEI0 BaroMol0 IEpeBaror0 € MOKIWBICTh IIBHJIKOTO 3aJTyYEHHS
BHCOKOKBATI(hiKOBAHMX CITCIIAIICTIB, SKUX BaXXKO B3HAWTH Ha
PUHKY Tpami. ¥ pesyabTari, ayTcTadiHr JOTOMarae ONnTHMi3yBaTH
0i3HEC-TIPOIIECH, MIJABHITUTA MPOAYKTUBHICTh 1 30CEPEIUTHUCS HA
PO3BUTKY KIIFOUOBHUX KOMIICTCHIIIH, [0 € BRKIMBUM YHHHUKOM JIJIsI
JOCSATHEHHS JTOBTOCTPOKOBOT'O YCITiXy KOMIIAHii.

30




BnJiuB BOEHHOIO CTaHY Ha
yHpaBJIIHHS PU3UKAMHU TA (PiHAHCOBY
CTA0IBHICTD JePKABH

Boxosenn Biktopin* | [puropyk Ipuna**

AHoTania:

CTaTTi PO3MISIHYTO HEraTHMBHUH BIUIMB BOEHHOTO CTaHy Ha

CKOHOMIUHY aKTHBHICTb, OCKUIBKM BOEHHI Jii  NPHU3BOAATH

0 3HMIIEHHS 1HQPACTPYKTYpH, 3HIDKCHHS MPOAYKTUBHOCTI

Ta CKOpoueHHs1 BHpoOHHITBA. [linnpuemMcTBa  CTHUKAIOTHCS

3 TpyAHOIIAMH B IIOCTAQ4aHHI CHPOBHHH, IOPYLICHHSM
JIOTICTUYHUX JIAHIIFOTIB Ta HECTa4ero po6ouoi cuiu. Lle mpu3BoauTh 10 3HAYHOTO
3MEHIICHHSI 00CSriB BUPOOHUITBA B KIIIOUOBUX CEKTOpaX €KOHOMIKH, TAKHX SIK
IPOMHUCIIOBICTB, CIIbCbKE TOCIIOAAPCTBO Ta eHepreTuka. KpiM Toro, 3MeHIeHHs
PIBHS JI0XOMiB HACENICHHS Ta HEBU3HAYCHICTh MaHOYTHHOTO 3MYIIYIOTh JIFOICH
C€KOHOMHTH KOIITH, IO HETaTMBHO BIUIMBA€ Ha CIOXMWBaHHSA. BaHKIBChKUUN
CEKTOp TMiJ YaC BOEHHOTO CTAHY CTHUKAETHCS 31 301IBLICHHSAM KPEAUTHHX
PU3UKIB, OCKIJIBKH 0arato mo3MyaJbHUKIB HE B 3MO31 BYaCHO OOCITyroBYBaTH
cBoi OoproBi 3000B’s3anHs. Lle 3Mmymrye OaHku 30i7bLIyBaTH pPe3epBH, L0
00MEKye TX MOMJIMBOCTI HajaBaTh HOBI Kpemutu. JleBaibBallisi HAI[lOHAIBHOT
BQJIIOTH Ta 3POCTAaHHS 1H(ISIIT TaKoX CTBOPIOIOTH JOAATKOBI TPYIHOII ISt
0aHKIBCHKOT CHCTEMH, YCKIATHIOKOYHA OOCITyrOBYBaHHS BaJFOTHUX 3000B’sI3aHb.
Bce 11e mpu3BoanTb 10 AeINUTY MIATIKHOTO OATAHCY, OCKLUIBKU 3POCTAE IMIIOPT
OPOYKIIT Ta 3MEHIITYEThCSI EKCITOPT Yepe3 BoeHHi fil. [TomiTHuHa Ta eKOHOMIYHA
HECTaOUTbHICTh POOUTH 1HBECTHIIIMHE CEPEHOBHIIEC HEmependadyBaHuM, III0
3HMKYE JOBIpY iHBECTOPiB. Bi3HECH CTHUKAIOTBCSA 3 BHCOKMMHU OIEpamidiHIMU
pU3UKaMH, TaKUMH SIK BTPaTH aKTHBIB, MOPYIICHHS JIAHIFOTIB ITOCTaYaHHs,
TPYAHOII 3 TUIAHYBAHHSAM 1 aJanTalli€elo J0 IIBUAKO MIHIMBUX YMOB. Yepes
BUCOKI pH3UKH 0araro iHBECTOPIB yTPUMYIOTHCS BijJ BKJIQJICHb, IO 3HHKYE
IHBECTHIIHY aKTUBHICTb B KpaiHi. Takox 3pocTaroTh BUTPATH HA CTpaxyBaHHS, a

0.e.H., npogecop Kkagedpu nionpuemHuymesa, 102icmuku ma mernedxcmenmy Daxyiomem
MeneOxncmenmy ma  inghopmayiunoi  6e3nexu  BiHHUYbKUL HAYIOHATbHUT  MEXHIYHULL
yuigepcumem, Binnuys, Yxpaina, Email: bokovets.v@ukr.net

**x.e.H., doyenm Kageopu niOnpueEMHUYM8A, 102icmuKu ma mexeoxcmennty Daxynomem
MeneOxncmenmy ma  iHghopmayiinoi  6e3nexu  BiHHUYbKUll HAYIOHATbHULL  MEXHIYHULL
yHisepcumem, Binnuys, Yxpaina, Email: irradal 50582@gmail.com
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B JICIKHUX BUMAJIKAX CTPAXOBI KOMITaHIi MOXKYTbh BIZIMOBIISITH Y IOKPHTTI BOEHHHIX
pusukis [1].

KnrouoBi cnoBa: (iHaHCOBHH MEHEKMEHT, yNPaBIiHHSA pU3UKaMu, (iHaHCOBA
CHCTEeMa, EKOHOMIYHE BiJHOBJICHHS.

VrpaBniHHA PU3UKaMHU B yMOBaX BOEHHOIO CTAaHY € KPHUTHYHO
BOKJIMBUM JUIs 30epekeHHs (DiHAHCOBOI CTAaOUIBHOCTI SK Ha PiBHI
OKpEeMHX KOMIIaHiH, Tak i B MacmTadax yciel ekoHoMikn. OCHOBHUMHA
acrieKTaM{ YNpaBIiHHSA € 1JeHTU(iKalis KIFOYOBUX PHUBHKIB,
po3po0Ka Ta BIPOBAKEHHS METOAIB MiHIMI3allli pU3UKIB, a TAKOXK
aKTHUBHA POJIb JIEPIKABH Ta PETyJISTOPHUX OPraHiB.

Boennuii craH 3HAYHO TiABHINYE WMOBIPHICTH Ne(OINTIB
3 OOKy NO3MYaJbHUKIB dYepe3 MOTipIICHHS eKOHOMIYHUX YMOB
Ta BTPATy IUIATOCIPOMOXHOCTI. bi3HeCH MOXXYThb 3ITKHYTHCS 3i
CKOPOUCHHSM JOXOMIB, a (hi3U4HI 0COOM — 3 BTPATOI0 POOOTH abo
3HIDKCHHSIM PIBHA JTOXOAiB. ImeHTH(iKarmis KpeIUTHUX DPH3HUKIB
BKIIOYA€ OINHKY ()IHAHCOBOTO CTaHy ITO3WYAIbHUKIB, AaHAaJi3
CEKTOPIB CKOHOMIKH, SKi HaWOUIbINe TIITAIOThCS BIUIUBY, Ta
MOHITOPHHT 3MiH Y 3aKOHOJIaBUOMY Ta PErYIATOPHOMY CEPETOBHIIIL.

VY mepion BifiHM 3pOCTAarOTh PU3MKM IS BCi€l (iHAHCOBOI
CUCTEMH, BKJIFOUatOYM OaHKIBChKI KpHU3HM, MACOBUH BIJTIK KaIliTamy,
3HIDKCHHSI JIKBIMHOCTI Ta Komarnc puHKiB. OIiHKA CHCTEMHHUX
pU3UKIB TIependadae MOHITOPHHT MAKPOCKOHOMIUYHUX TTOKA3HHKIB,
cTaOlIbHOCTI OaHKIBCHKOI CHCTEMHM Ta B3a€EMO3B’SI3KIB  MIXK
(hiHaHCOBMMU YCTaHOBaMU. BHSIBIIEHHS pPHHKOBUX PU3HKIB IIOTpeOye
aHaNli3y JAWHAMIKA PHHKOBHX I[iH, OI[IHKM MOTCHIIIMHUX BTpaT Ta
OLIIHKH BIUIMBY €KOHOMIYHHMX 1 TIOJIITHYHMX IMTOIH Ha PUHKH [2].

PosmsstHemMo  Mertomu  MiHIMI3aIii  pU3WKIB,  BKIFOYAIOUH
MUBepCU(IKAIil0  aKTWBIB, XCKYBaHHs, Ta  3a0e3MCUCHHS
JIIKBIIHOCTI.

OauH 13 KIFOYOBUX METOAIB YIPABIIHHS PU3UKAMH TOJSTAE Y
JuBepcHdikallii akTHBIB, OO0 3MEHIIMTH 3aJICKHICTh BiJl OJHOTO
JDKepenia pu3uKy. |[HBeCTOpH PO3MOAUISIOTh KaImiTal MK PI3HUMH
KJacaMH akTHBIB (oOmiramii, axmii, HEpyXOMICTh, JOpPOTOIIHHI
MeTalu), a 013HECH — MIXK PI3HUMH PUHKAMU Ta MOCTaYaIbHUKAMH.
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JIJ1st 3HMDKEHHSI pUHKOBUX PHU3UKIB MiJMPUEMCTBA Ta IHBECTOPH
MOXYTh BHKOPHCTOBYBaTH IHCTPYMEHTH XC/DKYBaHHsI, Taki sK
(’rouepcHi KOHTPAKTH, OMIIIOHH Ta cBomH. Lle mo3Bossie 3adikcyBartu
IiHU 200 3aXUCTUTHUCS BiJl HECIPUATIUBHUX 3MIiH Ha PUHKY.

30epekeHHsT JIOCTaTHBOTO PIiBHS JIKBIAHOCTI € KPUTHYHO
B&JIMBUM, OCKUIBKM [O3BOJNSAE MOKPUBATH KOPOTKOCTPOKOBI
3000B’sI3aHHST Ta QAANTyBaTUCA 1O PI3KUX 3MiH y (iHAHCOBOMY
cepenoBumi. [liampmemMcTBa MarOTh TPUMATH PE3EPBH TOTIBKH, a
0aHKM — TIATPUMYBATH aJIeKBaTHI KOe(Dil[iEHTH JIKBiTHOCTI.

BaxnBuM IHCTPYMEHTOM € TIPOBEIEHHS CTpEC-TEeCTiB Ta
aHaJI3y PI3HMUX CLEHapiiB, IO JO3BOJISE OI[IHUTH BILTHB MOXJIMBUX
IOKiB Ha (iHaHCOBY CTabOUIbHICTH opranizamii. Ile momomarae
BYACHO BHSBUTH cIa0Ki MICIS Ta PO3pOOMTH IUIaH il Ha BUIAIO0K
KPH30BUX CHTYAITIH.

MOoXTUBUME ~ BapiaHTaMH  PO3BHTKY Ta IIEPCIEKTHBAMH
C€KOHOMIYHOTO BIJTHOBJICHHSI IICIISl 3aBEPIICHHS BOEHHOTO CTaHY €
TpH CIIeHapis BiTHOBJICHHS [3]:

- IMIBUIKE BITHOBJIEHHSI (ONTUMICTUYHHH clieHapii):
MDKHapoiHa (DiHaHCOBa MIATPUMKA, sKa Oyne 3a0e3rneuyBarTu
3aJy4eHHs KOIITiB BiJl MDKHApOMHUX (PIHAHCOBHX IHCTHTYIIH,
TPaHTIB Ta TO3WK IS BiIHOBICHHS I1HQPACTPYKTYypH, IIE MOXKE
MIPUCKOPUTH €KOHOMIYHE 3POCTaHHs; 3aBEepIIEHHS BOEHHOTO CTaHY
MOJKE BiIKPUTH MOXIIMBOCTI IS 3aTy9ICHHS iHO3E€MHOTO KaIliTaly B
PEKOHCTPYKIIIIO 3pyHHOBAHUX 00’ €KTIB, CTUMYITFOIOYH €KOHOMITHHHA
IiAHOM; YCIIIIIHE MTPOBECHHS CTPYKTYpHUX pedopM y (iHaHCOBIH
rajxysi MOXe CTBOPUTH CIPHTIUBE cepeloBuile mais OizHecy i
MTOKPAIINTH 1HBECTHIIIHHY MPUBAOINBICTD KPaiHH;

- MOBUTbHE BITHOBJICHHS (PEaliCTUYHUN CIICHAPIH): BITHOBJICHHS
SKOHOMIKH Oye ITOCTYIIOBHM 4Yepe3 3Ha4Hi BTpaTH y BUPOOHMYMX
MOTY)KHOCTSX Ta TOCTIHHY HEBU3HAUCHICTh Y (PIHAHCOBIH cdepi;
poiib AepxkaBu Oyle BaXKIMBOKO IJIsi €KOHOMIYHOTO BiJIHOBJICHHS
gepes IeprKaBHi iIHBECTHIII1, TOJATKOBI MIJIBTH Ta MIATPUMKY Oi3HECY;
IpoIlec BiHOBICHHS JOBIpH /10 (DiHAHCOBHUX IHCTHTYTIB MOXKe OyTH
MOBUIEHUM, 1[0 CTPUMYBaTHME €KOHOMIYHE 3POCTaHHS;
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- 3aTsDKHE BIAHOBIEHHS (HETaTMBHHMM ClieHapiil): y pasi
MPOJOBKEHHS  KOH(MIIKTY  a00  HEAOCTaTHhO €(PEKTUBHOTO
BiJTHOBJICHHS, KpaiHa MOXKe 3ITKHYTHCS 3 TPUBAJIOI0 €KOHOMIYHOIO
KPH30l0; BIJICYTHICTh HaJIE)KHOI MDKHAPOIHOI MIATPUMKH  Ta
OOMEXeHHH JOoCTyn J0 (iHAHCYBaHHA MOXYTh 3aTpUMarTu
PEKOHCTPYKINIO 1HPPACTPYKTYpH Ta CEKOHOMIYHE BiJIHOBJICHHS,
BincyTHicTh nOBipH 10 0aHKIBCHKOi CHCTEMH 1 3pOCTAaHHS KIJIBKOCTI
HEpOOOYMX KPEIAHTIB MOXYTh CHPHYMHHTH (DiHAHCOBY KpH3Y B
0aHKIBCHKOMY CEKTOPI.

BrpoBamkeHHs Takux 3axOJliB, K YKpIIJIEHHS OaHKiBCHKOT
CHCTEMH, TIOCUJICHHS PETYISATOPHOTO KOHTPOIIO, PECTPYKTYpHU3aLlis
poOIeMHNX OaHKiB, BIPOBA/DKEHHS KPAIINX NMPAKTHK YIPaBIiHHS
pU3UKaMH, TaKWX SIK JuBepcH(iKallis aKTUBIB Ta BUKOPUCTAHHS
XEJIKYBaHHS, IBUIIUTE CTIMKICTh () IHAHCOBUX YCTaHOB; MPOrPaMHU
MiIBUIICHHS (hiHAHCOBOI T'PaMOTHOCTI JUIsl HAacelieHHS Ta Oi3Hecy
JOTIOMOXKYTh Kpaimie pO3YMITH PH3UKH, MOCHIUTH CTIHKICTH 0
MaiOyTHIX KpH3 1 CHpPHUSATHME CTaJOMy €KOHOMIYHOMY PO3BHTKY
KpaiHH.
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Oco001MBOCTI PO3BUTKY JIICHKOI0
KamitaJjay B YKpaiHi

Ipuna 'OJHIOK

Po3BHTOK IIOACHKOTO KamiTally — II€ TpOIeC CTBOPEHHS 1
PO3BUTKY IPOAYKTUBHUX 3110HOCTEH JTFOMMHI IIITXOM iHBECTYBaHHS
y KOHKPETHI TPOIECH il KUTTEMISIIBHOCTI Ta NUIAX IiIBHICHHS
€KOHOMIYHOTO 3pOCTaHHs Oy/ib K01 KpaiHu.

PiBeHb pO3BUTKY JIOACHKOTO KaIliTally BHU3HAYAETHCS PIBHEM
3HaHb, KBamidikaiii, J0CBiIOM poOOTH, BMIHHSM NpUHMATH
pilleHHA B CKJIaJHUX HECTaHJAPTHUX CHUTYaIlisIX, KPEaTHUBHICTIO,
BIKOBUMH OCOOJHMBOCTSMH HOCIiB JIFOICBHKOTO KaIliTaty, piBHEM
3II0pOB’S, 3IaTHICTIO TEHEpyBaTH HOBI iJ€i, SKI COPUATUMYTh
IHHOBAIITHOMY PO3BHTKY.

Jltofchkuil  KamiTall € JDKepesioM  COIliajbHO-€KOHOMIYHOTO
3pOCTaHHS, YACTHHOIO IHTEICKTYyalbHOTO KAIliTamy, SIKHH pa3oM 3
¢inancoBuM KamitanoM (opMye PHUHKOBY BapTicTh Kommasii [2].
31mopoB’s1, 3HaHH Ta MPo(deCiiiHi HABUYKH HACETICHHS 3a0€31euyI0Th
MiATPUEMHULIBKI CTPYKTYPHU Ba)KJIMBUM PECYpCOM MJISI PO3BUTKY
W miaBUIMIEHHS €(QEeKTHBHOCTI iXHBOI [MISUTBHOCTI, POOIATH IX
THYYKIIIMMU Ta TOTOBUMH 10 iHHOBamii. lle HaOyBae memaimi
OLIBIIOTO0 3HAYEHHS B yMOBax I100aTi30BaHOTO M KOHKYpPEHTHOTO
CBITOBOTO TOCITOJIAPCTBA

CBiTOBUMHM JTiJiepaMy CTalOTh Ti KpaiHW, Je Kpaile 3a iHIi
BUKOPHCTOBYIOTH JIFOICHKMM KamiTan. YKpaiHa € YacTHHOIO
100aTbHOI €KOHOMIYHOI CHCTeMH sKa 3aBXIM KOHKypyBasa 3a
monckkuid Kamitan. Tomy B ymoBax BIfHM Ta y TOBOEHHI POKH
HaOyBa€ BEJIMKOTO 3HA4YEHHS MPAIfOBaTH HaJ BiJHOBIECHHIM

*Kanouoam eKOHOMIYHUX HayK, doyenm Kapeopu QiHancis, 001Ky ma onooamKy8aHHs im.
C.IOpis, HasuanvHo-peabinimayiinuii 3axknad euwoi oceimu «Kam saneysb-I100inbcokuil
Oeporcasrutl incmumymy, m. Kaw suneysb-Ilodinbcokuil, Yxpaina

35




International Conference on Economics, Management & Social Sciences (Global Scenario)

Ta PO3BUTKOM JIFOAICHKOTO KamiTalxy 10 BeAe JIO0 1HHOBAIIii,
COIIAJILHOTO  OJlaromnofyiyydsi,  IMiJBUIICHHS  MPOJYKTHBHOCTI,
CIpHUsi€ SKOHOMIYHOMY 3pPOCTAHHIO KpaiHH Ta IOKPAIIye SKiCTh
JKUTTSI 11 TpOMazsiH.

Hama kpaiHa pokamm HakomudyBaja TmpoOnemMu y cdepi
PO3BUTKY JIIOACHKOTO KalliTalny: aemorpadiyHa Kpusa, TpyIoBa
Mirpamisi, oOMEXEeHHI JOCTYN A0 SIKICHOT OCBITH Ta MEIUYHUX
MIOCITYT Ta iHII HEAOMIKH.

Are Haii0inpIoro Macmtaly mpoobema 3 JIFOICHKIM KalliTaaoM
HaOyra B yMOBax BilfHH. 3a CHUIBHOIO OILIHKOIO Ypsiay YKpaiHw,
CaitoBoro 6anky, €Bpomneiicbkoi komicii Ta OOH (RDNA3), 3aBnana
VYkpaini mkona B niepiog 3 24.nororo .2022 mo 31.rpynHsa.2023
cranoBuTh 153 mipx mon. CHIA, a morpebm y BigHOBICHHI
JIOBOEHHOT HOPMAITBHOCTI — 486 MIIpIT IOJL.

JemorpadivHi BTpaTd BiJ BOEHHUX il Hapa3i BaXKKO OI[IHUTH.
BililHa mpu3Benma g0 BTpatd poOOYHMX MiICIb, 3HWKEHHS PIBHA
JIOXO/1iB, 3MEHIIICHHsI KyTTiBEJIbHOI CIIPOMOKHOCTI HaCEJICHHS, O1JThIII
SIK 7 MITBIOHIB OCi0 OTIMHUIIKCS 32 MEKEIO O1THOCTI.

[Tonag 6 MuITBHOHIB ODKEHIIB BHIXaldd JO IHIIUX KpaiH,
Maibke 5 MITBHOHIB OCIO cTamm BHYTPINIHIMH TepeceNeHIsIMH,
MMOHAJ] MIJIBHOH YOJIOBIKIB OyJI0 MOOLTI30BaHO 110 JiaB 30pOWHUX
cun Ykpainu. 3a manumu OOH, cranom Ha 15.mr0T0r0.2024
3a KopaoHOM mepeOyBaioTh 16% Bim MOCTIHHOrO HaceleHHS,
3a(hikCOBAaHOTO HA MOYATKY BiHHH.

Ha xanp, BiliHa CHPHUYMHIOE KAaJPOBHH TOJOA HA POKH, MpPHU
SIKOMY CaMme 3MEHIIICHHS KITBKOCTI MOJIOUX CICIaJiCTiB BILUTUBAE
Ha 1HHOBAIIMHICTb 1 THYYKICTh KOMITaHIH.

VYKpalHCbKOMY PHHKY TIpalli BX€ HE BHCTada€ pPoOOYUX PYK,
30KpeMa, IIe CTOCYEThCs KBamipikoBaHWX Tpodeciit: iHXEeHepH,
OyHiBeTbHUKH, arPOHOMH TOIIIO.

3a mporHo3amu Ypsay, Ui BigOyJOBH YKpaiHU BiJl HacCIiIKiB
BiiHU 3 pd 3HAMOOMTHCA B MalOyTHHOMY MIOHaMeHIe 4,5 MITH.
HOBHUX MPAIiBHUKIB BIPOJOBX HalOmmKk4Inx 10 pokis.
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BiiiHa cnoHykae TEpMIHOBO MOJIEpHI3yBaTH BHUPOOHUIITBA,
3MIHIOBaTH IPIOPUTETH Y PO3BUTKOBI EKOHOMIKH, PO3BHBATH HOBITHI
raiy3i — yce Ie BUKJIWKH, IKi HE MOXYyTh OyTH peayizoBaHi 0e3
HIBHJKUX, 3pO3YMUINX, YITKUX 1 KOHKYPEHTHUX CHUCTEM MiJrOTOBKH
KBaJTi(piKOBaHUX TPAIIBHUKIB Ta POOITHHUKIB Cy4acHOTO PiBHS —
MPOBEJICHHS PECTPYKTYPH3AIlii JTFOICHKOTO KaIliTamy.

[I{o »x pobutn Gi3HEC-CTPYKTYypaMm, 00 HE BiIUyBaTH ACPIITUT
kaapiB? [loTpiOHa 4nTKa cTpaTerist pO3BUTKY JIOACHKOTO KalTiTalry.

1. HaBuaTu, o0 pocTUTH CBOIX cHeliagicTiB.

Bwminns BumTH Ta mepekBaiidikoByBaTh Kanpu. lle ogwH 3
OCHOBHUX IHCTPYMEHTIB, KW Ma€ OyTH HanpalboBaHNI B KOMIIaHii
(1 B meprkaBi Tex), 1100 yTpUMAaTH JFOAEH 1 JaTH M IepCIIeKTHBY.

2.Cniupartucsi Ha BHYTPIiLIHIli peKpyTMeHT.

Bennka kommaHis 3aBKIM MaTHME MOXJIHMBICTH 32 MOTpeOH
nepeHaliMaTé MpaIiBHAKIB 3 IHIIMX JIeNapTaMeHTiB  depes
nepenpodiTroBaHHS.

3. TpuMaTH KOHKYPEHTHI 3apIjiaTu.

Binrenep Mu KOHKYypyeMoO 3a (aXxOBHUX MPAIiBHUKIB 3 PUHKOM
€C, aorke, TOBENEThCS MEPEIISTHYTH MPUBAOITHMBICTH 3apILiaT.

3a OIiHKaMHU EKCIIepTiB, Halla poboya cujla BCE aKTUBHIIIE
«meperikaey 3 [Tompini B Himeuunny ta Hinepnanau, 60 i kpainu
CTBOPIOIOTH ITPOTPAMH 3 aTAITAaIli1 i INTAHYIOTh TOKPUTH YKPATHIISIMA
CBOIO HeCTa4y KajapiB. MU MOBHHHI 3aHHITH aKTHBHY MIDKHAPOIHY
MO3HIIiF0, 00 10CI yCi pO3MOBH MPO CTBOPEHHS pOOOYUX MiCIlb IS
YKpAaTHIIiB 32 KOPAOHOM BifOyBamucs 6e3 YKpaiHu.

[TosiTHKa PO3BUTKY JIFOJICHKOTO KaIliTaay Ma€e OyTH CIIpsSMOBaHa
Ha YTPUMaHHS W PO3BUTOK IPAIE3AaTHOTO HACEIEHHS Ta MOJIOAI
B YKpaiHi, TOBEpHEHHS YKpaiHIIB 3-3a KOPAOHY i, OE3yMOBHO, Ha
3aJIy4eHHS 1H03eMHOI po00o4oi cuiu. BTpuMaTtu JOACHKUN pecypc
JOTIOMOXKE 1 TApTHEPCTBO MiX YKPAlHCHKUMH CTEHKXOIAEepaMu
Ta 3aKOPIOHHMMHU oOpraHizamismMu. Jlias mporo ypsim, Oi3Hec,
YHIBEPCUTETH  TOBHMHHI  cOpPMYyBaTH TIPOTpaMH MiITPUMKH
JIIOZICBKOTO PECYPCy B YMOBaX BiliHU.
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Ilnan VYkpainu nepenbauae po30OymoBy Oe3meyHoro Ta
IHKITFO3UBHOTO OCBITHBOI'O CEpENOBHINA JUIS JOCTYIY J0 SKICHOI
OCBiTH, TpaHcdopmamnito TpodeciiiHol OCBITH, YIOCKOHAJICHHS
cUCTeMH pealbimiTaiii oci0 3 iHBATIIHICTIO, TIOKPAIICHHS OXOPOHU
3II0pOB’sl, TE€HAEPHOI PIBHOCTI, peaji3alliio >XUTIOBUX IpOrpam,
pedopMy  COIIAIBHOTO 3aXMCTy, CTBOPCHHSI CTajO0i CHCTEMH
Tepexoy BiJ BIHCHKOBOI CITy>KOW 10 IHUBILIBHOTO JKUTTS, PO3POOKY
nemMorpadiqHol Ta MIrpaliifHOl cTparerii, eHCIHHY pedopMmy.

