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Description of the discipline. Market analysis includes a set of actions aimed at 

studying all factors, conditions and situations that affect the state and development of the 

market, changes in its volume, structure, and scale. Conducting a market analysis is necessary 

to obtain objective information about the real situation on the market, to identify and assess 

the influence of the main factors. During the analysis, the volumes, structure, demand, supply 

for a certain time are revealed and the main trends of the market development are determined. 

Objective of the course is to provide students with knowledge of the market economy, 

an understanding of the principles of the formation of markets for certain types of products, 

the ability to investigate their functioning, as well as to consider the methods of their 

regulation. 

 
Area of knowledge, specialty, academic programme, academic degree 

Academic degree bachelor’s 

Specialty 051 «Economic» 

Academic programme International Economics 

Characteristics of the discipline 

Type Compulsory 

Total number of hours  150 

Number of ECTS credits  5 

Number of modules 2 

Course project (work) (if any) Applicable 

Form of assessment Exam 

Indicators of the discipline 

for full-time and part-time forms of university study 

 University study 

Full-time Part-time 

Year of study 4  

Term 7  

Lectures 30    hours hours 

Practical classes and seminars 30     hours hours 

Laboratory classes -     hours hours 

Self-study 90     hours hours 

Number of hours per week for full-time 

students 

4     hours 

 

 

 

 

1. Aim, competences and expected learning outcomes of the discipline 
 

The aim of studying the discipline "Markets Analysis" is to acquire theoretical knowledge and 

develop practical analytical skills for market analysis, particularly in agri-food markets. The 

course focuses on market classification based on supply and demand conditions, as well as on 

the study of tools and mechanisms for influencing market equilibrium. 

 

List of academic disciplines that precede the study of 

"Market Analysis" are following:  

– Political Economy; 

– Economics; 

– Mathematics for Economists;  

– Economic and Mathematical Methods and Models; 



– Econometrics; 

– Statistics; 

– International Economics;  

– Economics of Enterprise; 

– International Trade and Logistics; 

–   International Agribusiness. 
 

Competences acquired:  

Integral competence (ІC): the ability to solve complex specialized tasks and practical 

problems in the economic sphere, which are characterized by the complexity and uncertainty 

of conditions, which involves the application of theories and methods of economic science. 

General competence (GC): 

GC 7. Information and communication skills technologies. 

GC 8. Ability to search, process and analyze information from various sources. 

 

Special (professional) competence (SC): 

SC 5. Understanding the features of the modern world and national economy, their 

institutional structure, substantiation of the directions of the state's social, economic and 

foreign economic policy. 

SC 6. Ability to apply economic and mathematical methods and models to solve economic 

problems. 

SC 13. The ability to conduct economic analysis of the functioning and development of 

business entities, and assess their competitiveness. 

 

Expected learning outcomes (ELO): 

ELO 4. Understand the principles of economic science, the peculiarities of the functioning of 

economic systems. 

ELO 9. To understand the main features of the modern world and national economy, 

institutional structure, directions of social, economic and foreign economic policy of the state. 

ELO 10. Analyze the functioning and development of business entities, determine functional 

areas, and calculate appropriate indicators that characterize the effectiveness of their activities. 

ELO 13. Identify sources and understand the methodology of defining and obtaining socio-

economic data, collect and analyze the necessary information, and calculate economic and 

social indicators. 
 

 

 

 

 

 

 

 

 

 

 

 

 



2. Programme and structure of the discipline 
 

 

 

 

 

Names of content modules 

and topics 

Number of hours 

full-time  part-time  

weeks total including total including 

l p lab ind s.st. l p lab ind s.st 

Module 1. Principals and approaches to markets analysis 

Topic 1. Theoretical principles 

of market analysis 

1 9 2 2   5       

Topic 2. Macro environment 

and micro environment in 

market research 

2 12 2 2   8       

Topic 3. Informational aspects 

of market research 

3 12 2 2   8       

Topic 4. Research of the 

capacity of the market and its 

segments  

4 12 2 2   8       

Topic 5. Market study of 

conjucture 

5 12 2 2   8       

Topic 6. Research of the 

competitive environment and 

competitors 

6 12 2 2   8       

Total for module 1  69 12 12   45       

Module 2. Markets evaluation and their forecast 

Topic 7. Market research 

process 

7-8 23 4 4   15       

Topic 8. Study of dynamics 

and stability of market 

development 

9-11 22 4 4   10       

Topic 9. Structure and analysis 

of agricultural markets of 

resources, goods and services 

12-13 18 4 4   8       

Topic 10. Place of marketing 

in market research 

14 18 4 4   8       

Topic 11. International trade 

integration and agricultural 

market development in 

Ukraine 

15 8 2 2   4       

Total for module 2  81 18 18   45       

Total hours 150 30 30   90       

Course project   applicable            

 