3a Oyb-sIKOTO CIIEHapilo micis mepeMoru YKpaini OpakyBaTimMe
kBaJtipikoBaHOT poO0YOi crin. [ToBEpHEHHS BUMYIIIEHUX MITPaHTIB
1 3aJTy4eHHs 1HO3EMIIiB MOIIIM O CyTTEBO CKOPOTHTH 200 MOBHICTIO
3aKpHUTH po3puB 'y poOouiii crimi. [Ipore Ykpaina Takox morpedye
BUKOPHCTAHHS IHHOBAliHUX PIlIEHb 1 TMepeIoBHX TEXHOJIOTIH Ha
BUpOOHHUIITBI. Ake reHepaitist BBIT moxiinBa 1 3a paXyHOK BEITUKOL
KUTBKOCTI p0o0040i CHIIM, 1 32 PaXyHOK BHCOKOi IPOAYKTUBHOCTI
TIpalli IPY MEHIIIH YUCEeNFHOCTI TPAIliBHUKIB.

3 orniajy Ha BUILIEHABe/AeHe, He00XiTHO poOPOOHUTH KOMILIEKC
3axoiB, IO10:

1. ExoHOMiYHOTO CTHMYJIOBaHHS poOoromaBimiB: HamaHHs
MTBFOBUX  yYMOB KpeawWTyBaHHs; KomrmeHcarlisi BHUTpaT Ha
CTBOPEHHS CIIeliallbHUX poOOYMX Micllb; HalaHHs rapaHTOBaHOTO
JIepKaBHOTO 3aMOBJICHHS; [IoKpUTTS BUTpaT Ha HABUYAHHSI 0CcOOU 3
ocobmBuMH notpedamu; CyOcuayBaHHs (GOHIY OIUIATH TIpari oci0
3 iHBanigHicTIO; JloTamii mpu 30epekeHHI poOOYHX MICIh 0cCi0 3
0COOJIMBHMH MTOTpeOaMU;

2. HeekoHnomiuHoro ctumymtoBaHHs: lllupoke iHbopmMyBaHHS
MOTeHIIHHUX  POOOTOAABIIiB 3 TpaleBIalITyBaHHS o0cCi0 3
O0COONMBUMH TOTpebaMH, a TakoK INpO ICHYBaHHS BHTIIHUX
EKOHOMIYHHUX CTHMYIIIB;

3. CrBopeHHs (oHIY pPO3BUTKY JIIOICHKOTO KamiTaiay 3a
JIOTIOMOTOK0  3alIPOBA/KCHHSI HOBOTO, J0JIATKOBOTO TOJATKY JUIS
i IITPUEMCTB, IO MPaiooTh Y cdepi IT TexHomorii.

4. Po3poOKH HOBOT METOJUKH OIlIHKH JIFOJCHKOTO KamiTayly 3
ypaxyBaHHAM IHKIIIO3ii - KOMIDIEKCHOTO IHJEKCY IHKIFIO3MBHOCTI
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JIIOZICBKOTO  KaIliTanxy, METOI SKOTO € CTiHKe MiJBUIICHHS PiBHS
JKUTTSI HACEIICHHS, a He JIMIIE 301IbIIICHHS BUPOOHUIITBA TOBAPIB Ta
MOCITyT Ta iHIe [6].

5. Cucremna B3aemomisi YKpaiHM 3 €BpONEHCHKUMH Ta
MDKHapOJHUMH TapTHEpaMH U OpraHi3amisMH, IO € Ji€BUM
YUHHAKOM PO3BUTKY HalliOHAJILHOTO JIFOJCHKOTO KaIliTally.

Bapro BpaxoByBarH, 10 MaiiOyTHe pueHanHs Ykpainu o €C
noTpedye BiAMOBIAHUX 3MiH Y pOoOOTi 3 JOICHKUM KarmiTanom, Taka
CHiBIparls 371aTHa 30araTUTU yCi CTOPOHH HOBHUMH MOKIIUBOCTSIMU
JUT PO3BHTKY Ta MOJCpHI3allii, MOTHBYBATH JIIOACH IO HABYAHHS
1 BIOCKOHAJIEHHS 1, SK HACHIZOK, 3a0€3MeYuTH TiJgHE CIIJIbHE
ManOyTHE.

€pponeiichkuii Coro3 Ta VYkpaiHa TICHO CHIBIOPALIOIOTh Y
paMKax HAyKOBHX Ta BHCOKOTEXHOJOTiuHMX mporpam Digital
Europe (“Lludposa €pomna”), Horizon Europe, Euratom Ta ixmi,
€C migTpumye yKpaiHCBKI crapramu i crpuse (HOpMyBaHHIO
CIIPHSITIMBOTO IHHOBAIIIHHOTO CEPEIOBUIIA B PETiOHAX.

BaxnuBo cropsiMmyBaTH 3yCWJUIS Ha 30UIBLICHHS JFOICHKOTO
KalTally Ta  COIliaJbHOI  3TypTOBAaHOCTI, IO BKJIFOUAE
(opMyBaHHS TiJTHUX YMOB JKHTTS Ta Tpami TPOMaJIsH, e(EeKTHBHY
OCBITY, MpaIleBIaMTyBaHHs, CKOHOMIYHY aKTHBHICTh, Oe3mepepBHE
HaBYaHHS JIOPOCIIUX, 30KpeMa ITiIBUIICHHS iXHbOI KOMIIETEHTHOCTI
Ta KBamiQikalli, CpaBeUyIMBUI 1 3araJIbHUNA TOCTYI JO OXOPOHH
3OPOB’sl, aKTWBHE JO3BULUIA, BHUCOKY €KOJOTIUHY CBiJOMICTb,
YYacTh y TPOMaJICHKOMY Ta IMOJIITHYHOMY JKUTTI, @ TAKOXK TTOCTIHHHIA
OCOOHMCTICHUI PO3BHUTOK, Y4acTh y TpoIlecax 3MiH y CBITI Ta B
VYkpaiHi. Po3BUTOK KoMIeTeHITiH Ma€ BKJIIOYATH AaKICHT Ha
OHOBJICHHSI OCBITHIX IIPOTpaM Ta METOIUWK, NMPOTpaM HaBYAHHS Ta
MEPEITiATOTOBKHY MTPALiBHUKIB, BPAXOBYIOUYH TOTPEOU | BUMOTH PHHKY
mparyi, TpoBaPKCHHS HABYAIBLHUX Mporpam 3 (pokycoM Ha UGPOBi
HaBUYKH, TEXHOJIOTIYHIH PO3BUTOK Ta iHIII MOTPiOHI KOMITETEHIIi1.

Came Bi pO3BUTKY JIOJCHKOTO KAITiTATY 3aJICKUTh CKOHOMIUHUI
Ta IHHOBAIIMHUI PO3BUTOK SIK PETiOHY,

TaK i Jep KaBH 3aralioM.
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DEVELOPMENT OF THE BUSINESS PLANNING CONCEPT
OF INNOVATIVE ACTIVITIES OF ENTERPRISES BASED
ON THE FUNCTIONAL APPROACH TO MANAGEMENT

Nadtochii Iryna*

Abstract

he practicality of implementing radical technological innovations in the

development of a business plan, including the detailed development of all

functions, has been proven. The expediency of using the PERT analysis

method in business planning of innovative activities of enterprises based on

the functional approach to management is substantiated. The use of the PERT
analysis method in the development of a business plan, as well as the proposed
functional structure of an innovative business in its analysis, allows for the
removal of the identified shortcomings of the business planning of the enterprise’s
innovative activities.

Keywords: [nnovations, Innovative Activity, Innovative Activity, Innovative
Business, Business Planning.

Introduction:

In the conditions of the innovative nature of economic
development, business planning is a necessary element of innovative
activity management. The emergence of the concept of business
planning is due not to the market economy, but to its innovative
component. The success of implementing innovative projects is
mostly determined by high-quality business plans. At the same
time, not all types of innovations require detailed processing.
Thus, non-technological innovations can be implemented in the
form of organizational and technical measures. However, radical
technological innovations that lead to scientific and technological
progress and require large investment costs are usually implemented
through business plans, diverse in form and content. As practice

*Admiral Makarov National University of Shipbuilding, Kherson Educational-Scientific
Institute, Department of Economics, Kherson, Ukraine, E-mail: nira@ukr.net
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shows, in many cases such innovations are not fully implemented,
despite a detailed business plan. The reason for this may be the
inefficient formation of the basic functions of innovative business.

Innovative business as a multifunctional activity in an organic
combination of production and management, organized to fulfill the
mission of the enterprise, requires a clear idea of these functions,
taking into account their interrelationship and tracking the progress of
implementation. At the same time, the degree of mission fulfillment
characterizes the success of the business, which can be tracked by
reporting data. Therefore, the main factor in increasing the efficiency
of the innovative activity of the enterprise is the improvement of
the concept of business planning based on scientific ideas about the
functional structure of the innovative business and the relationships
of its basic functions.

Formulation of objectives of the article (statement of task)

The purpose of the study is to substantiate the theoretical
provisions of the development of the concept of business planning
of innovative activities of enterprises based on a functional approach
to management.

Presentation of the main research material:

Despite the variety of forms of drawing up business plans, their
quality should be determined by the degree of compliance with the
functional structure of an innovative business and the possibility of
managing innovative activities through its functions.

Since the innovative activity of any of the enterprises cannot but
affect the interests of other enterprises of the cluster, which work to
create a single chain of consumer value, it can be assumed that if
there is a leading enterprise (or group of enterprises) in the cluster, its
innovative activity is decisive for the entire cluster. In this aspect, the
development of the concept of business planning in the innovative
activity of enterprises involves the coordination of business plans
of interconnected organizations at the stage of their preparation, and
with a large amount of participation - the development of a separate
business plan (end-to-end business planning).
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The development of a business plan for an innovative project
of an enterprise that is part of the integrated innovation system
(IIS) within the framework of the cluster should provide for the
construction of an effective functional structure of the innovative
business, which ensures the release of an innovative product focused
on the innovative product of the leading enterprise in the IIS, will
be carried out within the framework of marketing strategies, which
determine the nature of innovative solutions, as well as within the
framework of a clearly defined mission. At the same time, the release
of an innovative product will be stimulated by partner enterprises.

The model of formation and interaction of innovative business
functions should be used as a toolkit for developing a business
plan: information support, intelligence, marketing, innovation, risk
accounting, general accounting, and production. The sequence of
development of functionals should be carried out in the mode of
serial-parallel execution. During the implementation of the business
project, all functions must work in parallel mode, following the
constant change in the external and internal environment of the
enterprise.

The functional structure of the business requires an appropriate
organizational structure, the goal of which is to achieve maximum
process efficiency for specific conditions. An indicator of the
effectiveness of the organizational structure for an innovatively
active enterprise is the minimization of the firm’s reaction time for
each market signal.

When implementing radical technological innovations, the
development of a business plan is required in full, including a
detailed study of all functionalities. In practical terms, this involves
the development of a business plan in one or another recommended
form. To optimize this process, the development of each section of
the business plan, regardless of the subject component, should be
anchored to the corresponding structural unit of the control subsystem
in the innovation activity management system. Agreement on terms,
content, and interaction should be carried out by a single executive
body.
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The development of a business plan in full form is required, for
example, during the market launch of innovative products developed
taking into account fundamental and exploratory scientific research
works. All innovations should be a form of implementation of the
marketing strategies of development, growth, and competitive
behavior adopted by the top management, which should be
communicated to the entire team of the enterprise and traced in all
business plans implemented by the company. Thus, the problems of
operational marketing should not be the only direction of marketing
planning in the business plans of enterprises.

In organizations with a developed scientific and experimental
base, the numbert of innovative business projects is quite large. The
structure of the innovation process in this case is represented by a full
set of stages, starting with fundamental research works and ending
with the stage of disposal of products that have served their time
(with the expiration date). A large number of stages and performers,
sometimes separated by time and distance, complicate the planning
and organization of work, which, in conditions of shortage of time
and financial resources, requires the use of modern management
methods.

Traditional management methods involve the use of the
simplest models such as bar graphs. Such schedules have certain
disadvantages:

- it is impossible to show the relationship between individual
works, and therefore to assess the significance of each work for
achieving the final goal,

- it is difficult to reflect the dynamism of modern developments,
to adjust the entire schedule in connection with a change in the
deadlines for the execution of any work or group of works, to show
how the deadlines for the completion of works change, what needs
to be done to ensure the timely completion of the entire set of works;

- the uncertainty often inherent in scientific and research work,
the initial stages of designing technological processes, and testing of
new products is not reflected,
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- it is difficult to automate planning and accounting work.

These disadvantages are largely eliminated when using the
PERT analysis method. This method allows you to develop a work
schedule for the project without exact knowledge of the details and
the required time for all its components.

Project Evaluation and Review Technique (PERT) is a project
evaluation and analysis method used in project management. PERT
is designed for very large-scale, one-time, complex projects. The
method takes into account the presence of uncertainty, and provides
an opportunity to develop a project work schedule without exact
knowledge of the details and the required time for all its components
[1]. PERT was developed primarily to simplify the paper planning
and scheduling of large and complex projects. The method is
particularly focused on analyzing the time required to complete each
task, and even determining the minimum time required to complete
the entire project based on three scenarios:

@ Optimistic (the total period of active working time expected for
the task in the most favorable situation, that is, the time interval
from the most favorable beginning to the most favorable end of
the task);

@ Expected or probable (the total period of active working time
expected for the task, that is, the time interval from the expected
start to the expected end of the task);

@ Pessimistic (the total period of active working time expected
for the task in the most unfavorable situation, that is, the time
interval from the least favorable beginning to the least favorable
end of the task) [2].

The PERT method is widely used in project management,
especially in industries where the implementation of projects is
associated with significant risks and it is necessary to precisely
control the terms of their implementation because: - it allows you
to take into account the uncertainty and risks that often occur in
complex projects; - allows you to graphically visualize the sequence
and dependencies of tasks, which helps project managers monitor
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progress and solve problems; - allows you to navigate resource and
financial costs, which helps maintain financial stability and control
costs; - is a standard method of project management and is often a
requirement for some industries, such as engineering, construction,
and information technology [3].

Analysis of the practice of drawing up a business plan shows that
its development requires the involvement of almost all management
structures of the organization. A certain sequence of involvement
of specialists from relevant departments and services should be
observed. For example, the production plan cannot be developed
earlier than the marketing plan, at least in the part corresponding to
the study of demand for products, the need for capital investments
cannot be calculated without knowledge of the production and sales
program, at least in the part related to the volume of production in
natural measure.

The development of a business plan should be carried out by
a team consisting of specialists from departments and services. It
is the prerogative of the organization’s management to determine
the project participants who will be entrusted with the work. At the
level of the top management of the organization, the composition of
the works does not require deeper detailing, since the main goal at
this stage is to determine the general terms of the development and
implementation of the project.

The ability to divide the functions by units and services of the
project management apparatus for the development of a business
plan, as well as to ensure their complex implementation, allows the
matrix of the division of administrative management tasks.

This matrix can be considered as a means of coordinating the
inputs and outputs of the project management system. Inputs are
located in the names of the columns - functional divisions, services,
and positions of project participants. Tasks, that is, types of activities
that make up the project management process, are listed in the
columns of row names. In the field of the matrix, conventional signs
indicate the transformation functions connecting the sets of inputs
and outputs.

46




ISBN: 978-81-971286-8-4 | First Published: July, 2024

The calculation of the optimistic, most likely, and pessimistic
duration of work is the starting point for calculating the expected
weighted time of work. Having specified the duration of the work
for each of the three scenarios, we calculate the weighted duration
of the work (the weighted average of the optimistic, expected, and
pessimistic duration estimates) using the PERT method using MS
Project software.

It is assumed that the estimate of the expected duration is more
likely than the optimistic or pessimistic one, and the probability of
the last two estimates is the same, thus, in PERT calculations, the
expected duration is given a maximum weighting factor of 4, and the
optimistic and pessimistic durations are given a minimum weight of 1.

The basis of PERT analysis is the critical path method, i.e.
determination of the longest sequence of tasks from the beginning of
the project to its end, taking into account their relationship. Tasks that
lie on the critical path (critical tasks) have a zero reserve of execution
time, and in case of a change in their duration, the deadlines of the
entire project change.

According to the accepted version of the distribution of work,
the critical path is determined by the departments of marketing,
engineering service, support service, financial, and economics
department. In this regard, when developing a business plan, these
critical tasks require more careful control, in particular, timely
identification of problems and risks that affect the timing of their
implementation and, therefore, the timing of the project in general.

The PERT method remains relevant even today, even though it
was developed quite a long time ago. One of the main factors behind
this is its effectiveness in planning and managing projects, especially
large and complex ones. PERT allows you to accurately estimate the
duration of work, determine the critical path, and predict possible
delays. In addition, the data obtained using the PERT method can be
used for project analysis and decision-making [4].

The use of the PERT analysis method in the development of
a business plan, as well as the proposed functional structure of an
innovative business in its analysis, makes it possible to remove the
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identified shortcomings of the business planning of the innovative
activity of the enterprise, allowing to trace the relationship of
developers in the process of performing their functions, to control
the terms and quality of business development -plan.

An enterprise applying for financial support for its innovative
projects should first of all analyze business plans for their compliance
with the functional structure of the innovative business. In addition, in
conditions of time and resource limitations, the enterprise can apply
a scheme of distribution of work between units of the management
subsystem to optimize the process of developing business plans and
their timely submission for obtaining grants.

Conclusions:

End-to-end business planning of innovative activity, which
is expressed in the agreement of business plans of interconnected
organizations of the integrated innovation system at the stage of their
preparation, as well as the analysis of the business plan to determine
the degree of its compliance with the functional structure of the
innovative business, is one of the factors that increase the efficiency
of management of innovative activities of the enterprise.
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OPTIMIZING ORGANIZATIONAL OUTCOMES THROUGH
EFFECTIVE STRATEGIC PLANNING

Ms Jasminabonu Makhmudova* | Dr Shobhit**

Abstract

trategic planning is a critical process that significantly influences an

organization’s success in today’s competitive environment. The ability

to develop, execute, and continuously adjust strategic plans drives key

organizational outcomes, such as improved performance, market expansion,

and sustainable growth. This article explores the vital role of strategic
planning in enhancing organizational results, focusing on essential elements like
goal setting, resource allocation, risk management, and performance evaluation.
It also highlights the importance of leadership, corporate culture, and ongoing
assessment in ensuring the success of strategic planning. By adopting best
practices and aligning strategic initiatives with organizational goals, businesses
can maximize their chances of success.

Introduction

In today’s rapidly evolving business landscape, organizations
encounter numerous challenges that require careful analysis and well-
structured strategic planning. To thrive and maintain a competitive
edge, businesses must engage in comprehensive strategic planning.
This process helps organizations identify objectives, allocate
resources effectively, and outline the steps necessary to achieve
their goals. When executed correctly, strategic planning boosts
organizational performance, allows businesses to adapt to market
changes, and positions them for long-term success.

This article aims to explore the concept of strategic planning,
examine its key components, and evaluate how it contributes to
improved organizational outcomes. Specifically, it will focus on
how companies can design and implement strategies that align with
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their mission and vision while considering the internal and external
factors that influence their success.

Importance of Strategic Planning in Organizations

Strategic planning serves as a guiding tool, steering organizations
toward their desired objectives. It involves setting clear goals,
formulating strategies to achieve those goals, and allocating
resources for successful implementation. Through strategic planning,
organizations can:

@ Establish Clear Direction: Strategic planning helps define
the organization’s mission, vision, and long-term objectives,
providing clarity for all stakeholders and ensuring that efforts
are aligned toward common goals.

® Adapt to Change: With constant shifts in technology, consumer
behavior, and economic conditions, strategic planning enables
organizations to stay ahead of changes and maintain their
competitive advantage.

© Enhance Decision-Making: A well-defined strategic plan
offers a structured framework for decision-making, ensuring
that short-term actions align with long-term goals.

® Optimize Resource Allocation: By prioritizing initiatives and
allocating resources efficiently, organizations can improve their
overall effectiveness.

@ Boost Organizational Performance: Strategic planning allows
companies to track progress, make adjustments as needed, and
enhance their performance over time.

Essential Components of Strategic Planning

Strategic planning involves several key elements that collectively
determine its success:

® Mission, Vision, and Values: These define the organization’s
purpose, future goals, and guiding principles. They ensure that
strategic plans align with the company’s ethical and cultural
framework.
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Example: A tech firm may have a mission to “create innovative
solutions to improve lives” with a vision to “be the leader in sustainable
technology.” Core values might include integrity, collaboration, and
customer focus.

® Environmental Scanning (SWOT and PEST Analysis):
Organizations assess internal and external factors through tools
like SWOT (Strengths, Weaknesses, Opportunities, Threats)
and PEST (Political, Economic, Social, Technological) analysis
to create informed strategies.

Example: A healthcare company might identify its strength in
specialized services, weakness in outdated systems, opportunities in
telemedicine, and threats from regulatory changes.

@ Goal Setting: Establishing specific, measurable goals that align
with the organization’s mission and vision is crucial for success.

Example: A retail company might aim to “increase online sales
by 20% within the next year” as part of its digital growth strategy.

@ Strategy Formulation: After setting goals, organizations must
identify the best strategies to achieve them, leveraging strengths
and opportunities while addressing weaknesses and threats.

Example: A manufacturing company may opt to “invest in
automation to reduce production costs and increase efficiency.”

® Resource Allocation: Ensuring that financial, human, and
technological resources are properly allocated to high-priority
initiatives is essential for achieving strategic goals.

Example: A software company might allocate more resources to
R&D to speed up product development.

© Implementation: Putting the plan into action requires clear
communication, leadership, and a commitment to tracking
progress and adjusting as needed.

Example: A logistics company may assign managers to oversee
global expansion with quarterly milestones to monitor success.

@ Performance Measurement: Organizations use Key
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Performance Indicators (KPIs) to track their progress and ensure
the plan is achieving desired results.

Example: A financial services company might track customer
retention rates and revenue growth as part of its strategic initiatives.

® Continuous Evaluation and Adaptation: Since markets
and environments constantly change, strategic plans must be
regularly reviewed and adapted to remain effective.

Example: A consumer goods company might shift to more eco-
friendly practices in response to changing consumer preferences.

The Role of Leadership in Strategic Planning

Leadership is critical in driving the success of strategic planning
by guiding the process and ensuring its execution. Key responsibilities
include:

@ Visionary Leadership: Leaders must clearly define the future
direction of the organization and inspire employees to work
toward long-term goals.

@ Strategic Decision-Making: Leaders need to balance short-
term needs with long-term objectives, considering both internal
and external factors.

© Change Management: Implementing strategic plans often
requires organizational change, and leaders must manage this
process effectively.

©® Communication and Collaboration: Strong communication
ensures all stakeholders understand their role in executing the
strategic plan. Collaboration at all levels leads to more effective
strategies.

® Accountability and Performance Management: Leaders
must hold themselves and their teams accountable for achieving
the goals laid out in the strategic plan.

Organizational Culture and Strategic Planning

The culture of an organization plays a significant role in the
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effectiveness of strategic planning. A positive, adaptive culture
encourages collaboration, innovation, and a commitment to
continuous improvement. Key cultural factors that support strategic
planning include:

@ Collaboration and Teamwork: A culture that promotes
collaboration ensures diverse input and engagement in strategic
planning.

© Innovation and Flexibility: Organizations that value innovation
are more likely to create forward-thinking strategies, while a
flexible culture helps adapt to new challenges.

©® Commitment to Excellence: A culture that prioritizes
excellence drives employees to strive for high performance,
aligning with strategic goals.

@ Accountability and Ownership: A culture of accountability
ensures that everyone takes responsibility for their role in
achieving strategic objectives.

By fostering a strong organizational culture and effective
leadership, businesses can enhance the success of their strategic
planning initiatives.

Case Study: Successful Strategic Planning in a Global
Company

To illustrate the impact of effective strategic planning, this
section presents a case study of a global company that successfully
optimized its organizational outcomes through strategic planning.

@ Company Overview: XYZ Corporation is a multinational
technology company that specializes in the development of
consumer electronics, software, and online services. In recent
years, XYZ faced increasing competition from both established
players and new entrants in the market. To maintain its leadership
position, the company embarked on a strategic planning process
aimed at optimizing its product portfolio, expanding into new
markets, and improving operational efficiency.
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Strategic Planning Process

@ Mission, Vision, and Values: XYZ’s mission was to “innovate
and create products that enhance the digital experience for people
around the world.” Its vision was to “lead the global technology
industry through continuous innovation and customer-centric
solutions.” The company’s core values included innovation,
integrity, and customer satisfaction.

© Environmental Scanning: XYZ conducted a thorough SWOT
and PEST analysis to assess its competitive position. The SWOT
analysis revealed strengths in R&D and brand recognition,
weaknesses in supply chain management, opportunities in
emerging markets, and threats from competitors’ price-cutting
strategies. The PEST analysis highlighted the impact of
changing regulations and technological advancements on the
industry.

@ Goal Setting: Based on the environmental analysis, XYZ set
several SMART goals, including expanding its market share
in Asia by 10% within two years, reducing production costs
by 15% through automation, and launching a new line of eco-
friendly products.

@ Strategy Formulation: XYZ formulated a strategy that focused
on innovation, market expansion, and operational efficiency.
The company invested in R&D to develop new products,
formed strategic partnerships in key markets, and implemented
automation in its manufacturing facilities to reduce costs.

@ Resource Allocation: XYZ allocated significant resources to its
R&D and marketing departments to support the development
and promotion of new products. It also reallocated funds from
underperforming product lines to invest in its eco-friendly
product initiatives.

< Implementation: XYZ assigned cross-functional teams to
oversee the execution of the strategic plan. Each team was
responsible for specific initiatives, such as product development,
market expansion, and cost reduction. The company set
quarterly milestones to track progress and ensure that the plan
was on track.
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@ Performance Measurement: XYZ used KPIs such as market
share growth, cost savings, and customer satisfaction to measure
the success of its strategic initiatives. Regular performance
reviews allowed the company to make adjustments to its
strategies as needed.

® Continuous Evaluation and Adaptation: As the external
environment continued to evolve, XYZ remained agile in
adapting its strategies. For example, in response to changing
consumer preferences for sustainable products, the company
accelerated the development of its eco-friendly product line.

@ Results: XYZ’s strategic planning efforts led to significant
improvements in its organizational outcomes. The company
achieved its goal of expanding market share in Asia, reduced
production costs by 18%, and successfully launched a new line
of eco-friendly products that received positive feedback from
customers. Overall, XYZ’s revenue increased by 12% within
two years, and its brand reputation as an innovator was further
strengthened.

Conclusion

Strategic planning is indispensable for optimizing organizational
performance in today’s competitive environment. By defining clear
goals, conducting thorough analysis, and implementing strategies
effectively, organizations can enhance their performance, adapt to
changes, and achieve long-term success. Leadership, organizational
culture, and continuous evaluation play pivotal roles in the success
of strategic planning efforts.
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SUSTAINABILITY IN THE FASHION INDUSTRY:
CHALLENGES AND OPPORTUNITIES

Dr. Shamama Afreen and Dr. Samina Rafat

The fashion industry has been at the receiving end in recent times
for being one of the world’s biggest polluters and contributors to
global warming and climate change. The sector has also earned a
bad name because of human rights infringements, gender inequality,
water use, and excessive waste generation. Garment manufacturers
use cheap labour and low-quality, toxic materials to keep prices low
and profit margins high. Demands from governments, activists, and
consumers for sustainability in the industry have shifted attention
towards responsible resource use, ethical labour practices, alternate
eco-friendly materials, greener production systems, and accountable
supply chains. All of this is a challenge, particularly when fashion is
one of the most resource and labour-intensive industries in the world.

Lucy Siegle, British journalist and writer, has rightly said “Fast
fashion is not free. Someone, somewhere is paying.” The fashion
industry is the second most polluting industry in the world. According
to a United Nations estimate, it contributes to 8-10% of global
greenhouse gas emissions. Boston Consulting Group (BCG) and
Global Fashion Agenda (GFA) caution that these annual emissions
will increase by 60% by 2030 as consumption of global apparel and
footwear increases by 63% during the period. Over 8000 synthetic
chemicals are used in fashion manufacturing processes, which not
only cause environmental pollution but are also detrimental to human
health.

Fast fashion brands produce about 52 “micro-seasons” a year —
one new collection a week. This business model pushes consumers
to buy more, buy cheap, wear a few times, throw away, and move on
to the next new trend. This promotes over-consumption and over-
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production of waste. According to the Ellen Macarthur Foundation,
every second one truckload of abandoned textiles is either burnt or
dumped in landfill. 20% of the 100 billion items of clothing produced
annually are unsold. Many brands incinerate their unsold inventory,
contributing to pollution and climate change. 87% of clothing is
discarded in landfills, polluting the air and groundwater. Recycling
is minimal and limited by the fact that technologies to recycle clothes
into virgin fibres are still inadequate.

The use of fossil fuel-based synthetic fibres like nylon,
polyester, acrylic, etc in garment manufacturing has exacerbated the
problem of pollution. They take 200+ years to biodegrade and keep
leaching out chemicals in landfills when discarded. Microplastic
shed from clothing made of synthetic fibres causes air, water, and
food pollution and leads to health problems in humans. According
to Tecnon Orbichem these synthetic fibres constitute over 69% of
textile production, and are projected to increase to 73% by 2030.

BCG and GFA in their Pulse of the Fashion Industry report
estimate that given the industry’s current practices, water consumption
will increase by 50% from 2015 to 2030, energy emissions by 63%,
and waste creation by 62%. The excessive use of water is evident
from the fact that producing one cotton t-shirt uses up to 2,700 litres
of water. According to the World Bank the sector is responsible for
nearly 20% of all industrial water pollution annually.

Beyond the environmental toll, there are also social issues—
exploitative labour, unsafe working conditions, forced overtime,
abjectly low wages, and gender discrimination. The use of child
labour, poverty and ill-health of the workers, and inhumanly long
working hours without breaks make the sweatshops notorious for
human rights infringements. Bangladesh’s Rana Plaza disaster is
a case in point where the ready-made garments industry’s blatant
disregard for health and safety requirements, healthy working
conditions and, workers’ rights led to the death of 1132 workers and
injury of 2500.

Similar cases of workers’ deaths and injuries caused by fires at
Daxing Factory in Southern Beijing, Ali Enterprises in Pakistan, and
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Tazreen Fashion in Bangladesh bring out the lack of safety measures
and highlight human rights infringements long associated with the
industry’s supply chain. This race to the bottom enables fashion
brands to push down their cost of manufacturing, increase profits
and, supply low-quality clothes that wear out very quickly and have
to be discarded. This is how a retailer that sells a t-shirt for about Rs.
2700, makes a profit of about Rs. 330 while paying a mere Rs. 16.50
to the worker in wages.

The Future Landscape of the Fashion Industry

There is hope for a sustainable future for the fashion industry.
The third Business of Sustainability Index (2023) developed by PDI
Technologies found that of the 1000 Americans surveyed, 72%
of millennials, 77% of Gen Z, and 76% of parents are willing to
pay more for sustainable products, driving a steady shift towards
responsible practices. Stella Mc Cartney emphasizes that “The future
of fashion is circular. It has to be.” This set the stage for shifting
from the traditional linear “take-make-dispose” model to closing the
loop by creating fully recyclable or fully biodegradable garments (at
the end of their life cycle). This not only minimizes landfill waste but
also allows materials to be reused in making new clothing or other
products.

Exciting innovations are happening in the fashion industry, aimed
at solving many of the sustainability challenges ailing the sector.
From alternate, eco-friendly fibres and materials to novel ways of
extending the life of a garment, designers are rethinking processes
and products to reduce waste and close the loop. Fabrics made of
alternate materials like wood-based cellulosic, orange peel, cotton
linter and coconut waste are finding their way into designers’ studios.
At the same time, leather alternatives made from areca palm leaves,
coffee grounds, coconut malai and pineapple leaves are gaining
popularity on runways around the world.

Auditable certifications like SA8000, Fair Trade, Cradle to
Cradle, Better Cotton Initiative, Global Organic Textile Standard, etc
are increasingly being adopted by the fashion industry to provide
assurance about meeting environmental and social standards.
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Circular fashion models—where clothes are repaired, rented,
thrifted, upcycled, or repurposed—are gaining traction. Brands like
Patagonia are encouraging mindful consumption by urging their
customers to buy less of their products, a concept that goes against
the capitalist model of the fashion industry. Through its recycling and
repair program called Worn Wear, Patagonia allows its consumers to
trade in items they no longer want and gives store credit for future
purchases.

Transitioning to sustainable practices can be costly and complex,
especially without clear industry-wide standards. While governments
need to step in with regulations, consumers also hold immense power.
By supporting sustainable brands, choosing quality over quantity,
promoting slow fashion, and demanding more environmental and
social responsibility and accountability from the fashion industry,
consumers can drive change.

The role of advocacy in this regard cannot be overemphasized.
In the wake of the Rana Plaza disaster, the non-profit organization
Fashion Revolution urged millions of people to contact fashion
brands by email, Twitter, and Instagram, and ask the question,
“#whomademyclothes?”. This prompted transparency and
accountability as workers responded with their pictures holding
placards that said “#Imadeyourclothes”. Fashion Revolution’s
Fashion Transparency Index is a tool to push the world’s largest
fashion brands to be more transparent about their social and
environmental efforts with respect to their operations and supply
chain.

The Clean Clothes Campaign works towards improving working
conditions in the textile sector and protecting the rights and safety of
workers. Remake’s founder Ayesha Barenblat’s #PayUp campaign
exposed the brands that cancelled their orders or never paid $40
billion worth of wages owed to garment workers at the beginning of
the Covid-19 crisis. This campaign forced brands like Levis, Ralph
Lauren, H&M, Zara to pay $23 billion.

Activist groups like People for Ethical Treatment of Animals
have forced brands to give up cruel practices like trapping animals
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for fur and skin, live plucking of feathers of birds like geese, ducks,
and ostriches, and unethical slaughter methods like bludgeoning,
gassing, and electrocution. Ahimsa silk made by extracting silk fibre
after the silkworm has left the cocoon is steadily replacing traditional
silk made by killing thousands of silkworms through boiling, hot air,
and steam.

Technology and innovation also offer solutions. The fashion
industry has experimented with 3D printing which allows designers
to create intricate and innovative designs with minimal material
wastage. Lab-grown textiles are now considered a sustainable option
for future fashion. Leather-like fabric made from mushrooms is being
adopted by designers like Stella Mc Cartney, a staunch sustainable
fashion advocate, to reduce the use of real animal leather and its toxic
plastic-based alternatives like polyurethane or polyvinyl chloride.

The problem of microplastic pollution inspired the biotech
company Kintra Fibers to develop a fully biodegradable fibre made
from corn and wheat-based sugar that is as versatile as polyester,
spandex, and nylon. Boston-based startup Galy is experimenting
with lab-grown cotton which it claims, reduces water use by 99%,
land use by 97%, and the negative impact of fertilizers by 91% at an
industrial scale, compared to conventional cotton.

The fashion industry today is at a crossroads. The choices
consumers make today will determine its future. By embracing
sustainability, we can ensure fashion is not only a force for creativity
but also for good. Clothing rental, resale, and swap can extend the
life of garments while recycling, remaking, and repairing reduce
the need for frequent replacements. Instead of being wooed by
influencers doing fashion hauls of low-quality, cheap, fast-fashion
clothes, we need to focus on quality over quantity. Garments that
are designed for durability, longevity, and recyclability promote
circular fashion and help reduce waste and dependence on virgin
raw materials. Putting together a wardrobe of high-quality timeless
basics that can be mixed and matched and will last a long time will
be a step in the right direction. As Vivienne Westwood said, “Buy
less, choose well, make it last.”




COMPARATIVE EVALUATION OF PROMOTION AND
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APPLE AND SAMSUNG
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Abstract

his research paper aims to critically evaluate and compare the promotion and

advertising strategies of two major global technology giants, Apple Inc. and

Samsung Electronics. Both companies have employed diverse marketing

strategies to establish strong brand identities, attract customers, and retain

their competitive advantage in the smartphone market. This comparative study
delves into how each company’s promotional activities and advertising tactics
have contributed to their success, analyzing various elements like messaging,
target audience, media usage, and budget allocation. The study also examines
the evolution of their advertising strategies and highlights the impact of cultural
and regional differences in marketing. Through an in-depth comparative analysis,
this paper provides valuable insights into the effectiveness of the promotion and
advertising strategies adopted by Apple and Samsung.

Introduction

The global smartphone industry has witnessed rapid growth
over the past few decades, with Apple and Samsung dominating
the market share. Both companies have established themselves as
leaders in innovation, technology, and brand positioning, leveraging
strategic promotion and advertising to sustain their competitive
advantage. Their promotional strategies and advertising efforts not
only influence consumer perceptions but also play a critical role in
shaping their global dominance.

Promotion and advertising form the backbone of marketing
strategies, enabling companies to communicate their value
propositions to their target audiences. Apple and Samsung have

consistently invested in creative and targeted advertising campaigns,
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utilizing a range of media platforms to engage customers and
reinforce brand loyalty. This research paper explores the differences
and similarities in the promotional and advertising strategies of
Apple and Samsung, shedding light on their respective approaches
to attracting and retaining customers.

Overview of Apple and Samsung
Apple Inc.

Apple Inc., founded in 1976, is a leading American multinational
corporation that designs, manufactures, and markets consumer
electronics, software, and services. The company’s flagship products
include the iPhone, iPad, Mac, and Apple Watch, along with services
such as iCloud, Apple Music, and the App Store. Apple has become
synonymous with innovation, quality, and premium products,
focusing on delivering exceptional user experiences.

Apple’s advertising strategy revolves around the emotional
connection it builds with its customers, emphasizing simplicity,
elegance, and creativity. The company is known for its minimalist
and visually striking ads that showcase the uniqueness of its
products. Apple’s brand loyalty is among the highest in the industry,
largely due to its cohesive promotional efforts and consistent brand
messaging.

Samsung Electronics

Samsung Electronics, founded in 1969, is a South Korean
multinational conglomerate and one of the largest technology
companies in the world. Samsung offers a wide range of consumer
electronics, including smartphones, televisions, home appliances, and
semiconductor products. The company’s Galaxy series smartphones
compete directly with Apple’s iPhone, and its diversified product
portfolio has allowed Samsung to maintain a strong presence in
global markets.

Samsung’s advertising strategies are known for their versatility,
often leveraging humor, technology-focused messaging, and wide-
reaching global campaigns. Samsung has a reputation for creating
innovative and bold advertisements that resonate with different
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cultural audiences, adapting its messaging based on regional
preferences and technological advancements.

Comparative Evaluation of Promotion and Advertising
Strategies

1. Brand Positioning and Messaging

Apple’s Approach: Apple’s advertising strategy has always
focused on creating an emotional connection with its users. The
brand’s tagline, “Think Different,” reflects its ethos of innovation
and individuality. Apple’s advertising is built on the premise of
simplicity, emphasizing the elegance and uniqueness of its products.
The company’s-advertisements often highlight the ease of use,
premium quality, and seamless integration of its devices, positioning
its products as status symbols.

Apple’s messaging is consistent across platforms, creating a
cohesive and iconic brand image. The minimalist nature of Apple
ads typically focuses on product close-ups, allowing the design and
functionality to speak for themselves. Moreover, Apple often uses
celebrity endorsements sparingly, relying more on the product itself
to generate consumer interest.

Apple’s emotional appeal is evident in its storytelling approach.
Ads such as the “Shot on iPhone” campaign emphasize the real-life
experiences of users, showcasing the camera’s capabilities through
user-generated content. This campaign not only highlights product
features but also builds a sense of community and trust around the
brand.

Samsung’s Approach: Samsung’s advertising strategy is more
varied in comparison, as it caters to a broader and more diverse
customer base. Samsung positions itself as a brand that offers cutting-
edge technology for everyone. Its tagline, “Do What You Can’t,”
encourages innovation and challenges the status quo, appealing to
consumers who aspire to push boundaries.

Samsung frequently uses humor, celebrities, and technological
superiority as key elements in its advertising campaigns. The
company’s Galaxy smartphone ads often focus on innovation, such as
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foldable phones, high-resolution cameras, and Al-powered features.
Samsung’s messaging emphasizes its role as a technology leader,
often comparing its products directly with those of competitors like
Apple to highlight superior features.

Samsung has also focused on creating localized advertising
content that resonates with specific cultural audiences. For instance,
the company tailors its marketing messages based on regional
trends, language, and consumer preferences, allowing for a more
personalized advertising experience. In contrast to Apple’s emotional
branding, Samsung often emphasizes the technical aspects and
performance of its products, especially in markets where technology-
driven purchasing decisions prevail.

2. Media Usage and Campaign Execution

Apple’s Approach: Apple’s advertising is known for its
simplicity and consistency across multiple media platforms.
The company predominantly focuses on high-impact television
commercials, print media, and digital marketing. Apple’s TV ads
are typically released during high-visibility events such as the Super
Bowl or product launch events, maximizing reach and engagement.

In terms of digital marketing, Apple’s social media presence is
quite restrained compared to other companies. The company focuses
more on owned media platforms, such as its website and the Apple
Store app, where customers can interact with the brand in a more
controlled environment. Additionally, Apple heavily invests in out-
of-home (OOH) advertising, particularly in key markets like New
York, London, and Tokyo, where its iconic billboards serve as a
visual representation of the brand’s premium positioning.

Apple’s product launches are marketing events in themselves,
with millions of people tuning in to watch live streams of new
product announcements. These events generate significant buzz and
media coverage, reducing the need for traditional advertising during
product releases. The buzz created by these events amplifies Apple’s
message without the need for extensive paid media campaigns.

Samsung’s Approach: Samsung, on the other hand, adopts a
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multi-channel approach to its advertising, utilizing traditional, digital,
and experiential marketing to reach a wider audience. Samsung’s
advertising campaigns often include TV ads, online video ads, social
media campaigns, and influencer collaborations. The company has a
much more active presence on social media platforms, engaging with
consumers through Twitter, Instagram, and YouTube.

Samsung’s media usage is more diverse compared to Apple.
The company frequently invests in experiential marketing, creating
large-scale events like the Samsung Galaxy Unpacked event, where
it introduces new products to the public. These events are live-
streamed across multiple platforms, generating significant attention
and allowing Samsung to demonstrate the features and capabilities
of its new devices in real-time.

Samsung also leverages influencer marketing and partnerships
with tech bloggers, YouTubers, and celebrities to reach a younger
and tech-savvy audience. The brand’s collaborations with sports
personalities and entertainers further increase its reach, especially
in markets where celebrity endorsements carry significant influence.

3. Advertising Budget and Investment

Apple’s Approach: Apple’s advertising budget is known to
be substantial, with the company consistently investing millions of
dollars in high-profile campaigns. Despite the high budget, Apple
tends to focus on fewer but highly impactful campaigns. The brand’s
investment is concentrated on creating iconic and memorable ads
rather than saturating the market with continuous advertising.

Apple’s product-centric marketing allows it to allocate more
resources to perfecting its messaging and ensuring that its advertising
aligns with the premium image it seeks to maintain. For instance,
Apple’s investment in its “Get a Mac” campaign, which ran from
2006 to 2009, was a long-term strategy that solidified its reputation
as a user-friendly and superior product compared to PCs.

Samsung’s Approach: Samsung, on the other hand, has
historically outspent Apple in terms of its advertising budget. The
company invests heavily in advertising across a broader range of

65




International Conference on Economics, Management & Social Sciences (Global Scenario)

channels and markets. Samsung’s larger budget reflects its strategy
of targeting a wider audience, as the company offers products across
various price points and market segments.

Samsung’s advertising investment also supports its aggressive
push into emerging markets, where it often leads with localized
campaigns and promotions tailored to specific regions. The
company’s willingness to spend more on advertising allows it to
maintain its leadership position in markets where competition is
fierce, particularly in Asia and Europe.

4. Target Audience and Market Segmentation

Apple’s Approach: Apple’s target audience primarily consists
of middle to upper-income consumers who value innovation, design,
and brand prestige. The company focuses on creating a sense of
exclusivity, appealing to customers who are willing to pay a premium
for high-quality, aesthetically pleasing products. Apple’s marketing
often highlights lifestyle elements, positioning its products as
aspirational items.

Apple’s marketing strategy also targets tech enthusiasts, creative
professionals, and loyal customers who have become part of the
“Apple ecosystem.” This ecosystem approach encourages consumers
to invest in multiple Apple products, such as iPhones, Macs, and
iPads, by emphasizing the seamless integration between devices.

Samsung’s Approach: Samsung has a broader target audience,
ranging from budget-conscious consumers to high-end tech
enthusiasts. The company offers a wide variety of products across
different price points, allowing it to cater to a larger market segment.
Samsung’s advertising campaigns often focus on specific customer
needs, such as high-performance devices for gamers, affordable
smartphones for budget-conscious consumers, and cutting-edge
technology for early adopters.

Samsung’s market segmentation is more diverse than Apple’s,
with the company targeting various customer groups based on income
level, geographic region, and technological needs. Samsung’s ability
to appeal to a wide range of demographics has contributed to its
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global success, especially in emerging markets.
Evolution of Advertising Strategies

Apple’s Evolution: Over the years, Apple has maintained
a consistent brand image and advertising strategy. However, the
company has evolved to include more digital marketing efforts,
particularly through its “Shot on iPhone” campaign. This user-
generated content approach has allowed Apple to engage with its
customers on a deeper level while also showcasing the camera’s
capabilities. The company has also expanded its reach through
partnerships with platforms like Instagram and Twitter, though it
remains selective in its social media presence.

Apple’s advertising has also shifted toward highlighting the
environmental and sustainability aspects of its products, appealing
to socially conscious consumers. For instance, the company’s ads
promoting its eco-friendly initiatives, such as reducing carbon
emissions and using recycled materials in its products, have resonated
with consumers who prioritize sustainability.

Samsung’s Evolution: Samsung’s advertising strategy has
evolved significantly, especially with the rise of digital and social
media platforms. The company has embraced influencer marketing,
using social media influencers and celebrities to promote its products
to younger audiences. Samsung has also been quick to adopt new
advertising formats, such as augmented reality (AR) and virtual
reality (VR), to enhance its product demonstrations and create more
interactive customer experiences.

Samsung’s marketing campaigns have also increasingly focused
on brand storytelling, with ads that emphasize personal empowerment
and overcoming challenges. This shift reflects a broader trend
in advertising toward more authentic and relatable content that
resonates with consumers on an emotional level.

Conclusion

Both Apple and Samsung have employed highly successful
promotion and advertising strategies that reflect their unique brand
identities, target audiences, and market positions. While Apple
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focuses on emotional connections, simplicity, and premium branding,
Samsung takes a more versatile and technology-driven approach,
catering to a broader audience. Both companies have adapted their
advertising strategies to changing market dynamics and consumer
preferences, ensuring their continued dominance in the global
smartphone market.

The comparative evaluation of their strategies reveals that while
both companies have distinct approaches, they share a commitment
to innovation and creativity in their advertising efforts. Apple’s
minimalistic and product-centric approach appeals to customers
seeking premium experiences, while Samsung’s diverse and adaptable
strategy allows it to reach a wider and more varied audience. As the
smartphone market continues to evolve, both companies will need
to remain agile and innovative in their promotional and advertising
strategies to maintain their leadership positions.
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ORGANISITION OF ACTIVITIES OF THE CHILDREN'S
DEVELOPMENT CENTRE «ANGEL> AT THE PARISH OF
THE MATHER OF GOD OF PERPETUAL HELP UKRAINIAN
GREEK CATHOLIC CHURCH IN ZAPORIZHZHIA

Zita Vorobiova* | Iryna Shumilova**

he Angel Child Development Centre began its active work

during the full-scale war in September 2022. Now the centre

is working in full force and provides development, education,

support, unites and unites about 300 children and 30 teachers

into one big and friendly family under the shelter of God in
the parish of Our Lady of Perpetual Help Ukrainian Greek Catholic
Church in Zaporizhzhia.

It all started with a dream, when people came to us wounded by
the war, depressed and not knowing what to do, where to run and
where to find safety. After all, a part of Zaporizhzhia region has been
under occupation since the first days of the war and the front line is
35 km from Zaporizhzhia.

In the parish of Our Lady of Perpetual Help of the Ukrainian
Greek Catholic Church in Zaporizhzhia, people received not only
food packages, diapers and food for babies, but also psychological
help, support and, of course, we remained loyal friends to whom
they could always turn. People came with their children and left
their contacts for further communication. This is how the idea of
holding free workshops every Sunday was born, to which we invited

*macicmpanm 2 poxy nasuanns , National University of Life and Environmental Sciences
of Ukraine,supervisor
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children to distract them from the war, to give them a sense of at least
a little protection, to surround them with a sense of love, support, and
need, and the value of these moments inspired us to move forward.
In the summer of 2022, we organized a free day camp. All financial
expenses were covered by the parish of Our Lady of Perpetual Help
of the Ukrainian Greek Catholic Church in Zaporizhzhia, with the
help of benefactors.

The next step for the teaching staff was to realise their dream of
organising a free space of love and support for children, where they
would have the opportunity to develop: play sports, create art, draw,
do something with their own hands, dance, learn English, etc. On 5
September 2022, our centre opened its doors to children who wanted
to practice Wushu, an oriental martial art, folk dances, needlework,
theatre, and learn English. We have wonderful teachers who love
children and their work.

The teaching staff of the Angelatko Centre faced new challenges,
as parents had to earn a living and there was nowhere to take their
children. And on 20 February 2023, the teachers hospitably opened
the doors to the kindergarten for the little ones.

Atthat time, the construction of a two-storey children’s centre was
underway. The funds for it were donated by charitable foundations
from Europe. And on 18 March 2023, the full-fledged premises
with a gym, creative, music and study rooms began its work. The
premises of the children’s centre were solemnly consecrated and
opened to all interested children. Since then, there has been no end
to our inspiration and desire to create and develop this space. Over
time, we purchased the necessary equipment for sports and opened
a fitness centre for children and adults, and later launched classes
for inclusive children and physical therapy. Musical instruments
were purchased and children were able to learn to sing and play the
piano, and a literary circle was launched, where children had the
opportunity to get acquainted not only with Ukrainian writers and
poets, but also to study the history of Ukraine. An interactive space
was created: children learnt to conduct interviews and publish their
own newspaper. The painting club welcomed children with autism.
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Today, the work of the Angel Children’s Centre at the parish of
Our Lady of Perpetual Help of the Ukrainian Greek Catholic Church
in Zaporizhzhia continues. The children participate in various
projects, thanks to which computers and 3D printers were purchased
and 3D modeling courses for children and adults were launched, and
a clay modeling art area has recently been opened. There is a full-
and part-time kindergarten where children can be together, develop
and live a happy life.

The «Angel» Child Development Centre is located on the
territory of the Ukrainian Greek Catholic Church in Zaporizhzhia
parish and combines the development of children based on moral and
Christian values, where children and adults can participate in various
Christian holidays, attend Divine Liturgy and Sunday school.

For adults, there is also a fitness club with various physical
training and dancing classes. Adults can improve their knowledge of
English and painting.

Our children are winners of national festivals and competitions,
have the opportunity to participate in various exhibitions, concerts
and events, and publish their poems in various Ukrainian almanacs.

With the beginning of the full-scale invasion, the construction
of a bomb shelter began, as it became an important requirement for
the realities of our lives, for the safety and protection of our children.
Today, the construction of the shelter is almost complete.

In September 2024, we will open the 1st grade for our children.
And in the summer, summer camps for children will be open in the
parish.

We are grateful to our sponsors, patrons and volunteers! The most
vulnerable categories of children are internally displaced persons of
Ukraine, children of fallen heroes, large families, and orphans, who
can attend the classes free of charge.

We have another dream to open a psychological rehabilitation
centre for children who have suffered war trauma, families and
our military heroes who have suffered deep psychological trauma
from the war, not only to be with them and help them get over their
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mental wounds, but also to provide them with qualified medical and
psychological support using art therapy, creativity and various other
innovations. To be with our children in their new opportunities on the
way to a happy, fulfilling life in a free, independent and prosperous
Ukraine.
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EMOTIONAL INTELLIGENCE OF THE HEAD OF THE
EDUCATIONAL INSTITUTION

Nataliia Hrechanyk*

motional intelligence plays a significant role in personal growth,
professional efficiency and career development.

The new complex challenges posed by Russian aggression

outline the existential crises that our society is already facing

(demographic, military-industrial, socio-economic, spiritual and
cultural revival) and require new tools for managing human resources
as the most affected by war. No other country has such experience, so
it is necessary to develop own unique tool for managing educational
processes. It is valuable that this experience is already known to us,
tested and needs to be improved.

The whole world is surprised by the fact that despite the war,
Ukrainian children and students have not stopped studying and
educational institutions of various levels and types have not stopped
working. Behind each of these facts is a person, a leader, a team
of leaders, people! Inspired, stress-resistant, determined, confident,
able to unite and inspire people to work, no matter what.

What is this if not a special type of leader, their special ability to
lead? In our opinion, it is emotional and ethical leadership, based on
the emotional intelligence of the head of an educational institution,
that is the ability that allowed the education system in 2022 today not
to stop, but even to develop in some cases!

The essence and characterization of the key concept of the topic
covered covers a number of basic concepts: emotional intelligence,

atienal-institution, educational institution, emotional
*Doctor of Pedagogical Sciences, Associate Professor, Professor, of the bepartment of
Management and Educational Technologies, National University of Life and Environmental

Sciences of Ukraine (Kyiv, Ukraine)
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intelligence of the head of an educational institution.

Since the scientific world learned the term ‘“‘emotional
intelligence” the world has changed so much that the ideas of Daniel
Goleman, Richard Boyatzis, Annie Mackey, and other scientists have
become even more relevant.

The problem is presented by foreign and Ukrainian scientific.

They think leadership in the management of the education system,
leadership as an important professional quality of the head of a
modern educational institution; description of emotional intelligence
as a priority quality of a successful leader, emotional leadership in the
plane of the art of managing people; theoretical and methodological
foundations of emotional intelligence development in the context of
professional training, formation and benefits of emotional leadership
of the head of education; formation of leadership qualities of students
in the context of their professional orientation; leadership that creates
an atmosphere in which people turn rivalry into success; awareness
of the emotional and ethical component of leadership through the
ability to think optimistically; the role and place of emotions in the
interaction of a leader with colleagues.

In general, scientists argue that to be successful, a person
should be distinguished not so much by a high level of academic
intelligence (IQ) as by a developed emotional intelligence (EQ).
That is, communication skills and empathy are the driving force in
achieving a goal.

Here are the interpretations of emotional intelligence by famous
scientists:

Mayer and Salovey present emotional intelligence through:
perception, evaluation, expression of emotions, use of emotions,
judgment of emotions.

Bar-On considers the following basic markers to be emotional
self-awareness;  confidence;  self-esteem;  self-actualization;
independence.

Goleman considers the following to be manifestations of
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emotional intelligence: individual sufficiency, (self-awareness;
self-regulation; motivation); social sufficiency (empathy, social
opportunities).

Cooper, Savvaf believes that the basis of emotional intelligence
is: understanding emotions, emotional vitality, emotional depth,
emotional alchemy.

Summarizing the above, all the definitions of emotional
intelligence confirm that it is one of the key components of social
competence, which helps to effectively interact with others, prevent
and resolve conflicts, and maintain positive relationships.