 

 

 

3. 3. Topics of lectures 

№ 

 

 

Topic title 
 

Hours 

1 Theoretical principles of market analysis 2 

2 Macro environment and micro environment in market research 2 

3 Informational aspects of market research 2 

4 Research of the capacity of the market and its segments  2 

5 Market study of conjucture 2 

6 Research of the competitive environment and competitors 2 



7 Market research process 4 

8 Study of dynamics and stability of market development 4 

9 Structure and analysis of agricultural markets of resources, goods 

and services 

4 

10 Place of marketing in market research 4 

11 International trade integration and agricultural market development 

in Ukraine 

2 

 

 

 

4. Topics of practical classes 
 

№ 

 
Topic title Hours 

1 Practical work 1. Methodological principles of market analysis 2 

2 Practical class 2. Macro environment and micro environment in 

market research. 

2 

3 Practical work 3. General market analysis 2 

4 Practical work 4. Market structure and segmentation research 2 

5 Practical work 5. Analysis of market conjuncture 2 

6 Practical work 6. Analysis of the competitive environment and 

competitors 

2 

7 Self study 1. Conduct a survey on researched agricultural market 2 

8 Self study 2. Export posibilities for business 2 

9 Practical work 7. Research of agricultural market according to D. 

Aaker methodology 

2 

10 Practical work 8. Study of interrelationships and interdependencies in 

a certain market of agricultural products using regression analysis 

2 

11 Practical work 9. Application of time series methods for forecasting 

in a certain market of agricultural products 

2 

12 Practical work 10. Market reasearch types 2 

 

 

13 

Practical work 11. Research and analysis of a separate agricultural 

market in the conditions of Ukraine's membership in the WTO and 

cooperation within the framework of the DCFTA 

2 

 

14 

Self study 3. Accession of Ukraine to the EU: perspectives and 

challenges 

2 

15 Self study 4. Presentation of the studied and analyzed agricultural 

market of certain product 

2 

 

 

 

 

 

 

 

5. Topics of self-study 

 

№ Topic title Hours 



 

1. Methodological principles of market analysis. 5 

2. Macro environment and micro environment in market research. 8 

3. Informational aspects of market research 8 

4. Research of the capacity of the market and its segments.  8 

5. Market study of conjucture. Characteristics of economic indicators. 

Forecasting the market situation. 

8 

6. Research of the competitive environment and competitors. Analysis 

of competitive strategies. 

8 

7. Market research process.  15 

8. Study of dynamics and stability of market development. 10 

9. Structure and analysis of agricultural markets of resources, goods and 

services. 

8 

10. Place of marketing in market research. 8 

11. Analysis of the impact on the markets of agricultural products of 

Ukraine's membership in the WTO and cooperation within the 

framework of the Deep comprehensive free trade area with the EU. 

4 

 

6. Methods of assessing expected learning outcomes: 

– oral or written survey; 

– interview; 

– test; 

– defending practical works, projects; 

– peer-to-peer assessment, self-assessment. 

. 
 

 

6. 7. Teaching methods: 

– problem-based method; 

– practice oriented studying method;  

– case method;  

– project education method; 

– flipped classroom, mixed education method; 

– research based method;  

– learning discussions and debates method;  

– team work, brainstorm method. 

 

8. Results assessment. 

The student’s knowledge is assessed by means of a 100-point scale converted into the national 

grades according to the “Exam and Credit Regulations at NULES of Ukraine” in force. 
 

8.1. Distribution of points by types of educational activities 

 

Educational activity Results Assessment 

1 2 3 



Module 1. Principals and approaches to markets analysis 

Practical work 1. 

Methodological principles of 

market analysis 

ELO 4, 9, 10, 13. Assimilation by students of 

theoretical provisions and mastery of practical skills 

regarding the methodology of research and market 

analysis 

Application SWOT Analysis to examine internal and 

external factors, such as strengths, weaknesses, 

opportunities and threats  for certain researched 

market. Ability to analyze the macro 

environment, use the PEST Analysis  for certain 

researched market. 

Ability to analyze the main indicators of the 

studied market, i.e. evaluation of the raw material 

base and production technology; 

calculate the general indicators of the market;  

research the directions and level of state regulation of 

the selected market, its main mechanisms. 

Ability to analyze the structure of the 

researched market and carry out its market 

segmentation.  

Analyze the situation of the studied market, i.e. (1) to 

analyze the main operators of the studied market: 

  - include a list of the main market operators and 

their description; 

  - market share of the main market operators; 

  - degree of competition and risks in this market; 

  (2) to estimate the sales volume in the studied 

market, in particular: 

  - sales volumes by operators/competitors; 

  - sales volumes of operators by types of products; 

  - volumes of product consumption by operators. 