People with-a high level of emotional intelligence understand
their emotions and the feelings of use people well, can effectively
manage their emotional sphere, and therefore their behavior in
society is more adaptive and they achieve their goals in interaction
with others more easily.

Emotional intelligence: the ability to recognize, understand, and
manage emotions, both one’s own and those of others; the ability of
a person to realize their own emotions through the ability to identify
the feelings of other communicators and show empathy towards
them; the ability to manage the emotional sphere on the basis of
intellectual analysis and synthesis.

Emotional intelligence is the main four abilities.

Accuracy of assessment and expression of emotions. This is the
ability to imeHTidhaii emotions by physical condition, appearance, and
behavior.

Use of emotions in mental activity. This is the ability to understand
how to think more effectively using emotions.

Understanding emotions. This is the ability to identify the source
of emotions, classify emotions, recognize the connections between
words, actions and emotions, realize the transitions ¢pom Ban
emotion to another and the possible further development of emotions.

Managing emotions. This is the ability to use the information
transmitted through emotions, to evoke emotions or to distance
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oneself from them depending on their informational content.

Today, in our country, heads of educational institutions need to
develop their professional competence by strengthening these very
abilities in order to preserve human resources.

It should actualize the urgent need to prioritize measures to create
a safe educational space, provide psychological and social support to
all participants in the educational process, and preserve and restore
their emotional health.

We can assume that the emotional intelligence of the head of
an educational institution is defined as a set of various abilities that
provide the ability to successfully act and interact with the team in
any conditions: the ability to understand oneself (self-confidence
koHbineHcH, self-respect, self-actualization); ability to communicate
(empathy, social responsibility); adaptation ability (emotional
balance and lability); anti-stress ability (stress resistance, self-
control); ability to stress positivism (optimism).

We believe that these abilities are used by the head of an
educational institution at the psychological, social and pragmatic
levels.

The global and national scientific educational community
has realized that the head of a modern educational institution is a
profession and it is not enough to have a basic pedagogical education
and some practical experience to become a head of an educational
institution.

This is confirmed by the implementation of a number of
standards in the professional environment and in the higher education
system, in particular: «Professional Standard «Head (Director) of a
General Secondary Education Institution» (Order of the Ministry
of Education and Science of September 17, 2021), «Professional
standard of higher education in the specialty 073 Management for the
second (mastens) level of higher education» (2019), «Professional
standard for the group of professions «Teachers of higher education
institutions» (2021), «Professional Standard «Head (Director) of
Preschool Education Institution» (Order of the Ministry of Education
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and Science of September 28, 2021).

In the context of our problem, it is interesting that in all standards,
as part of the head’s job functions - ensuring strategic management
of the development of an educational institution, managing the
quality of education, ensuring partnership and networking - the head
of an educational institution must implement emotional and ethical,
leadership and other competencies. Below we define the key concept.

Emotional and ethical competence (Head of a general secondary
education institution): ability to promote the development of respect
and careful attitude to national, historical, cultural values, intangible
cultural heritage of the Ukrainian people among participants
of the educational process; ability to perceive the observance
of pedagogical ethics, culture of communication, integrity and
decency by participants in the educational process; the ability to
be aware of personal feelings and sensations, to manage one’s own
emotional states, to create a positive psychological climate during
the organization of subject-subject interaction [1].

Leadership competence (head of a general secondary education
institution): ability to exert a positive influence on the institution’s
staff, individuals and groups, directing their efforts to achieve the
institution’s strategic goals; ability to respond quickly to changes and
form flexibility and adaptability of all participants in the educational
process; ability to use modern forms and methods of communication,
interaction, including the use of digital technologies; ability to
represent the interests of the educational institution [1].

Emotional and ethical competence (head of the preschool
educational institution): The ability to self-regulation and
tolerant interaction, the ability to consciously, constructively
and environmentally friendly interaction with participants in the
educational process [2].

Leadership competence (head of the preschool educational
institution): ability to self-presentation and presentation of the
preschool education institution, ability to adaptability and stress
resistance and quick response to changes in professional activities,
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ability to resolve conflicts and prevent psychological burnout of
employees [2].

In particular emotional and ethical competence is centered
around the emotional intelligence of the leader.

The emotional intelligence forms a concentration of emotional,
ethical and leadership competencies of the head of an educational
institution and is a set of abilities to realize and appreciate the
interdependence of subjects and systems in society and the
professional environment, to interact constructively and safely with
colleagues, and students, as well as effectively and convincingly
involve stakeholders in the educational process on the basis of
citizenship, partnership, human-centeredness, humanistic trends and
democratization of labor relations, moral and ethical norms, rules
and principles using emotional intelligence [3].

Therefore, in this context, emotional and ethical leadership plays
a special role for the head of a modern educational institution, which,
on the one hand, in accordance with the realities of the Russian-
Ukrainian war, is an indicator of his civic, national-patriotic and
universal core, and on the other hand, is a marker of his morality,
internal culture, ability to make adequate and optimal management
decisions and act in accordance with the norms of professional
ethics, which is interconnected not only by the focus on the success
of the educational institution, but also by the ability to make effective
decisions.

We believe that this property belongs to the personal and
professional ones and is an extremely important mechanism in
making effective decisions by the head of modern educational
institutions in the current realities.

Emotional intelligence helps the school leader to develop staff and
maintain high self-esteem of each teacher. In general, an emotionally
competent manager-leader creates an atmosphere of trust and
respect, forms synergistic interaction of the entire management team,
predicts the development of an educational institution with high EQ -
the basis for successful pedagogical interaction of all subjects of the
educational process.
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Since February 24, 2022, the relevance of the emotional
intelligence of heads of Ukrainian educational institutions has once
again increased and acquired new practical significance.

It is important to consider the emotional intelligence of the head
of an educational institution as a leader who determines the level of
his/her readiness for effective professional activity, in which the state
of formation of his/her emotional intelligence becomes one of the
vectors of development of his/her overall professional competence,
which, in turn, contributes to the establishment of the image of the
educational institution in uncertain conditions.

Literature:

@ Professional Standard “Head (Director) of a General Secondary
Education Institution” (Order of the Ministry of Education
and Science of September 17, 2021) https://mon.gov.ua/static-
objects/mon/sites/1/news/2021/09/22/Nakaz-568-zatverdzh.
standartu.keriv.22.09.pdf

@ Professional Standard “Head (Director) of Preschool
Education Institution” (Order of the Ministry of Education
and Science of September 28, 2021) https://mon.gov.ua/npa/
pro-zatverdzhennya-profesijnogo-standartu-kerivnik-direktor-
zakladu-doshkilnoyi-osviti

@® TIpewanuk H. I. EmouiiiHo-eTHYHE JiIepcTBO KepiBHUKA
Cy4acHOTO 3akyiaay ocBiTH. ['yMaHiTapHi CTyHii: mejarorika,
nicuxodoris, dinocodis, Ne 14(2) 2023 p. C. 29-38.




FORMATION OF AN INTEGRATED INNOVATION SYSTEM
AS A FACTOR OF THE ATTRACTIVENESS OF THE
INNOVATION ENVIRONMENT OF THE ENTERPRISE AND A
FORM OF IMPLEMENTATION OF RADICAL INNQVATIONS

Rusnak Alla*

Abstract

he advantages of the cluster form of interaction of enterprises are determined

and the expediency of forming an integrated innovation system (IIS) for

the implementation of specific innovation projects by selecting participants

from among the enterprises of the corresponding cluster, rather than the

region, is proven. A scheme for the formation of an integrated innovation
system based on a cluster is proposed. It has been proven that the formation of
an integrated innovation system for the implementation of innovative projects
through the selection of participants from among the enterprises of the cluster is
one of the factors that stimulate the innovative activity of enterprises, increase
the efficiency of the management of innovative activities and determine the
innovative development of the regional economy..

Keywords: Innovation, Integrated Innovation System, Innovation Environment,
Innovation Activity, Innovation Potential.

Introduction:

The effective implementation of innovative activities by an
enterprise depends not only on its internal capabilities determined
by the state of innovation potential but also on how favorable the
external innovation environment in which the enterprise operates is.
In this regard, it is important to determine the relationship between
the innovative activity of enterprises and the innovative development
of the regional economy based on the analysis of the advantages of

*Kherson Educational-Scientific Institute of Admiral Makarov National University of
Shipbuilding, Department of Economics, Kherson, Ukraine, E-mail: rusnak_av@meta.ua
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the cluster form of interaction of enterprises, the advantages of the
enterprise’s work in an integrated innovation system.

Formulation of objectives of the article (statement of task):

The purpose of the study is to substantiate the theoretical aspects
of the formation of an integrated innovation system as a factor in the
attractiveness of the innovative environment of the enterprise and the
form of implementation of radical innovations.

Presentation of the main research material:

Given that no single, even large enterprise, can perform the
entire complex of works on the development and implementation
of radical product innovations, it is necessary to form an integrated
innovation system, which is a union of participants in the extended
innovation process based on their natural specialization and effective
division of labor, in which its overall effectiveness and efficiency are
maximal, but at the same time, the own effectiveness and efficiency
of the participants are also maximal. This form of interaction is an
important factor that forms a favorable innovative environment for
the enterprise to carry out innovative activities, which is determined
by the combination of its innovative potential and the innovative
attractiveness of the market.

The creation of an integrated innovation system involves the
choice of a form of association, search, and selection of participants,
and stimulation of their activities. The interconnected set of problems
when solving this task includes:

@ definition of the area within which the participants of the
integrated innovation system should be selected;

@ choosing a method of managing the integrated innovation
system;

® selection of tools and mechanisms for coordination of
participants’ work.

Within the scope of solving the first problem, it is advisable to take
into account world economic practice, which shows that production
cooperation of small, medium, and large enterprises, which leads
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to the creation of clusters, is the most economically efficient,
competitive and promising direction of business development in
modern conditions.

M. Portera indicates that a cluster is an organizational form of
consolidation of the efforts of interested parties aimed at achieving
competitive advantages under the conditions of the formation of
a post-industrial economy [1]. M. Porter and W. Emmons to the
cluster association, in addition to companies and firms, include
a wide variety of government ministries and regulatory bodies,
universities and organizations (chambers of commerce, industry
associations, professional associations, trade unions, technology
transfer organizations, quality centers, analytical centers, etc.),
which can have a significant impact on competitiveness [2]. A cluster
is an interchangeable element of a self-sufficient localized sphere of
production or services of a certain direction [3].

Clusters are a modern form of enterprise integration capable of
increasing the competitive advantages of each participating firm.
The experience of the development of clusters in the EU indicates
a high level of efficiency in their functioning, however, there are
peculiarities of cluster development in each country. The specificity
of the cluster is to obtain a synergistic effect, which is manifested in
the growth of competitiveness [4].

A cluster is a network of independent manufacturing or service
firms (including their suppliers), creators of technologies and know-
how (universities, research institutes, engineering companies),
connecting market institutions (brokers, consultants) and consumers
that interact with each other within a single value chain and are
geographically close. At the same time, the geographical boundaries
of the cluster may not correspond to administrative and political
boundaries, but they contribute to closer cooperation and stimulate
the accumulation of social capital, the critical mass of which forms
the foundation of innovative development, therefore the cluster is
united not only in terms of the production of final products and in the
geographical aspect but also within the framework of a single internal
information environment that closely interacts with the external
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environment. The central place is occupied by the strengthening
of the network of relationships between economic subjects -
participants of the cluster. At the same time, the achievement of the
goals of simplifying access to the latest technologies, the distribution
of risks in various forms of joint activity, including those involving
joint access to foreign markets, the organization of joint R&D, the
joint use of knowledge and fixed assets, and the acceleration of
learning processes due to concentration and physical contacts are
ensured specialists, reducing transaction costs in various industries
by increasing trust between cluster participants.

At the same time, not only the enterprises - the leaders of
the clusters, but also the auxiliary organizations and industries
connected with them ensure the introduction of innovations in terms
of components and technological equipment, which makes them
more competitive.

To form an innovatively attractive market and ensure the
competitiveness of the cluster, it is important to have a demanding
local consumer, whose requirements are ahead of demand in other
markets. The emergent nature of the interactions of enterprises in
the cluster allows them to increase their innovative potential, and
the intersection of the activities of different clusters operating in the
same geographical space leads to the stimulation of the opening of
new types of business that expand the boundaries of the cluster. This
also leads to an increase in the innovative attractiveness of the market
for enterprises - participants of the cluster due to the emergence of
new areas of application of technologies and resources in various
markets.

The above means that a complex of mutually complementary
production, research, educational organizations, and suppliers of
equipment and services, which begin to work together to strengthen
the competitive advantages of the final product, allows a synergy effect
and thus increases the attractiveness of the innovative environment
of enterprises. However, in the process of forming clusters, it is
important to take into account the interests of all its participants as
much as possible, since only the unification and coordination of the
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personal interests of the participants of any economic system and the
directive goals of the entire system allows it to function effectively.
That is, the directively set goals of the cluster must represent a
consistent set of interests of all cluster participants.

From this point of view, we should return to the importance of
formulating the mission of an innovatively active enterprise

- a cluster member, which should include a mandatory
component - ensuring the innovative activity of its consumers, that
is, the initiation of innovative projects of other cluster members. This
formulation of the enterprise’s mission contributes to the innovative
development of the regional economy.

Within the framework of solving the problem of creating a
favorable innovation environment for the effective implementation
of innovative activities by enterprises, a promising trend of cluster
development is inter-firm cooperation of small and medium-sized
enterprises, which is based on the horizontal principle of cooperation,
1.e. enterprises with approximately the same production capacity unite
to increase specialization and competitiveness and begin to actively
cooperate to realize the goal set in the project while simultaneously
achieving the effect of economies of scale, which allows reducing
administrative, transport and other costs. Mobile clusters combining
many small firms compete with large firms, forming local productive
systems, and the territories where such small enterprises are located
play the role of a regional development paradigm.

The analysis of modern forms of interaction between small and
large enterprises allows us to single out the most promising from the
point of view of the formation of a favorable innovation environment:
satellite form, outsourcing, and subcontracting (Table 1).
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Characteristics of forms

Form

It provides for the organization of subsidiary companies
through restructuring, withdrawal of non-core productions, etc.
At the same time, subsidiary organizations are legally independent
entities, and at the same time, they are economically closely
connected with the “parent” structure. This form of interaction
gives advantages to both parties: large enterprises introduce an
element of stability and planning into the work of small firms,
which take over the performance of some of the functions of large
enterprises, and at the same time have lower costs, concentrating
on certain types of activities.

Satellite form

A modern model of business activity that provides the company
with additional competitive advantages.

Outsourcing is becoming an element of the strategy of many large
companies today, which transfer to a third- party organization (as
a rule, a small, non-subsidiary company) partially or completely
several functions of production of products and maintenance of
business processes. Analysis of the use of outsourcing shows that
at the initial stage, large companies, first of all, get rid of auxiliary
and service business processes (repair, service, equipment,
cleaning, etc.). Small and medium-sized enterprises, accepting
another “mandatory” order, begin to cooperate with other large
enterprises permanently. This allows you to increase the volume
of produced goods or services, which, accordingly, reduces the
amount of fixed costs per unit of production. As a result, their
activity becomes economically profitable, and the cost of the
goods or services produced by them decreases. At the same time,
large enterprises, in addition to the production chain and several
business processes, have the opportunity to concentrate efforts on
the main activity, simplify the management structure, and reduce
the amount of expenses. This makes it possible to effectively solve
existing problems related to the “fatigue” of production, limited
resources, as well as the inability to ensure competitive quality
and cost of the product itself. Within the framework of innovative
outsourcing in the field of innovation management, it is advisable
to carry out:

Outsourcing
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- organization and management of a permanent innovation process,
within which the functions of analysis, forecasting, planning,
coordination, and control are combined to ensure continuity,
consistency, and continuity of innovations;

- creating and ensuring the functioning of the change management
system;

- monitoring of the innovation environment; development and use
of management tools;

- implementation of personnel training systems in the field of
innovation development and management;

- formation of innovative organizational cultur

- the use of motivational components in the management of
innovative development.

It is a component of outsourcing and covers only the production
and research and production spheres. The main advantage of
subcontracting is the ability to concentrate resources and efforts
on areas that determine the competitiveness of products and the
enterprise as a whole. The process of subcontracting involves
the presence of a main enterprise - the “contractor” and many
small and medium-sized enterprises - ‘“subcontractors”. As a
result of the restructuring, the contractor company gets rid of all
non-strategic productions and orders the necessary components
to subcontractors. Subcontractors specialize in performing a
limited number of production processes and strive to meet high
requirements for product quality, and compliance with the terms
of the agreed delivery schedule. Both sides of the process are
interested in each other: the contractor needs stable deliveries, and
subcontractors need long-term orders and constant cooperation.
The experience of developed countries shows that the contractor
company often carries out the implementation and certification
of the quality management system at subcontractor companies
at its own expense, and provides premises and equipment.
Using the mechanism of subcontracting, the main contractor has
the opportunity to quickly update the product line. In addition,
unencumbered by non-productive costs, final products become
more competitive.

World practice shows that an active participant in the
implementation and development of cluster technologies is a small
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manufacturing business, in connection with which an indispensable
prerequisite for the creation of industrial clusters is the development
of small manufacturing and venture entrepreneurship in the regions.
In turn, the presence of industrial clusters plays an extremely
important role in the development of small entrepreneurship,
providing small firms with a high level of specialization in serving a
specific industrial niche.

Taking into account the above-mentioned advantages of the
cluster form of interaction of enterprises, forming an integrated
innovation system for the implementation of specific innovation
projects is an expedient way of selecting participants from among
the enterprises of the corresponding cluster, and not of the region.
Advanced innovation-active enterprises can become the basis of
an integrated innovation system within the cluster. The proposed
scheme for the formation of an integrated innovation system (IIS) is
based on a cluster, which is presented in Figure 1.

Selection of the most attractive imnevation stmcture for inchusion i the
[
Innowative ¥ e Social significance of the The atiractiveness of the
potextial of m? W;F;‘f‘" “fﬂ?:??“;‘:‘gs results of the activity of applicant's irnovative
the applicant J £ the innovative structre strategy for IMC
e Th.enumbel:fjn‘hs a ithes fr
i attracting own funds and
—  {or) fonds from other
The level of investors at all stages of
environmental safiety project implementation
The number of jobs The number of jobs
TIVE creatad RN created

Figure 1. Hierarchy for choosing the most attractive innovation
structure for inclusion in the integrated innovation system
within the cluster present

The innovative potential of the applicant includes:
1) scientific potential of the innovative structure:

- accumulated scientific experience (scientific and research and
design developments);

- the ability of the organization to reproduce scientific potential;
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- existing objects of intangible assets (patents, licenses, know-
how);

- novelty and competitiveness of scientific and technical ideas
and products; (quality, price, market demand, etc.);

- scientific personnel and know-how and knowledge that are
inseparable from specific physical persons, involved in the work at

2) opportunities for organizing effective production of innovative
products:

- provision of necessary equipment, technologies, areas;
- availability. of qualified personnel;

- established connections or opportunities for the organization of
cooperative production activities;

- expenses (investments) necessary for attracting and/or
purchasing equipment, technologies, and technical personnel.

The innovative potential of the applicant can be expertly
evaluated in points for comparison with competing applicants, as
well as in the form of value, as a component of intangible assets and
goodwill, to increase the total value of the assets of the enterprises
included in the cluster.

The predicted level of competitiveness of the innovation structure
after joining the integrated innovation system is determined based
on the determination of the competitiveness of each of them in its
market.

When forming an integrated innovation system, it is necessary
to take into account such specific resources as the legal field and
culture. The legal field should be determined by the presence of
high-quality legislation for the registration of relations between all
participants of the innovation process, the protection of intellectual
property, law enforcement practice for the resolution of conflicts that
arise, and the protection of the interests of the participants of the
innovation process. Culture in the aspect of connections with the
innovation process can be interpreted as an understanding by society,
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state structures, and enterprises of the essence and advantages of
innovative activity in modern business conditions.

Having determined the area of selection of participants of the
integrated innovation system and selected them according to certain
criteria, it is necessary to find an effective method of managing and
coordinating their work. From this point of view, the practice of
managing innovative activities of enterprises continues to be relevant.
business planning concept. However, the specifics of innovative
activity cannot fail to make certain corrections in its interpretation
and implementation.

Conclusions:

The formation of an integrated innovation system for the
implementation of innovative projects through the selection of
participants among the enterprises of the cluster is one of the factors
that stimulate the innovative activity of enterprises, increase the
efficiency of the management of innovative activities, and determine
the innovative development of the regional economy.
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THE IMPACT OF MODERN TECHNOLOGY ON TRADITIONAL
POTTERY FIRMS: A STUDY OF KHURJA, BULANDSHAHAR
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Abstract

he pottery industry, steeped in centuries-old traditions, is undergoing

significant transformations due to the advent of modern technology. This paper

examines the impact of technological advancements on traditional pottery

firms, focusing on changes in production processes, design innovation, market

dynamics, and cultural implications. Through a comprehensive analysis, the
paper aims to provide insights into how traditional pottery firms can navigate the
challenges and opportunities presented by modern technology. With its roots in
ancient customs, the pottery industry is going through major changes as a result of
modern technologies. This study looks at how technology has affected established
pottery businesses, with particular attention to how these developments have
affected production methods, innovative design, market dynamics, and cultural
ramifications. The study attempts to offer insights into how conventional pottery
businesses might handle the opportunities and challenges given by contemporary
technology through a thorough analysis.

Keywords: Traditional Pottery, Technological Advancements, Production
Processes, Design Innovation, Market Dynamics, Cultural Implications, Pottery
Industry, Modern Technology

Introduction

Pottery, an ancient craft, has been practiced for millennia,
with techniques and styles passed down through generations.
Traditional pottery firms are known for their handcrafted methods,
which imbue each piece with unique cultural and artistic value.
However, the introduction of modern technology has brought about
substantial changes in the industry. This research paper explores
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the various dimensions of these changes and their implications
for traditional pottery firms. Pottery is a very old craft that has
been done for thousands of years, with generations passing down
styles and techniques. Handcrafted techniques used by traditional
pottery companies give each piece a distinct cultural and artistic
value. Nonetheless, the sector has seen significant changes with the
advent of contemporary technology. The present study investigates
the diverse aspects of these alterations and their consequences for
conventional ceramic enterprises.

Historical Context

Traditional pottery involves labor-intensive processes that have
remained largely unchanged for centuries. Key steps include:

@ Clay Preparation: Natural clay is sourced, mixed, and kneaded
to achieve the desired consistency.

@ Handcrafting: Artisans shape the clay by hand or using a
potter’s wheel.

© Drying and Firing: Shaped items are air-dried and then fired in
kilns, often wood-fired or coal-fired.

@ Glazing and Decoration: Natural glazes and mineral-based
colors are applied by hand.

® These methods result in unique, handcrafted items that reflect
the cultural heritage and artistic traditions of their regions.

Technological Advancements
Material Innovations

® Synthetic Clays: The development of synthetic and polymer
clays offers greater consistency, durability, and ease of use.

® Mechanized Clay Processing: Modern equipment such as
clay mixers and pug mills streamline clay preparation, ensuring
uniformity and reducing impurities.

Production Techniques

@ Electric and Gas Kilns: These kilns provide precise temperature
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control, improving the consistency and quality of the pottery.
They are also more energy-efficient and environmentally
friendly.

® Automated Shaping and Molding: Techniques such as
slip casting, press molding, and 3D printing allow for mass
production and greater design complexity, reducing manual
labor and production time.

Design and Decoration

@ Digital Design Tools: Computer-aided design (CAD) software
enables artisans to create intricate and precise designs. Digital
templates can be easily replicated, ensuring consistency.

® Advanced Glazing Techniques: Synthetic glazes and digital
printing allow for a wider range of colors and patterns, enhancing
the aesthetic appeal of pottery.

Market Dynamics

® E-commerce Platforms: Online marketplaces and digital
marketing have expanded the reach of traditional pottery firms,
allowing them to access global markets.

© Supply Chain Management: Technology-driven supply
chain solutions improve efficiency, reduce costs, and enhance
customer satisfaction.

Impact on Traditional Pottery Firms

Production Efficiency and Quality

The adoption of modern technology has significantly improved
production efficiency and product quality. Automated processes
reduce manual labor and production time, allowing firms to meet
higher demand. Advanced kilns and glazing techniques ensure
consistency and durability, enhancing the overall quality of the

pottery.

Innovation and Design

Technology has opened new avenues for innovation in design.
Digital tools enable artisans to experiment with complex patterns
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and custom designs, blending traditional motifs with contemporary
styles. This fusion of old and new attracts a broader audience and
keeps the craft relevant in modern markets.

Market Expansion and Revenue Growth

E-commerce and digital marketing have revolutionized the way
traditional pottery firms operate. By reaching global audiences,
firms can increase sales and revenue. Online platforms also provide
valuable data on customer preferences, enabling firms to tailor their
products and marketing strategies accordingly.

Skill Development and Employment

While automation reduces the need for manual labor, it also
creates new opportunities for skill development. Artisans must
learn to operate modern equipment and use digital tools, leading to
the emergence of new job roles such as technicians and designers.
Training programs and workshops are essential to equip the
workforce with these new skills.

Cultural Preservation and Challenges

Theintegration of technology poses a challenge to the preservation
of traditional techniques. There is a risk of losing the handcrafted
charm and cultural significance of pottery. Efforts must be made to
balance modern innovations with traditional craftsmanship, ensuring
that the cultural heritage is not lost in the pursuit of efficiency and
profitability.

Case Studies
Khurja Pottery (India)

Khurja, known for its distinctive pottery, has seen significant
technological integration. Modern kilns, mechanized clay processing,
and digital design tools have improved production efficiency and
quality. However, initiatives to preserve traditional techniques and
train artisans in modern methods are crucial for maintaining the
cultural essence of Khurja pottery.

Stoke-on-Trent (United Kingdom)
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Stoke-on-Trent, a historic pottery center, has embraced
technology to revitalize its pottery industry. The use of advanced
kilns, automated production techniques, and digital marketing has
enhanced the competitiveness of local firms. Efforts to document
and promote traditional methods alongside modern innovations have
helped preserve the region’s rich pottery heritage.

Future Prospects
Sustainable Practices

The future of traditional pottery firms lies in sustainable
practices. Innovations in eco-friendly materials, energy-efficient
production methods, and waste reduction techniques are essential for
minimizing environmental impact. Embracing sustainability can also
enhance the market appeal of traditional pottery.

Technological Integration and Innovation

Continued integration of technology will drive further
advancements in the pottery industry. Developments in artificial
intelligence (Al), machine learning, and the Internet of Things (IoT)
can optimize production processes, enhance quality control, and
enable more personalized and customizable products.

Cultural Preservation

Efforts to preserve and promote traditional techniques alongside
modern innovations will be vital. Documentation, training programs,
and initiatives to raise awareness of the cultural and historical
significance of traditional pottery are essential for maintaining the
craft’s cultural heritage.

Conclusion

The impact of modern technology on traditional pottery firms is
profound and multifaceted. While technology enhances production
efficiency, quality, and market reach, it also poses challenges to the
preservation of traditional techniques and cultural heritage. By balancing
innovation with tradition, traditional pottery firms can navigate the
complexities of modern technology, ensuring their continued relevance
and cultural significance in a rapidly changing world.
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A STUDY ON IMPACT OF NATURAL
DISASTERS W.R.T ODISSA STATE

P20

Abstract

his study examines the impact of natural disasters on Odisha, a state frequently
affected by cyclones, floods, and droughts. It aims to identify the underlying
causes of these disasters, evaluate their socio-economic repercussions, and
propose actionable strategies to mitigate their effects. Given the state’s
geographical vulnerability and the significant impact on its agriculture
and infrastructure, understanding disaster dynamics is crucial for sustainable
development and community resilience. The research will analyze historical data,
current disaster management frameworks, and community preparedness to provide
comprehensive recommendations. Insights derived from this study can guide
policymakers in Odisha and serve as a model for other disaster-prone regions,
contributing to more effective disaster risk reduction and long-term sustainabilit.

Introduction

Odisha, is located in the eastern coast of India, it is highly prone
to natural disasters like cyclones, floods, and droughts, causing
significant socio-economic disruptions. The main motive of this study
is to understand the causes, assess the impacts, and recommending
mitigation strategies to reduce these adverse effects. It highlights
the importance of effective disaster management for sustainable
development, as the agricultural sector and community livelihoods
are particularly vulnerable. Insights from experience of Odisha can
be applied to other disaster-prone regions, contributing to broader
disaster resilience efforts. In this research we will analyze historical
data, current frameworks, and community resilience, providing
suggestions to enhance preparation and promoting sustainable
development in the state Additionally, the study will explore the roles
of government policies, community initiatives, and technological
advancements in disaster risk reduction, aiming to integrate these
elements into a cohesive strategy for minimizing future impacts and
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@ Climate change, migration and the 2030 Agenda for Sustainable
Development

Emily Wilkinson, Lisa Schipper, Catherine Simonet and Zaneta
Kubik (2016) “Climate change, migration and the 2030 Agenda
for Sustainable Development”, journal of Overseas Development
Institute: The document provides a comprehensive analysis of
environmental migration, exploring the causes, impacts, and
responses to migration driven by environmental factors. It discusses
various dimensions of environmental migration, including its links
to climate change, the challenges faced by migrants, and policy
responses.

@ The Impact of Climate Change on Natural Disasters

Sandra Banholzer, James Kossin & Simon Donner(2014) “The
Impact of Climate Change on Natural Disasters” , journal of springer:
The chapter titled “The Impact of Climate Change on Natural
Disasters” examines the relationship between climate change and the
increasing frequency and intensity of natural hazards and disasters.
It defines hazards and disasters, reviews historical trends since
1950, and highlights projections from the IPCC’s Special Report
on Extreme Events and Disasters (SREX). The findings indicate a
rise in extreme weather events, including more frequent heat waves,
intensified tropical cyclones, and severe droughts, with a prediction
that a “hottest day” event, which currently occurs once every 20 years,
could happen every other year by the century’s end. Additionally,
heavy precipitation events are expected to increase, leading to more
floods and landslides. The chapter also discusses the science of event
attribution and its complexities while providing insights into the
global distribution and impact of these natural disasters.

@ The impact of climate change and natural disasters on vulnerable
populations: A systematic review of literature

Mia A. Benevolenza and LeeAnne DeRigne (2018) , “The
impact of climate change and natural disasters on vulnerable
populations: A systematic review of literature” , journal of Human
Behavior on the Social Enviroment : The systematic review titled
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“The Impact of Climate Change and Natural Disasters on Vulnerable
Populations” highlights how climate change is increasingly affecting
public health through more frequent and intense natural disasters in
the United States. It identifies vulnerable groups—such as the poor,
elderly, disabled, children, prisoners, and substance abusers—who
face heightened mental, emotional, and physical stress from these
events. The review synthesizes 12 years of research examining the
psychological and physiological health outcomes of marginalized
populations during and after disasters, finding that their health issues
are often exacerbated by both the nature of the disaster and insufficient
disaster-response efforts. Additionally, it emphasizes the importance
of fostering social capital in disadvantaged communities to mitigate
stressors. The authors call for clinicians and policymakers to address
these challenges, emphasizing the need for effective relief efforts
and preventative measures to support underserved populations with
limited resources

® Natural disaster linked to Climate change

Raktima Dey , Sophie C. Lewis (2021), Natural disaster linked
to Climate change, Journal by Elsevier : The paper “Natural Disaster
Linked to Climate Change” provides a comprehensive overview of
the risks associated with natural disasters driven by climate change
and extreme weather events. It emphasizes that both singular and
multiple extreme events—such as temperature extremes (heatwaves
and cold waves), bushfires, sea-level rise, rainfall extremes (including
floods and droughts), and compound events—can lead to catastrophic
disasters. The paper reviews existing literature on future projections
of these climate extremes and their associated risks, highlighting
critical knowledge gaps that need to be addressed. By understanding
these changes in climate extremes, the paper aims to improve the
assessment of future disaster risks and inform better preparedness
and response strategies.

@ Natural disasters, migration and education: an empirical analysis
in developing countries

Alassane Drabo and Linguére Mously Mbaye(2014) “Natural
disasters, migration and education: an empirical analysis in
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developing countries”, a journal of Environment and Development
Economics : The paper “Natural Disasters, Migration and Education:
An Empirical Analysis in Developing Countries” investigates the
relationship between natural disasters linked to climate change
and migration rates in developing nations, focusing on how this
relationship is influenced by education levels. Utilizing panel data to
analyze international migration from developing countries to major
OECD destinations, the study employs a pair-country fixed effects
estimator. Findings reveal that natural disasters significantly increase
emigration rates, highlighting a tendency for skilled individuals to
leave, thereby exacerbating brain drain when their home countries
are most in need of their expertise. Additionally, the impact of
natural disasters on migration varies by geographical location and
the specific type of disaster, underscoring the complex dynamics at
play in the context of climate change and migration.

@ Climate change and the need for agricultural adaptation

Robyn Anderson, Philipp E Bayer, David Edwards(2020),
“Climate change and the need for agricultural adaptation” , Journal
by Current Opinion in Plant Biology: Climate change is expected
to significantly affect agriculture and food security, with varying
impacts across regions and crops.With the global population
rising, there is an urgent need for agriculture to adapt to ensure
food security. These include changing land and cropping practices,
developing better crop varieties, and addressing food consumption
and waste. Advances in genomics and agronomy can help, but
substantial investment is needed to realize improvements. There
are limits to how much agriculture can adapt, so political action to
reduce fossil fuel emissions is vital for long-term food security. The
extent to which nations can maintain food security will depend on
their location, adaptability, and economic stability, with developing
nations likely to suffer the most from climate variability.

@ Towards disaster-resilient cities: an approach for setting
priorities in infrastructure mitigation effort

Timothy L. McDaniels, Stephanie E. Chang, David Hawkins,
Gerard Chew & Holly Longstaff(2015) , “Towards disaster-resilient
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cities: an approach for setting priorities in infrastructure mitigation
effort” , journal by Enviroment system and decisions : This research
paper focuses on enhancing disaster resilience in cities by establishing
a method to prioritize infrastructure mitigation efforts. It employs a
structured approach to elicit ranked preferences from representatives
of infrastructure systems and civil society, aiming to identify and
evaluate alternatives for improving regional infrastructure resilience.
The study outlines key steps for framing decision contexts and uses
expert panel feedback to rank alternatives based on potential risks
of infrastructure failure interactions. The findings highlight essential
priorities for the region, emphasizing improvements in fuel supply,
water supply, and road mobility. Additionally, the paper discusses the
advantages and limitations of the method, offering insights for future
applications in disaster resilience planning.

@ A Review of climate change mitigation and adaptation

S. Vijaya Venkata Raman , S. Iniyan and Ranko Goic ((2012) ,
“A Review of climate change mitigation and adaptation” Journal
of Renewable and Sustainable Energy Reviews : The document
offers a comprehensive analysis of climate change mitigation
and adaptation strategies, emphasizing the interconnectedness
of economic growth and greenhouse gas emissions. It discusses
the impacts of climate change on various biospheric components,
outlines effective mitigation methods like carbon sequestration and
the Clean Development Mechanism, and highlights the necessity of
integrating both mitigation and adaptation strategies for sustainable
outcomes. The economic implications of climate change are explored,
calling for efficient policies that encompass all greenhouse gases.
Additionally, it contrasts local and global approaches to climate
policy and proposes a holistic framework to assess climate measures.
The paper advocates for ongoing research to optimize mitigation
and adaptation strategies while ensuring the effectiveness of carbon
sequestration efforts.

@ Climate Change and Its Worst Effect on Coastal Odisha-An
Overview of Its Impact in Jagatsinghpur District

Dr. Pragnya Paramita Jena(2017) “Climate Change and Its Worst
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Effect on Coastal Odisha-An Overview of Its Impact in Jagatsinghpur
District”, Journal Of Humanities And Social Science: This research
paper examines the impacts of climate change on coastal areas of
Odisha, particularly focusing on the increasing frequency and intensity
of extreme weather events such as floods and cyclones. It highlights
the Intergovernmental Panel on Climate Change (IPCC) findings,
which predict rising global temperatures and sea levels, exacerbating
the risks of natural disasters. Vulnerable populations, especially the
poor and socially disadvantaged, face the greatest challenges due to
their inadequate housing and lack of resources to cope with these
events. The paper emphasizes that disaster management strategies
must consider both physical and socio-economic vulnerabilities to
effectively address the catastrophic effects of climate change in these
regions

@ Safety nets and natural disaster mitigation: evidence from
cyclone Phailin in Odisha

Paul Christian, Eeshani Kandpal, Nethra Palaniswamy &
Vijayendra Rao(2019) , “Safety nets and natural disaster mitigation:
evidence from cyclone Phailin in Odisha” Journal of climatic change

This research paper investigates the impact of rural livelihoods
programs on vulnerability to extreme weather events, particularly
focusing on the effects of a cyclone in the Bay of Bengal region of
India on women. Using a natural experiment framework, the study
analyzes household surveys from communities affected by the cyclone
and those less exposed, alongside the staggered implementation of a
rural livelihoods intervention. The findings indicate that the cyclone
resulted in significant reductions in overall household expenditure,
with women experiencing the most severe impacts. Participation
in the livelihoods program helped alleviate some of the declines
in non-food expenditures and women’s consumption but did not
mitigate reductions in food expenditure. These results highlight
the importance of integrating livelihoods programs into disaster
response strategies, particularly for women, and provide insights
for future policy development to address the challenges posed by
climate change.
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Objective
@ To understand the causes of natural disasters at Odissa state.
@ To analyze the impact of natural disasters .
@ To give suggestions to reduce the impact of natural disasters.
Research Methodology

The research is an exploratory research. The researcher has
used secondary data for data collection. Based on the secondary
data available on internet, research done by other researchers from
various journals analysed the data and presented the findings and
suggestions in descriptive manner.

Findings :
1 Historical Vulnerability:

Odisha has a long history of exposure to cyclones, floods, and
droughts, with significant events leading to loss of life and property.
Historical data reveals patterns that can inform future preparedness.

2 Socio-Economic Impacts:

Natural disasters disproportionately affect the agricultural sector,
impacting food security and livelihoods. Vulnerable populations,
particularly in rural areas, experience heightened socio-economic
disruptions during such events.

3 Migration in masses:

Odisha sees thousands of people migrating in mass numbers, that
again invites basic survival constraints like lack of hygiene, poor
nutrition, unchecked health, and poor-quality education

4 Integrated Disaster Management:

A cohesive strategy that integrates government policies,
community initiatives, and technological tools is essential
for minimizing the adverse impacts of disasters. Cross-sector
collaboration is vital for effective implementation.

5 Sustainable Development Goals:
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Disaster management practices must align with sustainable
development goals (SDGs) to ensure long-term resilience. This
includes addressing root causes of vulnerability, such as poverty and
lack of infrastructure.

6 Lessons for Other Regions:

Insights from Odisha’s experience can inform disaster resilience
strategies in other regions facing similar challenges, promoting
knowledge sharing and capacity building.

Suggestions:

1. REDUCING THE NUMBER OF SETTLEMENTS IN
CYCLONE PRONE AREA

Implementing land use and zoning regulations that prevent
construction in high-risk areas. Villages settled on sea shore should
be shifted to some other area which are comparatively less risky. For
Example People living in eastern side of odisha near Bay of Bengal
are mostly prone to cyclones and they can be shifted to highland
area’s or Areas like Sambalpur, Bolangir, and Kalahandi which are
generally less affected by cyclones compared to coastal regions.
These areas are situated inland, away from the Bay of Bengal, which
reduces their exposure to cyclonic impacts

IT WILL LEAD TO —

REDUCTION IN PROPERTY DAMAGE.

REDUCTION IN NUMBER OF DEATHS AND CASUALTIES
2. DISASTER RESILIENT INFRASTRUCTURE

New infrastructure and building should be made which are
more resistant to disasters and also strengthening of existing ones.
This will result in lesser damage to infrastructure and will also
reduce the number of people migrating to different places to seek
shelters or otherwise it might lead to overpopulation, food scarcity,
poverty,unemployement, poor education quality ,and health issues
due to poor living and unhygienic conditions

Healthcare Infrastructure: Strengthen healthcare infrastructure
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and emergency medical services to manage health crises and disease
outbreaks

Food Security Measures:

1. Agricultural Support: Provide support to farmers for disaster-
resistant crops and agricultural practices.

ii. Food Storage and Distribution: Improve food storage and
distribution systems to ensure that food can be efficiently
distributed during and after a disaster

iii. Enhance Community Engagement: Foster local participation
in disaster risk reduction planning to ensure that strategies are
culturally relevant and effective.

iv.  Enhance Community Engagement: Foster local participation
in disaster risk reduction planning to ensure that strategies are
culturally relevant and effective.

Conclusion:

This study underscores the need for a comprehensive disaster
management approach in Odisha, highlighting significant socio-
economic impacts on vulnerable populations and the agricultural
sector. By integrating government policies, community initiatives,
and technology, we can enhance resilience and promote sustainable
development. The insights gained can inform strategies for other
disaster-prone regions. Ultimately, fostering collaboration and
capacity building will be crucial for preparing Odisha to face future
challenges effectively.

106




ISBN: 978-81-971286-8-4 | First Published: July, 2024

References:

https://environmentalmigration.iom.int/sites/g/files/tmzbdl1411/files/
documents/2023-11/11144.pdf

https://link.springer.com/chapter/10.1007/978-94-017-8598-3 2
https://www.tandfonline.com/doi/abs/10.1080/10911359.2018.1527739

https://www.sciencedirect.com/science/article/abs/pii/
B9780128223734000045

https://www.cambridge.org/core/journals/environment-and-development-
economics/article/abs/natural-disasters-migration-and-education-an-
empirical-analysis-in-developing-countries/2BA2587088 1 F4995A4E
8C8D30DE4A4A1

https://www.sciencedirect.com/science/article/abs/pii/S1369526619301219
https://link.springer.com/article/10.1007/s10669-015-9544-7
Climate_Change Mitigation_and Adaptation 1[1].pdf

https://d1wqtxts1xzle7.cloudfront.net/56771766/A2301020115-1ibre.
pdf?1528710149=&response-content-disposition=inline%3B+{il
ename%3DClimate_Change and Its Worst Effect on C.pdf&E
xpires=1727376818&Signature=a2jNJAIKdnODyJAqQNKMS-
YYKbNzsdfHaOpTsCuc8WI5QiSlegOWIEfkkxB5VdmhoVrTc
y6jIs98HccRIX7Gfbzqewql-ig70e5qyUk-b6cixOUhFhNrCiVw
g0PQY~mOKREjGVBi9roHzVgOblZIdZCAILj~dMn5HpHyZf0
vz3ANDoqefDq9KF6pQi~Mk9-AatanMqnsk9Fh3bSuuOOblsW
jpiWmym3cYW20h4ueM91udnD2-2t~tWIBNiGOzSZ 1paWPPj-
€6zY77-XVrPoKRC5hVnGcCPv~yGv-i708ZGQH~-36EnfbSm-
tsl5VaVusremtAwLqVq~g~BEOVCiyXEQ &Key-Pair-
1d=APKAJLOHF5GGSLRBV4ZA

https://link.springer.com/article/10.1007/s10584-018-02364-8

107
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SDG FROM INDIAN PERSPECTIVE

Geeta Srinivas Rao*

Abstract

he research paper on “A systematic study on Education and Health SDG from

Indian perspective”, looks at Bihar state’s progress and obstacles in reaching

the Sustainable Development Goals (SDGs) in the context of its intricate

socioeconomic environment. Bihar, one of the most populated and least

urbanized states in India, has several challenges, such as low healthcare access,
poverty, and illiteracy. The study emphasizes how crucial sustainable practices
are for improving economic stability in important industries like manufacturing
and agriculture. This research paper thorough secondary data, analyses insights
from local communities to shed light on Bihar’s achievements and challenges
in sustainable development, providing important takeaways for similar regions
around the world. In assessing the contributions of the private sector, government
policies, and grassroots movements to the advancement of sustainable practices,
the study highlights the necessity of teamwork in tackling systemic issues. The
ultimate goal of the research is to give researchers, policymakers, and civil society
relevant information that can help shape development plans for Bihar and other
regions in the future.

Introduction

Eastern India contains the state of Bihar. As of 202324, it ranks
third in terms of population, 12th in terms of area, and 15th in terms
of GDP. Southern Bihar was given up to create the new state of
Jharkhand on November 15, 2000. The majority of people in Bihar,
one of India’s most populous and least urbanized states, work in
agriculture. Because of its complicated socioeconomic environment,
which is characterized by problems like poverty, illiteracy, and
access to healthcare, Bihar has challenges in reaching the Sustainable
Development Goals (SDGs). Through an analysis of critical domains
like agriculture, manufacturing, and regional industries, the research
emphasizes the significance of sustainable practices for maintaining

*A4ssociate Professor, Shivtej Khose, Student, MIT College of Management
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economic stability. Its importance comes from educating local
stakeholders, including researchers, policymakers, and civil society,
as well as from offering insights that can be applied to other similar
regions across the world. Through the use of both quantitative data
and qualitative community insights, this all-encompassing approach
seeks to shed light on the successes and challenges Bihar has faced
in its journey toward sustainable development, providing important
takeaways for larger projects, important lessons for more extensive
projects. The study will also evaluate the effects of grassroots
movements, private sector participation, and governmental policies
on sustainable practices, highlighting the necessity of teamwork
in addressing systemic problems. Through the integration of past
trends with present data, the analysis seeks to offer a comprehensive
understanding.

Literature Review

A systematic method for assessing progress of achieving
sustainable development goals: A case study of 15 countries--
Yizhong Huan, Tao Liang , Haitao Li , Chaosheng Zhang
journal “Science of The Total Environment” : In this research,
the Belt and Road Initiative (BRI) nations’ progress toward the
Sustainable Development Goals (SDGs) is examined. It addresses
the shortcomings of earlier assessments by investigating the
relationships between social, economic, and environmental aspects
in order to quantitatively assess regional SDG performance. The
study builds a Composite SDG Index with 108 indicators and data
from 2000 to 2018, focusing on 15 BRI countries. It includes an
overall SDG subindex as well as a Coupling Coordinated SDG
subindex to evaluate coordination. In the context of BRI projects,
the findings seek to shed light on the progress of the SDGs and offer
three national development models and policy recommendations to
improve future SDG accomplishments.!

Problems and Challenges of Indian Rural Local Governments in
Achieving Sustainable Development Goals: An Analysis of the Viable

Lhttps://www.sciencedirect.com/science/article/abs/pii/
S0048969720354048
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Perspectives -- Divi, Sriram; Dash, Debendra Nath; Sahoo, Manoj K
journal. Decentralization, devolution, and de-concentration are three
admirable aspects of Indian democracy. Early in the 1990s, the 73rd
Constitutional Amendment Act (CAA) gave the nation’s Panchayati
Raj or Local Governance system constitutional status, marking a
turning point in democratic decentralization. Gram Panchayats, or
village level, are the lowest level of grassroots government; Panchayat
Samitis, or block level, are the middle level; and Zila Parishads, or
district level, are the highest level. In line with the 73rd CAA, 29
functional items related to the Sustainable Development Goals—
such as eradicating hunger, poverty, promoting gender equality,
high-quality education, and maintaining clean energy and water—
were placed under panchayats. Local governments are recognized by
the UNDP as essential implementation partners. This paper explores
the feasible perspectives and analyzes the main obstacles facing rural
local government in India as it works toward sustainable development
goals. Descriptive research using narrative and qualitative analysis
is the research methodology used. The results show that rural local
governments in India face considerable obstacles in achieving the
SDGs due to resource constraints. The bright side, though, is that the
government is willing to use the digital advances to generate useful
information, raise public awareness, and advocate for women to play
a more significant and effective role in local government.

Progress and Prospects ofhealth related Sustainable Development
goalsin India-- Basant Kumar Panda and Sanjay K. Mohanty “Journal
of Biosocial Science”. The Sustainable Development Goals (SDGs)
are being used more and more to gauge national and international
developmental progress. Many developing nations continue to
prioritize achieving the SDGs related to health. This study assessed
how various social and economic groups in India’s states were doing
on a set of health-related SDGs, and it forecasted how well those
groups would be doing by 2030. The analysis of health indicators
encompassed health outcomes, nutrition, utilization of health care,

2 https://openurl.ebsco.com/EPDB%3Agc-
d%3A414%3A413415118/detailv2?sid=ebsco%3Aplink%3Aschol-
ar&id=ebsco%3A4gcd%3A178891141&crl=c
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and determinants of health. In the analysis, information from the
Sample Registration System (SRS), National Family and Health
Surveys (NFHSs), National Sample Survey Organization (NSSO),
and Census of India was examined. Calculations of the required
rate of progress (RRP) and the annual rate of progress (ARP) were
made for a few chosen indicators from 2005-06 to 2015-16. The
population’s health was assessed using the Composite Index of
Health (CIH). While the ARP was lower than the RRP in terms of
undernutrition and sanitation, it was higher than the RRP in terms
of maternal care and the decrease in mortality among children under
five. Across caste and religious groups, the ARP for health-related
indicators revealed a mixed pattern. The Scheduled Tribes had the
highest ARP for lowering the death rate among children under five,
while the Scheduled Castes had the highest ARP for prenatal care
and vaccinations. Uttar Pradesh had the lowest CIH (0.26), while
Goa had the highest (0.81). How the Human Development Index and
the CIH are related.?

Sustainable Development Goal 3 Strategies to Take a Leap --
Dimpal Vij, Harjit Singh journal “Research Anthology on Measuring
and Achieving Sustainable Development Goals” India now has
a population of 1.3 billion and is expected to grow by nearly 18
million people annually to reach 1.4 billion by 2030, making it
the most populous country in the world. Since having healthy and
contented citizens is the first requirement for a nation to advance,
providing healthcare to such a large population is an enormous task
that a nation must accomplish. A nation cannot progress if its citizens
are sick, ill, or disabled. Thus, preserving good physical and mental
health is essential for people to live better lives and is crucial for
the advancement of a country. The Sustainable Development Goals
(SDGs) comprise 17 goals and 169 targets that must be met by
2030 in order to assist in coordinating and streamlining the efforts

3 https://www.cambridge.org/core/journals/journal-of-bioso-
cial-science/article/abs/progress-and-prospects-of-healthrelated-sus-
tainable-development-goals-in-india/C74F752192772BBFE64FE-
F616260228A
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of developed and developing nations in order to improve human
well-being. They are a component of “Transforming our World: The
2030 Agenda for Sustainable Development,” which was enacted on
January 1, 2016, by 193 United Nations members during the historic
United Nations General Assembly Summit in September 2015. India
was a major contributor to the creation of the SDGs, and the country’s
development agenda largely revolves around it. The 17 Sustainable
Development Goals (SDGs) set forth by the UN cover a wide range
of topics, including urban settlements, human health, sanitation, and
the preservation of the world’s ecosystems, which are essential to
human survival. *

Sustainable Development Goals: Role of Agriculture -- R. S.
Paroda & P. K. Joshi journal “South Asia Economic and Policy
Studies ((SAEP))” Authors Mustafa K. MujeriNeaz Mujeri.
Despite rapid economic growth, India’s agriculture industry is highly
vulnerable for a number of reasons. The primary source of income
for the impoverished, particularly in rural areas, is agriculture. The
main task facing policymakers in light of the growing vulnerability
is to devise plans to advance sustainable agriculture in order to meet
the Sustainable Development Goals. In this regard, it is imperative
to make sure that continuing efforts are redirected toward greater
efficacy and efficiency of diverse initiatives for creating a roadmap
and creating a proven sustainable model that can be shared with
other developing nations. As a result, the chapter looks at how to use
technology to address the problems with agricultural productivity as
well as the causes of poverty and malnutrition. It captures a range
of obstacles and opportunities for efficient, resilient, and sustainable
agriculture. Additionally, it addresses concerns about climate change
and offers solutions, mainly centered around technology. Finally, the
chapter evaluates how different institutions, policies, and programs
contribute to India’s progress toward achieving the SDG targets and
particular recommendations.

https://link.springer.com/chapter/10.1007/978-981-32-9091-4 2

4 https://www.igi-global.com/chapter/sustainable-develop-
ment-goal-3-strategies-to-take-a-leap/290917
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Realisation of Sustainable Development Goals Through
Panchayati Raj Institutions --Chandra Shekhar Kumar and Manoj
Sharma journal “Indian Journal of Public Administration” Since GPs
are closest to the people and have the authority to implement the
SDGs locally, they can serve as an anchor for the effort to localize
and accomplish the UN’s Sustainable Development Goals by 2030.
The achievement of the Sustainable Development Goals (SDGs)
at the state level and their relationship to other developmental
indicators and poverty reduction have been analyzed in this article
using information from published reports. Further metrics that are
pertinent have been used to validate the progress made by GPs
on a number of SDG-related metrics. For panchayats to function
effectively and fulfill their service-delivery capacity, they must be
adequately empowered with roles and responsibilities in line with the
provisions of the 73rd Constitutional Amendment, 1993, reinforced
with technical personnel and basic infrastructure to fully utilize
the potential of digitization, and encouraged to increase their own
revenue streams.’