Ability to analyze the competitive environment and 

competitors of the studied market. 

To conduct a survey through quiestionnairy about 

main characteristics of the researched 

agrarian market in the frame of EU integration. 

To get knowleges on export posibilities for business.  

5 

Practical class 2. Macro 

environment and micro 

environment in market research. 10 

Practical work 3. General market 

analysis 10 

Practical work 4. Market 

structure and segmentation 

research 10 

Practical work 5. Analysis of 

market conjuncture 10 

Practical work 6. Analysis of the 

competitive environment and 

competitors 10 

Self study 1. Conduct a survey 

on researched agricultural 

market 5 

Self study 2. Export posibilities 

for business 

10 

Module test 1.  30 

Total for module 1  100 

Module 2. Markets evaluation and their forecast 

Practical work 7. Research of 

agricultural market according to 

D. Aaker methodology 

ELO 4, 9, 10, 13. Students' assimilation of theoretical 

provisions and mastering of practical skills regarding 

the analysis of the studied market according to D. 

Aaker's methodology. 

Mastering practical skills regarding the methodology 

of performing correlation analysis in market 

research; in forecasting the market situation for a 

short or long term period; distinguish differences 

between market analysis and marketing research. 

Assimilation by students of theoretical provisions 

and mastery of practical skills regarding  market 

analysis of a separate agricultural market in the 

conditions of Ukraine's membership in the WTO and 

10 

Practical work 8. Study of 

interrelationships and 

interdependencies in a certain 

market of agricultural products 

using regression analysis 10 

Practical work 9. Application of 

time series methods for 

forecasting in a certain market of 

agricultural products 10 

Practical work 10. Market 15 

https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392625&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392625&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392632&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392650&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392650&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392662&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392630&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392630&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392661&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392625&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392625&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392625&displayformat=dictionary
https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary


reasearch types cooperation within the framework of the DCFTA. 

To get knowleges on negotiations on Ukraine's 

accession to the EU, in particular, perspectives and 

challenges. 

To get experience in presenting the results of the 

study of a specific agricultural market for the purpose 

of further discussion in the group. 

Practical work 11. Research and 

analysis of a separate 

agricultural market in the 

conditions of Ukraine's 

membership in the WTO and 

cooperation within the 

framework of the DCFTA 15 

Self study 3. Accession of 

Ukraine to the EU: perspectives 

and challenges 5 

Self study 4. Presentation of the 

studied and analyzed agricultural 

market of certain product 5 

Module test 2.  30 

Total for module 2  100 

Coursework (М1 + М2)/2*0,7 ≤ 70 

Exam                                                        30 

Course Total (Coursework + exam) ≤ 100 

Course Project/Thesis 

(if applicable) 

 
100 

 

 

8.2. Scale for assessing student’s knowledge 

Student’s rating, points 
National grading 

(exam/credits) 

90-100 excellent 

74-89 good 

60-73 satisfactory 

0-59 unsatisfactory 

 

8.3. Assessment policy 

Deadlines and exam 

retaking rules 

Works that are submitted late without valid reasons will be assessed with a lower 

grade. Module tests may be retaken with the permission of the lecturer if there are 

valid reasons (e.g. a sick leave).  

Academic integrity 

rules 

Cheating during tests and exams is prohibited (including using mobile devices). 

Term papers and essays must have correct references to the literature used 

Attendance rules 
Attendance is compulsory. For good reasons (e.g. illness, international internship), 

training can take place individually (online  by the faculty dean’s consent) 

 

9.  Teaching and learning aids: 
1) Electronic training course of the discipline «Markets analysis». URL:  

https://elearn.nubip.edu.ua/course/view.php?id=4803 

2) Abstracts of lectures and their presentations (in electronic form). URL: 

https://elearn.nubip.edu.ua/course/view.php?id=4803 

3) Kvasha, S. M., & Makarchuk, O. G. Markets analysis. Methodical guidelines for 

studying the discipline "Markets Analysis" for students of the first (bachelor's) level of higher 

education, specialty 051 "Economics", academic programme "International Economics" (Part 

1), K.: NUBiP of Ukraine. 2024. 48 с. 

https://elearn.nubip.edu.ua/mod/glossary/showentry.php?eid=392623&displayformat=dictionary


4) Kvasha, S. M., & Makarchuk, O. G. Markets analysis. Methodical guidelines for 

studying the discipline "Markets Analysis" for students of the first (bachelor's) level of higher 

education, specialty 051 "Economics", academic programme "International Economics" (Part 

2),  K.: NUBiP of Ukraine. 2024. 50 p. 
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