Education in India: Goals and Achievements -Sebak K. Jana
journal “Sustainable Development Goals An Indian Perspective”
Education is widely acknowledged to play a crucial role in promoting
social and economic advancement. It creates chances that can
improve potential on both an individual and group level. The most
important component in providing people with the knowledge and
skills to enable them to access opportunities for gainful employment
is education, in its widest sense. Not only are gains in productivity
anticipated, but higher living standards as a whole as well. Goal
4 of the sustainable development agenda seeks to guarantee
inclusive, equitable, and high-quality education for all people by
offering opportunities for lifelong learning, including technical and
vocational training. Additionally, it seeks to construct and renovate
educational facilities in order to guarantee that every student gains
the knowledge and abilities necessary to advance sustainable
development. The goals to be met by 2030 include providing all boys

5 https://journals.sagepub.com/doi/
abs/10.1177/00195561231196222
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and girls with access to high-quality early childhood development,
a sufficient supply of qualified teachers, and primary and secondary
education that is fully free, equitable, and of high quality. In light
of SDG-4 goals, the purpose of this paper is to discuss the state of
the Indian education system currently. It will evaluate the state-by-
state situation of the education sector at the primary, secondary, and
higher education levels as well as the performance and advancement
of the Indian education system. The learning outcomes, gender parity
index, student-teacher ratio, enrollment ratio, and education spending
are among the variables that have been suggested for evaluating the
quality of education.

https://link.springer.com/chapter/10.1007/978-3-030-42488-6 4

A study on SDG 4 to extract the pattern of association among
the indicators of SDG 4 employing a genetic algorithm-- Munish
Saini, Eshan Sengupta, Madanjit Singh Harnoor Singh & Jaswinder
Singh journal “Education and Information Technologies” The
Sustainable Development Goals (SDG) are leading global
government initiatives. The main goal of the SDGs is to ensure
that people’s well-being, economic growth, environmental laws,
and academic advancement all contribute to sustainable growth.
Delivering high-quality education to students is one of the SDG’s
most important objectives (SDG 4). This essay attempts to examine
how the Sustainable Development Goals have been modified to offer
high-quality instruction. We also examine the current status of the
various government of India initiatives aimed at reaching the goals
of high-quality education (SDG 4). In order to comprehend the
relationship between the observed SDG4 indicators, a case study is
also taken into consideration. In order to achieve this, QuantMiner
genetic algorithm approaches have been used in conjunction with
exploratory data analysis and numerical association rule mining. The
results show that there is a considerable degree of correlation between
these parameters, highlighting the necessity of comprehending how
one or more indicators affect other related indicators in order to
meet the objectives (or factors) of SDG 4. These results will support
policymakers in making necessary policy modifications and ensuring
that SDG 4 goals are effectively implemented. This will also help to
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resolve issues pertaining to other SDGs.
https://link.springer.com/article/10.1007/s10639-022-11265-4

Achieving SDG 4 in India: Moving from Quantity to Quality
Education for All -- Beena Pandey. When it comes to putting the
Education for All plan into practice, India has made great strides.
As a Fundamental Right, all children in the age range of six to
fourteen years old are entitled to free and compulsory education
through the implementation of several important programs and
policies. The Indian education system has received the much-needed
boost from programs like Sarva Siksha Abhiyan (SSA) and Right
to Education (RTE). Even though it has greatly increased primary
school enrollment rates nationwide, there are still issues that need
to be resolved. The paper’s main focus is on the current strategies
used by India to integrate the Sustainable Development Goals
(SDGs) into the Indian context, specifically Goal 4 on education.
By doing so, the New Education Policy has a positive impact on
achieving quality education, which is a key component of SDG 4.
It investigates some of the main obstacles to high-quality education
and accessibility concerns in the education sector, as well as trends in
education attainment at the primary, secondary, and university levels
in India.®

Changing Realities and SDG 4. A case study of Bihar -- Saurabh
Kumar Shanu journal “Indian Journal of Lifelong Learning &
Educational Guidance”. Indian families place a high value on
education because it is essential for social mobility, particularly
for elementary and secondary education. The colonial system of
knowledge and its codification of Indian society made caste social
mobility difficult and resulted in an amorphous Indian society. The
censuses listed and distinctly defined the castes, which led to the
rise of caste consciousness among the Indian population. [6] For
the disadvantaged, impoverished, and marginalized, education
continues to be one of the few avenues toward social mobility.
Setting the standard for elementary, secondary, and higher education

6 https://newasiaforum.ris.org.in/sites/newasiaforum.ris.org.
in/files/Publication/DP%20232%20Dr%20Beena%20Pandey 0.pdf
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was Universal Elementary Education (UEE). India’s colonial ruler
left it with a legacy of widespread illiteracy, subpar school facilities,
and inadequate educational resources. Just 17% of men and 9%
of women in India were literate in 1951, the year of the country’s
independence. [7] After 50 years of independence, the percentage of
males who were literate in 2001 was 75.485%, while the percentage
for females was 54.166%. There was a glaring difference between the
rates of literacy among men and women. Launched as an umbrella
program in 2000, the Sarva Shiksha Abhiyan (SSA) aims to give all
children aged 6 to 14 five years of elementary education by 2007 and
eight years of schooling by 2010. Inclusivity was a key component
of SSA. By 2007, all social and gender gaps in primary education
were to be closed as part of this project. The initiative aimed to be
inclusive in its approach.

www.researchgate.net/profile/Rajesh-Kumar-551/publication/369658231
Indian_Journal of Lifelong Learning Educational Guidance Volume 4/
links/642692be92cfd548441f62f/Indian-Journal-of-Lifelong-Learning-
Educational-Guidance-Volume-4.pdf#page=85

Objectives

@ To understand progress and prospects of SDG of education and
health in Bihar state.

@ To identify the challenges in achieving SDG of education and
health in Bihar state.

@ To give suggestions to improve education and health in Bihar
state.

Research Methodology

The research is an exploratory research. The researcher has
used secondary data for data collection. Based on the secondary
data available on internet, research done by other researchers from
various journals analysed the data and presented the findings and
suggestions in descriptive manner.

Findings

Education Accessible: Enrollment Rates: Ninety-seven percent
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of children attend primary school. However, at the secondary
level, dropout rates rise sharply, especially for female students.
Gender Disparities: Due to social and cultural norms, only 62% of
girls finish their secondary education.

Health & Food: Malnutrition Rates: According to the National
FamilyHealthSurvey2019-21,38%ofchildrenunderfiveinBiharsufter
from stunting, making the state one of the most malnourished in India.
Interventions: While outreach and execution of government initiatives
such as the Integrated Child Development Services (ICDS) are aimed
at improving nutrition, they continue to be uneven.

Mental Wellness: Awareness and Resources: There
aren’t many mental health facilities in the state, and mental
health problems are underreported and inadequately treated.
Stigma: The social stigma associated with mental health issues still
makes it difficult to get the help and care that people need.

Education’s quality: Assessment results show inadequate
learning outcomes, with a sizable fraction of students falling short
of the minimum requirements for literacy and numeracy proficiency.

Teacher Quality: Issues with motivation and training continue to
affect classroom efficiency and student involvement.

Health Care Access and Disease Prevention: Immunization
Coverage: Although rates of vaccination have increased, with 90%
of people receiving the recommended shots, there are still differences
in rural and urban areas.

Healthcare Infrastructure: Access to necessary health services
is restricted due to the poor availability of healthcare facilities,
particularly in rural areas.

Resources and Infrastructure: School Facilities: Learning is
hampered in many schools by the lack of basic amenities including
hygienic restrooms, clean drinking water, and spacious classrooms.
Digital Divide: Inequalities in education are made worse by a lack
of access to technology and digital learning materials, particularly in
rural areas.
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Suggestions

Research Design: Longitudinal Studies: Evaluate the
long-term effects of education and health initiatives in Bihar.
Qualitative ~ Research: To  inform  policy, investigate
community opinions on obstacles to healthcare and education.
Policy Analysis: Assess how well-aligned the goals of the SDGs are
with the performance of the government’s current programs.

Conclusions

Bihar’s path to attaining SDGs 3 and 4 is characterized by
notable advancements as well as enduring obstacles. Notable
progress has been made in maternal and child health and school
attendance; nevertheless, there are still important concerns that need
to be addressed, including gender inequities, healthcare access,
malnutrition, and the quality of education. In order to achieve Bihar’s
development goals and promote long-term improvements in health
and education results, cooperation between government agencies,
non-governmental organizations, and local communities is crucial.
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EXPLORING STRATEGIC HUMAN RESOURCE
MANAGEMENT PRACTICES AND THEIR IMPACT ON
ORGANIZATIONAL DEVELOPMENT

Ms. Sneha Gupta* | Prof. (Dr.) Asma Farooque**
Dr. Priyanka Gupta***

ABSTRACT

his investigation examines the pivotal function of strategic human resource

management (HRM) practices in augmenting performance within the

information technology sector and facilitating comprehensive organizational

development. The study concentrates on a cohort of 100 employees drawn

from an overall population of 120, employing a questionnaire for the purpose
of data acquisition and utilizing Excel for analytical procedures.

The results indicate that HRM frameworks exert a significant influence on
organizational development among employees in the IT sector. Emphasizing
training and development is imperative, as it has a direct bearing on employee
performance, which subsequently impacts organizational growth and success.
Furthermore, the implementation of effective hiring and selection methodologies
is deemed essential to attract and retain appropriate talent within the organization.

The research establishes a positive relationship between strategic HRM practices
and organizational performance and growth. It underscores the necessity of
cultivating an interest in strategic HRM methodologies due to their demonstrated
efficacy in promoting organizational development. The selection of proficient and
seasoned employees is highlighted as a fundamental component of successful
HRM strategies.

In summary, the study advocates for a proactive stance towards HRM, wherein
strategic planning and the execution of HR practices are integral to attaining
organizational success, particularly within the rapidly evolving information
technology industry.

*Research Scholar, Integral University
**4ssociate Professor, Integral University
**School of Entrepreneurship and Management HBTU
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Keywords: Strategic HRM, Planning Process, Recruitment, Training and
Development.

Introduction

Strategic Human Resource Management (SHRM) practices
serve a fundamental function in influencing organizational
evolution and efficacy. Comprehensive investigations emphasize
the advantageous effects of SHRM on diverse dimensions of
organizational effectiveness, encompassing overall performance,
employee job perceptions, and the individual performance metrics of
HR professionals. By synchronizing human resource initiatives with
strategic organizational objectives, SHRM enables organizations
to secure a competitive edge while augmenting overall corporate
performance.

Empirical studies have accentuated the significance of HR
strategies across a multitude of sectors. In the realm of hospitality,
for instance, HR strategies are imperative for the attainment of
organizational objectives and the enhancement of performance
metrics. Scholars utilize a variety of analytical frameworks, including
the resource-based view, the best practice model, and the best fit
model, to examine the efficacy of these strategies. Such frameworks
facilitate a deeper understanding of how HR practices can be refined
to yield superior outcomes.

Investigations conducted in the Kingdom of Saudi Arabia further
elucidate the profound influence of SHRM practices. These inquiries
indicate that strategic HR practices exert statistically significant
effects on employee performance, recruitment methodologies, and
training and development initiatives  within organizations. Such
empirical findings underscore the vital role of SHRM in cultivating a
high-performing and agile workforce.

In aggregate, these findings accentuate the paramount
significance of SHRM practices in propelling organizational
development and achievement. Effective SHRM not only enhances
individual and collective performance within organizations but also
ensures that human resources are strategically aligned to support and
realize overarching organizational goals. This strategic alignment
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is essential for sustaining competitive advantage and facilitating
enduring growth within an increasingly intricate and competitive
business landscape

Review of Literature

The ideas and research techniques will help you understand
the Understanding the body of research that is important to a given
topic or growing of study is the goal of a review of the literature,
which is subsequently delivered in the shape of a written report.
Understanding key selected topic better.

Strategic Human Resource Management (SHRM) practices play
a pivotal role in-enhancing organizational development by aligning
human resource functions with organizational goals. These practices
not only improve employee engagement and motivation but also
contribute to superior organizational performance. The integration
of psychological elements and strategic HRM approaches is crucial
for fostering a productive work environment. This answer explores
the impact of SHRM practices on organizational development,
focusing on key aspects such as employee engagement, performance
management, and alignment with organizational objectives.

Employee Engagement and Motivation

® SHRM practices significantly enhance employee engagement
by integrating psychological elements such as motivation and
well-being into HR strategies. The use of theories like social
exchange and self-determination helps in understanding the
dynamics of employee behavior and performance outcomes
(Ampauleng et al., 2024) (Pantih, 2024).

@ Organizations that implement SHRM practices, such as talent
management and inclusive workplace policies, report higher
levels of employee engagement. Engaged employees tend to
exhibit increased productivity, creativity, and loyalty, which are
crucial for organizational success (Cahyono, 2024).

® Transformational leadership behaviors and a supportive work
environment are essential for fostering employee motivation
and organizational commitment, leading to sustainable growth
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(Pantih, 2024).
Performance Management and Organizational Qutcomes

@ Effective performance management systems, including
formal appraisals and continuous feedback mechanisms, are
integral to SHRM. These systems align individual goals with
organizational objectives, driving continuous improvement and
high performance (Mwambela, 2024) (M & M, 2024).

@ Incentives and rewards, along with recruitment and selection
processes, are positively correlated with organizational
performance measures such as revenue growth and profitability.
These components -are crucial for achieving excellence in
organizational outcomes (Mwambela, 2024).

@ Comprehensive employee development initiatives, including
training and career management, enhance employee skills
and adaptability, contributing to improved organizational
performance (Junaidi et al., 2024) (M & M, 2024).

Alignment with Organizational Goals

@ Aligning HR practices with organizational objectives optimizes
talent management and enhances employee engagement,
leading to a sustainable competitive advantage. This alignment
ensures that HR functions contribute effectively to achieving
business goals (Breaz & Jaradat, 2024).

@ Strategic HRM practices, such as adept recruitment and
selection, play a pivotal role in ensuring that human resources
are utilized effectively and efficiently, thereby enhancing
organizational performance (Junaidi et al., 2024).

@ The integration of HR practices with overall strategies is
essential for leveraging human capital and achieving long-term
success in a dynamic business environment (Marwah et al.,
2024).

While the integration of SHRM practices with organizational
goals is crucial for development, challenges such as resistance to
change and the need for continuous adaptation to technological
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advancements must be addressed. Organizations must remain agile
and innovative in their HR strategies to maintain a competitive edge.
Additionally, the focus on employee well-being and diversity is
essential for fostering an inclusive and productive work environment.
By prioritizing these aspects, organizations can ensure sustainable
growth and success in the ever-evolving business landscape.

Strategic Human Resource Management (SHRM) practices are
pivotal in driving organizational development by enhancing employee
engagement, fostering agility, and improving overall performance.
These practices align human resources with organizational goals,
enabling firms to adapt to dynamic market conditions and achieve
sustained competitive advantage. The following sections outline
key SHRM practices that contribute to organizational development,
supported by insights from the provided research papers.

Talent Management and Recruitment

@ Effective recruitment and selection processes are crucial
for acquiring and retaining top talent, which is essential for
organizational success. Aligning recruitment strategies with
organizational culture and goals ensures that the right individuals
are brought into the organization (Mwambela, 2024) (M & M,
2024).

@ Talent management, including career development and
succession planning, helps in nurturing future leaders and
maintaining a competitive edge. This involves creating clear
career pathways and providing mentoring and skill enhancement
opportunities (Cahyono, 2024) (M & M, 2024).

Employee Development and Continuous Learning

@ Continuous learning and development initiatives are vital for
fostering employee growth, improving competencies, and
ensuring adaptability to changing job requirements. These
initiatives contribute to higher employee engagement and
motivation, which are critical for organizational performance
(Cahyono, 2024)(“The Role of Strategic Human Resource
Management in Achieving Organizational Agility,” 2024) (M
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& M, 2024).

Organizations that prioritize strategic human resource
development (SHRD) practices, such as embracing
organizational learning, can maximize growth and address
challenges effectively (“The Impact of Strategic Human
Resource Development on Organizational Growth,” 2023).

Performance Management and Appraisal Systems

@

Comprehensive performance appraisal systems provide
essential feedback, align individual goals with organizational
objectives, and drive continuous improvement. These systems
are instrumental in enhancing employee motivation and job
satisfaction (Cahyono, 2024) (Mwambela, 2024)(M & M,
2024).

Formal performance appraisals, when integrated with
incentives and rewards, positively correlate with organizational
performance measures like revenue growth and profitability
(Mwambela, 2024).

Employee Engagement and Organizational Culture

@

Creating a supportive and inclusive workplace environment
significantly enhances employee engagement, leading to higher
productivity, creativity, and loyalty. Engaged employees are
more likely to contribute positively to organizational outcomes
(Cahyono, 2024) (Wei & Ayo, 2024).

A strong organizational culture that promotes collaboration
and clear communication is essential for enhancing employee
productivity and retention (Wei & Ayo, 2024).

Organizational Agility and Flexihility

@

SHRM practices that emphasize flexibility, such as flexible
work arrangements and employee empowerment, are crucial
for fostering organizational agility. These practices enable
organizations to swiftly respond to market changes and emerging
opportunities (“The Role of Strategic Human Resource
Management in Achieving Organizational Agility,” 2024).
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@ Aligning HR practices with strategic objectives helps
organizations optimize talent management and achieve
sustainable competitive advantage in a rapidly changing
business landscape (Breaz & Jaradat, 2024).

While the strategic alignment of HR practices with organizational
goals is crucial for development, it is also important to consider the
psychological aspects of SHRM. Integrating psychological elements
such as motivation, engagement, and well-being into HRM strategies
can further enhance employee satisfaction and performance. This
approach emphasizes the need for transformational leadership and
a supportive work environment to drive high performance and
organizational commitment (Ampauleng et al., 2024)(Pantih, 2024)

Frame Work of the Study

Percentage analysis has been utilized to elucidate the dataset.
This process encompasses the formation of a contingency table
derived from the frequency distribution in order to facilitate a clearer
understanding of the gathered information.

Objectives of the study
@ Investigating how strategic HRM practices impact IT.

@ Identifying the factors and challenges that shape strategic HRM
practices.

@ Providing recommendations to enhance the effectiveness of
strategic HRM practices in managing human resources.

Scope of the Study

1. Examines strategic HRM’s impact on organizational
performance metrics in a public hospital.

2. Emphasizes the critical role of HR data quality in decision-
making and goal attainment.

3. Investigates HR planning activities such as retention and training
for competitive advantage.

4. Explores HR development practices and their effect on innovation
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in Central and Eastern Europe.

5. Analyzes strategic HRM’s influence on municipal government
performance, advocating for longitudinal studies.

Research Methodology

This research is characterized by its analytical approach,
relying on primary and secondary data for data collection. The
researcher actively participated in data collection using a structured
questionnaire, obtaining one hundred samples with ten respondents
from each location. Data analysis will utilize the basic percentage
method.

Limitations of the Study

The study relies on a combination of primary and secondary
data sources, and the total sample size for the project is limited to
100 participants. This relatively small sample size could potentially
impact the generalizability and statistical power of the study’s
findings, as larger samples are generally preferred for achieving
more robust and reliable results in research.

Gender wise Classification of Students

Gender | Number | Percentage
Male 39 39
Female 61 61
Total 100 100

The table presents a breakdown of gender distribution among 100
individuals, with 39 being male (39%) and 61 female (61%). This
distribution indicates a slight majority of females in the sample,
highlighting gender diversity within the study cohort.

Graduation Wise Classification of Students

Graduation | Number | Percentage
UG Degree |70 70

PG Degree 30 30

Total 100 100
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The table presents data on the educational qualifications of
respondents:

- 70 out of 100 respondents hold an Undergraduate (UG) Degree,
accounting for 70% of the total sample.

- 30 out of 100 respondents possess a Postgraduate (PG) Degree,
making up 30% of the total sample

This distribution indicates that a majority of the respondents
in the study have completed their undergraduate education, with a
significant minority having pursued postgraduate studies.

Impact of organizational development and performance

Impact of Development Number | Percentage
Training and development 55 55
Recruitment and Performance appraisal 45 45
Total 100 100

Based on the table above, it is evident that among the 100
respondents surveyed, a majority emphasize the significance of
training and development in enhancing organizational growth
and effectiveness. This underscores the widespread belief among
respondents that receiving adequate training is pivotal for expanding
their knowledge and contributing to organizational success.
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Factors influencing in SHRM

Factors influencing in SHRM Number | Percentage
Latest Technology 81 81
Workforce 19 19
Total 100 100

The table above indicates that out of 100 respondents, 81
attribute the most significant influence on strategic HRM practices
to technology, while the remaining 19 respondents cite workforce
repercussions.

Findings and Suggestions
1. Impact of HRM Structures:

- HRM structures significantly influence organizational development
among IT employees.

2. Training and Development:

- Prioritizing training and development directly impacts employee
performance, affecting company growth and success.

3. Hiring and Selection:

- Effective hiring and selection processes are crucial for bringing in
the right talent.

4. Correlation with Organizational Performance:

- There is a positive correlation between strategic HRM practices and
organizational performance and growth.

5. Strategic HRM Techniques:

- Emphasizes the importance of strategic HRM techniques due to
their proven impact on organizational development.

6. Performance Reviews:

- Serve as a formal means of assessing work performance and
allocating bonuses and raises.

- Typically conducted once or twice a year to evaluate employee
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performance.
7. Hiring Process Management:

- Proper management of the hiring process is critical to improving
business outcomes.

- Incorrect hires can be costly in terms of time, money, and
workplace disruptions.

8. Internal Communication:

- Effective internal communication is essential for achieving
business goals.

- It fosters cooperation, teamwork, direction, and a positive
workplace culture.

Conclusion

In conclusion, this investigation emphasizes the paramount
significance of strategic human resource management (HRM)
practices in facilitating organizational advancement within the
information technology sector. Through a thorough examination of
HRM frameworks and their influence on employee performance,
recruitment methodologies, and training programs, this study has
illuminated several pivotal insights. The strategic prioritization of
HRM, particularly regarding training and development, is identified
as essential for the augmentation of both individual and organizational
capabilities. Moreover, the efficacy of recruitment and selection
processes is equally critical in ensuring the congruence of talent with
organizational objectives.

Furthermore, the research delineates a distinct relationship
between strategic HRM practices and the overall performance and
growth of organizations. By cultivating a proactive stance towards
HRM that harmonizes strategic planning and execution, organizations
are positioned to optimize their human capital, thereby attaining
a sustained competitive edge in the rapidly evolving IT industry.
This study underscores the necessity for ongoing enhancement
and adaptation of HRM strategies to address the shifting needs and
challenges faced by organizations.
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In essence, strategic HRM not only elevates employee
engagement and performance but also guarantees the efficient
utilization of human resources to bolster organizational objectives.
As enterprises traverse increasingly intricate environments, the
strategic alignment of HRM practices with broader organizational
strategies remains indispensable for the realization of long-term
success and sustainability.

In conclusion, the findings of this study underscore the critical
role that strategic human resource management (HRM) plays in
enhancing organizational performance and growth, particularly
within the rapidly evolving IT industry. The research highlights
that by adopting a proactive and integrated approach to HRM,
organizations can effectively harness their human capital, leading
to a sustained competitive advantage. Furthermore, the emphasis
on continuous improvement and the adaptability of HRM strategies
is vital in addressing the ever-changing demands of the business
environment. Ultimately, the alignment of HRM practices with
overarching organizational strategies is not only beneficial for
fostering employee engagement and performance but is also essential
for ensuring long-term success and sustainability in today’s complex
market landscape.
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Abstract

he Fast-Moving Consumer Goods (FMCG) industry, characterized by

high consumption rates and frequent purchases, is fiercely competitive,

necessitating innovative marketing strategies to capture consumer attention

and loyalty. Celebrity endorsement has emerged as a powerful tool in this

context. This research paper explores the impact of celebrity endorsements
on the FMCG sector, focusing on the dynamic market of Mumbai. The study aims
to understand how endorsements by popular figures influence brand perception,
consumer trust, and purchasing decisions.

Employing a mixed-method approach, the research integrates quantitative surveys
with qualitative interviews to gather comprehensive and up-to-date data from a
diverse demographic. Findings reveal that celebrity endorsements significantly
boost brand visibility and credibility, particularly among younger consumers aged
18-35. This demographic shows a strong tendency to recognize and favor brands
associated with their favorite celebrities, indicating a significant influence on their
purchasing behavior.

The study also uncovers critical factors that modulate the effectiveness of these
endorsements. The relevance and authenticity of the celebrity, the alignment
between the celebrity’s image and the product, and the coherence of the overall
marketing strategy are pivotal in determining endorsement success. Misalignment
or perceived inauthenticity can lead to consumer skepticism and erode trust.
Moreover, potential risks such as negative publicity and over-reliance on a single
promotional strategy are examined.

In conclusion, while celebrity endorsements can substantially enhance brand
recognition and consumer trust in the FMCG industry, their success hinges on
strategic alignment and careful execution within a holistic marketing framework.
These insights provide valuable guidance for FMCG brands in Mumbai aiming to
effectively leverage celebrity endorsements in a competitive market.

*Assistant Professor, Bhavan's College, Andheri (W)
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Introduction

In Mumbai, a city known for its vibrant culture and diverse
consumer base, the Fast-Moving Consumer Goods (FMCG)
sector faces intense competition. Amidst this backdrop, celebrity
endorsements have become a powerful marketing strategy for brands
seeking to stand out. The allure of celebrities extends from the screen
to the shelf, significantly impacting how consumers perceive brands
and their purchase intentions.

Several high-profile actors have endorsed FMCG goods in
Mumbai, leveraging their star power to boost brand visibility and
consumer trust. Some notable examples include:

© Shah Rukh Khan - Endorses brands like Pepsi, Fair &
Handsome, and Dish TV.

< Amitabh Bachchan - Associated with brands like Cadbury,
Dabur Chyawanprash, and Pepsi.

© Ranveer Singh - Promotes brands such as Colgate, Ching’s
Secret, and Set Wet.

©® Deepika Padukone - Endorses brands like L’Oréal, Britannia,
and Parachute.

& Alia Bhatt - Associated with brands like Cornetto, Vicco, and
Frooti.

@ Kareena Kapoor Khan - Promotes brands such as Prega News,
Lux, and Colgate.

These actors have significantly influenced consumer behavior and
brand perception in the FMCG sector through their endorsements.

Objectives
@ To scrutinize the factors that attract the public to celebrities.

@ To analyze the impact of celebrity endorsements on buying
behavior.

@ To examine and analyze the relationship between customer
buying behavior and celebrity endorsements.
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Literature Review

The examination of celebrity endorsements in the Mumbai
FMCG market is consistent with findings from other regions,
highlighting the widespread appeal of this marketing approach. Roy
and Sharma (2015) found that Indian consumers frequently form
strong emotional bonds with celebrities, which can lead to brand
loyalty and repeat purchases.

Despite their advantages, celebrity endorsements also entail
risks. Negative publicity involving the celebrity can negatively
impact the endorsed brand, as shown in several notable cases (Amos,
Holmes, & Strutton, 2008). Additionally, over-reliance on a single
promotional strategy can be detrimental. To mitigate risks and ensure
long-term success, brands should diversify their marketing efforts.

Research indicates that celebrity endorsements can significantly
influence consumer behavior, particularly regarding purchase
decisions. Silvera and Austad (2004) examined how consumer
attitudes toward a celebrity can shape their perceptions of the
endorsed brand, often resulting in a higher likelihood of purchase.
This influence is notably stronger among younger demographics,
who tend to be more swayed by celebrities they admire.

The success of celebrity endorsements hinges on several key
factors. The celebrity’s credibility, the relevance of their image to
the product, and the authenticity of their endorsement are crucial.
Till and Busler (2000) noted that endorsements perceived as genuine
and aligned with the celebrity’s persona are more effective in
resonating with consumers. Conversely, misalignment or perceived
inauthenticity can foster skepticism and diminish consumer trust.

In the FMCG sector, brands like Pepsi and Colgate have
effectively used celebrity endorsements to strengthen their market
positions. Research by Kamins (1990) and Agrawal & Kamakura
(1995) demonstrated that endorsements by credible and well-
known figures can enhance brand recall and purchasing intentions,
particularly among younger consumers.
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| Credibility I

| Meaning Transfer |—

—>| Purchase intension |—> | Buying Behaviour

| Celebrity

| Attractiveness |—

The above model has been adopted from the Biswas & Hussain
2009 for understanding the celebrity endorsement consumers
perception analysis study and cross cultural behaviour.

@ Credibility: The basic theory is likeability and similarity of
celebrity. It has an optimistic discernment of advertisement,
celebrity and brand when personality is well known and
approachable.

@ Meaning transfer: The process of transfer meaning from
celebrity to brand and to the consumer. The appropriate
match between properties of brand and celebrity meaning the
consumers are not given fraudulent product nor the consumer
takes the product for granted.

@ Attractiveness: Identification process by Kelman 1961 gives
a positive insight of advertisement, celebrity and brand when
knowledge and dependency is high.
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Factors that Attract the Public to Celebrities Endorsing
FMCG Goods

@

Personal Connection: Consumers are drawn to celebrities they
can relate to on a personal level. Celebrities who share similar
lifestyles, values, or experiences with the target audience tend
to be more appealing.

Authenticity: Celebrities who are perceived as genuine and
authentic in their endorsements attract more public interest.
Consumers prefer endorsements that seem sincere rather than
purely commercial.

Success and Achievements: Celebrities who have achieved
significant success in their fields are admired and often serve
as role models. Their endorsement can create an aspirational
appeal for the product.

Wide Recognition: Celebrities with high visibility and
widespread recognition, such as those frequently appearing
in movies, TV shows, or social media, naturally attract public
attention.

Positive Public Image: Celebrities with a clean and positive
public image are more likely to attract consumers. Scandals or
negative publicity can detract from their attractiveness.

The Impact of Celebrity Endorsements on Buying Behavior

@

Increased Awareness: Celebrity endorsements can raise
awareness about a brand, making it more recognizable to
consumers. A familiar face associated with a product can lead to
better brand recall.

Brand Loyalty: Consistent endorsements by a celebrity can
foster brand loyalty. If consumers regularly see their favorite
celebrity endorsing a product, they might repeatedly purchase
the product out of loyalty to both the brand and the celebrity.

Younger Audiences: Celebrity endorsements are particularly
effective with younger demographics, who are more susceptible
to influence from popular figures. Celebrities can help brands
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connect with these younger consumers.

® Unique Selling Proposition (USP): The association with a
celebrity can become a unique selling proposition, making the
product more attractive to consumers who are influenced by the
celebrity’s endorsement

® Backlash: There are risks associated with celebrity
endorsements. If a celebrity becomes involved in a scandal,
it can negatively impact the endorsed brand. This negative
association can lead to a decrease in sales.

@ Over-Commercialization: Consumers may become skeptical
if a celebrity endorses too many products, perceiving the
endorsements as purely commercial rather than genuine, which
can diminish the endorsement’s impact.

Conclusion

The above study refers that a celebrity endorser who has factors
like familiarity, trustworthiness wirh attractiveness has a good and
positive influence on consumer buying and purchase. It is concluded
that celebrities endorsing the products are more in power and
attractivness rather than the non endorsed advertisments.Now a days
due to the frequent usage of social media, following new trends,
bloggers, celebrities the consuner are more picky and firm on what
kind of products they want and what they should expect from trhe
company. Consumers not only know their duties but also the right
related to a product.And hence, on the same ground the consumer
intend to follow the sayimn and foot steps of the celbrities including
their lifestyles and standard of living adding on to the factors that
attracts public to celebrities be it negative or postitive PR on the
media.
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Abstract

n the realm of economics, management, and social science, human resource

(HR) plays a pivotal role in shaping organizational success and broader societal

development. Economics views human resource as an essential factor of

production, emphasizing the efficient allocation and utilization of human capital

to maximize productivity and economic growth. Human resource management
(HRM), a key function within the management discipline, involves the strategic
planning, development, and administration of personnel to enhance organizational
performance.

Effective HRM focuses on recruitment, training, employee retention,
performance evaluation, and compensation, aligning individual goals with
corporate objectives. In social science, HR is examined through the lens of social
systems, organizational behavior, and interpersonal dynamics. This perspective
highlights the importance of employee well-being, diversity, and inclusion, as
well as the role of culture, ethics, and communication in fostering a positive work
environment. Collectively, these fields underscore the integral role of human
resource management in promoting sustainable economic development, fostering
organizational growth, and contributing to societal progress by developing a
skilled and engaged workforce.

Economics perspectives human aid as an critical element of production,
emphasizing the green allocation and usage of human capital to maximize
productivity and monetary increase. Human aid control (HRM), a key function
inside the control subject, involves the strategic planning, improvement, and
administration of employees to enhance organizational overall performance..

Importance in Economics, in terms of Human Resource

In economics, human resources are critically important as they
represent the labor force, which is one of the key factors of production
alongside capital, land, and entrepreneurship. The importance of
human resources in economics can be summarized as follows:

*Research Scholar,
**Magadh University Bodh Gaya
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® Driver of Economic Growth: A skilled and productive
workforce contributes directly to the growth of the economy
by increasing output and efficiency. Human capital, which
includes the education, skills, and health of workers, enhances
productivity and innovation.

©® Employment and Income Generation: Human resources
create jobs and income for individuals, which in turn stimulates
demand for goods and services. This demand fuels economic
activity and helps in the expansion of industries.

©® Efficient Resource Allocation: In economics, human resources
are essential for allocating other resources (land, capital)
effectively. The better trained and organized the workforce,
the more efficient the allocation of these resources, leading to
optimal production and economic efficiency.

® Influence on Labor Markets: The supply and demand for labor
are central to economic theory. Human resources influence wage
levels, employment rates, and overall labor market dynamics,
which are critical indicators of economic health.

< Innovation and Technological Advancement: A well-
developed human resource base is essential for fostering
innovation and adopting new technologies. Skilled workers
are more likely to engage in research and development, thus
pushing economic boundaries.

@ Wealth Distribution: The distribution of human resources
across different sectors impacts wealth distribution in an
economy. Well-managed human capital can reduce income
inequalities by offering equitable job opportunities and
promoting inclusive growth.

Human resources thus play a foundational role in economic
systems, driving productivity, innovation, and overall economic
prosperity.

Importance in management, in terms of Human Resource

In management, human resources are of paramount importance,
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as they directly influence an organization’s ability to achieve its goals
and maintain a competitive advantage. The importance of human
resources in management can be highlighted in the following ways:

@

Talent Acquisition and Retention: One of the core functions
of human resource management (HRM) is attracting, hiring, and
retaining skilled employees. Effective recruitment and retention
strategies ensure that organizations have the right people in
place to execute business strategies successfully.

Employee Development and Training: Human resources play
a crucial role in managing employee growth through training
and development programs. This leads to improved employee
performance, higher productivity, and helps in adapting to
technological advancements and market changes.

Performance Management: HR oversees performance
management systems, setting clear goals, conducting
evaluations, and providing feedback to ensure employees
perform to their potential. This alignment between individual
and organizational goals is critical for maintaining efficiency.

Conflict Resolution and Workplace Harmony: Human
resources are responsible for managing workplace conflicts,
ensuring a positive and collaborative working environment.
Effective conflict resolution contributes to smoother operations
and stronger teamwork.

Employee Motivation and Engagement: HR departments
design and implement strategies to boost employee morale, job
satisfaction, and engagement. A motivated workforce is more
productive, creative, and committed, which ultimately drives
organizational success.

Compliance and Risk Management: Human resource
management ensures that organizations comply with labor laws,
employment regulations, and workplace safety standards. This
reduces legal risks and promotes ethical business practices.

Organizational Culture and Change Management: HR plays
a critical role in shaping and maintaining the organizational
141




International Conference on Economics, Management & Social Sciences (Global Scenario)

culture. It also manages change processes, helping employees
adapt to organizational restructuring, mergers, or technological
shifts.

® Compensation and Benefits Management: HR is responsible
for designing competitive compensation and benefits packages
that not only attract but also retain talent, ensuring employees
feel valued and fairly compensated.

In essence, human resources are the backbone of management,
ensuring that an organization’s workforce is well-equipped,
motivated, and aligned with the company’s overall objectives. This
leads to greater productivity, innovation, and long-term success.

An example of the importance of human resources in management
is performance management systems within an organization.

In management, human resources are responsible for designing
and implementing performance management processes that help
evaluate and improve employee performance. For instance, a
company may establish a system where managers set clear goals
for employees, conduct regular performance reviews, provide
constructive feedback, and offer development opportunities such as
training or mentorship programs.

This structured approach aligns individual performance with
organizational goals, ensuring that employees are consistently
working toward the company’s objectives. It also helps identify
high-performing employees for promotions and rewards, as well as
those needing additional support or training. Effective performance
management boosts employee productivity, engagement, and
retention, leading to improved organizational performance and
competitiveness.

Importance in social science, in terms of Human Resource

In social science, human resources are of significant importance
as they are viewed through the lens of social systems, behaviors, and
structures, influencing both individual and collective well-being. The
importance of human resources in social science can be outlined as
follows:
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Understanding Human Behavior: Social science, particularly
fields like psychology and sociology, explores how human
behaviorimpacts workplace dynamics. Understanding individual
and group behavior helps human resource professionals develop
strategies to improve teamwork, communication, and overall
productivity in organizations.

Workplace Culture and Social Interaction: Human resources
help shape the social environment within an organization,
fostering a positive workplace culture. This includes promoting
diversity, equity, and inclusion, which are key elements studied
in social science, ensuring fair treatment and enhancing the
sense of belonging among employees.

Employee Well-Being and Mental Health: Social science
emphasizes the importance of emotional and psychological
well-being. Human resources departments are responsible
for promoting employee welfare, addressing mental health
concerns, and creating support systems like counseling services,
thereby improving the overall quality of work life.

Social Responsibility and Ethics: HR plays a vital role in
ensuring that organizations uphold social responsibility and
ethical practices, aligning with social science principles.
This includes creating policies that promote corporate social
responsibility (CSR), ethical labor practices, and sustainable
business operations.

Diversity and Inclusion: Social science research has shown that
diverse workforces lead to better decision-making, creativity,
and innovation. Human resources ensure diversity and inclusion
in hiring, promotion, and workplace policies, promoting a more
equitable and just organizational structure.

ConflictResolution and Group Dynamics: Drawing fromsocial
science, human resources develop methods to manage conflicts
within teams and enhance group dynamics. Understanding
social roles, power structures, and communication patterns
helps HR professionals navigate interpersonal conflicts and
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strengthen collaboration.

© TImpact on Society at Large: Human resources do not only
affect organizations but also society at large by influencing
employment patterns, work-life balance, and labor market
trends. Social science examines the broader societal implications
of HR policies, including unemployment, income inequality,
and social mobility.

In summary, human resources in social science focus on
improving social relations, workplace well-being, and ethical
standards, contributing to both organizational effectiveness and
societal development. By addressing the human element in work
environments, HR practices aligned with social science principles
lead to healthier, more inclusive, and productive societies.

An example of the importance of human resources in social
science can be seen in diversity and inclusion initiatives within an
organization.

Social science research has consistently shown that diverse
teams, consisting of people from various backgrounds, cultures,
genders, and ethnicities, lead to more innovative and effective
decision-making. Human resources departments apply these findings
by implementing diversity and inclusion policies. For instance, a
company may create programs to recruit and retain underrepresented
groups, offer diversity training to employees, and establish support
networks like employee resource groups (ERGs).

These initiatives not only improve the social dynamics within the
company, fostering a more inclusive and collaborative workplace, but
they also reflect broader social science goals of reducing inequality
and promoting social justice in society. By incorporating these social
science principles, the organization enhances its performance while
contributing to societal progress.

Research Methodology:
1. Economics Research Methodology in HR:

© Quantitative Focus: Research in HR from an economics
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perspective often involves statistical analysis and econometric
modeling. Economists may study labor markets, wage
determination, productivity, or employment trends.

Data Sources: Large-scale datasets such as labor force surveys,
census data, or organizational data may be used to identify
patterns and make economic predictions about HR practices.

Techniques:

@

@

@

Regression Analysis: To understand the relationship between
variables such as wages, productivity, and employee retention.

Cost-Benefit Analysis: Evaluating the economic impacts of HR
interventions (e.g., training programs).

Game Theory: Understanding decision-making and negotiation
in HR policies, particularly regarding labor relations.

2. Management Research Methodology in HR:

@

Mixed Methods: Management research in HR tends to use a
combination of qualitative and quantitative methods. The
aim is often to improve organizational performance through
better HR practices.

Common Approaches:

@

@

Surveys and Questionnaires: To gather data on employee
satisfaction, engagement, and perceptions of HR policies.

Case Studies: In-depth exploration of specific organizations
or HR strategies to understand real-world applications and
outcomes.

Interviews and Focus Groups: To explore individual
perspectives on HR policies and how they affect organizational
behavior.

Practical Frameworks: Research might apply management
theories (e.g., motivation theories, leadership styles,
organizational behavior) to understand how HR practices
influence performance, productivity, and employee retention.
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3. Social Science Research Methodology in HR:

Qualitative Emphasis: Social science research on HR focuses
more on understanding human behavior and the social context in
organizations. It often utilizes qualitative research methods.

Methods:

© Ethnography: In-depth, long-term observation of workplace
environments to understand the culture and social dynamics
within HR practices.

© Narrative Analysis: Exploring personal stories and experiences
of employees regarding HR practices such as recruitment,
diversity initiatives, and work-life balance.

@ Content Analysis: Analyzing written or visual materials (e.g.,
HR policies, communication) to identify themes related to
employee relations or organizational culture.

@ Theoretical Approaches: Often draws on social theories like
social exchange theory, role theory, and critical management
studies to explore power dynamics and social interactions
within HR settings.

Integrated Approach:

Research on HR often requires an interdisciplinary approach,
integrating ' quantitative tools from economics, management
frameworks, and qualitative methods from social science to provide
a comprehensive understanding of HR issues. For example:

A study on employee retention might combine economic
modeling (to analyze wage factors), management theory (to
explore leadership’s impact), and social science methodologies (to
examine cultural and social aspects within the organization).

This holistic approach helps capture the complexity of HR
challenges and offers more effective solutions in organizations.

Findings :

Here are some typical findings related to HRM from such
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interdisciplinary studies:

@

Impact of Economic Factors on HRM: Economic conditions
significantly influence HR practices, including recruitment,
retention, and compensation strategies. Organizations must
adapt to economic fluctuations to maintain workforce stability
and productivity.

Management Theories and HR Practices: Effective
management theories provide frameworks for HRM practices.
For instance, theories related to motivation and leadership styles
can enhance employee engagement and performance.

Social Dynamics in the Workplace: Understanding social
dynamics and cultural diversity within organizations is crucial
for effective HRM. HR practices should promote inclusion
and address social issues to enhance employee satisfaction and
organizational commitment.

Technology and HRM: The integration of technology in HR
processes, such as recruitment and performance management,
has been transformative. Data analytics and artificial intelligence
are increasingly used to inform HR decisions and improve
efficiency.

Employee Well-being and Organizational Success: Research
indicates a strong correlation between employee well-being,
job satisfaction, and overall organizational performance. HRM
strategies that prioritize employee health and work-life balance
contribute to higher productivity and lower turnover rates.

Regulatory and Ethical Considerations: Economic and social
sciences underscore the importance of legal and ethical standards
in HRM. Compliance with labor laws and ethical practices is
essential for sustainable HR operations and corporate reputation.

Change Management: Organizations face constant changes
due to economic and social factors. HRM plays a critical role
in managing change, supporting employees through transitions,
and fostering a culture of adaptability.
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These findings illustrate how the integration of economics,
management, and social science can enhance HRM practices and
contribute to organizational success. For specific insights from a
particular study or paper, it would be best to refer directly to the
document.

Conclusion :

Human resources (HR) play a critical and multifaceted role
across economics, management, and social science. In economics,
HR is essential for driving productivity, economic growth, and
efficient resource allocation, demonstrating that a skilled workforce
is a cornerstone of economic prosperity. From a management
perspective, HR functions as the backbone of organizations,
facilitating talent acquisition, employee development, performance
management, and workplace culture. This alignment ensures that
individual and organizational goals are met, leading to enhanced
efficiency and competitiveness.

In the realm of social science, HR emphasizes the importance of
understanding human behavior, promoting diversity and inclusion,
and fostering employee well-being. These principles contribute
to creating positive work environments and addressing broader
societal challenges. Overall, the integration of HR strategies across
these disciplines not only enhances organizational effectiveness
but also supports social progress and ethical practices, highlighting
the profound impact of human resources on both individuals and
society as a whole. As organizations continue to evolve, the strategic
management of human resources will remain essential for achieving
sustainable success and fostering a thriving workforce.

Here are some references that provide insights into the importance
of human resources in economics, management, and social science:

Refrences:
Books
Dessler, G. (2019). Human Resource Management (15th ed.). Pearson.

This book covers fundamental HR concepts, including recruitment,
performance management, and employee relations.

Becker, G. S. (1993). Human Capital: A Theoretical and Empirical Analysis,
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with Special Reference to Education. University of Chicago Press.

This classic work discusses the economic impact of human capital and the
importance of education and training.

Ulrich, D., & Dulebohn, J. H. (2015). Are We There Yet? What's Next for
HR? Human Resource Management, 54(2), 235-247.

This article discusses the evolving role of HR and its impact on organizational
effectiveness.

Articles

Shields, J. (2015). “The Importance of Human Resource Management in the
Contemporary Workplace.” Australian Journal of Management, 40(1), 1-14.

This article highlights the critical functions of HR in modern organizations.

Robinson, S. P., & Judge, T. A. (2019). Organizational Behavior (18th ed.).
Pearson.

This book offers insights into how human behavior influences workplace
dynamics and management practices.

Harrison, R. (2000). “The Importance of Employee Wellbeing.” Business
Strategy Review, 11(2), 1-9.

This article explores the connection between employee well-being and
organizational performance.

Reports

World Economic Forum. (2020). The Future of Jobs Report 2020.

This report discusses the impact of technological change on jobs and the
importance of reskilling and upskilling the workforce.

McKinsey & Company. (2021). The Future of Work: Reskilling and
Recovery.

This report emphasizes the need for organizations to invest in their workforce
to remain competitive in a changing economy.

These references provide a solid foundation for understanding the critical
role of human resources in various contexts and their impact on
organizational success and societal development.
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GAU MATA ECONOMICS ON AATMANIRBHAR
BHARAT - A CSR PREVIEW

Rakesh Kumar Singh* | Prof (Dr). Sidharth Jain**

Abstract

au-Mata has always been considered to be a milk producing activity

from the Go-Palak, dairy, co-operatives and also from the consumer

side and its economics has been undermined, understated in a

country which stands as the world’s No.1 in milk production with

6% percent growth per year vis-a-vis the global world standing at
2% growth per year. Aatmanirbhar Bharat is not merely a catch-phrase or a word
which is resounding within the country but is also gripping slowly in taking the
global space. The role of Corporate Social Responsibility will only value add in
terms of economic benefits, social benefits, public awareness and cow-protection
through technology intervention in changing the mindset of the global arena and
in making truly Gau Mata as a catalyst in environment sustainability and our
universal friend in all sense through its holistic approach.

Keywords: Gau-Mata, Co-operatives, Aatmanirbhar-Bharat, Corporate Social
Responsibility, Economic benefits, Social benefits, Public Awareness, Cow-
protection, Technology Intervention, Environment Sustainability.

Introduction:

Corporate Social Responsibility has to be more pronounced
making its presence felt across the sectors not just to the industrial
sectors but to the other sectors too. This research paper highlights the
Gau Mata economics on Aatmanirbhar Bharat on Purbi Singhbhum
of Jharkhand. The primary study was carried out with field study
in the peri urban areas of Purbi Singhbhum Jharkhand to study the
Gau Mata living and the Go-palaks economic conditions — across
the city in Jamshedpur - Bhuyiadih, Babudih, Nand Nagar Gwala

*Research Scholar
**Professor, Mangalayatan University, Faculty of Management & Commerce, Extended NCR
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Basti, Brahman Tola, Sidhgora, Baridih Bastee, Vidyapati Nagar,
Turiyabera, Mukhiyadanga, Daighutu, Sankhosai, Mango. The
collection of data was done through questionnaire- face to face
interview amongst the 125-130 Go-palaks.

The secondary data has been collected from various reports,
journals, international livestock Research Institute which also
highlights that the role of Corporate Social Responsibility can value
add in improving the living conditions of Gau-Mata which is directly
proportional to the economic condition of Go-palaks.

Panchagavya — Dudh, Dahi, Ghee, Gobar (cow-dung) and Go-
mutra (cow urine). Council of Scientific Industrial Research sponsored
the studies on the medicinal and chemical properties of panchagavya.
It has made it official that the cow urine is helpful in fighting the
dreadful disease cancer. The urine distillate contains antioxidants that
prevents formation of cancers and also helps in fighting infectious
disease. Researchers from Thanjavur based Muthiyah Research
Foundation and Marudupandiyar College conducted the same study
— medicinal efficacy of Panchagavya and it was found that the cow
urine distillates fight the disease microorganisms.

The scientific approach and the study make this beneficial
to combat this deadly disease called cancer which was always
considered as it just cannot be cured and one is sure to fall prey in
the hands of inevitable death.

Economic Indicators: (i) Livelihood and food security, (ii)
Agricultural Empowerment (iii) Asset Creation (iv) Market Linkage

Social Indicators: (i) Education, (ii) Health & Sanitation (iii)
Women Empowerment (iv) Political Participation (v) Leadership,
(vi) Social Capital — Trust, Value, Institution Building, Leadership,
Moral and Ethics

Environmental Indicators: (i) Environmental hazards — Pollution
control, Land (pesticides, chemicals, fertilizers)

Water — Waste water, toxic, poisonous water, chemical mixed.

Air — Co2, CO, No2, sound pollution,
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Waste Management, Afforestation and Reforestation.
Literature Review:

3.1 Utpal Kumar Chakraborty, Binod Narayan. “Corporate Social
Responsibility for Sustainable Development of Indigenous People in
Jharkhand: A Case Study of Tata Steel”.

Agricultural Labourers account for 31% which is less than
the recorded for all STs at the national level (36.9). The major
tribes, Oraon, Munda and Kharia have 69.61, 73.40 and 78.62 %
respectively tribals workers engaged as ‘Cultivators’ followed by
Kharwar — 67.02 and Santhal -58.86% Savar — 60.76% and Korwa
— 44.03% the highest proportion of ‘Agricultural Labourers’ in the
total working population.

Tribes Cultivators Agricultural Labourers
Kharia 78.62 11.19
Munda 73.40 10.43
Oraon 69.61 10.30
Gond 62.43 14.53
Binjhia 86.59 5.86
Asur 76.21 5.22
Sauria-Paharia 63.63 18.29
Kharwar 67.02 23.63

Agricultural Development Initiatives
— Corporate Sustainability Report 2012-13
2012-13 | 2011-12 | 2010-11
Improving the productivity of the | 4192 3906 3224
crop through scientific agriculture
(acres)
Area under second and third crop | 3177 2027 1256
(acres)
Wasteland Development (acres) 1035 750 3350
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Growth in Acreage Under 2nd and 3rd Crop Source:
Corporate Sustainability Report 2013-14, 2011-12
Year Acre
2013-14 5032
2012-13 3177
2011-12 2027
2010-11 1256
2009-10 2360

Tata Steel through its Tata Steel Rural Development Society
(TSRDS) converted 13000 acres into productive land under the
National Wasteland Development Mission since 2005-06. During
the year 2013-14 about 200 metric tonnes of cashew grown by the
farmers earned them Rs. 1.2 crores. In 2013-14 — 5032-acre Growth
in acreage under 2™ and 3™ Crop Enhancing the productivity through
scientific agriculture and waste land development through imparting
training and scientific inputs to enhance agriculture and horticulture
production.

Various initiatives were undertaken to promote ethnic culture
and heritage — ethnic language classes, ethnic instrument, sports
heritage of Jharkhand. Three primary tribal scripts Ol Chiki, Warang
Kshiti and Tolong Siki of the Santhal, Ho and Oraon languages
Tribal Culture Society in collaboration with Jaher Than Committee,
Adivasi Ho Samaj, Yuva Mahasabha and Adivasi Oraon Samaj
Samiti with 50 centres for teaching the ethnic languages. Promoting
Banam instrument and tribal traditional games like Kati, Bahu-chor,
chhur and Sekkor According to Ho Mythology — this ancient game
was first played between two early men and devils, eventually the
early men won.

The corporate sector which run their business earning profits
never find it economically viable to invest in the areas where they
function in these social sectors as investment would not fit into the
commercial format.

Through its CSR initiatives positively contributed to map the
issues of human development indicators regarding Health, Education
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and livelihood amongst the indigenous people of Jharkhand.

3.2 Anirudh Prasad, Sudeep Kumar, Ritesh Kumar. “CSR:
Percept’s and Practices of Tata Steel for Effective Delivery”,
March 2014.

The role of Tata Steel Rural Development Society TSRDS — the
Corporate Social Responsibility wing of Tata Steel, its initiatives are
measured in creation of healthy organisational base ensuring full and
effective participation.

Orientation of beneficiaries towards sustainable development
and upliftment of weaker beneficiaries.

The changes that have been observed after the intervention of
TSRDS which shows the gross and crude exploitation has decreased,
with increase in political awareness in people along with restraints
on the growing trend of alcoholism and gambling. There were some
impacts on 23 villages of the study area in Seraikela-Kharsawan for
the community irrigation scheme and much of the benefit is seen in
the richer section of the community.

Water resource management has significantly improved the
socio-economic condition of the people providing more employment
opportunities while maintaining good environment, soil and water
balance in the village area. Food, fodder and fuel has also increased
significantly Increased income from other allied sectors such as
livestock rearing which has enabled farmers to maintain an enhanced
standard of living including their nutritional status.

Large area of waste land has been turned into cultivable land
by growing fruit and timber plants. Water harvesting structures has
helped to convert the single crop area to second and third cropping
area which has helped the farmers to shift from their traditional
practices to adopting improved practices of paddy cultivation.
The paddy yield has gone up to 35% which has improved the food
security in the region. Pani panchayat has been formed which
manages the distribution of water to arable lands in enhancing the
productivity. TSRDS has contributed in improving the quality of life
of tribal communities like Ho, Santhal and Birhor and have shown
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some relief to the system. The triple bottom line approach adopted
by Tata Steel — TSRDS has not shown the fruits of CSR programmes
in terms of sustainability among the communities in changing the
village economy and the mindset of people.

Tata’s sharing of Net Profits for Social Work
Year Profit Expenditure | % Contribution
After Tax on SW
1992-93 | 127 27 21
1993-94 | 181 24 13
1994-95 | 281 31 11
1995-96 | 566 29 S
1996-97 | 469 33 7
1997-98 | 322 39 12
1998-99 | 282 37 13
1999-00 | 423 38
2000-01 | 553 38
2001-02 |205 36 17
2002-03 | 1012 46 5
2003-04 | 1746 63
2010-11 |33 NA NA
2011-12 | 2869 NA NA

Source: Creation of Wealth by R. M Lala, 2004
Annual Report of Tata Steel 2011-12
Corporate Social Responsibility Policy — Tata Steel. Adopted
on September 17, 2014 Revised on February 3, 2016. Revised on
November 11, 2021.

Tata Steel Foundation earlier known as Tata Steel Rural
Development Society which undertakes various Corporate Social
Responsibility programmes and initiatives covering Education,
Health, Livelihoods, Rural Development, Sports, Ethnicity,
Environment, Disaster Relief, Support to Technology Incubators.

Tata Steel CSR Objective is “to improve the quality of life of the
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communities we serve globally through long term value creation for
all stakeholders” Their Focus Geographic Spread & Approach for
those groups which are socially and economically marginalize which
include women, girl, children, schedule caste and schedule tribes.
Delivery Mechanism which is par excellence with any multinational
organisation standards operating procedures and the annual audit
structure helps in reviewing the policy which incorporate changes
with the dynamic structure in a given scenario with the internal
and external environmental factors. The company allocates 2% of
its average net profits before taxes of three financial years towards
CSR activities in improving the quality of life of the communities it
serves.

Creating Training and supporting Entrepreneurs, Training and
supporting Self Help Group, Federations, Co-operatives, Societies
and similar institutions, building capacities of farmers on improved
methods of agriculture and other allied sectors, supporting farmers
with quality inputs, technical know-how and timely information,
creating markets and marketing linkages for farm and forest-
based produce. Support to Technology Incubators — Funding
research projects at technology hubs for environmental and social
sustainability

Governance Mechanism — multi tiered with Board of Directors,
CSR Committee, Apex CSR Steering Committee, CSR Advisory
Council, Chief Financial Officer, CSR Intervention in Education,
Health, Livelihoods, Rural Development, Sports, Ethnicity,
Environment, Disaster Relief, Support to Technology Incubators.

Guiding Principles for CSR: Communication, Innovation,
Partnerships, Volunteerism, Impact and Affirmative Action creates
a social sustainability model for the other technical know-how,
knowledge partners who work in tandem aligning the objectives
and goals of any institution or organisation. The key performance
indicators help in evaluation and incorporating strategies for
designing the future based learning activities and in imparting
training for the community.

Methodology:
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The effect of Gau Mata on economic viability of Purbi Singhbhum
Jharkhand with reference to Aatmanirbhar Bharat. The study was
carried out on 125-130 Gopalaks of Purbi Singhbhum Jharkhand and
the questionnaire was prepared with 50 questions in Hindi and English
in order to have a fair transparent way of data collection through
face-to-face interview and meeting them. It covered the economic
benefits, social benefits, public awareness in the cattle rearing and
raising, cow protection as a major orientation for the Go-palaks.
The total scores were tabulated under these four heads of Economic
benefits, Social benefits, Public Awareness in the cattle rearing and
raising, Cow -protection along with the average income per month
of individual Go-palaks in the peri-urban areas of Jamshedpur and
the outskirts of Jamshedpur in the Purbi Singhbhum — Jharkhand.
Hypothesis testing was carried out through Null Hypothesis and
Alternate Hypothesis method.

Hypothesis Testing:

@ the mean income of the Go-palaks in Purbi Singhbhum
Jharkhand is Rs.15,000/- per month or not; or

@ the mean income of the Go-palaks in Purbi Singhbhum
Jharkhand is Rs. 15,000/~ per month or higher; or

@ the mean income of the Go-palaks in Purbi Singhbhum
Jharkhand is Rs. 15,000/- per month or lower.

Testing the above claim, we first set up the hypothesis as follows:
(1) Ho:u=15,000 Against H1:is not equal to 15,000 for claim
(i1) Ho:u= 15,000 Against H1:u> 15,000 for claim
(iii) Ho:u = 15,000 Against H1:u<15,000 for claim
Results and Findings:

Drawing a probabilistic (or random) sample of a size from the
aforesaid income. Size of the sample is already known. Since we
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are testing the claim about income mean; we obtain sample mean as
sample mean is a good estimate of income mean of Go-palaks.. The
results obtained through this study the average income per month of
Go-palaks was INR 32,125/- which is much higher and this suggest
that we reject the null hypothesis Ho and accept H1 the alternate
hypothesis in this particular study.

Limitations of the Study:

The research study may have some shortcomings due to the
money and time constraint the limited size of sample collection,
limited to one geographical location of Purbi Singhbhum Jharkhand
may have impacted the significance level.

Boosting the sample size may result in new findings. Since the
response gathered was from the less learned category there may be
lack of variability, transparency might be a matter of concern in
providing right information.

Due to their close familiarity of knowing each other, proximity
of Go-palaks staying together in one area which refrained them in
sharing the finance related information with full transparency in the
questionnaire.

Non willingness to discuss openly about the issues which are
important to improve their conditions.

Recommendations and Suggestions

Corporate Social Responsibility the scope of its activity needs to
be widened across the sectors with focus and result based approach.

New dimensions with determined efforts from the CSR Team is
the need of the hour and to make them accountable for the activity
which should be audited and evaluated as key performance indicators.

Corporate Social Responsibility should not be limited to
Industrial sectors and for only big and large organisations.

Medium and small-scale enterprises, industries should also be
roped in to contribute and making them as a part of CSR and its
implication should well be highlighted not just to earn profits for the
company.
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Success stories of companies which helps in community building
should be highlighted and to be publicised for a greater good and
lasting impact.

Livelihoods of the marginalized community can benefit in
uplifting their economic conditions through CSR.

Technology Incubators — Funding research projects at technology
hubs for environmental and social sustainability should reach easily
to the people who does not approach and is unaware to enrol and take
the benefit of such programmes.

Dairy Co-operatives like Amul, Sudha, Mother Dairy, Medha in
the Jharkhand region and across India needs to revisit in reviewing
their CSR Policy post Covid-19 in strengthening the society
environmentally and socially sustainable.

Conclusion:

The Central Institute of Medicinal and Aromatic Plants, Lucknow
found that Go-mutra helps in fighting against the microorganism and
is the bio-enhancer for cancer and other infectious disease.

Ayurveda always propagated its medicinal efficacies for various
health issues like, joint pains, excess fat, asthma eating disorders and
cancer as a major breakthrough in this study so far.

National Environmental Engineer Research Institute suggested
that the cow urine helped in distillate protected the DNA from
damage in healthy people and repaired damaged DNA in the patients.

“It’s Official now, cow urine is helpful now in the fight against cancer”
Taking Cancer by the Horns — Syed Akbar, Deccan Chronicle, 2012.

The Union Minister of Health Ghulam Nabi Azad in the
parliament in 2012 had informed that the studies conducted by
Central Scientific Council for Industrial Research in Ayurvedic
Sciences had revealed that panchagavya was safe, non-toxic and
immune stimulant protecting from infectious disease and germs.

The collaborative efforts from the Scientific community- the
research institutes, Ayurvedic sciences with empirical evidence
partnering with the corporate companies in taking the role of
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Corporate Social Responsibility as a core function to combat the
dreadful disease of cancer in providing the solutions to our community
with environmental and social sustainability taking its centrestage
of core function for all industries, healthcare, animal husbandry,
dairy sectors, co-operatives , marketing agencies which would make
the nation workforce much stronger, younger and healthy for the
roadmap of “Vikasit Bharat” by 2047 as a living example for the
whole world.
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PROMOTION OF THE EDUCATIONAL PROGRAM
IN THE SERVICE MARKET

Kateryna Yahelska*

The rapid development of digital technologies has caused
a revolution in various fields, in particular, in education. In the
conditions of intensifying competition in the market of educational
services, the development of innovative strategies for the promotion
of academic programs has become important, especially in such
specialized fields as “Brand Management”.

Over the past decade, the education services sector has
experienced significant growth, with increased demand for
specialized programs that prepare students for specific career
paths. Among these programs, “Brand Management” stands out as
particularly relevant due to the growing importance of branding
in the modern economy. However, with the proliferation of online
education platforms, traditional institutions of higher education
now face stiff competition in attracting prospective students. This
competitive environment requires education providers to develop
modern promotional strategies to increase visibility, attract potential
students and increase the perceived value of their programs. In
addition, in the era of digital transformation, new technologies such
as artificial intelligence, data analytics and social media marketing
offer unprecedented opportunities for personalized and targeted
promotion of academic programs. The scientific literature discusses
modern methods and tools, in particular digital marketing, for
promoting products and services, in particular in [ 1-3], the application
of which in the marketing of educational services is considered quite
promising.

*Doctor of Economics, Professor, State University of Trade and Economics (Kyiv, Ukraine)
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The “Brand Management” program offered by the Department
of Marketing of the State University of Trade and Economics
(Ukraine) is aimed at mastering the skills of creating brands and
managing them in various areas of business and at various levels of
management. Promotion of the “Brand Management” program poses
several tasks. First, it is a niche program aimed at a certain target
audience, primarily students and professionals interested in branding,
marketing and business management. Unlike broader programs such
as Business Administration or Economics, Brand Management has
a specialized focus that requires precise targeting to attract the right
candidates.

Second, competition to attract students to this program is fierce,
not only from traditional universities, but also from online platforms
such as Coursera and edX, which offer flexible, often cheaper
alternatives. As audiences increasingly demand flexible learning
formats and personalized learning pathways, higher education
institutions must differentiate their offerings through innovative
marketing and delivery methods.

Third, in the digital age, traditional marketing methods such as
brochures and print ads are no longer sufficient. Today’s students
are digital natives who interact with brands and institutions through
online platforms. Therefore, it becomes critical to implement
technologies that resonate with this demographic, such as social
media, digital content, and Al-powered marketing automation.

In order to effectively promote the Brand Management program
in the educational services market, it is necessary to integrate modern
technologies that facilitate greater interaction, precise targeting
and scalable coverage. Therefore, the Department of Marketing of
the State University of Trade and Economics applies several key
strategies and technologies.

The first is digital content creation and social media engagement.
Instagram, FaceBook, LinkedIn and TikTok offer interactive channels
of engagement where the department can share important events,
student success stories, program highlights and industry insights,
etc. The department also highlights collaborations with industry
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practitioners to create added value for students and demonstrate
the relevance of the program in the marketplace. At the same time,
there are plans to intensify work with blogs, podcasts, webinars and
YouTube videos to demonstrate the expertise of its teachers and
unique components of the program.

Second, Al-based marketing and personalization play an
important role in communicating with consumers. For example,
Al-powered chatbots provide real-time assistance to applicants by
answering their questions and guiding them through the registration
process. In the future, work on an Al-based recommender system
that could offer website visitors relevant content or resources based
on their behavior and preferences, increasing the likelihood of
conversion.

At the same time, with the intensification of competition and
the simultaneous reduction of the target audience, we consider it
expedient to promote the educational program “Brand Management”
as a separate product. Accordingly, the first step is to define the target
audience and provide quality information about the benefits of this
program. The success of graduates of the program serves as a great
motive for choosing it. It is also possible to increase the effectiveness
of promotion due to interactive, in particular, gamification and
personalization, because entrants are happy to participate in various
master classes during the days of admission.

An important indicator of the success of the program can also
be considered the internal brand management of the department
that offers this product. Each faculty of the university has its own
corporate style and mascot. The mascot of the Faculty of Trade and
Marketing is a green wolf. Currently, the Department of Marketing
has a brand code (Fig. 1).
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e Kadenpa mapketunry

Fig. 1: Elements of the corporate style of the
State University of Trade and Economics [4]

In order to revive communications, the use of P2R technology
is considered, which will bring the brand’s personality closer to
consumers. Thus, it is suggested to introduce a wolf-marketer into
the communication process (Fig. 2).

Fig. 2. Hypothetical mascot of the Department of Marketing
Source: generated by Al

By focusing on a clear value proposition, compelling content,
and consistent messaging, a program can create a strong presence
in a competitive education market, attracting strong students and
fostering long-term success. Therefore, the promotion of specialized
educational programs such as “Brand Management” requires a
multifaceted approach that uses modern technologies to create an
attractive and targeted marketing strategy. Therefore, it makes sense
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to invest in the creation of high-quality digital content and actively
use Al-based tools to personalize student interactions, as well as to
develop more targeted and effective marketing campaigns.
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REVIEW OF Q-COMMERCE BUSINESS MODEL:
EXPLICATION, CHALLENGES, AND AFFECTING
PARAMETERS

Bijal Thaker* | Dr. Shilpa Paralikar**

Abstract

nline delivery is becoming more popular these days. Q-commerce
is an emerging business model that offers quick delivery. With
the evolution of quick delivery service platforms, customers are
ordering products over the internet, which are delivered in lessthan
60 minutes. Product delivery mainly consists of food, groceries,
fruits, and vegetables. It has brought a revolution to the retail market. Urbanization,
changes in lifestyle, and technology awareness are some reasons people have
started adopting it. According to recent studies, the online delivery market has
experienced a staggering growth of 300% in the past five years. This increasing
trend is expected to grow as moreand more customers embrace the convenience
and efficiency of ordering products onlineand receiving them at their doorstep. It
provides convenience to the customers. There is noextensive literature available
on the subject. This study aims to review the Q-commerce business model.
Penetration of the internet and mobile devices is reshaping the retail industry. We
have tried to explore the enablers and challenges and the parameters that affect
the customer’s perception of the use of the Q-commerce platform through this study

Keywords: Q-commerce, Business model, Explication, convenience

Introduction

As of May, 2024 India is a country with highest number of
internet users in the world; which is around 50% part of population.
India’s economy is becoming digital, and people are adopting it,
giving the country a distinct competitive edge through the creation of
new business opportunities. With technological advancements, many
businesses ecosystem have been transformed. Retail business has
undergone a great transformation. With penetration of internet, easy

*Research Scholar, MES’ IMCC, Pune, India bijalkthaker@gmail.com
**Assistant Prof., MES’IMCC, Pune, India ssp.imcc@mespune.in
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availability of mobile like devices, and consumer knowledge and
awareness about use of technology, use of online apps is increasing.

Quick commerce, also known as Q-commerce is a third
generation of ecommerce. In this scenario, products like groceries,
fruits, vegetables and daily needs are delivered within some minutes
after placing an order. This has brought a revolution to the retail
market. Since pandemic, people preferred contact less delivery
and this is one of the reasons of acceptance of Q-commerce among
customers.

Online business is beneficial to the customers in many ways. They
are using this platform which provide them to shop with convenience.
Customers are getting door step delivery and able to save their time
and efforts. Post pandemic, this trend is observed more and more and
more people started adopting this service. New players are entering
into market. This has brought shift in consumer behavior. Consumers
are anticipating instant gratification. Q-commerce platforms are
fulfilling this which is accepted by the customers. These are the
platforms which provide delivery of food, grocery, fruits, vegetables
and other daily needs. It is the reason behind customer adopting the
platform.

There are various factors affects the customer satisfaction for the
online business. Through this study, researchers have tried to delve
into quick commerce ecosystem and also tried to explore factors
affecting customer satisfaction and the challenges.

Literature Review

Perceived ease of use indicates that learning to operate the app
is easy for the customers and they find it easy to use. It plays an
important role in customer’s perception towards purchasing from a
particular platform (Lui et.al., 2003).

Gund H.P. et al (2023) mentioned that Q-commerce mainly
emphasizes on faster delivery of goods with efficiency to consumers
using advanced technology and logistic system using which
businesses can offer delivery of products within some minutes or
placing an order. [2]
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Sharma (2022) mentioned that online shopping is becoming
important for consumers as they find it time saving and more
beneficial. [3]

Dhiman et.al. (2018) mentioned that the purchasing activity of
consumer is driven by various factors and it encourages them to do
accordingly.[4]

Seema M. et.al.(2020) stated that consumers drive the
competitiveness, growth and economic integration in the market.
Consumer behavior is directed by different critical situations.[5]

Chao. et.al. (2019) stated that rapid growth has been observed into
mobile food delivery apps because of increasing use of smartphones.
Digital innovations are happening and customers are quickly able to
accept this innovations.[6]

Huang, M. et. al. (2021) mentioned in his research that Economic
(cost cutting and income generation), social (changing customer
behavior and demographics), and technological (proprietary
technology advantages and new digital technology capabilities)
considerations have all contributed to the digital transformation.
However, there’s no guarantee that implementing new digital
technology would improve a company’s performance [7].

M. Cernikovaité (2021) stated in his research that quick delivery is
a feature that sets the Q-commerce model apart from the e-commerce
model, which was the only choice accessible to customers and was
once quite popular. When the pandemic was at its worst in 2020 and
individuals were turning to internet shopping because they were
unable to leave their houses owing to the illness, the rapid commerce
model for supermarket supplies began to gain traction[8].

Shafighi, N. et.al.(2022) mentioned that with digitalization
and awareness, people’s interest about their health seems growing,
which is why they were interested in using the internet to get healthy
grocery products and have them delivered right to their door without
having to go outside [9].

Setiyono et.al (2023) mentioned in his research that values that
benefit customers—Iike affordable costs, comfortable shopping, and
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simplicity of use—can satisfy them and function as a trigger for the
development of long-term consumer loyalty [10].

Q-commerce scenario in India

India is the third largest grocery market in the world. India’s
Q-commerce industry is growing rapidly. It is expected to reach a
$5.5 billion by the 2025. Post pandemic, the growth of the industry is
noticed more. Various g-commerce players have entered the market.
Blinkit, Zepto, Swiggy instamart, BigBasket, Zomato are leading
quick delivery platform in India. These platforms are leveraging fast
deliveries to acquire customers and grow the business. These brands
have got a competitive advantage. A good ecommerce technology
and a powerful supply chain management is a part of strategy for the
success of these platforms. By 2029, this market is predicted to have
a projected volume of US$9,951.00 million, growing at a compound
annual growth rate (CAGR) of 24.33%.

Affecting parameters for Q-commerce platform
Factors that affect the g-commerce market are as follows :

® Consumer behaviour — There is a shift in consumer behaviour.
Consumers are anticipating instant delivery of products.

@ Internet - With penetration of internet and easy availability of
mobile devices, people are able to use such platforms.

@ Time - It saves the time and efforts of customers as they are able
to get the things at their doorstep.

@ Convenience - Millennials and Gen Z are young consumers
and their demands and desire for convenience is satisfied by the
quick commerce sector.

® Knowledge and awareness - Millennials and Gen Z customers
are having knowledge about technology and awareness about
the product and various platforms.

@ Urbanization — In the urban areas, people having busy lifestyle
find it convenient to order online.

Benefits of Q-commerce business
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Speed : To deliver the products in a less amount of time, likely
in 10 minutes.

27 hour operations : dark stores operates continuously, that is
24%7
Technological integration: integration of technology has made

the business popular and easy to manage.

Time saver : Customers can get the products delivered at their
doorstep which is a big lime save.

Instant gratification - Nowadays, customers anticipate tailored
services and instant gratification and these platforms are
providing it.

Q-commerce challenges:

@

Logistics - The biggest challenge for Q-commerce business is
logistics. To maintain the delivery time as low as 10 minutes,
the warehouse should be in the central place, and a proper
networking is required in the supply chain.

Dark stores — Many operators works at rental space, which may
not be sufficient to manage the business.

Stock - Fulfilling on demand orders and ensuring timely delivery
is a challenge. Business need to stock warehouse at multiple
locations to fulfil the demand.

Delivery partners - Business need to find a right delivery partner
to justify the needs and to match the requirements.

Cost - To fulfil the customer requirements, business needs to
manage with high operating cost and labour cost.

Inventory management - As the range of products keep on
expanding, it impacted inventory management.

Fulfilling timely delivery — Due to the Indian traffic and poor
road condition, it is difficult to fulfil timely delivery promise.

Demand forecasting — There is a constant shift in consumer
behaviour and therefore, it is difficult to forecast the demand.
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Conclusion

Q-commerce market is expanding rapidly. It has many advantages
which is a reason behind Quick commerce services are adopted by
customers. Although, it has some challenges. Various gq-commerce
players are serving currently. Rapid delivery is a main parameter for
the success of the business model. Businesses can also focus on other
relevant parameters such as product quality, customer support, price,
etc. to enhance the customer satisfaction. Customer satisfaction
is the primary criteria among customers for choosing this quick
delivery platforms.
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A STUDY ON HEALTHCARE W.R.T UTTARAKHAND STATE
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Abstract

This project assessed healthcare challenges in Uttarakhand, a
northern Indian state of 53,483 km?, focusing on access to services,
maternal and child health, and infrastructure. Using a mixed-methods
approach, we found that many remote areas lack adequate medical
facilities, resulting in high maternal and infant mortality rates,
particularly in rural regions. Inadequate staffing and resources further
impede effective healthcare delivery. Challenges included logistical
issues in data collection and the need for better coordination among
providers. Recommendations for improvement include enhancing
accessibility, investing in maternal and child health programs, and
strengthening health infrastructure. This experience highlighted the
urgent need for comprehensive healthcare reforms in Uttarakhand to
improve health outcomes.

Introduction

Uttarakhand, formerly known as Uttaranchal, is a northern
Indian state that spans 53,483 km?, representing 1.6% of India.
Dehradun is the capital, while Nainital serves as the judicial capital.
The state is divided into two divisions—Garhwal and Kumaon—
encompassing 13 districts. The objective of this project was to
address healthcare challenges in Uttarakhand, focusing on access
to healthcare, maternal and child health, and health infrastructure.
Using a mixed-methods approach, we gathered data through surveys
and interviews to assess the current situation. Key findings revealed
that many remote areas lack sufficient medical facilities, resulting in
unequal access to services, while maternal and infant mortality rates
remain high, particularly in rural regions. The health infrastructure

*A4ssociate Professor, MIT College of Management
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suffers from inadequate staffing and resources, hindering effective
service delivery. Challenges faced included logistical issues
in data collection and the need for better coordination among
healthcare providers. Skills acquired during this project included
data analysis and community engagement, while knowledge gained
encompassed an understanding of public health disparities in rural
India. Suggestions for improvement include enhancing healthcare
accessibility in remote areas, investing in maternal and child health
programs, and bolstering health infrastructure. Future work could
focus on developing targeted interventions to address these gaps.
In conclusion, this experience highlighted the urgent need for
comprehensive healthcare reforms in Uttarakhand to improve health
outcomes for its residents.

Literature review:

1) E-health and wellbeing monitoring using smart
healthcare devices: An empirical investigation, Armando Papa,
Monika Mital, Paola Pisano, Manlio Del Giudice. This study
explores the adoption of smart wearable healthcare (SWH) devices
in India, highlighting the need for effective healthcare monitoring
as per the UN Sustainable Development Goal No. 3. Despite a
growing market expected to reach $25 billion by 2020, India shows
a lackadaisical attitude toward healthcare monitoring. The research
examines how intrusiveness, comfort, perceived usefulness (PU),
and perceived ease of use (EOU) influence the intention to adopt
SWH devices. Using Partial Least Square Structured Equation
Modeling (PLS-SEM) with data from 273 respondents aged 25-40,
findings indicate that while intrusiveness and comfort do not directly
affect usage intention, comfort significantly impacts PU and EOU.
This study contributes to the understanding of smart wearables in
healthcare, particularly for the elderly, and outlines future research
directions.

2) Health & Wellness Centers to Strengthen Primary
Health Care in India: Concept, Progress and Ways Forward,
Chandrakant Lahariya.Launched in February 2018, the Ayushman
Bharat Program (ABP) aims to enhance primary healthcare in India
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through Health and Wellness Centres (HWCs) and the Pradhan
Mantri Jan Arogya Yojana (PMJAY) for the bottom 40% of the
population. Targeting 150,000 upgraded Government Primary Health
Care Facilities (GPHCFs) by December 2022, 38,595 HWCs were
operational by March 2020, despite challenges from the COVID-19
pandemic. The article evaluates HWCs’ design and implementation,
stressing the need for political support, sufficient funding, service
upgrades, community involvement, and evidence-based practices.
It emphasizes the importance of establishing referral linkages and
addressing both curative and public health needs to achieve universal
health coverage, offering lessons for other low- and middle-income
countries.

3) Measuring performance of healthcare supply chains in
India: A comparative analysis of multi-criteria decision-making
methods, Sanjib Biswas. This paper analyses the supply chain
performance of leading healthcare organizations in India using
financial metrics through a comparative approach. It employs a
multi-criteria decision-making (MCDM) framework, incorporating
expert opinions via the PIPRECIA method to establish criteria
weights. Three distinct MCDM methods—MABAC, CoCoSo, and
MARCOS—are applied to rank the organizations based on their
financial data. The study reveals that larger firms do not necessarily
outperform smaller ones, highlighting the need for effective resource
utilization and operational efficiency in healthcare supply chains.
The paper contributes to existing literature by offering a combined
subjective-objective methodology for assessing healthcare supply
chain performance and emphasizes the importance of aligning
operational outcomes with financial results.

4) Responses to COVID-19: The role of governance,
healthcare infrastructure, and learning from past pandemics,
Amalesh Sharma, Sourav Bikash Borah, Aditya C. Moses

This research explores how governance structure, healthcare
infrastructure, and learning from past pandemics influence countries’
responses to COVID-19, emphasizing the distinction between reactive
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and proactive strategies. It highlights that centralized governance
supports reactive responses, while strong healthcare infrastructure
and lessons learned from previous pandemics enhance both
proactive and reactive strategies. The study draws on organizational
learning theory and rare events literature to hypothesize that effective
healthcare investment and experiences from past outbreaks improve
a country’s ability to respond to COVID-19. Ultimately, the findings
aim to resolve existing debates in the literature regarding the efficacy
of governance structures and provide strategic recommendations for
enhancing public health responses in future pandemics.

5) SDG3 Good Health and Well-Being: Integration and
Connection with Other SDGs journal: good health and well-
being Rosa Maria Fernandez

Sustainable Development Goal 3 (SDG 3) aims to ensure
healthy lives and promote well-being for all ages. Health is
influenced by various factors, both individual and environmental,
as well as economic conditions. This analysis will explore the
connections between SDG 3 and other related goals, focusing on
the importance of ending hunger and improving nutrition through
sustainable agriculture, promoting inclusive and equitable quality
education, achieving gender equality and empowering women and
girls, ensuring sustainable management of water and sanitation, and
reducing inequality within and among countries. By examining these
interconnections, we can better understand how progress in one area
can enhance health and well-being in others.

6) Healthcare In Uttarakhand: Impact On Human
Development, Mohit Kalra.The Human Development Index (HDI)
measures human resource development, with life expectancy as a
key indicator. This report examines Uttarakhand’s health status based
on the 2017 Human Development Report, focusing on maternal and
child health, health expenditures, and healthcare access. It analyzes
disparities between hilly and plain regions, as well as urban and rural
areas. Health is essential for human development and is emphasized
in Sustainable Development Goal 3. In Uttarakhand, regional
disparities significantly impact residents’ health, highlighting the
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need for targeted analysis to understand overall development in the
state.

7) Improving Social Inclusion for Young People Affected
by Mental Illness in Uttarakhand, India, journal: Community
mental health journal, Michelle Kermode, Nathan Grills,
Prerana Singh, Kaaren Mathias A community-based, peer-led
intervention in Uttarakhand, India, targeted young people affected
by mental ill-health through the Nae Disha (new pathways) program.
The study involved 142 participants (30 males, 112 females) and 8
peer facilitators, primarily from a community mental health program.
The intervention’s impact on social participation and mental health
was assessed using validated instruments at baseline and endline.
Results showed a significant reduction in social isolation, from
20.6% to 5.9% (p < 0.001), and a halving of those classified in the
‘abnormal’ range for social difficulties, from 42.6% to 21.3% (p <
0.001). These findings indicate that low-resource interventions can
effectively enhance social inclusion and mental health for young
people with mental illness.

8) Population, Health and Development: Perspectives
on Uttarakhand, T.V. Sekher, Abhishek Singh and Sulabha
Parasuraman.The overview paper addresses population, health,
and development challenges in Uttarakhand, India, based on
various surveys and censuses. As of the 2011 census, the state had a
population of 10.1 million with a gender ratio of 4 males for every 100
females and a growth rate of nearly 2%. Key issues include a deficit
of 115 girls per 1,000 boys aged 0-6. While female literacy improved
from 60% to 71% between 2001 and 2011, only 30% of villages
have government health facilities, and just 30% of deliveries occur
in health institutions. The 2002 health and population policy aims
to enhance health outcomes and reduce access inequalities. Despite
better health indicators than many other states, challenges such as
difficult terrain and resource shortages remain. The volume includes
five papers on education, employment, and income inequalities,
contributed by 12 scholars.
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Objectives
@ To analyse the status of Health in the State of Uttarakhand.

@ To figure out specific Health requirements in the hilly districts
of the state.

@ To study the link between Health care infrastructure and
improvement in HDI.

Research Methodology

The research is exploratory research. The researcher has used
secondary data for data collection. Based on the secondary data
available on internet, research done by other researchers from various
journals analysed the data and presented the findings and suggestions
in descriptive manner.

Findings

Accessibility Issues: Many mountain villages are hard to reach
and sparsely populated, with over 80% having fewer than 500
residents. Landslides frequently block roads during the monsoon,
hindering access to healthcare.

Limited Infrastructure: There are shortages of medical equipment
and inadequate healthcare facilities.

Suggestions

Investment in Facilities: Enhance and expand well-equipped
healthcare facilities in remote areas.

Deploy Mobile Clinics: Serve underserved populations in
mountainous and remote regions with mobile clinics.
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Conclusions

This study highlights pressing health issues in Uttarakhand.
While progress has been made in improving maternal and child
health, vaccination rates, and addressing communicable diseases,
challenges like disparities in access to healthcare, mental health
needs persist.
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